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What will you learn from this book?

Ever wished you could learn real web design from a book? Wondering
how to make your pages look beautiful, communicate your message
effectively, and get your site approved by the accessibility and usabil-

ity police, all at the same time?

Head First Web Design is your ticket to mastering all of these topics.
You’'ll learn the secrets of designing incredible, user-friendly sites,
from customer requirements to hand-drawn storyboards all the way
to finished HTML and CSS online masterpieces... and your sites

will actually work, too!
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Why does this book look so different?

We think your time is too valuable to spend struggling with new

concepts. Using the latest research in cognitive science and learn-
ing theory to craft a multi-sensory learning experience, Head First
Web Design uses a visually rich format designed for the way your
brain works, not a text-heavy approach that puts you to sleep.
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— Matt DiGangi,

Real life web designer

“Finally a developer
can fully under-
stand the whole
process of creating
a, GREAT website.
Web Design 101,
you finally got the
book you needed/
wanted.”

— Johannes de Jong,

Web Programmer
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Advance Praise for Head First Web Design

“Building websites has definitely become more than just writing code. Head First Web Design shows you
what you need to know to give your users an appealing and satisfying experience. Another great Head
First book!”

— Sarah Collings, User Experience Software Engineer

“Simplified, but far from dumbed-down. Practical and intuitive. I wish I had access to a book like this
when I was getting started.”

— Matt DiGangi, real life Web Designer

“Head First Web Design really demystifies the web design process and makes it possible for any

web programmer to give it a try. For a web developer who has not taken web design classes,

Head First Web Design confirmed and clarified a lot of theory and best practices that seem to be just
assumed in this industry.”

— Ashley Doughty, Senior Web Developer

“Finally a developer can fully understand the whole process of creating a GREAT website. Web Design
101, you finally got the book you needed/wanted.”

— Johannes de Jong, Web Programmer

“The Head First series learning technique works well. You feel as though you are working through an
actual design process instead of just reading a how-to manual. It’s a much more holistic approach to
learning. The books work with your mind, rather than against it.”

— Jonathan Moore, owner of Forerunner Design
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building beautitul web pages
Beauty is in the eye of your user

It’s a great big (wide) world... but who’s really out there?
So you’ve got your nice shiny XHTML and CSS diploma hanging on the wall, and
the prospective clients are ringing your new business line off the hook. Cool, right?
Yeah... until you get your first complaint about a bad layout, or a logo that'’s just so
1998. So how do you create really beautiful websites and still make sure they
satisfy your users? It all begins with good planning. Then you’ve got to write for
the Web, know your audience, and, above all else, make sure you're designing

for your users, not yourself.

B Your big chance with Red Lantern Design 2
Where do you start? 5
Draw up a blueprint first 7

Determine your top level navigation 13

Put it all in context 15

Show Jane some basic design sketches 16

Sketches keep the focus on functionality 17

| Don’t ruin a good design with bad copy 28

What makes text scannable? 29

Web design is all about communication, and your users 35
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pre-production
Paper covers rock

Tired of butting heads with a picky client? Yeah, you know the type...

every time you show them their latest crazy design idea, they’ve already moved on to

another look... another color scheme... another entire website. So how do you deal

with fickle clients or those tricky hard-to-get-right websites? You start with paper,

pencil, and a big fat pink eraser. In this chapter, you'll learn how to work smart before

you dig into your HTML editor. Coming up with a theme and visual metaphor for your

site, mocking up sketches in pencil, and using storyboards will turn you into a nimble,

flexible web designer. So get out your sketch pad, and let’s pre-produce!

Your first “international” gig...

Think before you code

A clear visual metaphor helps reinforce your site’s theme
A theme represents your site’s content

Brainstorming: The path to a visual metaphor

Develop a theme and visual metaphor for Mark

Your page elements shape your visual metaphor

Build a quick XHTML mock-up for Mark

And the CSS...

Use storyboards to develop ideas and save time without code
Don’t design for yourself!

Let’s create a storyboard for Mark

% 171
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38
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organizing your site
“So you take a left at the green water tower...”

A little shaky on your site navigation?

When it comes to the Web, users are impatient. They don’t want to waste lots of
time looking for the right button or wading through three levels of your JavaScript
pull-down menus. That's why you’ve got to spend a lot of time getting your site’s
organization right... before you get into construction and design. Last chapter, you
came up with a great theme and look for your site. In this chapter, you'll really amp
things up with a clear organization. By the time you're done, you'll have a site

that tells your users where to go and keeps them from ever getting lost again.

Fit your content into your layout 71
Organize your site’s information 72
Keep your site organized with information architecture (IA) 79
IA-The card sorting way 80
Card Sorts Exposed 81
Sort your cards into related stacks 86
Give your stacks names that are short and descriptive 87
Which card sort is right? 92
Arrange your cards into a site hierarchy 93
IA diagrams are just card sorts on paper 95
IA diagrams are NOT just links between pages 96
Move from pre-production to production 100
Build Mark’s site structure 101
Create index.html first... 102
...and then screen.css for style 103
Pre-production to production: the complete process 106
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layout and design
Follow the Golden Rule

It pays to be a good listener... and to carry a pocket
calculator.

We've been talking about user-centered design for a few chapters, but here’s where
you really put your listening skills to the test. In this chapter, you'll take your users’
feedback and build a site that meets their needs. From browsers to screen real
estate, it's all about giving your users what they really want. Not only that, you'll learn
the secrets of the rule of thirds. Find out how a few easy presses of the calculator, a

ruler, and some gridlines can turn your blase web page into a thing of beauty.

Design is about audience 110

Your newest gig: RPM Records 113

Pinpoint RPM’s audience with personas 114

Let the personas be your guide... 120

=\ i Resolution impacts design and layout 122
,id:_r Ta f;Mw'*w::"W:}?: o 1 Screen real estate determines how much of your site

1 Qs S Wdows X0 will display in your user’s browser 124

;e:.‘:%pl?d\:Z;?Eé?é’iﬂﬁffmo'fifiﬁmﬁ” Build an XHTML and CSS foundation optimized for 1024x768 128

i:%g;?i%ﬁﬁ%&géggﬁc Humans like things lined up and well-organized 132

How wide should my grid be? Use the Golden Ratio 133

The rule of thirds: A shortcut to the Golden Ratio 134

RPM and the Golden Ratio: An (anti) case study 135

Remember your personas and client? 139

Set up RPM 2.0 with the Blueprint Framework 141

Use Blueprint CSS rules to style RPM 2.0 144

I:I Time to get your RPM groove on 145

Add some CSS to clean up the layout 149

Finish off the content and navigation markup 151

Add layout and typographic details with some more CSS 154

Xi

Download at WoweBook.Com



table of contents

designing with color
Moving Beyond Monochrome

Color is the unsung hero of web design. A good color palette can
draw your audience into your site, give them a powerful feeling of immersion, and keep
them coming back for more. And when it comes to color and web design, it's not just
about picking a good color palette, it's also about how you apply those colors. You
can have a great color palette, but if you don’t use those colors thoughtfully, people
might avoid your site like the plague. By the end of this chapter, you’ll not only be
intimately familiar with the impact that color has on the web user, but you'll also be
able to choose a great looking color palette that fits in—and even complements—your

user-centered websites.

Help support your local music scene 160
9Rules: The blog network gold standard 161
a""n ple Rate Sometimes your choices are a bit... limited 162
Color has an emotional impact 163
The color wheel (where it all begins) 167
Use the color wheel to choose colors that “go together” 170
First, choose your base color 170
Use the triadic scheme to create usable color patterns 171
Get started on the SampleRate markup 173
Create the basic page layout with CSS 174
The opposite of heavy is... light 180
Create a richer color palette with the tetradic color scheme 182
Let’s update the SampleRate CSS 186

xii
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smart navigation
“In 2 seconds, click ‘Home’.”

What would the Web be without navigation?

Navigation is what makes the Web such a powerful information medium. But here’s
the thing: navigation is a lot more than just whipping up some cool-looking buttons and
slapping them into your design. Building smart navigation starts with your information
architecture and continues through your entire design process. But how does it work?
How do you really make sure your users never get lost? In this chapter, we’ll look at
different styles of navigation, how IA guides your page links, and why icons (alone)

aren't always iconic.

School’s back in session 194
The first step to good navigation is good IA 197
What’s really in a name, anyway? 198
Approach #1: Horizontally-tabbed navigation 204
il m— Approach #2: Vertical navigation 206
Block elements are your friends 212
Let’s float the block navigation on the CNM site 213
Icons don’t SAY anything... they just look pretty 215
Add icons to your text, not the other way around 217
Update the CNM XHTML to use textual links 218
Now we can style our new block elements... 219
Primary navigation shouldn’t change...
but secondary navigation should 221
Each sub-page gets its own secondary navigation 222
Let’s style the navigation with our CSS 223

S\
)

W W | uwju ufuiu

groga | [Efweecossn B compow anmaten €35 Game avgn [ Digta g & e

nv

xiii

Download at WoweBook.Com



table of contents

writing for the web
Yes, you scan!

Writing for the Web is just like any other kind of writing,
rig ht? Actually, writing for the Web is completely different than writing for print.
People don’t read text on the Web like they read text on a printed page. Instead of
reading text from left to right, beginning to end, they scan it. All of the text on your
site needs to be quickly scannable and easily digestible by the user. If not, users
won’t waste their time on your site, and they’ll go somewhere else. In this chapter,
you'll learn a bevy of tips and tricks for writing scannable text from scratch and

making existing text easy to scan.

Build a better online newspaper 233
Hipster Intelligencer Online: project specs 234
The problem is TEXT 234
The hl[]ﬁm g“rf"iﬁﬂ‘[ﬂr Improve your content with the Inverted Pyramid 241
. Tmm— Compress your copy 247
Koye oanded T Add lists to your XHTML 257
Headings make your text even more scannable 259
Mix fonts to emphasize headings and other text 268
The level, not the size, of a heading conveys importance 269

Xiv

Main Heading

, Alittle body text to give the user some context and a
brief introduction to the page content.
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accessibility
Inaccessibility Kills

Who'’s missing out on experiencing your website right now?
You may have a beautiful, well-laid out, easily navigable site... but that doesn’t mean
everyone’s enjoying it. Whether it's someone who'’s visually-impaired or just a user

who has trouble distinguishing blues from greens, your site must be accessible.
Otherwise, you're losing users and hurting your business. But don’t worry: accessibility
isn’t difficult! By planning the order of your markup, using ALT attributes and
LONGDESC tags, and thinking about color, you’ll widen your audience immediately.

Along the way, you may even get WCAG certified. What'’s that? Turn the page, and

find out...
This site is a real pain

;jo‘;z;v'::::g’h“,':;:jf Audio-2-Go: inaccessible accessibility 276
Dy deebily- Accessibility means making your site work for everyone 277
How does your site read? 278
A site’s message should be clear...to everyone 280
Face it: computers are stupid! 281
A computer will read your image’s ALT text 282
Convert your long ALT text to a LONGDESC 286

Your improvements are making a difference
for some Audio-2-Go customers 288
Accessibility 13 not just about screen readers 289
Tabbing through a page should be orderly 291
Audio-2-Go is now a lot more accessible 294
I sreseems he WCAG Priority 1 298
Tdbe using o screen Color shouldn’t be your only form of communication 302
Life through web-safe eyes... 303
- Life through color-blind eyes... 303
- .‘\ Audio-2-Go, via color-blind eyes 304
N * -'-J Those stars are a real problem 306
Background images are still your friend 307
There’s more to ordering than just tabindexes 308

Xv
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listen to your users
The Pathway to Harmonious Design

Good design is all about really listening to your users.

Your users can tell you what’s wrong with your site, what’s right with your site,

how you can fix things (if necessary) and how you can improve your site. There

are lots of ways you can listen to your users. You can listen to them in groups

(using tools like surveys), listen to them individually (with tools such as usability

tests), and listen to their collective actions on your site (with tools such as site

metrics and statistics). Whatever method you use, its all about “hearing” what your

users are saying. If you do, your site will meet the needs of your audience and be

that much better for it.

Problems over at RPM

Let your audience speak to you through focus groups and surveys

PROS

Surveys and focus groups aren’t free

Surveys

Surveys Exposed

Ask the right questions in your surveys

The final RPM Music user survey

The results are in!

xvi

Responses to the open-ended question:

Web browser usage

Focus Groups

Fix RPM’s CSS bug by moving the hover property

() Internet Explorer 7 267

() Internet Explorer 6 257

T Internet Explorer 517

(@) Firefox 427

The building blocks of budget usability testing

Use a moderator script to organize the test

Friends and family can be a problem

The results of the usability test-what the users are telling you
A simple problem...

Site stats give your users (another) voice

Website analytics tools

Web Browser Usage

(For the entire Internet)

ig Mozilla 17

@ Safari 37
Opera 27
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evolutionary design
Keeping your site fresh

So you’ve built a bunch of awesome websites. Now it's time to kick
back, relax, and watch the visitor numbers grow, right? Whoa, not so fast. The Web
never stops evolving—and your site needs to keep up. You can add new features,
tweak the design, or even do a complete redesign. An ever-changing site reflects

your growing skills—which means your site is always your best PR tool.

Your portfolio so far... 370

Keeping your site and content fresh keeps your users coming back 372
Web design is about evolution, not revolution 375

Flash Use CSS to evolve your site’s design 376

Use JavaScript lightboxes to add interactivity to your site 388

Ad.d Facekfox to the Red Lantern home page 389
Edit your index file 390

JQ"ef{i :ms"ivf Adding blog functionality with WordPress 395
Add a WordPress blog to the Red Lantern site 396

Blog Exposed 398

Change the look and feel of your blog with themes 400

W3C

XHTML * 0SS

xvii
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the business of web design
Mind Your Own Business

Business in a web design book? Are you kidding me?
You've mastered pre-production, information architecture, navigation, color, and
even accessibility. What'’s left in your path to web design mastery? Well, you're
going to have to tackle the business issues of web design. You don’t need

a Harvard MBA, but you better know more than just where you deposit your
check... or those checks may stop coming. Let’s look at establishing good client
relationships and understanding your intellectual property rights. The result?

Increased profits and protection for your hard work.

The newest potential client: the Foo Bar
What Foo Bar wants in a bid

Let’s build a quick mockup for the Foo Bar
Welcome to the world of design piracy
What kind of web worker are you?

Red Lantern’s got a new prospective client
What really goes into designing a website?

Figure out a total bid...

The
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Use a proposal letter to deliver a detailed quote to a client
The Trilobite podcast: a(nother) new challenge
Use Creative Commons to license your work

Creative Commons Licenses

404
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413
416
421
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425
431
433
433
434
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lettovers
The Top Ten Things (we didn’t cover)

We’ve really covered a lot of ground in this book. The thing
is, there are some important topics and tidbits that didn’t quite fit into any of the
previous chapters. We feel pretty strongly about these and think that if we didn’t
at least cover them in passing, we’d be doing you a disservice. That is where this
chapter comes into the picture. Well, it’s not really a chapter; it's more like an

appendix (ok, it is an appendix). But it's an awesome appendix of the top ten best

bits that we couldn’t let you go without.

#1: Cross-cultural & international design 440
#2: The future of web markup 442
#3: The future of CSS 444
#4: Designing for mobile devices 445
#5: Developing web applications 446
#6: Rhythm in your layout 447
#7: Text contrast 448
#8: Match link names with their destination page 449
#9: Contrast i1s a fundamental layout device 450
#10: More tools for design 451

1e potential of the we
ations didn’t hit the

The bursting of the dot-com bubble in the fall of
2001 marked a turning point for the web. Many
people concluded that the web was overhyped,
when, in fact, bubbles and consequent shakeouts
appear to be a common feature of all technological
revolutions. Shakeouts typically mark the point at
which an ascendant technology is ready to take its
place at center stage.

ett of web design firm Adaptive Path.
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how to use this bool
Intro

I can't believe
they put thatina
Web Design book.

[ stion:
his settion we answer the burning que: )
“lgo{:w:\/saﬁolhcy ?u‘(: that in 3 Web Design book?

XXi

Download at WoweBook.Com



how to use this

Who is this book for?

If you can answer “yes” to all of these:

o Are you comfortable with XHTML & CSS but don’t have
any experience with web design?

e Do you consider yourself a web developer (working in
a fun environment like PHP, Ruby on Rails, .NET) and
want to become a better web designer?

e Do you need to understand web design for a course,
your line of work, or you simply want to impress people
at parties with your vast knowledge of The Golden Ratio
and the Web Content Accessibility Guidelines?

this book is for you.

Who should probably back away from this book?

If you can answer “yes” to any of these:

with HTML/XHTML & CSS?
9 [£ this is the case, don't

Are you an accomplished web or graphic designer worry. Go itk up Head First
looking for a reference book? HTML with CSS e' XHTML b\/
Elisabeth Freeman and Evie

o Are you someone who doesn’t have any experience 4_\)

9 Are you someone who likes to build webpages with tools

ek
like Frontpage and Dreamweaver, so you don’t ever Frcm.\an, and then tome ba
have to look at code? 4o this book.
o
%3

this book is not for you.

[Note from markcfingt this book is
for anyone with a eredit tard.]
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We know what youre thinking

“How can #hs be a serious Web Design book?”
“What’s with all the graphics?”

“Can I actually learn it this way?”

We know what your brain is thinking (

Your brain craves novelty. It’s always searching, scanning, waiting for something
unusual. It was built that way, and it helps you stay alive.

So what does your brain do with all the routine, ordinary, normal things you
encounter? Everything it can to stop them from interfering with the brain’s
real job—recording things that matter. It doesn’t bother saving the boring
things; they never make it past the “this 1s obviously not important™ filter.

How does your brain know what’s important? Suppose you’re out for a

day hike and a tiger jumps in front of you, what happens inside your head
and body?

Neurons fire. Emotions crank up. Chemicals surge.

And that’s how your brain knows...

Great. Only 450
more dull, dry,
boring pages.

This must be important! Don’t forget it!

But imagine you’re at home, or in a library. It’s a safe, warm, tiger-free zone.

You're studying. Getting ready for an exam. Or trying to learn some tough ain i )
technical topic your boss thinks will take a week, ten days at the most. \*(\?\‘:\IS 1on & wo¥ o
Just one problem. Your brain’s trying to do you a big favor. It’s trying to <V

make sure that this obviously non-important content doesn’t clutter up scarce \

resources. Resources that are better spent storing the really big things. Like

tigers. Like the danger of fire. Like the old school NES cheat code
for Contra (11 | 1— «——BA). And there’s no simple way to tell your
brain, “Hey brain, thank you very much, but no matter how dull
this book is, and how little I'm registering on the emotional Richter
scale right now, I really do want you to keep this stuff around.”
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how to use this

We think of a “Head First’ reader as a learner.

So what does it take to learn something? First, you have to getit, then make sure
you don’t forgetit. I\t's not about pushing facts into your head. Based on the latest
research in cognitive science, neurobiology, and educational psychology, learning

takes a lot more than text on a page. We know what turns your brain on.

some of the Head First learning principles:

Make it visual. Images are far more memorable than words alone, and

make learning much more effective (up to 89% improvement in recall and

transfer studies). It also makes things more understandable. Put the words

within or near the graphics they relate to, rather than on the bottom or

on another page, and learners will be up to twice as likely to solve problems related

to the content.

Use a conversational and personalized style. Inrecent studies, students

Sidebars can hold everything
from link lists to exira body
content. They can also be useful
for ancillary navigation and archive
links for blogs.

performed up to 40% better on post-learning tests if the content spoke directly to the

reader, using a first-person conversational style rather than taking a formal tone. Tell stories
instead of lecturing. Use casual language. Don't take yourself too seriously.

Activities

J Which would you pay more attention to: a stimulating dinner party UL
- companion, or a lecture? :2’::: :&o?:jgg ::ily things
: Get the learner to think more deeply. In other words, -
- unless you actively flex your neurons, nothing much happens Bars and Niqh‘rlife.
W= in your head. A reader has to be motivated, engaged, curious, A look ét ‘l‘bel‘_b‘ars ._a\bﬁ ' “
o and inspired to solve problems, draw conclusions, and generate :E:‘?:gf': and around Tokyo
== new knowledge. And for that, you need challenges, exercises, and
. thought-provoking questions, and activities that involve both sides of
the brain and multiple senses.

Tt sure seems like
nobody considered
T'd be using a screen
reader for this site..

Get—and keep—the reader’s attention. Wwe've all had the”l really want to

learn this but | can't stay awake past page one” experience. Your brain pays attention

to things that are out of the ordinary, interesting, strange, eye-catching, unexpected.

Learning a new, tough, technical topic doesn’t have to be boring. Your brain will

learn much more quickly if it's not.

Touch their emotions. We now know that your ability to : N

remember something is largely dependent on its emotional

content. You remember what you careé about. You remember

when you feel something. No, we're not talking heart-wrenching

stories about a boy and his dog. We're talking emotions like surprise,

curiosity, fun, “what the..?", and the feeling of “I Rule!” that comes

when you solve a puzzle, learn something everybody else thinks is

hard, or realize you know something that”“I'm more technical than

thou” Bob from engineering doesn’t.
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Metacognition: thinking about thinking

If you really want to learn, and you want to learn more quickly and more

I wonder how
I can trick my brain
into remembering
this stuff...

deeply, pay attention to how you pay attention. Think about how you think.
Learn how you learn.

Most of us did not take courses on metacognition or learning theory when we
were growing up. We were expected to learn, but rarely laught to learn.

But we assume that if you’re holding this book, you really want to learn how o
to design user-friendly websites. And you probably don’t want to spend a lot
of time. If you want to use what you read in this book, you need to remember
what you read. And for that, you’ve got to understand it. To get the most from
this book, or any book or learning experience, take responsibility for your brain.
Your brain on #is content.

The trick is to get your brain to see the new material you’re learning as
Really Important. Crucial to your well-being. As important as a tiger.
Otherwise, you're in for a constant battle, with your brain doing its best to
keep the new content from sticking.

So just how DO you get your brain to treat Web
Design like it was a hungry tiger?

There’s the slow, tedious way, or the faster, more effective way. The
slow way is about sheer repetition. You obviously know that you are able to learn

and remember even the dullest of topics if you keep pounding the same thing into your
brain. With enough repetition, your brain says, “This doesn’t fee/ important to him, but he
keeps looking at the same thing over and over and over, so I suppose it must be.”

The faster way is to do anything that increases brain activity, especially different
types of brain activity. The things on the previous page are a big part of the solution,
and they’re all things that have been proven to help your brain work in your favor. For
example, studies show that putting words within the pictures they describe (as opposed to
somewhere else in the page, like a caption or in the body text) causes your brain to try to
makes sense of how the words and picture relate, and this causes more neurons to fire.
More neurons firing = more chances for your brain to gef that this is something worth
paying attention to, and possibly recording;

A conversational style helps because people tend to pay more attention when they
perceive that they’re in a conversation, since they’re expected to follow along and hold up
their end. The amazing thing is, your brain doesn’t necessarily care that the “conversation”
is between you and a book! On the other hand, if the writing style is formal and dry, your
brain perceives it the same way you experience being lectured to while sitting in a roomful
of passive attendees. No need to stay awake.

But pictures and conversational style are just the beginning. ..
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Here’s what WE did:

We used pictures, because your brain is tuned for visuals, not text. As far as your brain’s
concerned, a picture really «s worth a thousand words. And when text and pictures work
together, we embedded the text i the pictures because your brain works more effectively
when the text is withuin the thing the text refers to, as opposed to in a caption or buried in the
text somewhere.

We used redundancy, saying the same thing in different ways and with different media types,
and multiple senses, to increase the chance that the content gets coded into more than one area
of your brain.

We used concepts and pictures in unexpected ways because your brain is tuned for novelty,
and we used pictures and ideas with at least some emotional content, because your brain

1s tuned to pay attention to the biochemistry of emotions. That which causes you to _feel
something is more likely to be remembered, even if that feeling is nothing more than a little
humor, surprise, or interest.

We used a personalized, conversational style, because your brain is tuned to pay more
attention when it believes you’re in a conversation than if it thinks you’re passively listening
to a presentation. Your brain does this even when you’re reading.

We included more than 80 activities, because your brain is tuned to learn and
remember more when you do things than when you 7ead about things. And we made

the exercises challenging-yet-do-able, because that’s what most people prefer. Tesr DR've

We used mudtiple learning styles, because you might prefer step-by-step procedures, while
someone else wants to understand the big picture first, and someone else just wants to see

an example. But regardless of your own learning preference, everyone benefits from seeing the
same content represented in multiple ways.

We include content for both sides of your brain, because the more of your brain you T Sharpﬁﬂ y.u.ur Penml
N

engage, the more likely you are to learn and remember, and the longer you can stay focused.
Since working one side of the brain often means giving the other side a chance to rest, you
can be more productive at learning for a longer period of time.

And we included stories and exercises that present more than one point of view,
because your brain is tuned to learn more deeply when it’s forced to make evaluations and
judgments.

We included challenges, with cxercises, and by asking questions that don’t always have

a straight answer, because your brain is tuned to learn and remember when it has to work at
something, Think about it—you can’t get your body in shape just by watching people at the
gym. But we did our best to make sure that when you’re working hard, it’s on the rght things.
That you’re not spending one extra dendrite processing a hard-to-understand example,
or parsing difficult, jargon-laden, or overly terse text.

We used people. In stories, examples, pictures, etc., because, well, because you’re a person.
And your brain pays more attention to people than it does to things.
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Cut this out and stiek it

s’ on Your refrigerator.

Slow down. The more you understand, the
less you have to memorize.

Don’t just read. Stop and think. When the book asks
you a question, don’t just skip to the answer. Imagine
that someone really s asking the question. The

more deeply you force your brain to think, the better
chance you have of learning and remembering.

Do the exercises. Write your own notes.

We put them in, but if we did them for you, that
would be like having someone else do your workouts
for you. And don’t just look at the exercises. Use a
pencil. There’s plenty of evidence that physical
activity a/ule learning can increase the learning

Read the “There are No Dumb Questions”
That means all of them. They’re not optional
sidebars, they’re part of the core content!
Don’t skip them.

Make this the last thing you read before bed.

Or at least the last challenging thing.

Part of the learning (especially the transfer to
long-term memory) happens g/ you put the book
down. Your brain needs time on its own, to do more
processing. If you put in something new during that
processing time, some of what you just learned will
be lost.

Talk about it. Out loud.

Speaking activates a different part of the brain. If
you’re trying to understand something, or increase
your chance of remembering it later, say it out loud.
Better still, try to explain it out loud to someone else.
You’ll learn more quickly, and you might uncover
ideas you hadn’t known were there when you were
reading about it.

the

Here’s what YOU can do fo bend
your brain into subwission

So, we did our part. The rest is up to you. These tips are a
starting point; listen to your brain and figure out what works
for you and what doesn’t. Try new things.

e Drink water. Lots of it.

Your brain works best in a nice bath of fluid.
Dehydration (which can happen before you ever
feel thirsty) decreases cognitive function.

0 Listen to your brain.

Pay attention to whether your brain is getting
overloaded. If you find yourself starting to skim
the surface or forget what you just read, it’s time
for a break. Once you go past a certain point, you
won’t learn faster by trying to shove more in, and
you might even hurt the process.

e Feel something.

Your brain needs to know that this matters. Get
involved with the stories. Make up your own
captions for the photos. Groaning over a bad joke
is still better than feeling nothing at all.

e Design and Build Websites

There’s only one way to become an experienced
web designer: design and build websites. Now, this
might mean building layouts on paper, doing card
sorts to develop your information architecture, or
writing lots of CSS. The point is that you will never
become a great web designer if you just read about
it—you need to do it. We’re going to give you a lot
of practice: every chapter has exercises that pose
problems for you to solve or asks questions that you
need to think about. Don’t just skip over them—a
lot of the learning happens when you work on the
exercises. We included a solution to each exercise,
so don’t be afraid to peek at the solution if you get
stuck, but try to solve the problem before you look
at the solution. And definitely get it working before
you move on to the next part of the book.
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Read Me

This 1s a learning experience, not a reference book. We deliberately stripped out everything
that might get in the way of learning whatever it is we’re working on at that point in the
book. And the first time through, you need to begin at the beginning because the book
makes assumptions about what you’ve already seen and learned.

We start off by teaching one of the most important concepts in
web design—the design process—and then we move on to more
specific design topics.

The design process is the foundation for developing a great-looking website. Each step gets
you closer to better pages, and along the way, you create everything from a visual metaphor
to a map of the site’s content. Once you understand the overall design process, you can
then dive into the details and begin building beautiful websites.

We advocate standards compliant XHTML & CSS.

All of the code that you write during the course of going through this book is standards
compliant. This is really important to us, and we would (adamantly) argue that
understanding how to think in and write standards compliant XHTML (XHTML 1.0
Strict) & CSS (CSS 2.1) is one of the hallmarks of a talented web designer. There will be
no tables for layout, no style information in your markup, and all those <p> tags will be
properly closed.

All of the code in this book is available on the Head First site.

Most of the projects in this book will require you to download the code for that particular
chapter. Actually, you should just download all the code from the beginning so that you
have it ready when the time comes. Sometimes we will ask you to make changes to code
that already exists and will provide and “before” and “after” version of the markup and
stylesheets.

Every bit of code is not fully explained

We assume that you have a working knowledge of XHTML and CSS and, therefore, don’t
make it a point to explain every nuance of the code. The important stuff is covered, and
the downloadable examples are well documented. Remember, we’re trying to make you a
better designer not teach you the ins and outs of XHTML and CSS.
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The terms “comps” and “storyboards” are used interchangeably.

We introduce storyboarding in this book as method for quickly mocking up design
ideas without committing tons of time to code. Sometimes these are referred to as
“storyboads,” but other times we use the term “comp” (or composition) in reference to
the same thing.

We assume that you are using modern browsers.

While we’ve taken every measure to make sure that our code is cross-browser
compatible, you should use a modern browser (IE7+, Safari, Firefox) when putting
together the sites in this book. While older browsers (notably IE6 and below) will work,
you results may vary, as those browsers are buggy and incredibly finicky.

The activities are NOT optional.

The exercises and activities are not add-ons; they’re part of the core content of the book.
Some of them are to help with memory, some are for understanding, and some will help
you apply what you’ve learned. Don’t skip the exercises.

The redundancy is intentional and important.

One distinct difference in a Head First book is that we want you to really get it. And we
want you to finish the book remembering what you’ve learned. Most reference books
don’t have retention and recall as a goal, but this book is about learning, so you’ll see
some of the same concepts come up more than once.

Our markup and CSS examples are as lean as possible.

Our readers tell us that it’s frustrating to wade through 200 lines of markup or CSS
looking for the two lines they need to understand. Most examples in this book are shown
within the smallest possible context so that the part you’re trying to learn is clear and
simple. Don’t expect all of the examples to be robust—or even complete. They are
written specifically for learning and aren’t always fully-functional.

We’ve placed files (markup, CSS, images, complete pages) on the Web so you
can copy and paste them into your text/markup/code editor. You’ll find them
at http:/ /www.headfirstlabs.com/books/hfwd
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the review team

The technical review team

Johannes de Jong

Matt Diéangi

Ashley Doughty

Sarah Collings

!

Corey Me§lone

Technical Reviewers:

Sarah Collings has worked in web design and
development for over 7 years and is currently developing
usable web applications as a User Experience Software
Engineer at Digital River, Inc. She has a Bachelor of Fine
Arts in Graphic Design and is working toward a Master’s
in Software Engineering. In her spare time, Sarah enjoys
running and spending time outdoors with her fiancé.

Johannes de Jong is an old dinosaur mainframer that
loves to go over to the wild side—building websites, from
time to time. His latest experiment is a Google Maps site
built with Apex from Oracle, and yes, he will use this book
to redesign it.

Matt DiGangi is the creator, designer, and editor of the
website Thieves Jargon (www.thievesjargon.com). He lives
in Boston.
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Pauline MeNamara

FELF

Ashley Doughty is a Senior Web Developer from Maine,
living and working in the Greater Boston area. She is a
hard core Christian, wife, daughter, reader and GEEK.
She loves coding so much that she even does it in her free
time.

Corey McGlone has been involved in web development
for ten years and has spent the last seven years working
primarily in web application development for Schnieder
Logistics, Relion Corporation, and Mayo Clinic. He’s

an avid music lover, is married, and has one little boy at
home.

Pauline McNamara has worked with university
e-Learning projects in Switzerland for the past 6 years,
most recently at the Swiss Federal Institute of Technology
in Zurich. Her current learning passion involves raising
an adorable puppy with her partner (who’s also adorable).

Jonathan Moore is the owner of Forerunner Design,
web design and development (www.forerunnerdesign.com).
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Safari® Books Online

S a f a rl When you see a Safari® icon on the cover of your favorite
Booke Online. technology book that means the book is available online
through the O’Reilly Network Safari Bookshelf.

Safari offers a solution that’s better than e-books. It’s a virtual library that lets you
casily search thousands of top tech books, cut and paste code samples, download
chapters, and find quick answers when you need the most accurate, current
information. Try it for free at http://safari.oreilly.com.
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1 building beautiful web pages *

Beauty Is in the eye 4

* of your user
*

I know he said you're just another
boring one-column waitress, Mom, but
I think you're the best... you're always
paying attention to your users. What
else could anyone want?

It’s a great big (wide) world... but who’s really out there?
So you’ve got your nice shiny XHTML and CSS diploma hanging on the wall, and the

prospective clients are ringing your new business line off the hook. Cool, right? Yeah...
until you get your first complaint about a bad layout, or a logo that’s just so 1998. So how
do you create really beautiful websites and still make sure they satisfy your users?

It all begins with good planning. Then you've got to write for the Web, know your

audience, and, above all else, make sure you're designing for your users, not yourself.

this is a new chapter
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welcome to time

Your big chance with Red Lantern Design

Jane’s just bought a small web design studio. Red Lantern Design’s
been producing small sites for local businesses for several years, and
now Jane wants to expand their client-base. But there’s a problem...

The old Red Lantern webmaster used a WYSIWYG editor to create
the company’s own site, and now no one can edit the files. Jane’s hired
you to build a new site that will bring Red Lantern up to modern web
standards and bag the company more lucrative clients.

T've bought a kiosk at an international business
conference in a week. I don't know a thing about web
design, but I know you do. So you need to design

a really impressive new website as quickly and
efficiently as possible. Think you can do that?

Well, sure you can.
Where do you think
you should start?

Jane, Entreprencur
and new owner 0

Red Lantern Design
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building beautiful web pages

Here's the current Red Lantern site. Take a look at the screenshot
and, using your web design expertise, annotate it. Note what you
like. What do you dislike? Do you see any problems?

Jame loves Japanese tulture:
Th“a{:s why she bought the
\[- tompany. She loved the name.

%. B/ Pwww. headArstiaby.com/ Books/hiwdich L redlantern.iml IQ' i

Pmplcmmmulduigntmnﬂbem.“hm‘mﬂmﬁawo&ﬂnﬂnwmwawm.
&n intangible conext susrounds all intersction:. Suceedsfil bus realive that they offer designed experiented,

regandless of service or product, and imvest the necessary resources o enhance bhath. Feaple are not only moee conscious of
design, they ane bangry Bor images, thenses and experiences that atisfy them on runy levels: sethetic, pragmatic,

we cemer the process on sudiences and contexis. We design for real people, ummﬁ-emm
real people are lookimg for something moee and giside our clients, processes and designs in creating grealer tmpible value
fior all. Red Lamiem designs and builds simple, nssble. and anractive websies that ane fas, readable, and sccessstie - all
usisg weh standasds.

Wi speculare in: morfsce design - designing and budkding wich interfaces and lalcs usang web standads: wob site
rediign - il vou ane keoking 10 updase your site of move it inio C55; markup and css optEmizaton - siepify markap and css
1 Emprove specd and make your site more structurally sound; consulting - help with desgin strategy, css and markip

you are here » 3
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what did you think?

Here's what we thought about the site. Your answers may be a
little different, so don't worry if you didn't catch all of these

Gl
n

r
P it

Theve's not
muth tontrast
between the
menu and the
batkoyround
image, or the
body text N\
and the oray
tenter tolumn.

-

Shouldn’t there
be uo.sn.»rmsw to
grab potential
tlients’ interest
on the front
Page? Like news

~but QOOmS..r |_xfn<.n.m lots Oh ,zvm.m.\nm space at

1_170 _Owo.u N\OO_ fnhofsn we
layout. the top of the page
feel oossn&.év fo the layou oek o the mers a d content.
Aano
uu a ﬂnﬂ! \\ htp ..__,....is. headfrstiaby.com) Beoks/ hwdich 1/ redlantern.iml n.ﬂ...

~— =

. red Lantern Design

People are moee conscious of desipn than ever hefare. Whatever the service o peodusct, whatever the consamption of value,
s intangihle conlext semounds ol interactions. Suceessiul businesies reatire that they offer designed experiences, Nn? Tr.m .m
regandless of service or product, and imvest the necessary resounces i enhance hath. eaple are not only moee conscious ol !
design, they ane bangry for images, themes and expeziences that satisfy them on rany levels: sesthenic, pragmatic, lonu »ﬁ |
ideolagical. cubmral They are hungry for " gaod” design. Design is shout coemectmg. Working with our cliess, we n
emphasiee 2 thorough, deeply considernie research process with an emphasis an kearing and Bslening. At the same Eme, s, « |
we cemer the process on sudiences and contexis. We design fior real people, not demographic tangets. We undersand that m% ;W é
real people are lookimg for somethisg moee @nd guide our cliests, processes and designs in creating greater tangible value . _
fior all. Red Lamiem designs and builds simple. usable. and anractive websites that ane fas, readable, and accessshie « all Is g YO:S
usimg wh standands.

.
Wie specalier ind imorface design - designing and buskding wich interfaces and \emplaies usang wich stansdands: weh site 1%3&3:9 exej

redeign - il vou ane keoking 10 updase Your sile of move it inio C55; narkup and css optEmizaton - siepify markoap and css r
1 Emprove specd and make your sile maoee structurally sound, consualting - help with desgin strategy, cos and markup we lnm_.u:

FUFECsTions. and scminars, .
.meL ImNOT.“t

*.\msu

/'\\)\/lk

or a featured %
Project..

One tolumn? That's it? Seems
pretty bland for a web design
studio’s site!

Chapter 1
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Where do you start?

There’s not a lot that’s good about the existing Red Lantern
site—the logo’s nice, but that’s a pretty damning comment on
the rest of the design if that’s all there is to like. But if there’s

so much wrong, how can we figure out what to work on next?
Where would you start?

Uh, yeah, so uh, I know where I'd
start. I, uh, know HTML. So I'd start
with the code. Get to it right away.

Then T'd work up some, uh, CSS and uh,
that's it! Okay?

Joe Blow Lhinks he's a «Cancy
sthmanty web designer.
What do you +hink?

building beautiful web pages

;,&erpen your pencil

Is Joe right? Is there anything else to do? Where would you start?

Download at WoweBook.Com

you are here » 5



start before where you code

Are you kidding me? How am I
supposed fo know where to start?
T've got a whole bunch of stuff I
need to do, so you tell me. What
should T do first?

“Where should I start?” and “Where
should | go from there?” are really
good questions.

The fact you’re still asking yourself those questions
without opening a text editor is a good sign. The
answer to both is, always follow a design process.
A design process structures your project so that

you stay on task and don’t go off in every different
direction all at once without accomplishing anything
but stress, stress, and more stress.

A process is really just a workflow that determines
the order you do things on a web design project.
Imagine you’re building a house for someone. It’s
their dream home, they’ve got a ton of ideas on
their wishlist, and you also need to include the usual
things you’d expect to find in a house: walls, floors
roof, kitchen, bedroom, bathroom, living areas...

Now ask yourself where you’d start? Would you
build the walls first? Would you pick out fabrics, or
draw up a blueprint? Which one is going to pay off
two weeks from now? Two months? Two years?
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building beautiful web pages

Praw up a blueprint FIRST

So building a website zs a lot like building a house. If you start )
with a blueprint, you’ll know exactly where you’re headed L.
at every step: foundations, load-bearing walls, and so on. '
Tor a website, you use Information Architecture
(or IA). TA is the process by which you break your
website’s content into chunks and then organize
those chunks hierarchically in relation to one
another in a way that’s logical.

Most of the time, each chunk of information is
content (text, images, etc.) that lives on a single page. IA is
also closely linked with building your site’s navigation. So, if
you’ve got bad IA, chances are, you’ll have a bad navigation
system as well. If your site doesn’t have solid IA, it will feel
disorganized and confusing to users. And that will make users go Avthiteeture for vour h
someplace else to get what they’re looking for. starts with 3 bluc{;r;nlc ouse

The blueprint for a {-,\/yical website

In this typieal “reverse is [nformation AV”“_L&"Y—C
z\:an‘:ﬁhing bus;:]" IA diagram, /
e ‘Products” see Lion is wrder Break down Your tontent into

the ((Homc” seeti logieal ¢h
. ks that a ]

Turn Your book on Home Jical Chunk ve velated 4o

u?s\d\cl—down. The each other in an ordered hicrarchy.

diagram looks like

a bush. ¥ | |
Products I Contact Us |

The “Print Books” -\/
e

settion is undev th

“Products” section Print Books eBooks l
_ RANN
What content do you have for
Art Craft the Red Lantern site? How
will you order it? Will you

j\ need any more material?

And ‘Fina”\/ the two Ca":cgo\rics
of printed books are listed under
the “Print Books” section.

you are here » 7
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information

From: Jane

Subject: Site con

we're going to do.

that kind of thing.

consulting and we

- -{-‘Q&r_m your pencil

news items and up

The site needs a contact page. How would we

ever get clients without a contact page?!

| think it would be good t
the site about the compa

- eed Lantern Destgw

MEMO

tent

Let's have a section of the site where we put
dates about Red Lantern.

We definitely need @ section of the site where
we can show off all of the awesome work

We need to make sure they know we do

b design!

o have a section of
ny—what we do...

Start the Informati

ation Architecture pr

o .
content she wants for the site process by asking Jane about the

Here memo g .
Sa ron Jalle te” n yOUW 1at SeCt’IOIISS e wants o tlleste

ertedOW a .
one o tWOWOld dESCIIptIO| or that"chu klo content
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building beautiful web pages

- — -

Once you've worked out the sections of information for the Red Lantern Design
site, you can start to build your Information Architecture diagram. Fill in the spaces

provided with your ind

ividual sections from the facing page.

e [ diageam il
/ \g’wa\[s start with \f°l‘:

home o main page 8
Jc::: 4op of the hievarehy:

Home

-— -

- — -

- — -
- — -

—— e - — -

What “chunks” of .
Lonfcn{: mig\\{; live in
these two settions?

R ]

4 Remember, eath new

vow is a subsettion of
the settion above.

-— -

you are here » 9
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what’s your

B "fﬁarpﬂﬂ your pencil

«  olution

You started the | ;

nformation Archit

ectur .

the content she wants on the site e process by asking Jane about

Ja e Iet yOU k ow w aWtS e tl Oug t the sections SI ou d be.l ere are
son epOSSbeo eort OWOld deSCIIptIOIIS 10| e tent
aCh Chunk"ofcon
.

- ed Lantern Design

MEMO

From: Jane
Subject: Site content

Let's have a section of the site where we put
news items and updates about Red Lantern.

——

News ¢ Updates

We definitely need @ section of the site where
we can show off all of the awesome work

, - Portfolio
We re go|ng tO do ...............................................
The site needs a contact page. How would we
ever get clients without a contact page?! | .. Contact
| think it would be good to have a octonof
the site about the company--what we do...that

About Us

kind of thing.

We need to make sure they know we do
consulting and web design!

10
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building

web pages

Given these “chunks” of information, how does your IA diagram look?

We added the “Abouf Us” settion +t

he home Page. This will orient users

. ade a main
v diagram, we m »
|Y\ ow IA 6 y\dcr ‘{',hC “H'OW\C

hat Red

{,onsqulV\S i’ﬂ

“Cevvites settion u

Yagc '{'p show usevs
Lanteen does both

web design.

arviving there and a; i
. 9ive ‘H'\Cm a ek
explanation of Red Lantern am}u‘:vha'(:

the tompan
Y does. After that,
tan explore the other smbscrz'(:iovl\“ss.ﬂr.S

—— o - —

.—____|____-

Por‘{:‘colio

Servites

-— - -
-— -

o »
Under “Sevvices, we

added our two thunks

feom Jane's memo. -l

[}
—= 1 Web Design
[}

- — -

therejare no .
b Questions

Q: Do IA diagrams always have to look like a reverse
branching bush?

A: No, though the reverse branching bush is probably the
most common way |A diagrams are done. Honestly, any kind of
diagram that accurately and clearly represents the sections and
subsections of content (and the hierarchical relationship between
them) works just fine.

Q: Will the people | design sites for always be as clear as
Jane about what sections they want?

A: Yes... and no. You'll be amazed at the extra details about
sections and design ideas that come from just talking to people.
Just because they may not know the names that sections on a
site are commonly called, doesn’'t mean they don’t have a clear
idea about what they want their site to contain. Then it's up to you
to organize the sections logically and hierarchically.

Consulting

R e ]

Contact

=
(3}
F
@

We shortened “News ¢ Updates”
'EoJus{ “News” since it means
the same thing and will save
space in the menu.

Q: Couldn’t I just skip this part of the process? This IA
diagram and the one on page 7 look pretty similar...

A: No! Don't skip IA, as it can often determine parts of the
design when you come to lay out the site. Besides, although
there are some similarities of structure, every site is different,
and some sites will have a lot of subsections. The more content
you have and the deeper your IA diagram, the more complex
your navigation system will be. You'll not only need top level
navigation, but second tier navigation as well. But don't worry,
we'll cover dealing with 1A in a lot more detail in Chapter 3.

Q: Is an IA diagram just like a sitemap? The “chunks” just
look like links...

A: An IA diagram shows a hierarchical relationship between
sections and subsections of content in a site. It isn't meant to
show links between sections, but you will use it when you put
together the navigation for your site. In fact, let's take a look at
that next...

Download at WoweBook.Com
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what navigation?

C'mon, all we need for good
navigation is some buttons that
link fo all the pages in our TA

diagram, and we're good to go...

Will that be enough to help your users
find their way around the site?

You need to think about navigation fwice in the design
process? First, you need to think about your navigational
elements—yes, things like buttons and nav bars—while
you work on the overall layout of the site.

Navigation will show up again when you begin writing
the code and building the layout elements that have to do
with users finding their way around the site, as well as
linking your pages together. But don’t jump the gun, you
need to start by organizing your top level navigation.

Information Architecture isn’t just important for
organizing your site’s information; it’s a big deal for your
navigation as well. So, when it comes to building your
site’s navigation, keep your IA diagram close at hand.

12
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building beautiful web pages

Petermine your top level navigation

Top level navigation is usually the most prominent navigational
element—the tabbed nav bar at the top of the
page, the vertical nav menu in a secondary
column, etc. More often that not, your top level
navigation links to those sections one tier below
the home page in your IA diagram.

Betause You moved the “About Us” section
+f° 'H\c‘homc Page of Red Lantern Design’s
site, it's easy to tirele the top level
navigation elements in your [A diagram.
But how will You s{:\/le the menu?

P

- — - — -

Contact

: Portfolio : Sevvites

-— - -

Web Dcsign Consul'[:ing

PR —
-— - -

Draw a few sketches of the kinds of menu you're already familiar with and start
thinking about which menu type would suit the Red Lantern site.

N gi&a:;pm your pencil

you are here » 13

Download at WoweBook.Com



which navigation?

— gharpen your pencil
\ "N &Iutmn Which top level navigation design do you think will work best for

the Red Lantern Design site? If you don’t know, how do you think
you'll work it out?

| ) | | 1 [ 1 \

Tabs like a file A menu bar

folder
Horizontal
menus for {-,OF
level navigation

CoCOCOoO Do O — —
Butbons Plain text links

Vertical menus for top level naviaati
[ navigation \

0000

—
N~— A vertical Bu{:}cons and

menu bar ylain text menus

~—

T

14
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building beautiful web pages

Put it all in context

The point of the top level navigation is to show your users where they are within
your site’s main structure. We’ll come back to navigation in a lot more detail in
Chapter 6, but for now, you need to ask yourself how you’ll style the menu on
the Red Lantern site. Time to start thinking about which menu type would suit
the site and where it would fit on the page.

Labs ave used for top level navigation on

Hovizontal of spate.

Horizontal tabs loads of sites beeause Lhey save 3 lot

& Expedia

Fiights Holels Cars  Vacation Packages

Welcoume - Aroady o mei

[ty Hicssriruns | Mely Aocinand | Cainioameds Sipgs.

DEALS & OFFERS Business Travel

Crulses  Activities Maps

[n this ease, the buttons become

visible on mouse over, whith is a

/ nice, subtle toueh.

Horiz.oy.{al buttons for

'bOP 'CVC, havisa'&io'\

Horizontal buttons

~ Joyent Home

N

Products Services Partners Support

Developers

Vertical menu Vertical tabs

Vertical tabs for
top level navigation
styled with CSS
and images add a
veal notebook feel

amazon.com )
] Guide de Prague

Vertical menu for
top level navigation.

Books

Grocery. Health & Beauty
Toys, Kids & Baby
Apparel, Shoes & Jewslry
Sparts & Outdoors
Tools, Auto & Industrial

mulfi—languagc sites.

Download at WoweBook.Com

i v \ 4o this site.

Movies, Music & Games  © PBack when people

Digital Downloads st stacted adding Notice this site’s

Gomputers & Office menus Lo theiv sites, tontent is written in

Elactranics his was the v:ES{Z IFZ\"“'J" See appendix

e menu. or deali ith

Home & Garden popular tyre " " DECOUVRIR PRAGUE

0 UAinan B BOrVCRE BriaE o) gu

direciemenl of riservez mes servion,

PRAGUE - VISITES GUIDEES,
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pencil paper?

Show Jane some basic design sketches

So you’ve got the main content mapped out. What will
you need to do next? At this stage, it’s a good idea to
show Jane some basic design sketches...

Hold it right there! IA diagrams,
sketching designs on paper... What's
with all the drawing? I thought this was
a book on WEB design. I don't see much
of that happening so far...

Having a clear idea of where
you want to put the building
blocks on screen saves valuable
development time.

It’s much quicker to sketch a few designs on
paper and get Jane’s reaction before you
start than it is to waste time working
up the code for a bunch of designs
when she can only pick one...

Download at WoweBook.Com



building web pages

Sketches keep the focus on functionality

Your first sketches should be black and white and drawn on paper.
That way, Jane will be completely focused on the basic layout of the
design (instead of what color the background of the page is or how
great her logo looks placed over that image or... you get the picture).

Your designs should show Jane some basic layouts with the content she’s
requested in various configurations on the page. The sketches should
make Jane ask herself questions like: “Do I want a large image at the
top of the page?”, “How many columns do I want?”, “Where should
the menu go?”, and so on.

Here's the first sketch we showed Jane. She didn't like it because
it looks almost exactly like the existing design, but with the main
content section broken into two columns.

N --gﬁarpsn your pencil

This design is too similar +o
the exis{;'ms site design for Now it’s up to you to come up with a basic design Jane does like.
Jare... time for you to g0 Draw at least three more concepts on your own sheets of paper.

back to the drawing board.

1 =

PreTURE

Use hovizontal lines
instead of actual
Lext. You don't need = NAY \
+oo muth detail at
this s{agc.

Use the sketehes
to gc‘t Your ideas
down on ?aycr. \/ou
tan work ou{ the

details later.

17
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sketch navigation ideas

g.&arpen your pencil

& %lutmn Basic black and white sketches keep the focus on the main layout. It’s
time to show the basic layout concepts to Jane. Which will she choose?

e [
=]
ol i [

/] X
e |

I FicTURE

I CDTM
NewWs
‘1
.‘I,,'f’:.ﬂ'\“f‘w” I
L ITEMS

LU0
i

2 L — Dcsign #2 has
oo % ) horizontal dabs for 4he
menu. Under the logo
_ and menu, there’s space

in the two—tolumn dcsign
for a picture and the
news section beneath
that, while on the vight
are small ‘Ehumbnail
images of sites Red
Lantern’s dcsigncd,

Dcsigy\ #3 has a Y\a."\

| textual menu in place

of the tabs, and it's
switthed the ?osi{:ion
of the VorH:oho and
content settions.

18
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building web pages

Design #4 is a three—
eolumn design. [t leads
with the main picture 4op
left and the logo to the
vight. Underneath ave
the menu, tontent, and
Po\r'{:wcolio settions.

Q/

FireTURE

. Desion #5 simply switehed
<1 the 2rdcr of the items from
design #4, so the page
skarts with the logo and top
of the menu at the left of
the seveen with the other
settions following it

FireTURE

I like the look of 3 best. But,
uh, can you show me some more
detail? We need the site to be

ready for the conference.

Great, you've agreed on a basic
design, what will you do next?

19
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what’s

So we've agreed on a basic layout with Jane,
but what should our next step be? Firing up

the ol text editor, grabbing some sample content
from Jane, and working up an XHTML storm?

Frank: Nope. We’re going to stick to pen and paper for now. What
do you think about adding some color to those sketches?

Jim: Why would I do that? Can’t I just get going with the code and
test different colors using CSS stylesheets?

Frank: Well, this way, you get a chance to see how colors interact
with one another, how interface and layout elements play off one
another once they’re in color, how your navigation system looks in
relation to the rest of the layout, and generally whether content’s
represented in the best way possible.

Joe: Wow. That sounds like a tall order for one little sketch.
Couldn’t we just have shown Jane a few color versions instead of
going with the black and white sketches?

Frank: Clients can get distracted by color too early in the process.
It’s best to show them something that gives them an idea of the
functionality of the site—

Joe:—before we start on the look and feel part of the design process.
Joe I get it. The sketches provide us with a painless way to catch any

Jim potential design problems before we start coding our design, and

they become major obstacles.

Frank: There you go. But we’re not just doing one sketch here, Joe.
Joe: No?
Frank:—

Jim:—No. We’re going to do a ton, all in different colors, and show
them all to Jane like we did with the first sketches, right?

Frank: Kinda. What we’re actually doing is creating storyboards to
test a few variations. We’ll show Jane the best one or two.

Jim: Wait. What?

Frank: Yeah, these are like the storyboards—you know, that
sequence of little sketches that look like a comic strip—the film
industry uses to test out shots before rolling the cameras. We’re
doing the same thing. Here, let me show you a neat trick for creating
good storyboards.

20
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building beautiful web pages
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red lantern storyboards

,,Ir Me_c.ﬁ_b: Finished Red Lantern storyboard. Yours might look a little different,

but this is the level of detail you want to see in a final storyboard.

Rough mrn‘f\r. of a
Moved the _owo behind n..‘r,\mn.mﬁn. <<” _H.nsnn& a
the main content section. good image heve

\ Heve's the space
for the top level
navigation, and
we've left a
spate undevrneath

1 : : ] ) . r the main image
L 4 . for ..;«o}msw
4 J wssoi..hn:.ns.rm ov
. - e news items.
| RN - No need o add
: Y74

V/ rnm&swm or ron,\
_ .wnx.m at this m.mmwn.

Lines and bloeks are
fine as You've _oor_so
at the overll design,
not the detail, heve.

-\ /—
Put the portfolio on A little bit of color in
the homepage. Potentisl the storyboard helps to
eustomers want 1o see establish the pevsonality
what You Lan no.\ o.ﬁ the site.

Chapter 1
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Fireside Chats

Pencil:

Yo, Design Program, can you clear something up for me?

Well, I've gotten a little confused over here. Some people
have started calling me “wireframe,” but I thought that
was a term that’s used to describe code mockups...

building web pages

Tonight’s talk: Pencil and Design Program discuss Storyboards

Design Program:

Sure. What’s up?

Yeah. It can be confusing, as people also use the term

“wireframe” to refer to a code mockup that isn’t totally

fleshed out yet. But now isn’t the time to get into code.

Code [eavesdropping]:

Hey! I heard that.

Pencil:

Sorry, buddy, but Design Program’s right. You might
think you’re saving time by diving right into HTML,
but it could end up costing you in the long run. See, if
your client (or you) doesn’t like the design you came up
with and wants to go in a completely different direction,
you've just invested tons of time in to HTML (and
probably CSS) that you’re not going to use. It’s a lot
easier to file a storyboard away and start with a fresh
sheet of paper.

I'm not so sure. I prefer not to get all hung up on detail.
The whole point of storyboards is that they’re a quick
and flexible way to brainstorm ideas and get some
designs down. Besides, why waste a ton of time slaving
over every pixel’s placement in several designs when the
client’s only going to pick one?

I guess if you’re preparing a pitch for a potential client,
it might be a good idea to come up with something
more polished and formal. But I still think detailed
hand-drawn storyboards should be your first stop when
you start to design a new site.

Design Program:

—or a new file. I’d go the formal route right from the

start. It saves a ton of time as you can copy details right
out of the storyboards into the final design if they work.

I guess you might have kind of a point there, but are you
really going to show your messy, smudged, coffee-stained,
self to the client, Pencil?

23
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prototype

The storyboards look absolutely wonderful.
The design and layout for the site look
great. But the conference is in two days...
Can I see it on screen?

Now it's time to prototype the site in code
N —

Building a prototype in code has some great advantages.
First, even though your design might look great on paper,
it might not work (technically speaking) when you code it
up. The prototype will give you an opportunity to quickly
fix anything (code-wise) before you invest too much time in
building a polished finished product.

Also, if you’re working with clients, a code prototype gives
you something to show them, and just like your storyboards,
you can get useful feedback and make iterative changes.

What do you mean, iterative?

Iteration is a design methodology
that lets you test, analyze, and refine
: prototypes of work in progress. At

. each stage, you go through each of the steps in the

© design process— it’s cyclical—until you get something
. you (and your client) are happy with.

24
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building web pages

www . headfirstlabs.com/books/hfwd/ch01

Then we’ll give it a quick test drive to see how everything’s looking.

*/

redes lgn

<!DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Strict//EN"
"http://www.w3.org/TR/xhtmll/DTD/xhtmll—strict.dtd">

body {. . <html xmlns:"http://www.w3.org/1999/xhtml" xml:lang="en" lang="en">
margin !
padding ’ 472217 <head>
packground Holvd <title>Red Lantern Design</title>
—family
font fé 62.5%; <meta http—equiv="Content—Type" content="text/html;
t-slz€
fon . charset=utf-8"/>
color #3337
<link rel="stylesheet" href="stylesheets/screen.css" type="text/
Y css"

1 media="screen" />
uly
nl, h2, Pr ©
margin: O’.
paddiﬂq: 0; <b0dy>

<div id="masthead">

</head>

<hl><img alt="Red Lantern logo" src="images/rl logo.png" /></hl>
<ul id="nav">

i .1 <li><a class="active" title="Red Lantern home"

line-height:
href="index.html">Home</a></li>

¥ <li><a title="Design services"

href="services.html">Services</a></li>
ul {

' le—-1Y <li><a title="Our work" href="portfolio.html">Portfolio</a></
1ist-sty .
1i>
} :<a title="Contact Red Lantern"
R ?ca‘t ouv.sc‘g 1">Contact</a></1i>
- Re Y

v

Remember, you need HTML fo
IA diagram.

age in \four : |
] g::;l \;ov? ve downloaded it
duyhcakz the tode a?d vamc the
files actordinaly- You'll link them

fogether in the end.

eader">

lt="tokyo buildings™" src="images/tokyo.jpg" />
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test drive

> Tost DRIV

Time to check the site out in your browser. Once you've tested the site,
show it to Jane to get some fast feedback on this iteration.

Bho
|.:I“ w g =20 | @ hita ¢ w hadfinglae. com/ ook { hted )60  (indes. himi o

RED LANTERM
DESIGN

Red Lantern builds unique interfaces & user experiences for the web.

ur Wark Welcome to the New Red
Lantern Design

26 Chapter 1




building web pages

Here’s the text Jane just sent over. Grab a stopwatch and set it for 15

seconds. Hit the Start button i i
: , and begin read i ime’
up, write down what this text is about? o s fext Whemyour tme's

- feed Lantern Design

MEMO

From: Jane

Subject: Site content

People are more conscious of design than ever before. Whatever the service or
product, whatever the consumption or value, an intangible context surrounds all
interactions. Successful businesses realize that they offer designed experiences,
regardless of service or product, and invest the necessary resources to enhance
both. People are not only more conscious of design, they are hungry for

images, themes and experiences that satisfy them on many levels: aesthetic,
pragmatic, ideological, cultural. They are hungry for “good” design. Design is
about connecting. Working with our clients, we emphasize a thorough, deeply
considerate research process with an emphasis on learning and listening. At the
same time, we center the process on audiences and contexts. We design for real
people, not demographic targets. We understand that real people are looking

for something more and guide our clients, processes and designs in creating
greater tangible value for all. Red Lantern designs and builds simple, usable,
and attractive websites that are fast, readable, and accessible - all using web
standards.

We specialize in: interface design - designing and building web interfaces and
templates using web standards; web site redesign - if you are looking to update
your site or move it into CSS; markup and css optimization - simplify markup and
css to improve speed and make your site more structurally sound; consulting -
help with design strategy, css and markup suggestions, and seminars.

27
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bad bad

Pon’t ruin a good design with bad copy

All the awesome design work, storyboarding, and prototyping in the
world is not going to save your site if you don’t have any content (or
if the way you present your content stinks). So how will you ensure
your content’s interesting?

Writing for the web is different than writing for regular print.

Come on, writing is writing.
There's no reason to re-write some
text, especially for a website...

Instead of reading your content from left to right,
beginning to end, like a book, users scan the text
for keywords and concepts—to give them an idea
about the contents of the page.

When you combine this with the fact that users generally don’t
spend that much time on individual pages, you know you are going
to have to write differently. The word of the day is scannability!

28
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building beautiful web pages

What wmakes text scannable?

There are several techniques you can use to

makff your text scar.mable. Short paragr'aphs,' A brief introduttor settion provides E'NPB asis (bold 5 ;
headings, bullet points, and clear meaning will an overview of the text. That way, italie text) h; h F hks
. . 19h1)
all help users scan your content more easily. the veader knows what {-)\c\l are impor-tant '(:cw?\s >
ch‘jng into vigh{: off the bat. / the user-
Clearly written L Xa X MO Wikifunior:Big Cats Cheetah - Wikisooks, collection | open-coment textbrfoks
headers g th | ale Hle ] 4 ] 45 hirp: r2en mikibooks arg wikiwikijuniar, Big ats /Cheetah | EEKQ* [=)
ve the erprm==gr: :
reader information {1 —" Wikijunior:Big Cats/Cheetah \L 2
Fenm ik 1
about the whole e #0m Wikibodks, 1ho open-conbert Toxibooks collection
. ) = teomin Chestahn am bult for speed, with & whiglike spne, eng ks, and a kng Lail Thal acls a3 &
a\r*(:lclc and rl:s = Festures Books naiier for sudden tumns. Thary ang the wond's fastest land animal, able bo sprnt up 1o 70 mikes
SUbSCC‘Eio S = Mozerd charges par Four {110 kphd for shon @slances o purdil of prey. They can ga Insm 0 miles par bour 1o
ns. e ] T milees. per hour @0 just & tow Sooonds. Becauso thay bond well wilh humans, cheetans useZ)
b i) 1o b reimed in captivily for catching wild game. They ane alsa known s Hunling Leopards
Eommunity -
AP Where do cheetahs live? )
Eirssasniog — Todsy, moxt chestaba aes Iound in sulSaharan Africa,
B . r 1 Ihtsgh & lew ae 31 So0n i Iran. In Bhe past Thay usod
-|'u|.-.-1-u-.u:uu.w| { * 1 e Bomund Blwoughoul ncrihenn Indis ard an. They prefer Two chesins iogetha =]
ity — 1 vl i semmi-desants, Savannas, praines. and thick
= Conlsct s i vr brash. Bacauss (hiy mely upon apsed 1o bunl, (hey iogid
gense forests, Conservation efions are requined in order to avokd the cheetah beooming am entry on the
St ook endangered sgecius bal.
» Colbctons hat
search What do cheetahs look like? ]
R Ll Chiatahs A medium-gized cogkke spotied cals with long Mos and
[Ea) [Bearch :';"“mm““" 51 an bodees. They have o white bely and a dark strige that looks i a
[ fear on o sides of Eheir tace. Chestahs alsn have found da spots
» Saarch fsis ok on Feir fur. Adull chestabs weigh (nom S0 to 180 pounds (4085 kol
» ‘Whai s hein and pra arcund 4 1o 5 tep (112-135 em) leng. Chastahe A bull o ba tha bagt runnarm, Thier kong fail
» Pisaied charges provides Them with balance. They Rave a big chest, a namow waisl, and powerful hind legs. Thay hive a
» Specal pages amall bead and muzzle, lange neairls for ncrsasid guygen inlake, and small e sars. Al of this makes
® Prirtabis warnion IPa chedlah very sheok and asrodynamic when it uns.
® Penmansns bnk
« Dointsad v POF What do they eat, and how do they cateh their prey? e
:z:;::du Cheslahs mostly st mammals Ske gareles, impala. grw cahves. and hares, which ane all abind [he same
S n Puangan Sipn as. of smaller than, an aoul cheefah
hort Paraarths " e Zhuetahs stk ther prey unnl they are closer than about thity mesers Trom each other, and then gve
are CaSiCY {O chase. The chase is usually aver in less han a minule and il Ihe cheslah dossr calch As pray queskly 1
will often Qv Up rather Than waste entegy. This is Decause ohestahs use a kot of enpegy when chasing
V'Cad 'u'\ah huac prey al such high spesd. Abcut hall of 1he chases are successiul,

bloeks of text / Chasalihs must sal hair caleh quichly cr stk losing thar Lsod 16 elhar slrrger gredabors, Chistahs vl nsl

(Whidh ave h d fight wiih a larger animal cver food because thay cand sk an ingry which woukd mean cenan stanvaton.
¢ harder Cheelahs are well-sdapled b lhving in and emarormaents. In the Kalahan desen they hinve beer eslimaled b Sinved an ayverage of 52 km

‘{10 read and Batwaan drinka of waisr, Thy W BasN HATING Their withr rom iha blood e usiea of thae peey, BF By saling iAAMA malnns
tomprehend on a Fun facts ficit)
com?uf" sereen). Soe haw much you know atout ihe workds fasiest land mammal;

= Afler & full-speed rush, o cheelah Must rest a1 16ast 15 mrubes belond runting agan.
= Cheptales oo not roar, but thiy make & mamber of very un-caikke sounds, many ol which nrsemble bird chips.

= Chistales wens callind keopanis bilon inapands wene! Once Bh word 1or Chaedtah wias “opant, and e word fof Isopand wes simply “pand
Chesstalo were callid lsc-pands hen s & mix Balween “les” - latin for Bon, and “pand™, then 1he name of lecpands,

- & Apar! (rom pumes, chestabs ans the only big cals thal por.
BV“C{: Y°|h£s ave / & Marry cheelab cubs ane kibed by a lack of lood or Bheir nabural enemies, lons and nyenes An old Afican legend says Bhe lew slain marks
3 sv\,cv_,‘(:as{; way o thes ehastab(y hee 58 I1em B mothes waaging foe har 1081 eune 1
b gl‘lc ‘caths +p s Chestabo do rol usually sal the skin or bores of Ther pray :

Your users:

you are here » 29
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30

be the

From: Jane

for real people,

web standards.

20N ExeRcise

People are more conscious of design than ever before. Whatever the service or
product, whatever the consumption or value, an intangible context surrounds all
interactions. successful businesses realize that they offer designed experiences,
regardless of service or product, and invest the necessary resources to enhance
both. People are not only more conscious of design, they areé hungry for

images, themes and experiences that satisfy them on many levels: aesthetic,
logical, cultural. They aré hungry for “good” design. Design is
about connecting. Working with our clients, we emphasize a thorough, deeply
considerate research process with an emphasis on learning and listening. At

the same time, wé center the process on audiences and contexts. \We design
not demographic targets. \We understand that real people are
looking for something more and guide our clients, processes and designs in
creating greater tangible value for all. Red Lantern designs and builds simple,
usable, and attractive websites that are fast, readable, and accessible - all using

pragmatic, ideo

We specialize in: interface design - designing and pbuilding web interfaces and
templates using web standards; web site redesign - if you are looking to update
your site or move it into CSS; markup and css optimization - simplify markup and
css to improve speed and make your site more structurally sound; consulting -
help with design strategy, ¢SS and markup suggestions, and seminars.

Here’s the text Jane j
ust s i
] ent over again. Rework the copy so that follows the scannability checkli
ecklist.

- pd Lantern DESLgw

MEMO

Subject: Site content
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. es
building web pag

Scannabhility Check]jst

/—>

You don't have to use them all, Just the
ones that work for Your ontent.

’:’ Clearly written headers

':, Small(ish) Paragraphs

’:’ Use bold and italics to
emphasijze important
words or phrases,

':, Use lists (ordered
Or unordered) for
appropriate content,

Download at WoweBook.Com
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good good

Lon® Exercise
SoLution

You edi , .
u edited Jane’s text, following the scannability checklist

Seannability Checklisy

B/

S .
E/ mall (lSh) paragraphs

- E/ Use bold and j¢al;
; a
- feed Lantern PESLGW :VmphaSiZe impo:t‘: .
n
— ords or phrases, t

E/Use Lists (ordered

o
ar unordered) for
PPropriate content

MEMO

From: Jane

Subject: Site content

People are more conscious of design than ever before. Whatever the service or
product, whatever the consumption or value, an intangible context surrounds all
interactions. successful businesses realize that they offer designed experiences,
regardless of service or product, and invest the necessary resources to enhance
both. People are not only more conscious of design, they areé hungry for

images, themes and experiences that satisfy them on many levels: aesthetic,
pragmatic, ideological, cultural. They aré hungry for “good” design. Design is
about connecting. Working with our clients, we emphasize a thorough, deeply
considerate research process with an emphasis on learning and listening. At

the same time, wé center the process on audiences and contexts. \We design

for real people, not demographic targets. \We understand that real people are
looking for something more and guide our clients, processes and designs in
creating greater tangible value for all. Red Lantern designs and builds simple,
usable, and attractive websites that are fast, readable, and accessible - all using
web standards.

We specialize in: interface design - designing and pbuilding web interfaces and
templates using web standards; web site redesign - if you are looking to update
your site or move it into CSS; markup and css optimization - simplify markup and
css to improve speed and make your site more structurally sound; consulting -
help with design strategy, ¢SS and markup suggestions, and seminars.
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building web pages

Your text might look a little different, but as long as you've used the techniques to make the
text more scannable, your users will thank you.

7 Weleome to the New Red Lantern Design

Headings orient the Red Lantern is a small web design and onsulting Fivm specializing in standards—based

ﬁ:{cw;{::nwﬁri t‘:‘j web design and development. Our goal is to build simple, beautiful webpages that make

one at the top of Your information easy to find and Your usevs hawy.

h , as the |
J:HT f:?:c g: 3 :Ca?; £ yYou or your tompany ave interested in working with us, please thetk out our

for the page. ?or{',«colio 0‘(: dcsign and b\randing wovk and contaet us with Your ?rojté{: details. We
look forward to hearing from you and making your presente on the web a little simpler
and easier to find.
View our Fu" ?o\r‘b&ho —

These links will be short
Contact Red Lartern un:::icr:d lisk with the bullet

p\_/ points vemoved by our CSS.

That's a serious rework right there. Mine
wasn't anywhere near as, uh, comprehensive.
Won't Jane be mad at you for cutting out all
her carefully crafted words?

Sure, she could be. But this version is short,
to the point, and a lot more compelling.

It tells users exactly what Red Lantern does, and what they
can expect from working together. We edited out a ton of
content—long words, sentences that you had to read three
times to understand, and so on—that would have clouded
this simple message.

Besides, worst case, we can compromise with Jane and put
back in some of her text... carefully edited, of course!

33

Download at WoweBook.Com



test

> Tost DRIV

Once you've edited your text so that it’s more scannable, all you
need to do is update the text in the code markup that you’ve
already developed for Red Lantern, test it in your browser, and if
you’re happy with it, show it to Jane.

LG ML= @ hito pwww headfndlaba.com) ook hitwd ) chad Hinde htmi

I love itl Yes, even the
shorter text. You were

right to cut most of mine. EEEIE“NNTERH
Your skills are going to help
put Red Lantern on the
map! I can't wait to start
some new projects.

Red Lantern builds unique interfaces & user experiences for the web.

Welcome to the New Red
Lantern Design

Fled Larssm .

Looiact Red Larsen

34
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building web pages

Web design is all about communication,
and your USERS

So how do the two versions of Jane’s site compare? Every site’s
ultimate aim 1s to communicate something to its users. If your
website doesn’t communicate what you want it to, your audience
will go to another site looking for the experience or content that
you couldn’t give them.

This is known as User-Centered Design. When you build
a website, you’re building it for your users, not for you. You

design for your user’s strengths and weaknesses. You want to use
every technique possible to bring users to your site, help them
find what they’re looking for, make sure they have a rewarding
experience, and keep them coming back.

The process you followed in this chapter—

Pre-production using Information Architecture and N
storyboards to build a blueprint for your site so that you’re as !
efficient and focused as possible when you go digital. )
Navigation is based on your IA diagram. It’s more than The old dcsign didn't tommunitate
just linking pages together. Navigation helps your users find muth at all to usevs...

information. The rew site had users 3 £ the
Layout uses HTML and CSS to build the site’s interface tenter of the design protess from
(which you already came up with on paper back in the pre- the SC{; 9o- As a vesult, it grabs
production phase). the user’s intevest and Lells them a
Writing “fills” the design up with the scannable content that compelling story.

your visitors come to the site for.

—had just one aim: to produce a great-looking site that tells users
all about Red Lantern Design.

HED LANTERMN
DR S O

Pt | memr e sy g T s g b b

- Welcoms io the Hew Red

Lanisrn Denign
ﬁ ]

——
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web toolbox

Your Web Pesign Toolbox

Wow... 36 pages in and you've
already managed to totally
rework a pretty crummy
looking website. Next chapter: we

dig deeper into pre-production.

%BULLET POINTS

When you design sites, you should
practice user-centered design—creating
sites that focus on meeting the needs of
your users.

®  Adesign process helps you structure a
project so that you stay on task and get
things done in an efficient manner.

= Most, if not all, web design projects have
4 components: pre-production, layout,
navigation, and writing.

= |nformation Architecture is the process
by which your website’s content is
broken into chunks and then organized
hierarchically in relation to one another.

= Developing your site’s IAis a two
step process: organizing your site's
information, and building an IA diagram.

= An |Adiagram visually represents the
hierarchical organization of sections and
subsections of information in your site.

Top level navigation usually links to those
sections in your information architecture
one tier below your home/main page.

The design of your top level navigation
depends on the overall design and layout.

There are a handful of great models for
designing top level navigation: horizontal
tabs, horizontal buttons, vertical menu,
vertical tabs.

Storyboards are used to visualize your
design and test basic layout concepts
before you jump into code.

Storyboards are a great way to catch
potential design problems before you
spend time coding your site.

Writing for the web is different than writing
for print.

Web users scan webpages instead of
reading them from beginning to end.

Web content needs to be written so that
it's scannable.

36
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2 pre-production

*
+ Paper covers rock *

Wow, you really can erase

things when you use a pencil

instead of a text editor. Who
would have thought?!

Tired of butting heads with a picky client? Yeah, you know the type...
every time you show them their latest crazy design idea, they’ve already moved on

to another look... another color scheme... another entire website. So how do you deal
with fickle clients or those tricky hard-to-get-right websites? You start with paper,
pencil, and a big fat pink eraser. In this chapter, you'll learn how to work smart before
you dig into your HTML editor. Coming up with a theme and visual metaphor for your
site, mocking up sketches in pencil, and using storyboards will turn you into a nimble,

flexible web designer. So get out your sketch pad, and let's pre-produce!

this is a new chapter

Download at WoweBook.Com
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mark travels to japan

Your first "international” gig...

Mark loves to travel. After college, he took a year off to backpack
around Japan and experience everything the island nation had to
offer—from sushi to samurai. Now that he’s back, he wants to document
his experience. It's up to you to build Mark a great, engaging website
detailing his trip to Japan.

Tokyo metro map

38 Chapter 2
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pre-production

Teavel pictures

Origami

Mark’s got a ton of content, and all we know is he wants a
great site. How in the world can we make sure we build Mark
something he’ll love, without wasting a ton of time?

How would you start building Mark's site?

you are here » 39
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visual metaphors

Think before you code

Pre-production is all about getting things right before you dive into
writing XHTML and CSS. Its all about getting your site’s design
right on paper. That way, when you get to the point where you go to
code, you know exactly what you are building. For Mark's site, we can
get our ideas down, before we spend a ton of time fitting text and
pictures into a layout scheme Mark might totally hate.

Pre-production is also about letting your user approve what you're
doing—on the front-end, when you can still make changes easily.
There's nothing worse than investing days or even weeks into a
design and then finding out the client hated it.

Start with a visual metaphor

One sure way to get your site looking right is to figure out what the site is
about. In other words, what is the site's theme, and how can you express that
visually? A visual metaphor takes advantage of familiar visual elements
(likes images, interface elements, icons, colors, or fonts) and reinforce the

site’s theme.

Suppose you're building a job posting site. The postings could be made to

look like an actual bulletin board using a good visual metaphor:

Jobs on the Wall just needs to be a
sim\?lc 305 yos{:ing site. One main tolumn
is all you need, maybe with some helper
information in the sidebar-.

The finished site veinfortes the ‘:)ob
Posting board” metaphor complete

with tork board texture and Post—
H; note naviga{:ion.

This site isn't Jus{: a virtual bulletin
board... it actually looks like a
40  Chapter 2 bulletin board.
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pre-production

A clear visual metaphor helps
reinforce your site’s theme

Suppose you're creating a children’s online community site geared for kids
ages 7 to 10. Visually, you’d want to use bright and bold primary colors with
cartoony interface elements and fonts. These design elements reinforce the
subject matter of the site: kid oriented, fun, etc. The look of the site actually
tells you what the site’s about.

A visual metaphor can range from subtle (using colors that give the user an
abstract feeling that the designer wants to associate with the site’s theme) to
direct (using graphics that tie right into the site’s name or identity—like using
graphics of rocket ships for a site called Rocket Ship Designs).

Brigh{: bold ¢olovs and an aretie

theme help set the visual metaph
for this site. e

This Pary /o - Wi aromnd i meet v P!

A T

Mombershlp Community Paromts Toys Welp Visual metaphors, themes,
what's the difference? And T
thought you said I should be

designing on paper, anyway?

PENGLIN L L A D T

Cavrtoon chsu'ms
and tomit—book
style © pography
ave definitely
5cavcd toward a
younger audiente.

&

you are here » 41
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site themes

A thewe represents your site’s content

The word theme is used to refer to all kinds of different things in the world
of web design—which can be kind of confusing. In this case, a theme is
your site’s purpose and content. So, the theme of amazon.com is an online
merchant that focuses mostly on books. The visual metaphor uses design
elements (color, graphics, typography, etc.) that reinforce the site’s theme.

Here are a few more good examples of theme and visual metaphor working
well together:

Lo lal-N el s b, Bl e, D o g
Lo s e B fl e kvt s o i e

Flap PACKNSE 8 PRGN e rwewows v e g

leonBuffet eveates and sells itons
or use in web design and other
interface development. [eons are

featured '{:hroughou{: and a takeout

Lon‘f;ainc!r is used 1o veinforee the
sites name.

et ik e o 1ol Frofadionals

GrooRu®d

[eonBuffet’s visual metaphor is
subtle—but the design veinfortes
the clean, simple icons they produce,
and their logo is a great literal
———— interpretation of the site’s name.

Oula CMY

GEBaROad

Gilverback is an awlica’cion for .
ch-(:orming user testing on websites. 1
Because a Gilverback is also a type
of animal, the jungle and gorilla
theme is used hroughout.

ﬁ Rl o RN W
b a0y

Unlike [eonBubfet, Silverback’s visual
metaphor is more apparent. They make .
the page look like a gorilla’s surroundings, - ; A\ 4

complete with ")unglc tolor stheme, leaves at B A ! .
the top of the page and an amazing logo/ e o
iton O‘E a gori“a with a Lli?boa\rd- HCnLc, WS

“Guevilla Usability Testing.” ey o el oy s o

1 o e e P e
et sk
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pre-production

Take a look at the screenshots below. Write down the site’s
theme and circle (yes, draw in the book) some of the design
elements that are used in the site’s visual metaphor. Remember,
a site’s theme is its content/purpose, while the visual metaphors
are the design elements that are used to reinforce the theme.

W e m—

Hellm, Ester!

[P
Setlery Nimw, Do Caner; Hlone 1 Make
Boston's Redius Burger al Home

Farrg: i b gy W] s

Frwsh Fooed o TV, Weider Litium <

i g et v | e

[

[y —— vy
Fremied St s B Iﬂ'h- S
i Ramalam Pecmn
A
bapomnlanenleers L] e e i e
Py
epre—— gt [ == ===
| o e P o rmm v
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identifying themes and visual metaphors

N @,&erpen your penci
R l hluhﬂn Your job was to write down the site’s theme and circle some of
the design elements that are used in the site’s visual metaphor.

What did you think the theme of each site was? Here's what we
wrote down.

Bite mavks used ﬂwoughou{:

£he page vemind You that
&his is a site about food. \

LL)

Sevious Eats is a food website and

R navigation tabs help veinforce the

i e food theme throughout the page.

“Thc ¢olors are bright and
appetizing.” Green, orange,
ved, peath—colovs \/0qu want

to "eat.”

ﬁcncrous use o(: Whi{:cspacc
A multi-column |a\/ou{: similar to that and a Qrid'bGSCd Iayou‘{:
of a news paper. Also, the olumns are help veinforee the
s{:aggcvcd, with some spanning the width hewspaper theme.
of two, othevs ")us{: one.

44  Chapter 2
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pre-production

Brainstorming: The path to a visual metaphor

Let’s get back to Mark’s site... we need to figure out the theme, and
come up with a good visual metaphor. Not only that, but we want to
figure this out without thinking too much about how many columns his
site will need, or what sort of navigation Mark might like.

Developing a visual metaphor is really all about brainstorming—spending )

some time really thinking about your client’s content, audience, and
what visual elements they want to see on the page. And remember one
thing: don’t discredit any ideas or concepts you come up with.
Just write them all down... you can refine things later..

dd\,, but X
his site, he's
boss!

Mark ma\l be \Iouv‘ bu

when \Iou’rc designing
your client.. and the

Thc brainstorm list can
mclu.dc design ideas, tontent
Lonsndcrafions, site seetions and

Write down even ¢olov and imagery
everything that Map o
tomes to your m'l(;\d. FooPd . g .:} :?a; Sh
Don't judge an idea L& s §a iMo .
ol e ed HIrofhima b figh, 5 dpanege Pancakes
Japanege {,‘[ag
Phore il /bl
Photo lideghoy

Food page

Do a quick brainstorm for Mark’s site and write down any design,
content or visual element ideas you come up with. Remember,
write down everything—you can filter out bad ideas later.

you are here »
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from brainstorms

Pevelop a theme and visval metaphor for Mark

Coming up with a theme and a visual metaphor can be tricky. Once you
know what content you have to work with and have a few brainstorming
sessions under your belt, it's time to start thinking about the best way to
convey and display that content to your client's users. Color, layout, and

element placement are all important factors when deciding the best way to
reinforce a site’s theme.

So once you're clear on a theme, here's what you need to do:

46

©  Choose some color palettes

Make layout detisions based on tontent.
The move tolumns You have, the move
space Yyou have +o Fill. Also vemember ,
that whitespace is important. You don't
have +o fill every available pixel-

Pick eolors that work well with

the tontent and suWor{‘, H‘.e "

tﬁmc/;f fhcajfﬁ; t(:c sgvéﬁ-cnl' : 12/ Pesign layouts based on content
. ulev. .Lom \

yalc‘jciccs and see how different

tolors will work together.

The use of imagery, iCOnogrthy, and text
ean help veinforce the site’s theme b
making the site “look like the tontent.”

This is whevre Yyour brainstorming will

ist of ideas to
i . help £he most. Use your list
© " Use visual elements to reinforce tome up vith display elements that helf
the theme K" emphasize your site’s main themes..

A visual metapltor uses

common visual elements
ﬁ (colors, fonts, icons, etc) to
\

Download at WoweBook.Com
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production

N .-g{ﬁrpen your pencil

Write down two possible central themes for Mark’s site. Then
come up with several design elements (remember, these can
be fonts, colors, logos, icons, interface elements, etc.) that will

contribute to a cool visual metaphor for Mark's site and reinforce
his site’s theme.

Pencil ean pay off et
1 —'{;"m
get ready 4, dig infoS XF'}T:VIZB::J OESS

©  Central Themes

© |nterface Elements

47
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themes and site elements

— Wgonar r pencil
,&kam ywSoIEEiun

©  Central Themes

Interface Elements

Mark took great pictures. /\
We need to show them offl

vetord... Jus{ the one.

[+'s ok W you tame up with
Just make sure your ideas av

g ballpavk for a site on Japanese tulture.

Simylici{:\/ is key, and Mavk
doesn’t have tons of trips o

Write down two possible central themes for Mark’s site. Then
come up with several design elements (remember, these can

be fonts, colors, logos, icons, interface elements, etc.) that will
contribute to a cool visual metaphor for Mark's site and reinforce
his site’s theme. Here's what we wrote down...

something diffecent.
e in the righ{:

"

Let's emphasize the trip Mark took, and
what Jayan was rcally like. This could also
turn out to be 3 great vesourte for others
Planning 3 {:\ri\? or '{:\ravcling ) Jayan.

Japan's geography is very
unique. That’s a place wheve
we £an use visuals a lot.

...... Single sidebav.

Again, simylici{:\/. We reall\/ j
don’t have enough tontent
to £ill multiple sidebars.

48 Chapter 2
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pre-production

Your page elements shape your visual metaphor

Once you have a general site theme and have started
to think about what you want on your site, you need

to consider where all your client's content is going to
go. How you lay out your site affects your overall visual
metaphor a lot... it dictates what can and can’t appear

on a given page. For example, if you only have a single
column, it may be difficult to make your site “feel”

like a newspaper or magazine. But add a few more
columns and you can make that page mimic the grid-
like, multi-column layouts of your typical daily paper.

Sub N8Visa‘£ion
Links to tontent

within main settions.

Man Naviga’c'm
Links to main /\/

setkions of site.

1

iPhone
3G

Twice as fast. Half the price,

Sidebar(s)
Used for links
and Ancillawr\/
con{:cn‘l:-

Whitespace
Used to separate
elements and
draw the eye to C
key parts of the Th‘i,: i‘:";
page. Whi-l:csyacc is th ¥

e meat of
often overlooked. the

Page goes
[£ ean both help and is what
and hurt 3 design. visitors come
\\ ) \c'md.

Footer

A 5\rca{: ylaLc (:o\r
Lo?\/\righjc info

and links. Recently,
footers have been
used for content like

images. Twitter feeds e i ot
mavkup validation. i o
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Download at WoweBook.Com



page

Navigation is essential for
users to get around your site. Design,
placement, and the content of this
element will help convey your site's
theme in different ways.

Sub Navigation displays
content that lies under a main
navigational item. This is usually
only needed for larger sites and
more complex content.

Body content is where
all the magic happens. This
is where you put the stuff
people are coming to see.
Whether it's images, a blog
post, or a YouTube movie, all
that stuff goes in the body.

Whitespace (which is also called
negative space) is the area between all

the different design elements on your page.
Whitespace helps to break up blocks of
content, gives the user's eye a little rest, and
focuses the user's eye towards content.

50
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The footer portion of
your layout can hold anything from
copyright information to duplicate
navigation links. Users will often look
to this section for links or content
that can't be located anywhere else on
the site.

from link lists to extra body
content. They can also be useful
for ancillary navigation and archive
links for blogs.

t}]erelgxe no

Dumb Questions

Q: Do | need to use all of these elements for every site?

A: Nope, these are just examples of the general page elements you might end up
using. Remember, each website is different. In all cases, your client's content (and their
theme) will determine what page elements you end up using in your final layout. In fact,
if you try to use all of these page elements on every site, you're going to end up with a
design that doesn’t make any sense to you (or to your users).

Q; Does every site need a theme and visual metaphor?

A: Yes and no. Not every site needs a gorilla-themed metaphor or a snazzy
newspaper layout to reinforce its content. But in most circumstances, your site is
going to have some sort of theme, even if it is only expressed through the content and
writing on the site. Remember, content is a design element and can be used just like
whitespace and sidebars.

Q: What if | don’t start with any content? Or | want to just start a blog or
something really simple?

- Even if you don't have any content (images, articles, videos, etc.) initially, you
still need to make a conscious decision about the overall theme of the site. If you're
starting a blog, what kind of topics are you going to write about? If it's more of a journal,
well then there’s your theme. All websites have a theme, even if it's just about you.

production

Sidebars can hold everything

u Twinterndic

Sadeer MORkey

o e
E s
° Rimaore
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finalizing a visual metaphor

To finalize the visual metaphor for Mark’s site, we need to look at some different color and layout
combinations and see how they will work with our content. Check out the following layout and
color mockups and write down your thoughts on how well each of them represent Mark’s content.
Remember to think about the themes and visual elements you identified in the previous exercise.

N Heve ave a Few pictuves

and items Mavrk broug\r\{:
back from Japan.

Singlc-tolumn layout it
. ith
bwgh{ pastel Colzlws. !

52 Chapter 2

Download at WoweBook.Com



pre-production

Three—column site with
simple, blue ¢olor stheme.

N—~

Traditional two—column site
with cavfhy tolor stheme. -/\

you are here » 53
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finalizing a visual metaphor

To finalize the visual metaphor for Mark’s site, we need to look at some different color and layout
. combinations and see how they will work with our content. Check out the following layout and
‘§e color mockups and write down your thoughts on how well each of them represent Mark’s content.
LutiON Remember to think about the themes and visual elements you identified in the previous exercise.

E

Although single—olumn sites ave
simple, this isn't enough space to

! highlight all the content that Mark
[ J has brought back from his trip.

The two—tolumn la\/ou{: should give /ﬂ

us enough oom, but this eolor

?aﬂ‘,crn still isn't working.

The earth tones are nite, but a

54  Chapter 2
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production

The blue works well with the theme.

A large map of Japan would look veally The other tolors are move m.c“bra|
good in the header. When a visitor tomes and will allow us to be ereative when
to the site, there would be no doubt as placing visual elements.

to the theme and content of the page.

Three tolumns should work well for
Mavrk. Not only is this an in{:crcsﬁng

look, it will allow him +o present lots of
in£orma£ion 4o his users.
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xhtml and css

Build a quick XHTML mock-up for Mark

Just because you're focusing on pencil and paper doesn't mean you have
to abandon XHTML altogether. Now that we've got some well-thought
out ideas, let's build a very simple mockup of Mark's site in XHTML
with some simple CSS to add color and formatting:

Fire up your favorite text or HI'ML editor and create a new file: XHTML Striet DOCTYPE

<!DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Strict//EN"
"http://www.w3.0rg/TR/xhtml1l/DTD/xhtmll-strict.dtd">
<html xmlns="http://www.w3.0rg/1999/xhtml" xml:lang="en" lang="en">
<head>
<title>Mark in Japan</title>
<meta http-equiv="Content-Type" content="text/html; charset=utf-8" />
<link rel="stylesheet" href="screen.css" type="text/css" media="screen" />

</head> Qk
<§?dy.>d Lizk to the CSS 1ci|c (it
<div id="wrap"> Just needs to be in the sa
<div id="header"> Tolder as this £ile) e
<hl>Mark in Japan</hl>
</div>

<div id="content-left">
<p>Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Pellentesque quis

nisl eget est viverra placerat. ...</p>
</div>
<div id="content-center">
<p>Nulla facilisi. Cras ac tellus fringilla tortor iaculis</p>

</div> k‘ Dummy text (we'll £ill in

<div id="sidebar"> Mavk’s tontent later)
<ul>

<li>Fusce diam. Pellentesque bibendum. Nulla viverra vestibulum justo.

Pellentesque pulvinar sapien.</li>
<li>Cras vestibulum elit id nibh hendrerit eleifend. Pellentesque id ante.

Sed volutpat blandit mi.</1i>
<li>Morbi at tellus facilisis augue tempor pharetra. Vestibulum porta

condimentum dui.</1i>
<li>Class aptent taciti sociosqu ad litora torquent per conubia nostra, per

inceptos himenaeos.</1i>
</ul> K |t's a Sood idea 1o Ehrow
</div> o 3 lisk or two, eus{: o
<div id="footer"> £ 3 look at di fecent
<p>Copyright &copy; Mark in Japan, all rights reserved.</p> %¢ .£L0n£CWb
</div> SJCY\CS ¢
</div>
</body>
</html>
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pre-production

And the CSS...

We'll need screen.css, too, a simple CSS stylesheet for displaying
Mark's site:

/* screen.css */

body {
margin: 0;
background: #112b63;
font-family: Georgia, serif;
line-height: 1.2em;

}
hl, p, ul { All these elements
margin: 07 A shave the same vules.
padding: 10px;
}
ul {
padding: 10px;
list-style-type: none;
:1}11 11 Remove {hc.bullc{:s from the
margin: 0 0 10px 0; unovdeved list.
padding: O;
} « : »
#wrap { v margin: O auto” tenters the whole site in the browser-.
margin: 0 auto;
padding: 10px 20px 20px 20px;
width: 880px;
background: #0b204c;
border-top: 10px solid #091a3f;
}
#header {
background: #ead9b8;
height: 150px;
}
#content-left, #content-center {
float: left; Both column <div>s and
widt}}: 2§8px;20 . . {;)F sidebar use the “‘(_\'oa{::
margin: clpx SUpX <Upx U/ lext” declaration to ev
) background: #fff; fhtc—cdumnlook eate a
#sidebar {
float: left;
width: 280px;
margin: 20px 0 20px O;
background: #ccc;
}
#footer {
clear: both; qakc sure the footer displays
) background: #ead9b8; below {hcédumn&

you are here » 57
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final
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The end vesult when You join ano A

the ?(HTML and CSS from the
Previous two pages. Still bave—bones
and basie, but it will give Mark a
good idea of whevre we are headed.

Hmmmmm... T don't know if I like the
whole three-column layout thing. T was
hoping for something a little simpler. You
know: header, footer, one sidebar, that
sort of thing. I'd also like to see some
detail. I really can't tell what you guys are
going for here...

Nulla facilisi. Cra:
tortor iaculis rut
lobortis pede. Na
a tingidunt pulvin
aliquet magna, el
orecl ait amet null
Pellentesque ultr
metus. Ut ac felis
pharetra hendrer
clit. Suspendisse
arcu. Phasellus r
Dhuis accumsan, 1
sagittis, risus tur
tristique nisi ips
Nullam lavreet. |
lihero quis negu
Donece accumsan
Maecenas condi
Pellentesque oo
metus. Fusee 50!
pulvinar euisma
epestas nulla, ep
massa vestibulu

sit amet,

<6 sed purus eu ante
Talls elementum. Vivamus
hihendum lectus non nisl. Sed porta,
clit eonguc rhoneus eonsectetucr,
nulla risus faucibus metus, a
interdum purus justo at ligula.
Suspendisse patenti. Aenean purus
mauris, aliguam et, varius et,
vehicula vel, massa. In purus ipsum,
auctor sit amet, tempus sed, tempus
non, sem. Donee leo. Cras justo
nung, vulputate ut, tristique el
facilisis sit amet, arcu. Curabitur vel
pede nee nibh condimentum
consectetuer.

Copyright © Mark in Japan, all rights reserved.
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production

lapan

Fusce diam. Pellentesgue
bibendum. Nulla viverra vestibulum
justo. Pellentesque pulvinar sapicn.

Cras vestibulum elit id nibh
hendrerit eleifend. Pellentesque id
ante. Sed volutpat blandit mi.

Morbi at tellus facilisis augue
tempor pharelra. Vestibulum porla
condimentum dui.

: ae tellus fringilla
um. Sed hendrerit
m ultricies, mauris
ar, augue elit
 porttitor diam
a. Quisgue elit.
icies. Aenean
al mauris
it. Wam sit amet
pretium gravida
ptrum porta lectus,
igula id hendrerit
pis rutrum erat, ac
1m non turpis.
Juspendisse quis
= volutpat pharetra.
wencenatis purus.
neniuin.
1sequat pede non
licitudin, nune nee
d, neque enim
el congue felis
M Massa.

Class aptent taciti sociosqu ad litora
torguent per conubia nostra, per
inceptos himenaeos.

What!? Are you kidding? I
thought the whole point of all
this pre-production stuff was to
get the client something he'd
like right away?
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saving time

Ok, it's clear that Mark isn't really
happy with our design, and we have to come
up with something different. So now we

have to throw everything away and start
over. This sucks...

Joe: Can't we reuse some of the work we've already done?

Jim: What, built another XHTML page using our theme?
Then we'll be right back where we started... and Mark still
might not like what we come up with.

Frank: But it's like you just said... we still have a theme that
should work. And I don't even think our visual metaphor
has to be totally scrapped, right? We just need to show Mark
some different variations.

Joe: What about Photoshop? We could build the sites there
and show him PDF versions of the designs. If he likes them,
we already have a leg up on the visuals and imagery needed
for the final sites.

Jim: By the time we finish a handful of comps in Photoshop,
we could have done them in XHTML and CSS, too. That's
still a ton of work. And what if Mark doesn't like those,
either?

Frank: What if we just draw some ideas out on paper? We
can sketch our site ideas, add a little color, and send them
to Mark to get his approval. If he doesn’t like them, we can
draw some more. That shouldn't take any time at all.

Jim: Hmmm... and because they're on paper, Mark could
draw on them too, giving us a better idea of what he’s looking
for when he doesn't like something.

Joe: You know, this could work. So we can reuse our theme,
but deliver two or three different designs on paper and give
Mark some nice choices. I like that...

Jim: The drawings don’t have to be really detailed, either,
right? They just have to give Mark an idea of what his
finished site 1s going to look like.

60
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pre-production

Use storyboards to develop ideas and
save time without code

One of the most important things in pre-production is the storyboard
(sometimes called concept art). Storyboards are used to visualize your design
in its entirety. They give you a chance to see how colors interact with one
another, how interface elements play off one another, how your navigational

system looksf how your visual m.etaphor.plays out, .and. whether content is Well ma\fbc ae thing inko )(HTML
represented in the best way possible... without getting into code. ’a Ny wasn b suth 3 5ood \dca{:
so ear
. ek ow
In fact, storyboards are like another level of brainstorming. You already did after all.- Lime to 56+’ back ©
some brainstorming on the theme... now it’s time to brainstorm your visual the chc\\ and paye

metaphor and design element ideas.

Don’t be afvaid to write on Your
boards. Marking them up is one
Q of the advan'[:agcs of Jccs{:ing

designs on papev-

" 3 Barm

™

A basic hand—drawn storyboard ean
Luen into a pretty detailed website.

S

Try creating your storyl»oarc[s ina
letocopy of an empty browser window.

is 1S a great way to give your client a
This is a great way to give your client
"web" context for your ideas.

you are here » 61
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you’re not designing

62

Okay, even if we used storyboards,
Mark still wouldn't have liked our design.
So how can we make sure he likes the
next version we come up with?

Pon’t design for yourself!

Remember, when you're designing for a client, it isn’t
about you—it's about the client’s needs. And taking

the client’s needs into account obviously starts as early

as storyboarding. Getting your client (that's Mark,
remember?) involved in your design process could be

as simple as sitting down for a meeting, having them fill
out a design survey, or sending them early storyboard
designs throughout the pre-production process. Not only
will this allow you to build designs that your clients really
like, they will be appreciate being involved in the process.

We came up with things that we liked about Mark's
content, but maybe we should have asked Mark what he
wanted out of his website...
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Somewhere I'd like to
see a map of Japan. The
geography is so cool, and T
think it needs to be on the
site somewhere.

I want to see as
much of my content

as possible in the final
design.

T'd really like a simple,
two-column layout, like
a lot of these blogs
that you see.

I have lots of
images. I think one

would look good as the
main header image.

production

@?RA“«
TOWEWR

What did we do wrong? Based on Mark's thoughts above,
how would you change the ideas we came up with on page

547 What would you keep the same?

Download at WoweBook.Com
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creating a storyboard

Let's create a storyboard for Mark

Let's build Mark a different version of his site, on paper. We know a
lot more about what he wants, this time, too... a logo, two columns,
and lots of space for content.

So get out some paper. Here's what you need to do:

64

wel talk a lot
move abou{: SY\dS n

Chapter &.

Find some paper and make a grid

Grab a piece of paper (8.5 x 11 is perfectly fine)
and sketch out or fold the paper to create a grid.
You might even want to use a piece of graph

paper, which has the grid built right in. A nice

grid provides a way to line up elements when you
are creating your storyboard. Grids also provide a
foundation that allow you to lay out your site so that
things line up, appear ordered and well-organized,

and make sense to users' eyes.

window hrome.

Sketch out your design

Here’s where you get let out your inner
design geek. Layout your site, and sketch
logos, images, and anything else that
comes to mind. All of the site’s text
can be replaced by lines or a box
with the words “text appears here.’
The point of the storyboard is not
to see the actual content—it's to play
with and finalize the layout.

H

Fotus on the major elements, not
slogans or text f‘mks. Just give your
client a basie idea of their site.

Chapter 2

E

T

You tan use a printed
blank browser 4o see how
the site would look with

-
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pre-production

Add color and finalize your storyboard

It's pretty important that you add color to your storyboards—color changes
everything. So break out your pencil crayons and add color to your storyboard.
Even though your favorite shade of crayola blue might not be web safe, your

colors should be close enough to see how they play off of one another when your
idea goes digital. When you are finished with the colors, fill in any missing details—
and Voila! One supremely awesome storyboard!

Here is what the
S“:oryboard looks like

with browser throme.

N

Tbis is the point in the Process where You need £o show the
tlient your work. Give them two, maybe three, options and

tell them 4o give You as much feedback .
drawing on them i\i‘ need buc). cedback as possible (even

Sketch out two storyboards for Mark. Make sure that each meets his needs, but are different
enough to give him a choice.

you are here » 65
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the final storyboard

This is great! T like
the simple layout, and the
map of Japan in the header
is perfect. Can't wait o see
the finished design.

We put this sbor\/board na
browser, so Mark could get an
idea of how the Finished site

would look on seveen.

R B

Q: Can | use Photoshop or another
image editing program to do my
storyboards?

A: You can create your storyboards any
way you want. The whole idea is to mock-
up design ideas as quickly as possible,
though. Photoshop will inevitably give you
more control and detail, but might take you
longer. However, having digital versions

of your designs, whether you create them
in a program or scan your sketches into
the computer, will allow you to quickly
email ideas to your client for review. In the
end, do what you're most comfortable and
efficient with.

therejare no
Dumb Questions

Q: Why can’t | add text to my
storyboards?

A: Text (content) really isn't that
important during the storyboarding stage.
Your main focus should be on large layout
elements and possibly color schemes.
Your text will come later, after you

design your navigation and information
architecture. For now, just put dummy
text-sometimes called Lorem Ipsum
text—or thick lines that represent text.

(Hcrc's another design we did

but Mavrk didn't like this
one. Still, it onl\/ took about
an hour to put together two
Lull-color s‘bo\r\/boa\rds.

)

Q: What is the best way to add
color?

A: If you're hand-drawing your boards,
colored pencils work the best. They are
cleaner and more detailed than markers
and won't bleed through your paper. If
Photoshop is more your style, then the sky
is the limit.

Either way, the point is to keep things
simple, and represent how the site will
look when it's online. We'll talk a lot more
about color in Chapter 5, so don't get too
hung up on color right now. Just do your
best, and see what your client responds to.

66 Chapter 2
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Your Web Pesign Toolbox

You should have several
storyboards in place and a

nice array of design techniques:
themes, visual metaphors, and
storyboarding. Next up: going digital with
an approved storyboard.

u p——

- —

——

pre-production

———"{Wun POINTS
———
——___-F-

| —————— .
= When you pre-produce a site,
o — you are able to try out design
——— ideas on paper-thereby avoiding
’-

| potential mistakes in coding

_,—% which could cost time, effort, and

possibly money.

= Avisual metaphor leverages
visual elements (images, icons,
colors, or fonts) in order to
unconsciously reinforce the site’s
subject matter.

When applying a visual
metaphor to your site, be subtle
and don't overdo it.

Storyboards are hand drawn
concept art storyboards that are
used to visualize your design as
a complete entity.

Download at WoweBook.Com
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3 organizing your site

+
“So you take a left at the
* green water tower...”«

Ted, honey, you don't have
any idea how to get to
Margie's loft, do you?

Look, how hard can it
be? There are signs

everywhere, and I know
exactly what I'm looking

A little shaky on your site navigation?

When it comes to the Web, users are impatient. They don’t want to waste lots of
time looking for the right button or wading through three levels of your JavaScript
pull-down menus. That’'s why you’'ve got to spend a lot of time getting your site’s
organization right... before you get into construction and design. Last chapter, you
came up with a great theme and look for your site. In this chapter, you’ll really amp
things up with a clear organization. By the time you’re done, you'll have a site that

tells your users where to go and keeps them from ever getting lost again.

this is a new chapter
Download at WoweBook.Com
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looking closer at content

70

T

These sketches look
great. I really like this
two-column design. So,

Pl L T
 Ae— ‘.ri/ —— A /\  where do we go from here?

e wmsmonndm

Mavk veally likes the
sim\?\ici{:\/ of this

s’oo‘r\,board we built for
him in the last chapter.

Chapter 3
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organizing your site

Fit your content info your layout

On his voyages throughout Japan, Mark collected a lot of material. He took pictures,
kept a daily journal, collected items (maps, travel booklets, trinkets, etc.), and even
managed to take some video. The big question is, how should all of this content be
organized into his new design?

\ Hrow do these bits of o5

content {ik into the desion |

\a\[ou{‘, we did for Mavk? !

you are here »

Download at WoweBook.Com

7



organizing

Organize your site’s information

A website is all about communicating information. No matter how good your
design is or how cutting edge your layout is, if your site doesn’t speak to your audience, it
won’t be nearly as successful as a site that says something, and says that something clearly.

A huge part of how well your website communicates its content has to do with how its
information is organized. If a site’s content isn’t organized well, all sorts of bad things
can happen-like confused users leaving your site for someone else’s. Organizing your
site’s information well (and logically) is the difference between good and bad navigation—
which means the difference between your users finding what they want quickly and easily
and your users being really confused.

N ,anrFen your penci
% Let’s explore how the organization of a site’s information can
impact navigation. Take the chunks of content below and place

each of them under the top level navigation category that you
think they are best associated with over on the right.

] (]

Food

Places to
See &ideo Clips
(mﬂm(ai
__Arouw Postcards

Take these tontent
¢hunks and place
H\Cm under H\C

\[‘ eategories You think
eath belongs with.

Currency
Collection

Menus

Hotel
Reviews

—_—
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N .-@SI\ﬁrpen your penci

your site

These are the cateqories that
Mavk 'H\ough{: of for his

/ tontent. How well do these
work?

Tips &
Travels

My Notes Memories

7 3\

Photos

\

<\ Heve's one o

gch You started.
Photos seem to
belong below

they?

N

Media

Mark's “Memories” |
category-- dont |
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ambiguous

N s;_;&l\ﬁrpen your pencil

« olution

This seems |

ike a go0d plac
‘F.OV‘ Mavk’s ﬂ\ough'l:s anufc
his travels. His food tontent
should £it nicely here, {oo.

l

So you needed to take the chunks of content and associate them
with the most appropriate top level navigation category. Here’s

what we came up with... what does your solution look like?

Media is usuall\/ pictures

and videos, but “Menus” and
“Cu!rrcné\/" wouldh’{: be ou{‘, o"\
place heve. Besides, they are

all technically pictuves. \2

| “ 1 A | )
Tips& | 1 | MyNotes | 1 | Memories | 1| Media
Travels I I I
I I I
. I 1 1
Getting | | Food . | Photos | ;| Menus
Around
\ I \. I \ I
4 \ I 4 \ I 4 3\ I s N\
Hotll 11| rravellog | ' | Posteards | ' | Video Clips
Reviews | 1 I I
\ I \ I b I .
e P N | \ | | c \
. e
laces fo | | Diary I o OUI?, ney
see I I “Memovies is shgh{',l\/ | ollection
\_ I \ I ambigvous bu{; is S'EI” I “y
a a0od plate for
| | Mavk's YOS{Z tards | Hmmm... P"’O{:os

This is more text content to
help people out while they are
traveling in Japan.

and some ?ho{‘,os-

veally eould 90 under

“MCdia;” +oo.
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Ambiguous navigation confuses users

Thinking about what to name your main navigation
categories is important and should not be a last-minute
decision or an afterthought. Confusing categories will
make it difficult for your users to find the information
they’re looking for and make your site look unorganized
and haphazard. Let’s take a closer look at Mark’s top
level categories:

your site

These categories suck.
Why aren't menus under
Tips & Travels?

“M\/ No‘l:cs" doesn't veally tell me what |
am going to find on this Page. What are

/‘ the notes about? Travel? Food?

Tips &
Travels

My Notes Mewories Media

(

Mixing categories, cs\?ccia“z unvelated
ones, makes navisa{:ion tontusing. Just
because the eategory sounds good,

doesn't mean users will undevstand it.

What ean the user expect Media” isn't a bad choice for a

ind in © . La{‘,cgor\/, but when you ?ch Your )
g\f{:ﬁ? \'\/id/:]c?mg}r\.cslj " photos under “Memories,” “Media
those b'c undc‘: « M:;ia:? Suddcn|\/ gc{:s sort of confusing.

r{mrpen your pencil

Go back to your solution on the previous page, and write in
better, clearer category titles. You may also need to move around
the chunks of content to match your new categories.
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better

g\ Sharpen yﬂur penml

Having clear top navigation categories is the key to making
information easier to find on your site. Let's see how some new

%etmr So\Uthﬂ main categories makes our organization more logical.

To avoid confusion, make this

with Mavrk’s content.

“Memovies” is a little

)
vague. Let’s use “Souvenivs”

. instead. [+'s contrete and
onc La{xg \r\l undcrsﬁandablc‘
I I " ) | ( Y |
I m | | MyNotes | || Memorfes | Media l
| av : Travel : Souvenirs | |
; | Travel Tips | | Piary | n I
I I I e N\ I r N\ I
[ 1 ( Y 1 Currev!cy I Photos I
Getting Food Collection
1 L 1 1 - -
I I 1 1 \ \ 1
[ Hotal 1, ( 1 Postcards | Video Clips :
. Travel Lo \ \
I | Reviews |! 91 ' '
[ 1 \ 1 - U | |
: , Places to ‘ : ( ‘ : Menus : :
I \ I \_ I I I
I I ( I I I
: . “Tvavel Diary” : : !
I I makes move sense I (\ I I
“Teavel Tips” is still a little given the types of . vj
ambiguous, but it will hon'k tontent that will ‘Photos” bCIO”SS “Media” is a good ca{e o\r\/,
given the °\7{3‘°"S we have be found heve. under media now. but * ercnc\/ Colleetion” and

“Menus” belong in Souvenirs.
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therejare no
b Questions

Dum

Qj How long is too long for a category name?

A: In a perfect world you'd be able to find one word that
describes all the content a user would find under a specific
category. Unfortunately, that's not always the case. A good
rule of thumb is to keep your category names short (one to
two words), free of jargon, and as close to describing the
content as possible.

Q: But | know what the link means, isn’t that all that
matters?

A: Actually, that doesn't matter at all. You aren't building
a site for yourself; you're building a site for your users.
Your number one goal is to make information on your site
accessible and easy to find by your users. If visitors can't
find what they came for, it makes no difference if you can.

N avigation lneaJings should
always bhe slwrt, concise and
reflect (as closely as possil)le)
the content that a visitor will

find when tltey click the link.

your site

Q} How can | tell if a category is ambiguous?

A: Sometimes spotting category ambiguity is as easy

as asking yourself if a user or visitor would understand
what your categories mean without any background on the
content or topic of your site. In some cases, it’s not that
easy, and you really have to step back and think about your
content as a whole. If you have information on your site that
loosely fits the theme or might be slightly extraneous, your
category names will reflect that and won't immediately click
with the user. This is why thinking hard about your content
before you choose your categories is so critical.

Q} What if | have content that fits in two different
categories?

A: Most likely, content fits into different categories
because you haven't done a good job defining those
categories. Content should only appear in one place on
your site. Come up with five or six good categories, each of
which is different enough that there’s not a lot of overlap. If
you're still having trouble, you may want to try a card sort.

Q: What's a card sort?

A: Good question. Keep reading...

Download at WoweBook.Com
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information

Fh?hk \)OC

§

Jim

Take your time with
organizing your site.
Navigation is built on
your organization... and
no]oon likes confusing

navigation o]otions.

78

You know, I'm not sure this
new content organization works.
It still feels disorganized to me.

Jim: T actually think the categories are ok. This is what Mark gave
us. Shouldn’t we just go with it?

Joe: The organization isn’t the best, but I think users will be able
to find their way around. The headings are still a little confusing,
but they’re an improvement over the originals, and I don’t think
they’ll get any better. Plus, I want to start coding. We shouldn’t be
spending so much time on something as trivial as categorization
for a travel site.

Frank: But this is the foundation of our navigation!
Joe: What are you talking about?

Frank: Our navigation... isn’t most site navigation just putting
links and sub-pages to good categories?

Jim: I hadn’t thought about it like that.

Joe: Well, what else can we do? We’ve already done one revision
of the categories—or navigation, I guess—and like I said, it’s not
going to get much better.

Frank: I think we’re too far into things to really know what
problems we might have.

Jim: You mean, start from scratch?
Joe: Oh brother. We’ll just end up right where we are now!

Frank: What if we don’t just start over? What if we approach
things in a completely different way?

Jim: Like how?

Frank: Let’s build up an information architecture, not just a
bunch of categories.

Joe: A what?

Frank: Information architecture. Here, let me show you...
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organizing your site

Keep your site organized with
information architecture (1A)

Information architecture is just a way to organize the content you already
have into groups that are meaningful and logical both for you and for your users.
Sometimes thinking about navigation, or categories, gets you too far into how a site
1s going to look.

Information architecture is all about taking a step back and really looking at what

sort of content you've got... how does it all fit together? Take a look at this partial The Livet © by

IA for a popular paint manufacturer, Krylon: € irst layer of information
architeeture represents the tategor
headings that might (eventually)

Alwa\/s 2 o " t I ) betome Your main naviﬂafion.
title so you know wha
site You ave work'm5 with. 7 ] KFY'OVI l/

| ) ( Project | [ Expert
[ Home ] Products it [ Advice ][Mv Folder]

Artist

\
e 3\

The Con‘tev\{: Lhunks craﬂ @ [ _rmaucu FROJECT IDEAS  EXFERT ADWICE MY FOLDER
that fit under the L e i el |
eategory headings i e o

N\
/

tould end up as .
sub—navigation or Metallics

tould be tontent L r— Krylon Pesion for Flastisg)
vithin 3 page. ’ - s e

Multi

Ou«rdoor - “-"«"-! g S Pry ) ppor W - [ iy Aeecy [ N e
Paper
. i = -
Pro

you are here » 79
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card sorting

IA-The card sorting way

How exactly do you organize your site’s information? Well, there are lots
of ways. One of the best is something called card sorting.

Card sorting is a cheap and easy way to impose a structure on your
site’s information. It’s also a great way to see how other people (maybe
even your potential users) organize your site’s information. Card sorting
also takes a step back from XHTML or even the Web in general and lets
you think about organization, not just navigation.

To run a successful card sort, you need:

o A stack of 3x5 cards
e A pen and a clear table surface (or the floor)

e A solid idea of your site’s content

Write down CVCY\I{:}\\Y\S‘(!: Noﬂ;\:?dm
koo frivial or obsture Yor 3 |
piece of tontent you (or your o o T

tlient) wants on their site. oy about braarization \ater-

Give eath tard a
shor{:,a;csc:i?-tivc <ﬁ P ark HYa # To kyO 2

Create 3 new tavd for eath

title. This should ’" ] .

rc«clchJc exactly —> FOOd NO‘l‘es fh(fzg Z;:f:;ﬂ, lma'ges and
:fc‘af Jc::nih;:"k Notes about all the fopd and 0 this hote],
about. restaurants on wy trip.

Flip Video
Randowm clips from my Flip

. Video camera.
/

i i brief, one
low the title, write 3
?;Z:nce destription o\(: Jc:c\ tontent.
y evivtion will also help Yyou
_l;:v‘:ei::c:‘\\:ha{: the tontent thunk was

£ the We like to use yellow index
about iu\{\:cn you 90 batk to sor ’K i nde
tards later

white, lined card will work Fine
+oo. Use an\/{hing, ackuall\/-\')us’c

make sure You £an write on it
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your site

Card Serts Exposed

This week’s interview:

Head First: Thanks for being with us, Card Sort.
Glad to have you. You talk a lot about helping people
organize their information, why have you been so
successful?

Card Sort: Well, first of all, I think the main reason
I help so much is that I just get people to write down
all their ideas—good and bad. This way, nothing 1s left
behind, and you don’t end up in a situation where
you’re trying to squeeze content in at the last minute.
Second, having the ability to physically move the
cards around helps you visualize different scenarios
for your content.

Head First: Is moving things around really that
important? Seems like it might be a little trivial.

Card Sort: Not at all. It’s probably the most
valuable attribute of a card sort. It takes no time
at all to completely rethink your content and
navigation. Plus, you can have other people do the
sort, too, and compare their arrangement to yours.

Head First: Wow, I never thought about that! Do
you always have someone else do a sort?

Card Sort: Most of the time. It really helps to have
a second opinion on things. Usually, having someone
else perform the card sort leads to a content layout
that you never would have thought of on your own.

Head First: Very cool. If T could, I'd like to go back
to the cards. What exactly do people put on your
index cards? Is it just random ideas, or is there some
type of template you follow?

Getting Organized with Card Sorts?

Card Sort: Well, I wouldn’t go as far as saying
they’re just random ideas. You need to think of my
index cards as content chunks—bits of information
you want on your site. For example, if someone was
building a personal site, their cards might include
things like: “jobs,” “hobbies,” “family pictures,” and
“vacation.” The cards can also be more detailed with
terms like: “soccer,” “Disney World photos,” and
“Grandparents.”

Head First: So the cards can be specific or more
general?

Card Sort: Yeah, because some may end up

as category headings and some may end up as
individual content chunks. The main goal is to get
every conceivable content idea out of your head and
onto the cards.

Head First: Ok, this is making more sense
now. One last question about your cards. Are the
descriptions really necessary?

Card Sort: Not always, but they’re good to have—
especially if you have lots of cards. You don’t want to
run into a situation where you’re trying to remember
what you meant when you wrote down a content
chunk. More of the getting your ideas down on paper
methodology.

Head First: That’s great advice. Well, we’re just
about out of time. Thanks for talking to us today,
Card Sort.

Card Sort: No problem, thanks for having me.

Download at WoweBook.Com
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creating cards for the sort

Its now time to do a card sort based on Mark’s content. On each of the cards, write down a

. single chunk of information and a (very) brief description. Try to be as precise as possible. After
EIQRCJSQ you've filled out a card, set it aside—we'll come back to these cards in a bit. Continue doing this
until you've got all of the possible content from Mark’s site written down on the cards. You may
need more cards than we provided, so use your own index cards if you need to.

ese tulture and also .
for others planning 3 trip

Mavk leavned a lot about Ja.yan
compiled a list of travel advice
4o the tountry.

—,
| e

ET:'.]“'M.

| <%

. =

|

f
= =:.;;; w!

F )
1

= =
-

| —

= =%

Mavk took video with his ﬂi\?
tameva and lots of pictures

—>

Mark bought a vail pass and 9\ Food was on Mark's mind

traveled all over Japan. tte most of his trip. He brought everywhere he went.
visited Tokyo, Hivoshima, Hikone, back menus and +ook lots of
Kyoto and Yokohama. notes about what he ate.
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organizing your site

4/ Content “hunk” title

......................................................... L‘w
Don't foraet {o ojve 3 brief

. . k“ow ..........................
dCSCYl‘Yk‘on So YW ..................
C$ac‘t‘\l What Cach con‘{-’ch{: ............................................

“Lhunk" .‘s abou‘t. ............................................

............................................ Don't be afraid to make lots of
............................................ Cal‘(IS. FOI' now, just get au your

............................................ con tent JoWn on _tlle casz.

you are here » 83
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content cards

fa

Eswoe«ci%e
LutiOoN

What trip is
Com?lc{:c wiﬂ\ou{z/—\/

lots of images?

Mark had lots of content. Here's what we came up with. Did you think of anything else?

This tould become a blog o might
be a good ategory heading,

ow might say Mavk ate his
Xa‘:/ H?rough Ja\van. Content
about food is dc(:ini{:c\\/
important to Mark.

Restaurant Menus
A callection of menus Mark
picked up from variovs
eateries around the couifry, |
............................................. Activities

This is a more specifie eard,

but sushi was an important
part of Mark’s frip.

84
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organizing your site

Y

Sinte Mark veally
liked food, we came
up with several
food—velated
thunks. That lets
us break ‘{:hinas up

a lot more.

Food Notes

Advice and 'ms'ngh£ about
traveling to Japan.

)

Mavk visited some of Japan’s
most famous ¢ities. We ¢could
Probably have a eard for

eath major Li'l:\/.

[+'s okay if Your answers avre diffecent.
We'll be using these tards in the vest
of the thapter, but you've weleome to

use Your own, too.

Download at WoweBook.Com
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organizing your cards

Sort your cards into related stacks

Once you've finished filling out your cards, you need to sort
them into groups. The cards in each group should obviously be
related—and their grouping should make sense to you. Here’s a
little hint: These groups will eventually become sections
within Mark’s website.

Culture and language seem
to g0 hand in hand. The two

tards should dc«ciniJccl\/ be in
the same stack. 1/

The difference betwesh .
Awerican and Japanese

............... Learning Japanese

These ) 9 { \)aYa“" / .............................................

under an “Abou
category-

Group the cards you made on the previous page into logical groups. Don't worry
if you have leftover cards—we’ll deal with those in a bit.

ExegciSe
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your site

Give your stacks names that are short and descriptive

—

After you've created your groups, it’s time to give each group a name. The name has to
be short and descriptive. These descriptions may end up becoming part of your main
navigation, so keep them focused on the content, but broad enough to contain the
content they describe.

Since you've already spent some time digging into Mark’s content, try and come up with
category headings that are different (and better) that what you came up with earlier in
the chapter, back on page 76.

Look at the stacks you made in the previous exercise and come up with short, descriptive titles
for each stack. You can use an existing card or make a new one for the description. Write your
new cateegory names in the spaces below.

Take a picture of how you organizec[
your cards. You can reference the
Picture later and still move your cards
around into different arrangements.
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choosing category headers

In this exercise, you needed to organize your cards into lo

gical “stacks” and then give each a

name that best represents that content. Here's what we came up with:

Es:e@i'-je
Lution

&

{V:Ve like using another color for La“dscapeph(ﬂos -------------
he categories. You don't have t of cities, wountain
o do 4, bt it nelre Pictures of cifies, mountain

—

Restaurant Menus

These seem like obvious thunks

( . Users
Lor a media cateaory
w‘;u\d c%?cd‘, to 2'md both

vho{:os and videos heve.

Seems like we have quite a bit
of food—velated ehunks. This
eould make for an in{cres{ing
settion of the site.

I

Activities
Notes about the daily things
Mark did in Japan,
This card doesn't seem 4o fit | RN
ampubere.. vl oms batk fo | T
rt ’ bl{ Ia{:cr. \_ﬂ ............................................
e ——
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organizing your site

[

Lahguagc and ctulture
ave a nice £it. [s this
enough 'bo\)usfilc\/ a

whole secttion, '{:hough.?

Bars and Nightlife

p\.— This migh{: be g00d for a blog

or online diar\/.

V\

Another orphaned card...

Download at WoweBook.Com
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orphaned

90

Hold on a second. I've got a
bunch of cards that don't fit
into my groups. What am I
supposed to do with these?

Orphaned cards force you to ask yourself:
“Is this content really necessary?”

In some cases, you’ll find that cards don’t fit anywhere—these are called
orphaned cards. You might be wondering whether you’ve done
something wrong, but don’t worry. These cards are usually a sign that you
are doing something right!

Orphaned cards come in two flavors. You can have orphaned cards

that didn’t fit into another pile; however, you think that the content is
important enough to your site that you create a new group with your
single orphaned card. Then there are cards that don’t fit into another pile
but are so different from the other cards that you couldn’t come up with
a group if you tried (let’s call these the really orphaned cards). Including
orphaned content that doesn’t fit into your site’s information architecture
always results in confusion for your user.

What if, for example, the produce section at your local grocery store

had a pile of toasters, a large display of beef jerky, and an entire wall of
deodorant? Shoppers would get amazingly confused. We interact with

the world around us based on the predictability of things. There is no
reason whatsoever for deodorant (or toasters and beef jerky) to go in the
produce section. The same holds true for the organization of a website’s
information. If random content appears in a section of the site where we
never assumed it would be, we’ll be confused—and our experience with the
site will be negatively impacted.

So, what do you do with orphaned cards? You've got two choices.
First, you could change the content in such a way that it fits into another
one of your groups. However, more often than not, that strategy just isn’t
going to work. The other alternative is simply to recognize the fact that
the content doesn’t fit into your website and toss it out.

Bars and Nightlife

Activities
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your site

Hey, why are we doing the sorting anyway?
I thought that the whole point of User-

Centered Design is that you don't design for
yourself, you design for your user.

Friends don’t let friends sort alone

Up until now, you’ve done the card sort all by your lonesome.
But doing a card sort by yourself is not the (only) way to do
things. Why? Well there’s one really good reason: You aren’t
designing for yourself, you’re designing for your audience!
And if you aren’t designing for yourself, why would you do a
card sort by yourself?

Ideally, you want to run the exact same card sort with the

exact same cards—but have someone else sort the cards. Try

to choose someone from your target audience. If for some

reason you can’t find someone from your target audience,

enlist someone else to help. At the very least, they will give .)

you a second opinion on your site’s information structure. .

Ask a friend to sort the cards you created. Give them a very basic introduction to Mark'’s site
(careful, don’t try to influence them to choose one particular information structure), and let them
organize your cards. Did they do the sort the same way you did? What different decisions did
they make? Ask why! The ultimate goal is to come up with an information architecture for Mark’s
site that will not only meet the needs of the site (and Mark), but those of the user as well. Write
at least three things you learned from your friend’s card sort below.

Get your camera out again! Now you should
have two pictures of two totally ditferent
organizations of Mark’s content.
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arranging your cards

Let's see how our friend sorted the cards for Marks site:

wﬁe
L!Jt\oﬂ T\'\C “Mcdia” s-ta(‘,k was

fhe same. Menus { Food

Media | People
Photos / pljggg: Sushi
La;dscap‘ Video Clips JBars &
hotos Nightlife

Abouf Our friend added “Bavs
. . y\d Nl H’,\l-(:c {',\'\C
Cultore  japan Hiroshima l Food shack

Diary

Our friend agrees

that * CuH:u\rc and

Tokyo
( Language | fravel b
/ Places

“Travel” was lumped

Laha"aﬁ‘ seem like 3 . .
with the two cities.
9ood fif together. This makes sinsc and “D‘ar\/ g At
might make tor a Ac ivities
bcH:cr ovevall category: fivit < vere orphaned.

Which card sort is right?

Getting a second opinion on your sorts is important and often results in
organization that you may not have initially thought of. But how do you
know which one is better or which one deserves more weight? Well, it
depends. If five of your friends do the sort and all come up with similar
results, you can bet that’s probably the best way to organize things.

However, you're the web designer. Sometimes having two or three
options and just tweaking your original sort is all you need. Make sure
that when you’re done, though, you feel good about the organization
you’ve come up with. You (and Mark!) are going to have to live with it for
a long time.
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Download at WoweBook.Com



organizing your site

Arrange your cards into a site hierarchy

Once you’re happy with your card stacks and titles, you need to put some
structure in place. Lay your cards out like a site map. Just take a bunch of your
leftover 3x5 cards and write the group names that you came up with. Spread
those out on the table that you’ve been using. Then, line up each “content”
card below the appropriate “section” card.

Create a new tard
These tards ave You ) that ean aet as an
stack names (o titles)- ovevall title.

Keep MavkK's s{:or\/boavd
avound for veferente. It
should help you fotus on
khe site’s overall theme.

Now Just arrange

he tards in your
stack underneath
the {itle tard.

_ Once you've gone through a few iterations of your sort and had a friend or two try it out, arrange
ExeaciSe your cards as an A diagram and take another picture.

you are here » 93
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card sort organization

After considering the sorts our friends did and rethinking our original card sort, we came up with
a final sort layout like this:

Es:e@i'-je
Lution

We vemoved the
destviptions so cch‘YH\"V‘S . - o
c:ild El{_’ on the page-- Mark in A ?of)c»‘\'{?,la' title for
Japa“ Mavk's site
Travel About
edi Food Blo
ftedia Notes : Japan
Landscape Food Tokyo Tr'avel i
Photos Notes Piary
People Restavrant|  pooohi (\
iroshima : . Language
Mavk's travel diary
Photos Menus o ek pecectly
T\ as a blog~
Video chps Sushi We kept the cities in Q\
their own eolumn but All of our friends Put culture
¢hanged the heading j;z '3"5“3_3’_6 in the same
%o “Travel Notes” £o €qory. These are 9ood
C_h hoto Bars & better vepresent Chunks or a seetion about
v‘dc f ; FS ?hd Nighﬂife the vesults of our 3:ncral m‘cow"a{iml about
belons ety ) tavd sort 3pan. This is also 3 place
wiong under where Mark ¢an add extya
Media. S tontent if he wants {o.
We added “Bars and
Nigh{:li(:c" to the food
tategory beeause it kept
toming up when our Lriends
did the sort.
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your site

|A diagrams are just card sorts on paper

An IA diagram is a lot like the “on the table” site map you created
(and photographed) in the last exercise, but it’s also a lot more. An IA
diagram not only shows the organization of your site’s content, but it
shows the hierarchical relationship between sections and subsections
of that content. The good news is, because you already took the time

and did a few card sorts, most of your work is done! o Here's 3 por Lion o £ Mavk's

|A. [£ looks 3 lot like our

. d sort, but there are
Mark n (;a}:cws;\ﬁcrcnccs.

Japan

| The vest of Mavk’s

eontent would b
Media Food Travel | [ over here... ‘
Notes

-

& Think of an IA diagram 3
PhO‘I’OS VIdeo T()kyo fhtdwcihal{: dgf{: ofa\/ou\r )
ard sort. Cat i
J J Y < broken down m:?:‘r::da'"
| | hcadinas dre organized by
L d iMFochancc.
anaseape | yideo Clips
Photos
I _4 _ _4
[l”;ople We split the media into
otos two settions and placed
AL AR e A When you make your
under eath final IA c[iagram, make

sure you order your main

Cool. So all the lines are
just links, right? Like a
site map?

heaJings Ly importance.

The most Pro:ninent
items should appear
higlter up in your IA.
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IA diagrams are not

1A diagrams are NOT just links between pages

IA diagrams are not about links—they’re all about the hierarchical relationship between
sections and subsections of content. If you were to try to create a diagram that showed
links between sections, you would end up with a useless, spaghetti-looking mess that
wouldn’t give you any kind of information whatsoever about this vital hierarchical
relationship between the site’s content.

Think about it like this... most sites have links all over the place, cutting across categories
and site sections. That would make for a pretty messy IA!

The index Page would

If IA were about links... , " link to every main
Mark in Page on the site.

"""""""""" Japan |-
l’/ y/' \& \\\l
: Travel
el L Notes Blog
Video Clips Menus - Tokyo Travel
Diary
v < N y
4 el \:, e .- . /,'
2
;Pe,ogle Sushi Hiroshima | <---—
010S ) y J The Hog may have
-------------- . \ Pl A links to travel
:}, """" S otes and media.
Landscape | _....----" F j\ n
ood pages may link
M.J to spcci?ic ciJciZs in

which Mark visited the

Photos and video Particular vestaurant.

Geek Bits

might be linked
4("?'0»\ 8” over

Ma\rk's si{,c.

There are lots of flowcharting programs out there that can help you create
a slick and professional looking IA diagram. On the Windows side of things,
Visio is a good choice (though on the expensive side). On the Mac side of
things, OmniGraffle is a great choice.
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organizing your site

Exercise

-
~—  E§
=2 <
Add tontent < =
thunks ‘From Your
tard sort—but —
be more detailed.
Don't be afraid
to add extva
subcafcgov-ics +o
better organize
Mark's z:on‘f:cn'b
—
ﬁ ‘—
Don)‘{: ‘('\OVSC‘{: ‘{10
add a title to
\/OUV' IA dlag\ram
—
ﬁ

Culture

Based on your card sort, build an IA diagram of Mark's site. Remember, you aren't showing links
between pages, you're showing the hierarchical relationship between sections and subsections.

Cometimes \/ou'\\ thange l‘ow
tavd sort @ bit during [A-
That's okay-- it's about a.(fod
site organizaic'non, not av?ldmg
thanges {0 your ovigina\ ideas.

you are here »
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finalizing your IA

Your job was to to build an IA diagram based on your card sorts. Here’'s what we came up with:

ExerciSe

L3 [ MR L bViOIAS
utioN ) Media” is the most o
et 5= g— S tategory to separate.
22— £ = > Splitting video and photos
<S S § will bring more organization
- 4o the media secttion.
() [d
s o 2 =
S 8 = S
L o S © o
=E£| &£ S
S S =
(<)
Always give your
|A diagrams = | |
titles.
\> 4 r
= g | 5.
L g S ° L = —
xs| B8 L =2 | 35 35 We avouped “Top”
S < L = cs 5 & drouped TTokyo” and
=" S 3 Hivoshima” under cities,
== 4 ‘a“d Puf them all under
“Travel Notes.” This gives
Mi*k ”'00'“&0 add movre
S notes on ditterent topies
.S_ ,§ if he wishes. P
<=
o 3
3z =] g
ES
— | |
*-—J
<N _
— The blog should be the fivst link on the site.
g L g g This is wheve most of the new tontent will
= e = show up and it even tould become part of
- the index page.
— —
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therejare no o
b Questions

Dum

Q: Is all this work really needed just to come up with some
navigation categories?

A: Well, it is if you want to do it properly. Some sort of thought
needs to go into the design of your content and navigation. Hastily
designed IA can have a disastrous effect on the success of a website.
Even if you do shortened, “quickie” versions of card sorting and

IA diagramming, your outcome is likely to be better than if you did
nothing at all.

Q} What if | just want to skip right to the IA and not do a card
sort?

A: That's better than nothing, but you will really have no way of
sifting through and auditing your content. The reason a card sort is S0
important is that is helps you get rid of content that is irrelevant and
makes you think about how all those content chunks relate to each
other. 1A diagrams can help with this, but they aren’t as thorough as
a card sort.

your site

Q: If IA diagrams don’t show link relationships, what does?

A: Most of the time, a site map is the best way to show what links
are available on a site. The problem with this is that a site map can't
really be made until the site is finished. During pre-production, your
focus should be on organizing content and not building links. That
work will come when you start to build out pages.

Q; Do all websites go through this same process?

A: Actually, most probably don't-and that's why so many sites on
the Internet are so difficult to use. In so many cases, IA and content
organization are a design afterthought, leading to unusable websites
and content that's difficult to find. Skipping pre-production will only
lead to frustrated users and dwindling hits.

Q} How does a site’s theme relate to information
architecture?

A: IA actually directly relates to your site’s theme. The content of
your site is what drives the overall theme, and the organization of
that content is important. If the 1A is bad or focus is put on the wrong
content, it will not only confuse users, but your theme won’t come
across either.

929
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moving to production

Move from pre-production to production

Coming up with an TA diagram and doing all those card sorts may have seemed like a lot of
work for a simple navigation. Mark will love you, though, especially when his users are easily
navigating his site and finding all his content without any problems.

And now we’ve got a well-organized IA, a storyboard Mark likes, and a clear idea where we
want to take the site. Let’s lay down some markup and style!

Mark in

Japan

Blog Travel J Food Media

Notes

—

About
Japan

I
Culture

Language

Travel
Piary Food Notes
| landscape
Photos
People
Photos

Video Clips J
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organizing your site

Build Mark’s site structure

[T ml

Imarkinjapan limages

This folder will hold all
the images needed to
make our la\/ou'l: wovk.

This folder will
hold all £he files
‘COV Mark's site.

This is the default HTML file for
most web servevs. [t also happens
to be our home page.

index.html

—

This is our default stylesheet

or streen media.

This folder will hold all

of our stylesheets (CSS).
Righ{‘, now we onl\/ have
one, but that eould ChAv\gc

if Mavk wants to add
support for printing and Istylesheets screen.css

mobile devices. \_j‘

This is the divectory sbrutture
we will use {')\\roughou‘{: the book.

you are here » 101
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building mark’s xhtml|

‘ . Using Striet XHTML means ou won’
Create index.hiwil first... bempled to snek style s b coenbens o

[ <font> in{‘,oozow mav-kup. \/ou'“ have a nice
separation of tontent and style.
<!DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Strict//EN"
"http://www.w3.0rg/TR/xhtmll/DTD/xhtmll-strict.dtd">
<html xmlns="http://www.w3.0rg/1999/xhtml" xml:lang="en" lang="en">
<head>
<title>Mark in Japan</title>
<meta http-equiv="Content-Type" content="text/html; charset=utf-8" />
<link rel="stylesheet" href="stylesheets/screen.css" type="text/css" media="screen" />
</head>

« » . .
<body> The “wrap” <div> is the tontainer for
<div id="wrap"> /—_\ all our content and will also allow us +o

<div id="header"> tenter the page in the browser window. The navigation is just an unordeved
Shiomark in Japan</hi> list using the headers we tame up
</div> K {:
i ve—produttion
<div id="nav"> \[ with in pre-Y
<ul>

<li><a class="active" title="Home" href="#">Home</a></1li>
<li><a title="Travel Notes" href="#">Travel Notes</a></1li>
<li><a title="Food from Japan" href="#">Food</a></li>
<li><a title="Photos and Videos" href="#">Media</a></1li>
<li><a title="About Japan" href="#">About Japan</a></li>

</ul> -
</div> For vight now, just use dummy text to fill in
. Lo
<div id="content"> (\{ the tontent and sidebar <div>'s.
<h2>Blog Header</h2>

<p>Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Pellentesque quis
nisl eget est viverra placerat. Nam tincidunt ligula id turpis. Duis nunc.
Nullam imperdiet quam ut magna.</p>

</div>

<div id="sidebar"> We use another unordered list in the
<h3>Sidebar Header</h3> sidebar to help organize our tontent.
<ul>

<li>Fusce diam. Pellentesque bibendum. Nulla viverra vestibulum justo.
Pellentesque pulvinar sapien.</li>
<li>Cras vestibulum elit id nibh hendrerit eleifend. Pellentesque id ante.
Sed volutpat blandit mi.</li>
</ul>
</div>
<div id="footer">
<p>Copyright &copy; Mark in Japan, all rights reserved.</p>

</div>
ai
i;bcl’;q;> A footer 9ives us a place for more
</html> links and COF‘/\‘igH: infoma{:ion
‘No'l:ice this is still within the main
‘wrap” <divs.
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organizing your site

..and then screen.css for style

/* screen.css */

body {

margin: 0;

padding: O;

background: #026dc0 url('../images/bg.gif') repeat-x top;

font-family: Helvetica, sans-serif;

line-height: 1.4em; /\ This bac'.kgv-ound is Jus{; a lpx b)’
b . & 50px image that is repeated on
hl, h2, h3, p, ul, 1i { the X—aXis 04F 'HIC Page. The end

margin: 0; vesult is a nice gradient effect.

padding: 0; \ You tan detlare multiple elements
in a vule that share common
b, h2, h3 { attvibutes.

margin: 0 0 10px 0;

}

ul {
list-style-type: none;

}

#wrap {
margin: 0 auto; ) « »
margin-top: 40px; I<\ The main styling for the “wrap
margin-bottom: 40px; <div> intludes a |Opx border and
padding: 10px; “O auto” margin that centers the
width: 780px; page in the browser-
background: #fff;
border: 10px solid #044375;

}

fheader {
background: url('../images/island header.jpg') no-repeat;
height: 250px;

}

#header hl {
padding: 30px 0 30px 30px;
color: #fff;
background: url('../images/dot.png') no-repeat 10px 50%;
font-weight: normal;
letter-spacing: —lpx; The batkground on the header is placed using CSS
¥ b‘/ moving the text over and setting the ved dot

as its background image.

— Continued on the next page...

you are here » 103
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adding a little style

screen.css, continved...

#nav {
margin: 10px 0 0 O;
padding: 10px; ~——_ Our navigation is just an
background: #044375; unordeved list that is displayed
border-top: 5px solid #033761; in an inline fashion instead oz 3
} block S‘{:ylc. The “display: ihlihc”
#nav ul 1i { / thanges this attribute.
display: inline;
margin: 0 10px 0 10px;
}
#nav a {
color: #fff; On links, you must set the t,olc:r on
text-decoration: none; the elements ikself. Links won't
¥ '\’ Lake the tolor from their pavent
#content { <div>’s or elements:
margin: 10px 0 0 O;
padding: 10px;
f}oat: left; \1 The tontent and sidebar are
¥ AT S0exs both floated left and V.‘s{:\t{:
, ves cC{','IVCl ) wi{')\ widths tha
#sidebar f{ . c:\u‘;l abo‘l 2/3 for the tontent
margin: 10px 0 0 O; and 173 for the sidebar-
padding: 10px;
float: right;
width: 225px;
}
#sidebar ul {
margin: 0 0 40px O;
}
#sidebar h3 {
padding: 5px;

background: #eee;
border-bottom: 2px solid #ddd;

font-weight: normal;
s
#footer {
clear: both;
padding: 10px;
background: #eee;
border-bottom: 2px solid #ddd;
s
iVlakc. sure You tlear the footer so
hat it dnsplays below both the
tontent and sidebayr <divs’s.
104 Chapter 3

Don’t worry, all this code
can be downloaded from
the Head First site.

: Actually, you should download
. the site. We’ve provided all the images, too, so
: that your design looks as good as it does on the

. page. You can also see Mark’s site online to

: compare your version with:

www.headfirstlabs.com/books/hfwd
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organizing your site

The site looks
(yca{ and has

a sensible |A
that won't cause

problems down
Hoema Traved Mokes Fosod Bedha About Jagan
the voad.

Sample Blog Post Sidebar Heading

dolior $it amed, consocintusr adpiscing olit. Pelleninsqua

a placaral. Mam Sncidund ligula o urpis. Duis
QLB L Magna. Suspentisse sad pUTLS Bu

AITs bibanduen lecius non nisl. Sed porta,

Heduer, nalla isus lBucibus metus, &

8. Suspandssa polant. ABnean purus

L vnicula vol, massa. in pones ipsum,

mgies non, som. Donoc lec. Cras jusio

fecilisis sit amed, ancu, Curabitur wal pods

Fuscn dam. Paolleniesqus
bibandum Nulla viveera
vesthulum justo. Pallenissgue
Paulvinar sapian.

Cras vestbulum alif id nibh
Penmairan alailanad
Pallentesgue id ante. Sed
volutpat biandil mi,

This is amazing! I can't wait
to get my content up and
watch the traffic start
rolling inl Thanks guys!

Sidebar Heading

so we've 90od
to 4o on layout
and basie ¢o)or
stheme, {oo.
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the complete production process

Pre-production to production: The complete process

o Gather all the your content. e Brainstorm a theme and
visual metaphor ideas.

Map of Japan
Sushi

Hiroshima

The Golden Palace

e Develop a visual metaphor e Build a storyboard
and think about layout. (on paper).

e Do a few card sorts and e Markup your content and
create an JA diagram. style with CSS.

Markin |

- l

Travel i About
-—th-) |Nﬂ—u) ‘F:i) Iﬂ) &J
1;::;' l Cities FnodNom' Images Culture '

T X n_stavramﬂ Park Hyast Tt;kya

Food Notes f'h"ﬁ,rma
Notes about all the food

"
and restavrants ol Fl Video

wy frip.
Randow clips from my
e Flip Video camera.

tion, images ap
0ughts from this hofe:
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" Your Web Pesign Toolbox

You’ve got Chapter 3 under your

belt, and now you’ve added
card sorting, IA diagrams and
information organization to your tool
box. Next up? We’ll dive into designing a
site for your audience...

your site

%BULLET POINTS

The point of a website is to communicate .
information—if that information is organized badly,
your users will leave and not come back.

= The organization of a site’s information has a direct .
impact on its navigation and usability.

m  Card sorting is a cheap and easy technique used to
impose an information structure on a site’s content.

= Never rely upon your own card sort of a site’s
information—you aren't designing for yourself, you are
designing for the site’s audience.

A card sort often results in orphaned cards-which
are a clear indication of content that should either be
rethought or discarded entirely.

An information architecture (1A) diagram is a
representation of the hierarchical relationship
between sections and subsections of the site's
information.

Information architecture diagrams are not designed
to show the links between pages in a site.

107
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4 layout and design *

Follow the Golden Rule .

Since I started listening
to Sue, and giving her two-thirds
of my attention, the results have
been unbelievable! T get so much
more attention and knowledgeable

button-clicking!

It pays to be a good listener... and to carry a pocket calculator.
We’ve been talking about user-centered design for a few chapters, but here’s where you
really put your listening skills to the test. In this chapter, you'll take your users’ feedback
and build a site that meets their needs. From browsers to screen real estate, it’s all
about giving your users what they really want. Not only that, you'll learn the secrets of

the rule of thirds. Find out how a few easy presses of the calculator, a ruler, and some

gridlines can turn your blase web page into a thing of beauty.

this is a new chapter 109
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getting to know your audience

Pesign is about audience

The design and layout of your site is the lens though which your users view and experience
your content. If you have a confusing layout, your users are going to have a bad experience.
However, if you develop a design and layout that is both functional and aesthetically pleasing,
your users are not only going to hang around your site longer, but they’ll want to come back.

The first step on the road to putting together a design which appeals to your users is to actually
know your users. It’s a lot harder to come up with a design that meets their needs if you don’t
know who they are (and what makes them tick).

110 Chapter 4
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layout and design

Who's your site’s audience? Take a look at these two sites, and
write down who you think the specific audience of each site is.

=

w ................................................................

ZHo\? online +o see these sites, and judge their

audientes for \/owscl(’\ .

www.wa]mart.com

you are here » 111
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identifying your audience

B @-Q&EPEM your penuil

solutmn Let’s take a look at the possible audiences for these sites.

High—end food photography turns meals into models
and shows the site’s passion for all things food.

|

Delicious Days audiente is a group of
. People that see eooking as more than just
_.something they have o do. These people
; . might be desribed as “foodies” or see

oI — ‘t.‘r
F s dood as.a form of avt. ..
: 2 I S

www.deliciousdays.com

K ‘n—dcy{:h \cood writing makes Walmart uses a very 5cy\cr'|c, centeved,
Delitious Days movre '{?han Jus{; a +wo—tolumn design that seems to {:\r\/ and
site to find vetipes. appeal to 3 wide audiente.

Walmart’s intended audiente is not

The sidebar has links o all the products offeved on
the site—not favoring any particular group of items.
Again, somc{:hing for everyone.

112 Chapter 4
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layout and design

Your newest gig: RPM Records

A local record store—RPM Records—decides they want to redo their horrendous
site that was created for them way back in 1998. They not only want to bring
their site up to date, but they want something that really meets the needs of their
customers. The kicker is that they are also one of the sponsors of an upcoming

progressive music festival, and they would look really silly if they were still using
their old site by the time the festival starts.

You've got to redo RPM, make it look great, and ensure current users can get
around easily.

We're really in a jam
here! We need this

site fast, and it has to
Q\:SEPSTJOM look great. o
(0]
civea 1999

Q Rl

Hn— o
~
VINTAGE VINAL.
DELIVERED

Home Welcome to the RPM Music Store

Online Store RPM Musia is the premier, 54, vinatge vl snline musse sbere. We : i \%%
| ———— || offer n wide variety of vintage and sew vinal recerds freen ol penres
st of mmmsie, Phice aod ondr teday wod et free 2ud dey shipping!

Al IR Just Arrived

Contact RPM

RPM’s owner
and ‘Founder

@wtnw
‘PQWEWR
How would you design a site that looks great and meets the
needs of existing RPM customers?

you are here » 113
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personas

Pinpoint RPM’s audience with personas

When you’re designing for a specific audience, you’ve got to know what they like, and
how they’d use a site. But you can hardly deal with hundreds—maybe thousands,
even millions—of users all at once!

This is where a persona comes into the picture. A persona is a single user that
stands in for all of your audience—a fictional user that has the most prominent
characteristics of @/l your intended users. Those characteristics should relate to
things that impact their web experience and browsing habits, like the browser your
audience favors, or how long your audience spends online each week.

Give Your persona a name — this

helps to idcnﬁf\/ with them (as \/

well as veferente them).

The specific details of the

Persona help us undevstand how

Name: Ann eath user interacts with 3
SPcCi‘FiC website.

Age: 28

Internet Connectivity: PSL

Avq. time online/week for leisure: 19 hours

Browser of choice: Firefox

Operating System: Windows XP

Screen Resolution: 800x600

Occupation: Student

Details: Ann considers herself very tech-savvy. She
actively participates in social networks and online
comwunities. She also regularly shops online. Her
laptop (which is a little old, but all she can really
afford right now) is her primary computer-and

Give all Your personds an

image. This atbaches a face where she does all of her web browsing.

to a story and helps to

veinforce the individuali{;\/ of ,\ The most imyor{:anjc part of a persona is the

the user. details. Give your user a story and 3 personality.
114
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layout design

This is what you call web design?
Making up people out of thin air, and
figuring out their hobbies? Come onl

Your personas should be based on real data.

So where exactly does all of the data used to build personas come
from? Well, it can come from a lot of different places. Technical stuff
(like operating system and browser) can come from server statistics.
Information about how your users behave online can come straight
from the users themselves—using tools like surveys and focus groups.
The point is that when you build a persona, you are not pulling
characteristics out of thin air.

Let’s look at some data about the RPM users that we can use to build
accurate personas for the new RPM site. The RPM owner had some
old surveys he’s given us to work with:

Pata about RPM Music’s users:

Age Age and Jrder gie Music Preference
You the oundation

18 - 24 32%  on whith o build the Blues 5%

25 - 34 30%  vest of your personas. Classical 1%

35 = 44 22% Country 15%
45 = 54 12% </ Electronic 3%

55 - 64 4% Hip Hop/Rap 25% R
Jazz 4% Musie Preference will tell us what
Gender Pop 30% e sudience likes o listen to and
Male 65% Rock 20% help us detide on a theme av}d
Female 35% look and feel for Jc:c f‘xz sinte
] ! C—d ant.
: Screen Resolution <« ™o

Opera’rmq Systems STORCTT 43%

Wlnd?ws XP ] 75% 1024x768 42%

Windows Vista 10% Higher 10%
Mac OS X 13% Don”t know 5%

Other 2%
Browsers Internet Connection

Internet Explorer 65% Dialup 12% I:‘si: stats are from an old

mev
Firefox | 22% DSL B5% oy ;YMSZ:Y,\{’P;',‘,"Si:‘
Safari 10% . Cable 27% web server.
Other 3% Al other data vegarding the " gL gy

Jccchnolog\/ and browsing habits
O‘F RPM’S users £an hc|? us
treate a more vounded and 115
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primary and secondary personas

Make sure Yyou add a ?ic{:we. J\
Paste in a Creative Commons

photo, one You might have laying
around, or an\/{:hing You tan Find
hat seems to fit Your pevsona.

| 1
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
Make up some fietional details
about Your persona (im‘.luding
ottupation) — this hcl?s ive the

Based on the RPM user data, create two different personas for the RPM Music Store
redesign. For the first persona, take the top value for each of the categories. For the
second persona, use the secondary value.

NAMIC: e .
AR e .
Internet Connectivity: ... .. .
Avg. time online/week for leisure: ... ...
Browser of choice: ...
Operating Systew:: ...
Screen Resolution: ...
Qceupation: ...
Petails: ..o .
NaWe: e .
A OC: e, .

Internet Connectivity: . ..
Avg. time online/week for leisure: .
Browser of ¢hoice: ...
Operating Systew: ... .. ..
Screen Resolution:
Oceupation: ... ...
Petails: ..o .

Persona a more vr-calis{-,iégil_/~r ............................................................................. :

116
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layout design

Two personas means we can deal with more
common traits of our audience, right? So
we end up with more satisfied users.

Building two personas widens the
audience you can build your site for.

When you are building a persona, you're creating a representation
of the primary characteristics of your audience. But most of

the time, your audience isn’t composed of just one type of
person. You’ll have lots of users who do not fall in line with the
characteristics that you identified for your first (primary) persona.
This is where the secondary persona enters the picture.

A secondary persona represents the characteristics that are next
in line behind the majority characteristics that you used to

build your primary persona. So you design first for your primary
persona, but then you can also work on meeting the needs of your
secondary persona, too. The result? A site that meets more of
your audience’s needs and makes more of them happy.

therejare no o
Dumb Questions

Q; So do | always have to build 2 personas?

A: You don't have to, but it's a good idea. Audiences are diverse. You aren't always designing for one specific type
of person. The second persona represents those audience members who are in the minority... but sometimes by only a
percent or two.

Q: Can | build more than 2 personas?

A: Absolutely. If your audience is diverse enough (as shown by your audience research), it might be a good idea to
have personas that represent other audience characteristics. Be aware, however, that you really don’t need more than
three. Too many personas just add confusion and detract from the project at hand.
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personas for rpm music

A Based on RPM user data, here are two personas (a primary one and a seconday one) we can
. use for the design and implementation of the RPM Music site.
Exercise

Lution

Males vepresent the primary RPM
users — by auite a large mavgin-

Jon £alls into the lavgest age
group of the RPM users (18-24),

Nawe: Jon... ... :
LN\ X

1
1
1
1
}
|
|
|
|
1
1
1
1
1
}
1
1
a

P o= e e e e e e e = = == -

\).Oh is the “Primar\/" persona for the RPM Musie
S|'£”cbahd£ hv-qwcscr:c{:s a chyiéal user of the site. He
will be the main totus throuahout th i

development of the usi’cc- reighort the design and

Betause Jon has a bus\/ taveer, he has little time .(:ov
[ntevnet leisure. When he an, he uses Amaz.orf, whfh
means he's Lamiliar with online showing—cs\?cua"\/ or

musit.

- You Probably have something different

here. Just make sure Your ils |i
. detail
with the stats for {:h\/e Fe\r's:na.. et
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layout and design

Susan fits into the second lavaest
demographic of RPM Musie users

(24-34 \/cav—olds) and, as a

Susan connetts 1o the [nternet using @ Cable line

female, rcyrcscn{:s about 1/3 of £rom her apartment. ACConing to the server logs,
the total visitors.

standard on laP{st)
and Mae 0S X is an
extremely pop
oPcra'l:ing system among
college students.

this is the second most Lommon way RPM usevs
\\ tonnett 4o the site.

Nawme: Susan.. .
Aae: 30

Susan is the “scdonda\r\/" persona for the RPM Musie site
and vepresents the setond most tommon user of the site.

She won't be the main fotus thr hout the desi
she’s still important. e S e

you are here »

Download at WoweBook.Com

119



focus on your personas

Let the personas be your guide...

So now you’ve got your two personas, and it’s time to ask: “What
would Jon do?” “How would Susan react?” Instead of designing
for hundreds or thousands of faceless users, you’re now designing
for your personas... and only your personas.

So let’s look at the old RPM site once more, in light of Jon and
Susan. What do they think about the site?

[+ doesnt
matter what
we think

(\ a—boch RPM

VINTAGE VINAL.

DELIVERED,

Everything looks weird to
me. What's up with that?

4 Home Welcome to the RPM Music St
.-[Szﬂ].i.l'l.ﬁ: Store RPM Musac is the premier, #4, vinage v

Just Arrived

Jon doesn't use the tz\d RPM
site betause it doesn £ vender
vro‘?cvl\/ in his browsevr. ;r\r\c
site seems o be “bigger than
what will £it on his stveen

120 Chapter 4
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affer n wide vanety of vintage and pew vina
of music, Place and order today and get froe 2

what do our
personas think?

I'm a lot more used to
Amazon.com. RPM's a pain
to use.

o

RPM's site is old and doesn’t
adheve to alot of the standards

day’s e—commerce sites. Susan
doesn't have time to learn how 4o
use an outdated system.



layout

You know, I've been getting a lot of
complaints about things looking “weird" or
“too big." Do people need bigger monitors

to use RPM?

Smaller displays limit screen real estate.

Jon uses an 800x600 screen resolution, which isn’t very
big... and, of course, if Jon uses that resolution, then most
of the RPM users do, too.

With a lower resolution like 800x600, parts of the RPM
site aren’t showing up, and Jon’s having to scroll all over
the place just to see everything, Not so usable... and sure
to cause problems.

It sounds like RPM’s old site was designed without much
regard for screen real estate... and that’s the first thing
we can try and fix.

design

_ @yw:\u«
‘PQWEWR

Is it better to design a site that looks perfect on one specific

resolution—the most common one used by your audience—or

a resolution that looks pretty good on lots of resolutions, but
not quite perfect on any?

Download at WoweBook.Com
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comparing screen resolutions

Resolution impacts design and layout

Screen resolution affects the screen real estate your site has to work with. Higher resolution
means more available space... but also tends to make things look smaller to users.

Let’s look at the old RPM site in several different resolutions:

Lalalla kel -
YVINTAGE WINAL.
DELvERES.

BHL Sl ot presser, 84, vy vl ek Ereg e B

At 12804800 (a pretty
high vesolution that's

not ?ar{:icularl\/ tommon),
odfor w whlls varksty oo vismagpe ame merw v | reands a6 o
e P il s vadry st e ‘el ety hippng?

everything appears smaller.
[n £his vesolution, the
entive site la\/ou{: is

visible along with a 4on of
whitespace (or backg\*ow\d)
on the vight side.

1280x800

VINTAGE YINAL,

At 1024x748, the

At | entive la)'ou{: OELIVERED.

'Sl still visible. Howcvey-) 'H\C

e . .

i e ap2eEar prekty e ol RO
‘ h' e whl{:cSPatc on the y-iah-l: B mam‘wuqu“'uﬂﬂmm:‘::um
|Sh"‘, ‘1“"‘:6 o PV‘OmihCh{:. of memai. Flacs s onder today asd ger fres Jaad day lipping!

Just Arrived
- ] [T
Wik i

1024x768
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VINTAGE VINAL.
DELIVERED.

800x600

At a vesolution of
b40x480, the layout is
absolutely huge — and the
streen veal estate simply
tan't contain it. Ohl\/ the
smallest Po\r‘f:ion O‘F the
layout is acfually visible

in the browser window.

1€ you wanted to see the
vest of the page, you
would have {0 do a whole

lot of serolling. \7

layout and design

The fivst thing \/ou'll notice
with +he site at 800xb00

is that everything appears
- lavger. The layout is actually
Wlcomes o ke EM Mk Blos | bigger than the available
RPN Musis s the presuisr, 84, vimatge vioal oolins off space in the browser

offer a wide variety of vintage and new vimal records §|

of music. Place and order todny and get free 2nd day || window. There are sevollbars

everywhere, and all the
whitespate and background
that appeared at higher
vesolutions on the vight side
are tompletely gone.

Just Arrived

VINTAGE VINAL,
DELIVERED.

Welcome to the RPM N
RPM Music is the premier, #4,

offer a wide variety of vintage
of music. Place and order toda

2out REM Just Arrived

Contact RPFM

640x480

you are here » 123
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screen

Screen real estate determines how MUCH of your
site will display in your user’s browser

Think about screen real estate as the size of the canvas upon which you will build your
website. But the thing is, that canvas size isn’t fixed. Some users have large 30” displays,
some have nothing but a tiny iPhone. Even worse, a lot of users actually access your site on
multiple screens: a phone on the go, a 21” monitor at work, and a 14” AirBook at home.

Screen RESOLUTION also affects screen real estate

Then there’s screen resolution. Even on a 217 monitor, users can choose their resolution:
from 640x480 to 1600x1200, with a ton of different (and often unusual) choices in
between. A higher resolution means that things appear smaller—and you’ll have more
virtual space for your site to work with. A lower resolution means that things on our site
appear bigger, so you've got less virtual space to work with.

I don't know about all that. I just know
that the RPM site sucks. I love coming in and
picking up some vinyl, but online... no way.

Your users don’t care about screen real
estate... they just want sites to “work.”
Have you ever seen a site that has an opening message
like, “Site best viewed in 1024x768?” Have you ever
actually gone in and messed with your screen resolution
based on one of those messages?

Yeah, not so much.

It’s up to you, the web designer, to make sure a site

looks right for your audience. You can’t count on users
changing their resolution or the device they use your site
on... at least not if you (and your client) want to stay in
business. So we’ve got to figure out a way to make RPM a
lot easier to use for Jon, who’s sporting an 800x600 screen
resolution, and Susan, who’s using 1024x768.
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layout design

Below are methods for dealing with different screen resolutions.
Take a look at each one and write down a pro and a con of each.

N .;Qar_pen your penci

Methods

Use JavaScript in your page to automatically Pros:
detect 2 USEr’s CUrrent screen resolution, and T
direct them to a version of the RPM Site that — «eeeereentiniiiii e
works best with that resolution. Oons:
Use JavaScript toload a CSS stylesheet POt
appropriate for each user’s screen resolution.
LONS:
Design a single version of RPM that works Pr()s,'
fairly well with a wide variety of devices and
screen reSOlutiOHS. .........................................................................
Cons:

125
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dealing with different resolutions

N f.r@&_erpm your pencl

\K. sGthlun Your goal was to write one pro and one con for each of the
different methods for managing screen resolutions. What did you
come up with?

This is definitely the hardest of the three options.

Seviously, who wants to design that many sites?
Methods / eviously

Use JavaScript in your page to automatically Pros: Abilify to ha"dle a wide variefy

detect the user’s current screen resolution, .....................................................................

and direct them to a site that works best with Of screen resowﬁo"s'

that resolution. Cons: If JavaScript is off, this

Relying on JavaStript for a eritical task like making
sure Your pages ave displaying properly isn't such a
good idea. IE there's a seript problem, or Javasevipt
is off, both these tethniques become useless.

Use JavaScript to load a CSS stylesheet PI’OS.' O”e Sife Wifh WlUlﬁple stYIQSheefs

appropriate for your visitor’s screen resolution. is beﬂer ‘rha" mulﬁple sifQS.

This is a better strateay than a site for every device and sereen
vesolution. ﬁ\rah{:cd, \/ou'Vc 30{: to treate mulfi?lc CsSS £i|c5, but

you only have to ereate one XHTML file — which means less mavkup
to maintain and update.

Design a single version of RPM that works Pros.' NO Javascrip‘r or ex‘rra OOde.

Detgn & ogle verson of REM tharwork P08 N0 vavaserpt or exira oode. .

SCI“CCII rCSOlutionS. ..................................... AR '. '.........’.I ........ .
_Cons: You must decide on a “base” .
_resolutions that you will desian for.

This is the easiest way to 90. Not only will you write less eode, but you élso
won't be velying on JavaSeript to handle vesolutions. All you need to do is
idm{:’nf\/ the smallest vesolution that will work for your users and design for
that. All lavger vesolutions will vender the site properly, and smaller sereens
will generate sevoll bars (but hoycFull\/ this is a tiny portion of Your users).
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Q: | understand screen real
estate, but I'm having some trouble
with screen resolution. How exactly
is the resolution of a screen
measured?

A: Screen resolution is measured
in horizontal and vertical pixels. So
a small display may have a screen
resolution of 640x480. This means
that the monitor displays an area of
640 pixels wide and 480 pixels high.
Aresolution of 800x600 means 800
pixels wide and 600 pixels high, and
so on. It's also important to note that
it isn't just computer displays that
measure their resolution in pixels.
Televisions (LCDs, DLPs, etc.) all
use the same method of representing
screen resolution. For example, a
720px HD television has a screen
resolution of 1280x720.

Q,: Are there really that many
screen sizes and screen resolutions
that | need to think about when I'm
designing my site?

I think I want to be

is already there

therejare no
Dumb Questions

A: Absolutely! Even when it comes
to traditional desktop computers,
you've got to be concerned with a wide
variety of screen resolutions. Computer
screens can range in resolution from
the very small, 640x480, to the very
large, 2560x1600. And that doesn't
even count mobile devices (iPhones,
cell phones, PSPs, etc.) and those
other consumer devices that allow you
to browse the Web (like the Nintendo
Wii, for example). Ultimately, it all
comes down to doing your research
and knowing your target audience—
and developing a persona that takes
the important user characteristics into
account. If you know that your primary
persona generally views websites at

a lower resolution, you don't have to
worry too much about designing for
higher screen resolutions and larger
displays.

Q,: Ok, | get the fact that I've

got to worry about lots of different
screen resolutions and display
sizes. But is there one screen
resolution that is most widely used?

Download at WoweBook.Com

forward thinking and shoot
for 1024x768. Besides, a
large chunk of my audience

layout

A: It's all about your audience. If
you've done your research and you
know your audience, you can probably
decide upon a target screen resolution
that you can design for. However, if
you don't know anything about your
audience (or if your audience is very
general), most web statistics agree
that about 54% of users have a screen
resolution of 1024x768. For more cool
statistics, check out
http://www.w3schools.com/browsers.

Q- How will I know if my
site works on a certain screen

resolution?

A: Test, test, test. Build your site,
and then change the screen resolution
on your display to test out your design.
If you are designing for a specific
resolution, build the site from the
ground up in that resolution. If you are
designing for another kind of device
(mohile device, etc.), be absolutely
sure you've got one of those devices
around in order to test your site on it.

design
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xhtml and css foundation

Build an XHTML and CSS foundation optimized for 1024x768

Standard XHTML Striet DOCTYPE

<!DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Strict//EN"
"http://www.w3.0rg/TR/xhtmll/DTD/xhtmll-strict.dtd">
<html xmlns="http://www.w3.0rg/1999/xhtml" xml:lang="en" lang="en"> index.html
<head>
<title>RPM Music</title>
<meta http-equiv="Content-Type" content="text/html; charset=utf-8" />
<link rel="stylesheet" href="stylesheets/rpm.css" type="text/css"
media="screen" />

</head> <dwid=ﬁwraﬁ3 will
<body> be used to tenter our
<div id="wrap"> |a\/ou+, in the browser.

<p> Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Nullam
est nulla, posuere ut, luctus non, ornare in, augue. Sed ultrices
turpis at mi. Vivamus nisi neque, vehicula vel, imperdiet a, fermentum
vitae, purus. Donec at enim. Nunc sollicitudin sodales sem. Lorem
ipsum dolor sit amet, consectetuer adipiscing elit. Proin ligula magna,
feugiat ac, cursus eget, aliquet at, nibh. In pulvinar massa in sapien.
Proin egestas. Suspendisse fermentum. Vivamus commodo aliquet libero.</p>

</div>
</body> Q This dummy text is Jjust {:cmyorary so we
</html> tan make sure our page is setup properly.

/* rpm.css */
body {

margin: O;

padding: 0;
rpm.css background: #fbf9ef;
font-family: Helvetica, sans-serif;
line-height: 1.4em;

This is a typical setup for the <body> taq,
Zevo out the padding and margjns, set a
background tolov and a font, and establish a

line hcigh{ Lor site text.

¥ margin: O auto will tenter our
p { ) dumm\/ text in the browser.

margin: 0; This value will also allow Your

padding: 0; site to adjust to different
} streen vesolutions.
#wrap {

r‘;izgin ’ 9805121‘:0, A width of 900px is small enough to attommodate a

: px; 1024x768 seveen but lavge enough for the content we

3} W need for the RPM site.
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layout and design

— TosT DRIvVe

Create a very simple test page.

We don’t have much to RPM yet, but go ahead and create index.html and
stylesheets/rpm.css, and load them up in your web browser.

i
gt Lt gt 4 ey ol rue oo o el nos, S ] e 1
e et o S b s <1 1 You Ehange the vesolution, the Lext. sha
e e i et g s (e =
A T 1 LES # Pnr gt gk et ¥ e Corrrdn B Sem dCh‘fZC\r‘cd on 'thc streen. ThC Oh,y Cha i ’
nge is

the spacte on the edges.

(Tl TEepe— e
= Y s
L e ok e o g g B M e o o, S T i, st oo e 4/
R e e P by ol i, S e o, D o, P i L e

Lo e S0 B, COnR e R L P B Mg, R B T e, o al ok I
SO g =y

Whoa... what happened to designing
for our personas? Jon uses 800x600,
so why are we optimizing RPM for
1024x768?

Knowing your audience lets you

make informed decisions.

Jon uses 800x600, but if you check the RPM user
survey back on page 115, 800x600 just barely nudges
out 1024x768. Since we know that, we can build a site
that actually looks ideal on 1024x768... but that also
looks pretty good on 800x600, too. That’s the power of
personas: you’ll have a good idea of how the decisions
you make may affect your audience.

you are here » 129
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RPM

Hmmm. Latin text
on a screen... not really
what I had in mind. Let me
give you a better idea what
I'm looking for...

RPM Music 2.0

] Reach all my current customers.
[0  Update the look and feel of the site.

] Provide a blog, but as a secondary focus.
] Feature records on the home page.

Which of the RPM site features have we addressed? Any of them? None of them? Check off any

boxes you think we've handled (or at least worked on). Then write down your ideas about how to
take on the remaining features for RPM Music 2.0.

130
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layout design

This is terrible... we've spent all this
time building personas and entering Latin
text on a screen. Now the CEO thinks we've
got nothing done. We're way behind...

Frank: I'm not so sure. I actually think we’ve got a good
handle on his first requirement: “Reach all my current users.”

Joe: You mean because we can get text to look right on
1024x768 and 800x600?

Frank: Well, that’s part of it. But our personas—

Jim: Jon and Susan? Enough with the fictional characters
already!

Frank: No, I'm serious. I really think if we can please them,
we’ll have reached RPM’s core audience.

Joe: How do you please a persona? I mean, how do you krow
if you’ve designed for them?

Jim: Maybe you can send a fictional survey to their fictional
address. Offer them a fictional gift for responding...

Frank: Okay, okay... yeah, we can’t exactly ask Jon or Susan Jim
what they think. But we know they’re young, that they’ve got
modern computers...

Joe: ...s0 you're saying that if we design something that’s pretty modern, then they’ll like it?
Frank: Exactly.

Jim: Okay, just for a moment, let’s say I buy into all this persona stuff. What is modern? I mean, how do
you make a site look clean and hip and all that stuff? Isn’t it just aesthetics? Like it’s all in the mind of the
designer?

Frank: Not at all. In fact, I was just reading about something pretty cool: the Golden Ratio.

Joe: Is that like the Golden Rule? Do unto others...

Frank: No, the Golden Ratio is a cool way to make sure a site looks pleasing to the eye. Let me show you...

134
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grid-based page layouts

Humans like things lined up and well-organized

What makes a beautiful site appealing to us? What makes an ugly site so unattractive?
Well, most of the time, it’s all about how our eyes perceive the elements on the site.
There is nothing worse than a print document or a web page in which graphics and text
have been thrown in haphazardly. Our eye needs predictability and a certain amount of
visual logic when absorbing information.

Imagine if you laid out a grid on top of your favorite sites. Do things line up along a
grid? Are there strong horizontal and vertical spaces that allow you to group the page
into sections? Take a look at a grid-based site... and the old version of RPM:

Subdraction.tom takes a grid—
based approach to its home page

Ll Bl | s A s mes crmorm 1o

fotice how I / design. Notice the invisible l'm.cS
fments at £hat travel from the navigation
¥ oy top down through the vest of the

the pae. page. Stritt line height and

spating ave also implemented.

...align with

c\CVnCV\Jf,S at

the bottom |

R'-)M)S site doesn’t fit nicely into the
2wd. Notice how the sidebar border
alls in between two gridlines, and {he
LP covers don't quite line up-

No matter how Yyou
osition a grid over

RPM, nothing lines wp!
No 6rid
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layout and design

How wide should my grid be? Use the Golden Ratio

The grid is one of the oldest graphic design tools out there. It’s so old that it predates “modern”
graphic design. Way back during the Renaissance, painters started using a grid based on the
Golden Ratio in order to compose their paintings. Golden Ratio? What the heck is that? Well,
if you take a length of a line and multiply by .62, you get a ratio that can be used to create a
pleasing, natural-looking grid—that’s the Golden Ratio!

The whole idea behind the Golden Ratio is to use a balance that we’ve all seen around us our
whole lives, and put that balance into use on a website. The result? Sites just “feel” and “look”
right to our eyes. Just take a look at a few examples of the Golden Ratio in action:

The sidebar is the smaller
number in the vatio.

Da Vinei's Last Supper is a great
example of avt that utilizes the e

Golden Ratio. / oamram

The main tontent

Latest links o

settion is the ER—

lavger umber in | TETEES wwesew e
the vatio and prbitag -
actounts for == =
about 2/3 of T 3

the page. ed

Previtus Eatrios e
dhaga 1

The footer and

header vepresen

the £ull length ok
3 the b\oc\t
w
The nautilus shell is an

example of the Qolden Ratio
showing up in nature. you are here » 133
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the rule of thirds

The rule of thirds: A shorteut to the Golden Ratio

The Golden Ratio says that if you take the entire width of something, and multiply it by 0.62,
you’ll get a nice wide area that you can put content into. The remaining 0.38 is great for sidebars,
extra content, things that the eye should look at second.

But multiplying by 0.62 isn’t that handy unless you’re carrying around a pocket calculator (Head

First Algebra, anyone?). Fortunately, 0.62 is awfully close to 2/3... and the remaining 0.38 is pretty
close to 1/3. So if you divide something into thirds, two of those thirds are perfect for your main
content, and the remaining 1/3 is great for sidebars, navigation, blogs...

Here’s what you should do:

Step 1: Take a piece of paper, and draw a rectangle to represent your site. Then divide your
rectangle vertically by thirds (use a ruler, or just estimate carefully).

Step 2: Divide the rectangle horizontally by thirds. Now you’ve got a very loose grid.

Step 3: Divide each of your vertical columns into thirds. Now you’ve got a sort of grid-within-
your-grid so that you can actually use the 2/3-to-1/3 ratio in smaller chunks of your site, too.

Step 4: Lay out your site, aligning things with your gridlines.

:_.-_..-“::___‘_J...._.-._....-.-.-:E_—-....-_ _______.—J--I_.--—- = ----__---::l T
o Lo o e - [ P 1 e i e e mtamy 1 o g . g b et e e e
prrereim, n.....",._'.__'.._n";"‘._..":,.._ e e v e 7w e e s e g
1 1 1 1
1 1 1 1
1 1 1 1
1 T | L LT A ——— -
1 1 1 1
1 1 1 1
1 1 1 1
1 1 1 1
1 1 1 1
1 1 1 1
1 1 1 1
1 " A T EE I = ———— A= ————— -
1 1 1
1 1 1
1 1 1
1 1 1
1 1 1
1 1 1 1
1 1

This is the Page we built

on page 129 4o [ — —— Once you add all the
A wiZh {:hgcfcw s ge ot | & vortical s, you have
RPM site. A the making of a logical
..... bbb il i that ean be wsed o
pEEEEED - "
D G| < o con vepeat bhe 273
oo P i i : to-1/3 vatio within Iargcv-
—_ sections, as many “levels”
., deep as you like.
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layout and design

RPM and the Golden Ratio: An (anti) case study

So if the eye really likes to see things in a 2/3-to-1/3 ratio, how does
RPMs site stack up? We already know it doesn’t really follow any
particular grid alignment. But what if we overlay the 2/3-to-1/3 ratio
graphically... what does it tell us about RPM?

RPM'’s tolumns aven't way off... but
Tl;e Jcbiickgr:::da :‘f 52/1}:!:& 3’\ ) bringing things into line with the Golden
iv;a“ Lo:tcn£_£o_back5rouy\d ra{io. Ra'bo £ou|d Make a bls dl‘C‘FCYChCC.

VINTAGE ViIMNAL.
DELIVEREDR

Welcome to the RFM Music Store

B M o1 th premmics, B4, vinstypr vial b mvic dore. We
affer 8wkt varsity of viztage mad sew sl secords from all pirees
of mer. Pl mal oedir todey s gl roc Ze day slappag®

Just Arrived

iaaki The laraer block
The nawg on | 9
isn't that far is 2:/ 3 of the
oﬁ:, so we tan _l‘_"'l'-"',c width.
£ix that width '\éfs where
PV‘CH‘,\/ casil\/. main Content

should go.

This widest bloek vepresents the entive
width of your site.
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sketch on a grid

Based on the grid below, sketch out a storyboard for the RPM Music site. Try and keep up with
g TN how your elements are laying out, not only against the grid, but in relation to each other. Is an
E!QRCISQ element part of the main content? Try and make it the 2/3 part of a 2/3-to-1/3 ratio. Just do your
best... there’s no perfect answer if you keep things in proportion.

This grid is based on a page
width of 750"% (eath column is
30px with a spacer of 10px). \/

@ ctolumns cﬁ\uals I/ 3 o‘(:
the |a\/ou+,.
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layout design

I think we have to do more than just make
things the right proportion to each other.

We've got to make the important things attract
attention... so make them bigger, right?

Important content should “weigh” more.

You should already be putting your most important content
into the 2/3 part of your 2/3-to-1/3 page ratios. But is that
the only way to draw attention to something? Not at all!

When you’re laying out your page, you're creating a balance
between larger elements and smaller ones. The larger
elements have more weight, and the smaller ones have less
weight. Plus, there’s how the elements relate to each other:

The page

elements in .
this example
feel balanced
on the left
i oot
| he

— in the left
¢olumn, this
example seems

disvroyor{jona{:c-

When you are laying out your web page, you need to consider
two kinds of balance: symmetrical and asymmetrical.

Symmetrical balance occurs when elements on either side
of a line (either horizontal or vertical) have the same weight.

Asymmetrical balance occurs when the weight of a site’s
elements 1s not evenly distributed around a central line. So
you’ve got one really large element only partially offset by
other, smaller elements.

Revisit your solution to the exercise on page 136. Is your layout symmetrical or
asymmetrical? Do you think balancing (or unbalancing) your layout is an improvement?
Make any changes you want to, and then turn the page to see what we came up with.

137
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organizing page elements on the grid

In this exercise, you had to draw a storyboard for the RPM Music site based on the browser
grid. There's no right answer, as long as you came up with a balanced layout that follows
the Golden Ratio.

ExerciSe
OLutioN

The header vill span the entive The navigation will take up 1/3

i d be
top of the Page, and the upper of the hcadcv‘ <div> an
g bt will bold The logo. block—skyled like tabs

|

Within the
main content,
we used 'l:hc
Golden Ratio
again to
s\)h{: up text
dcscri?{:ions
and album
tovers.

L a1 0. o | 0 0 a0 | 5= _ 35 & | %, J
L L 1 I ryr 1 11 _JIf% 1 ;5 =} )
[ N N S Y N S T N
| (N T T S —
| I T S S
T N N N N S S

[ B T N N S

i i
" o ‘

The main tolumn will have images The sidebar will be a series of
of LP covers and deseriptions paragraphs and headings and will
that go along with them. make up the vight 1/3 of the page.
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Download at WoweBook.Com



layout and design

Rewmewmber your personas?

Take a second and look back at your answer on page 138. Is it
balanced? Symmetrical or asymmetrical is okay. Did you follow
the Golden Ratio?

But that’s not all you have to worry about. Remember, you
should be designing for your personas, who have some pretty

specific concerns. Does your version of RPM

Name: Susan
Age: 30
Internet: Cable

1 Nawe: Jon
Aoe: 24
Internet: PSL
Music: Pop
Browser: Internet Explorer
0S: Windows XP >

Browser: Firefox
0S: Mac 0S X

"
1
1
1
L}
1
1
L}
1
1
1
1

Resolution: 800x600

- - - = d

Browser issues avent veally
velevant \/ch, but sereen
rcsolu{‘jon ccr{',a'ml\/ is.

Rewmewmber your client?

The RPM owner also had a lot of requirements. Did your vision
of RPM 2.0 meet what he’s looking for?

RPM Music 2.0

[ Reach all my current customers.
[@" Update the look and feel of the site.
<> 4 Provide a blog, but as a secondary focus.

< M Feature records on the howe page.

Look over Yyour

RPM 2.0 ideas.
Can You theck
off eath of -
these boxes based £ You need o make thanges {o Your
on Your design? dCSiQm 90 ahead! That’s why we've
working with Paper, anyway. you are here »
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using blueprint for page layout

So we're ready to dig into
some XHTML, right? Can we
use CSS to actually build a grid
that we can align elements t0?

There are CSS frameworks that provide
grids for our content to “sit” against.

When you’re actually building your page in XHTML, it’s

not always easy to line things up as well as you can with 24— You tan
paper, pencil, and a ruler. Fortunately, there are a lot of cool éoog\c “CS"S
CSS frameworks that will provide a grid for you. One of the Lramewor

" best of these is Blueprint: http://www.blueprintcss.org/ oc “CSS gr"d

‘cramt‘““k" to
find several
other options

One of the best things about Blueprint is that it provides
an enormous amount of flexibility in terms of the types of
layouts you can create. It also provides support for styling
form elements and status messages—something you don’t
see in a lot of other frameworks.

Blucprin{: allows You to
.build 9rid—based la\/ou‘l',s in
Just about any tonteivable

\/ eonf iguration.
Aann : . Espre Lol Trorn

. e i, oA o i | X

Blueprint uses a/

page width of
950px, whith

is based on 24
20px tolumns
with [0px spating.
This will give us

a layout that

Blueprint Tests: grid.css

L T T
g L

e e e e er——
e

e s il 8 e et
A el

L g A T e
b e

i L e
B

L D
iy

B | paepe—pa— T S P g P [ S PR
T 3 M T DN S B3 L D T R G T LT U A O O A 0, 8 BT Y O, el B
P S S B T TR [ BB BT VY MO R o B e S T R A () Bl
i R A AR 1 e T L e D S ] TR o e T S e L

Dnomraur v Stanoct e RS O DR O0E TP 00 s T Do "o [ncxtdeur e 00RO Setaadi ot prowdoee i Gulod S DRca Soaorer ol

Add grid.ess 4,
Jour Page, and
Youll see this nice
9rid °V"’3)’ih3

fits micely within ' . | ; ;:::?l;hi"ﬂ else on
a 024 %168 | ' : ' § 9e.
Y'CSO‘U‘EIOV\- : S B : L R B BB '." Moo W i W W N R B B M
v e st i I ® t
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layout and design

Set up RPM 2.0 with the Blueprint Framework

Make sure you've got the simple version of index.html and rpm.css from
page 128. Then visit blueprintcss.org and download Blueprint. In
the unzipped directory, you’ll find a /blueprint folder that has all the
files you need. You can drop the stylesheets in this folder right into the
stylesheets folder of the RPM 2.0 site you're building:

You should have rpm.ess
vom earlier... we've about

to update it for the new

version of the RPM site.

Irpm /
Create an vpm folder for Istylesheets
your RPM 2.0 site, if you
haven't alveady.
rpm.css ie.ess adds some
P vules to help
B]uc?r'm{; (and

the RPM Si{t{z
\>|a\/ v\iccl\/ with
[nternet Explorer:

g

sereen.tss is the main
file for all of the

Blueprint CSS vules.
/— This allows You 4o )

screen.css easily eveate grid-

based layowl:s.

limages

/

Heve's the main index hml index.html
page, whie!

fotusing on in

b is what we've been
4his thapter-

Go ahead and create any parts of this directory structure you don't have. Download
Blueprint and add in its CSS files to your site structure. Then, link in ie.css and
screen.css in your version of index.html. Use the examples that come with Blueprint as
a model, especially for how ie.css is referenced.
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setting up

Go ahead and create any parts of this directory structure you don't have. Download Blueprint

o and add in its CSS files to your site structure. Then, link in ie.css and screen.css in your version
E RC_‘§9 of index.html. Here’s what you should have come up with:
Lution

Make sure You add the Blueprint
CSS links above the vpm.tss file.

This way, our CSS vules overwrite
any Bluc‘?rin{ CSS vules.

<!DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Strict//EN"
"http://www.w3.0rg/TR/xhtmll/DTDYxhtmll-strict.dtd">

<html xmlns="http://www.w3.0rg/1999/xhtml" xml:lang="en" lang="en">
<head>

<title>RPM Music</title>

<meta http-equiv="Content-Type" content="text/html; charset=utf-8" />
<link rel="stylesheet" type="text/css" media="'screen" <5—____________5u1cwcﬁ‘5{h°

href="stylesheets/screen.css" /> main B\ucvrin‘c file.
<I--[if IE]> K\
<link rel="stylesheet" href="stylesheets/ie.css" type='"text/css" . i
I . - ie.¢ss is for handlin
media="'screen, projection'> 9
<t[endif]--> Internet Explorer
Thc<L——D£[E]> <link rel="stylesheet" href="stylesheets/rpm.css" type="text/css" déIﬂT"CG-
LommcwtOMY media="screen" />

shows the ie.tss </head>
file o browsers XY
. ££ <div id="wrap">
that identi Y <p>Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Nullam
{hc"“Chcsas est nulla, posuere ut, luctus non, ornare in, augue. Sed ultrices
h{umCtE*ﬂM1r‘ turpis at mi. Vivamus nisi neque, vehicula vel, imperdiet a, fermentum
vitae, purus. Donec at enim. Nunc sollicitudin sodales sem. Lorem
ipsum dolor sit amet, consectetuer adipiscing elit.
feugiat ac, cursus eget, aliquet at, nibh.
Proin egestas.
</div>
</body>
</html>

Proin ligula magna,
In pulvinar massa in sapien.
Suspendisse fermentum. Vivamus commodo aliquet libero.</p>

index.html
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Dum

Q: What exactly is a framework?

A: These days “framework” is really just a buzzword in
web design and development. A framework is just a set of
tools, libraries, conventions, and best practices that are
designed to abstract day-to-day, routine web design tasks
into generic modules that can be reused. The goal of a good
framework is to allow you to focus on tasks that are unique
to your specific project, rather than more repetitive, mundane
tasks (like laying out a grid in CSS!).

Q,: | get that Blueprint is good, but are there other
grid-based CSS frameworks?

A: Yup-there are lots and lots out there. Some of the
most prominent are 960 and Yahoo Ul (YUI) Grid CSS.

Q,: 960? How does that measure up against Blueprint?

A: Like Blueprint, 960 (http://960.gs/) provides
a great deal of flexibility in the types of layouts you can
create. Unfortunately, it doesn't provide as much built in
support for typographic styling as Blueprint. The cool thing
about 960 is that the files package not only includes the
necessary CSS files, but also includes some handy dandy
extras, such as a paper template grid (based on the 960
framework) that you can use to sketch out your designs.

there are no o
b Questions

layout

Qj What about YUI Grid CSS?

A: YUI Grids CSS (http://developer.
yahoo.com/yui/grids/)is part of the Yahoo
User Interface Library. Like Blueprint and 960, it provides

a fair amount of flexibility in terms of the types of layouts
you can create. Unfortunately, YUI Grids CSS is somewhat
complicated, making its learning curve a little steep. On the
plus side, the YUI Grids CSS site has the YUI Grids Builder
tool, a visual, menu-based editor which allows you to rapidly
create (and customize) layouts based on the YUI Grids CSS
framework.

Q: I'm still a little confused about which framework to
choose. Can you give me some more advice?

A: As with a lot of things, the framework you choose is
entirely dependent on your needs. A good rule of thumb is

to choose a framework that balances simplicity (especially

if this is your first time using a framework) with flexibility,

in terms of the number of different layouts you can build.
Blueprint is the most popular and flexible out there. But,
honestly, give them all a try. You might find one that better
suits your needs. Remember, frameworks are all about
alleviating your CSS workload. So whichever one you
choose, make sure it works for you, and you don’t work for it!

Download at WoweBook.Com
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adding content containers

Use Blueprint CSS rules to style RPM 2.0

With Blueprint CSS rules available, now you can go to work on RPM 2.0’s
XHTML. Just use the class attribute on your divs, like this:

<div i1d="header" class="column Span—24"> Ihc §O|umh ClaSS is ‘CYO"\ B'UCFY‘iV\‘t a'\d IC'ES
he browser know to Bluepvi
So the “header” div will span 24 30-pixel columns here, which is the for Fosi{ioning this di:.SC ueprint CSS vules

entire width of the page. Within that div, you might have other divs that
have a span of span-16 and span-8, to get to your Golden Ratio.

Go ahead and make these additions to your copy of RPM’s index.html:

<!DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Strict//EN"
"http://www.w3.0rg/TR/xhtmll/DTD/xhtmll-strict.dtd">
<html xmlns="http://www.w3.0rg/1999/xhtml" xml:lang="en" lang="en">
<head>
<title>RPM Music</title>
<meta http-equiv="Content-Type" content="text/html; charset=utf-8" />
<link rel="stylesheet" type="text/css" media="screen"
href="stylesheets/screen.css" />
<!--[if IE]>
<link rel="stylesheet" href="stylesheets/ie.css" type="text/css"
media="screen, projection">
<!lendif]-->
<link rel="stylesheet" href="stylesheets/rpm.css" type="text/css"
media="screen" /> Blueprint requires you 1o wrap your

</head> tontent in a div ¢tlassed as “container’-
<body>

<div id="wrap" class="container'> Heve, 16 ) ‘

usin,
<div id="header" class="column spari=24>1 3 the Golden Ratio.
<div id="nav" class="column span<l6- last'>Site Navigation</div>
<div id="mast" class=""column span-24 last''></div>

- These two <divss
/d . —4o-1/3, avre placehold
</div> o 1 s pretty muth 2/3-10 for content ve'll aad im olders

with a tolumn of spater left over. 3
e CIaSS:"CO@k@COIdeer last">Main Body Content</div><" )

<div id="sidebar"™ class="column span&8)last'>Sidebar Content</div>

</div> \\

<div id="footer">Footer Content</div> Eath major element of the site needs a ¢class wi{:b .an imtial
</body> value of “column’- This tells Blucyrin{: how to \705!{’)0“ the
</html> element. The second value (s‘aay\_xx) tells the framework how

many ¢olumns to span the element.

so we're

TN We've stll working vith the
index.html index.html file.
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layout and design

Time to get your RPM groove on

Can I see what the site
would look like with some
of my records in place?

collection.

At the Party with Hector Rivera \ 1
Hector Rivera, the king of New York Latin Soul, really makes a splash with his 1966 \ :
release “At the Party” climbing into the R&B Top 40. This classic album will have v-*
you dancing all night long and is sure to become one of the favorite records in your ‘“

Hawaii with a Bongo Beat

LeRoy Holmes has done it again with this Hawaiian-Nashville fusion album, sure to

take you back to the islands or the country. Pick up this record and listen to your favorite

tropical classics, like “The Moon of Manakoora” and the always delightful “Mahilini Mele.” Great music for
the whole family.

Dreamin’ Wild

The hunky duo of Donnie and Joe Emerson bring you this psychedelic rock album for the ages. Their smash
hit “Don’t Go Lovin’ Nobody Else” will have you humming for days. This is a collector’s item and is only
being offered for a limited time here at RPM Music. Get it while it’s hot.

XMAS A Go Go

This week’s mystery LP looks to be a great addition to any Christmas music collection. This just showed up
one day in the RPM Music warehouse, and we’ve priced it to sell. Get your piece of mystery history with
XMAS A Go Go.

Add the above content to the main <div> of the RPM site in the index.html file you've
. been working with. Think about ways to insert your content to match what it is: a bunch
Eﬂwse of similar items that aren’t ordered, but may need to each be styled. You can download
the album covers from Head First Labs:
http://www.headfirstlabs.com/books/hfwd/ch04

you are here » 145
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content

Fireside Chats

Style:

You know, I really don’t think that there’s much
to discuss here. I mean, the Internet is a visual

medium, and people want something nice to look at.

No one is going to care about the content if the site
doesn’t look good.

Yeah, back in the way early days. But today, style
and design are the branding of a site. They’re what
gives a site its character and personality.

Well there’s just as much pressure on me. What
about navigation? Huh? If I don’t get people from
one part of a site to another, they’d never even find
you. Not to mention screen size, text size, and the
usability of all these things I'm doing. It’s quite a bit
to manage and not as easy as you may think.

What is this, 1995? Unordered lists and text links
without CSS? Boring.

146

Tonight’s talk: Who’s more important to the user? Content
and Style discuss who matters more when it comes to the
user’s experience.

Content:

Nothing to discuss? How quickly you forget the
humble origins of the World Wide Web. Berners-
Lee proposed HTML to help researchers share and
update information, specifically scientific research.
Content was king back in the early days.

True, but even well-designed sites with the most
cutting-edge CSS won'’t hold up without well-
written content. Graphics and one of those fancy
three-column layouts can only get you so far. I

have to be clear, short, and easy to read. Otherwise,
people lose focus. And don’t even get me started on
what happens if I can’t answer the questions visitors
are looking for. It’s a lot of pressure!

Navigation? An unordered list and some text links
should do just fine. You graphic designers...
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Style:

Hey, who invited this guy?

I told you, we don’t talk about that anymore. We
were all young and stupid then, with a complete
disregard for the separation of markup and style. By
the way, where’s Content?

So that was good? Now that I live in GSS
documents, I’'m much more useful and not so
bogged down by all the stuff that markup is doing,
It’s definitely better for me. If anything, 'm really
doing you a favor, too. Now you get to stand alone...
for whatever that’s worth.

Is that supposed to be a compliment? You know,
it has been a lot easier for me not having to deal
with all your <p>s everywhere. Just don’t forget to
include me in your head.

layout design

Content:

<markup>

Style, are you still complaining about Content?
Don’t you remember when you were right there
next to him? I helped you get there with tags like
<font>, <i>, <b> and <table>.

</markup>

<markup>

Stylesheets are great, but remember how it used to
be? Endlessly-nested tables, markup filled with hex
colors, and the always lovable spacer GIFE.
</markup>

Sorry, that markup guy has a tendency to follow
me around sometimes. However, he makes a valid
point. You used to be just tags in the HTML mess.

You have cleaned up the files quite a bit by moving
into the /sty lesheets directory. It really has
given markup and me a chance to get to know
cach other better. It’s amazing what you can do
without all your meaningless style tags all over the
place.

147
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adding style

Here’s how we marked up the album covers, descriptions, and titles in our version of RPM 2.0.

¢ What did you do?
Reige
LutiON

<body>
<div id="wrap" class="container">
<div id="header" class="column span-24 last">
<div id="nav" class="column span-16 last">Site Navigation</div>
<div id="mast" class="column span-24 last"></div>

This is veally </div>
. <div id="content" class="column span-15 colborder last">
just a list o <h3>New at RPM Music</h3> W
loums, 50 i e Put each album cover i a separate
we used an <li><div class="column span-4"><img alt="coveri" fdw>s° We £an position these
unordeved src="images/coverl._jpg" /></div> independent of the destription text
lgk(d).\__////;q <h4>At the Party with Hector Rivera</h4> i

<p>Hector Rivera, the king of New York Latin Soul really makes a splash with
his 1966 release <em>At the Party</em>. Climbing into the R&amp;B Top 40, this classic
album will have you dancing all night long and is sure to become one of the favorite

records in your collection.</p> ) ‘ £
</li> Album titles are in a heading elemen 4
<li><div class="column span-4"><img alt="cover2" ha) {oindmakc{hdvimymﬁﬁnccan
src=""images/cover2.jpg" /></div> let us style them using our Ccss

<h4>Hawaii with a Bongo Beat</h4> -

<p>LeRoy Holmes has done it again with this Hawaiian-Nashville fusion album
sure to take you back to the islands&mdash;or the country. Pick up this record and
listen to your favorite tropical classics like "The Moon of Manakoora'" and the always
delightful "Mahilini Mele." Great music for the whole family.</p>
</li>
<li><div class="column span-4'"><img alt="cover3"
src=""images/cover3.jpg" /></div>
<h4>Dreamin” Wild</h4>
<p>The hunky duo of Donnie and Joe Emerson bring you this psychedelic rock
album for the ages. Their smash hit "Don’t Go Lovin’ Nobody Else"™ will have you humming
for days. This is a collector’s item and is only being offered for a limited time here
at RPM Music. Get it while it’s hot.</p>
</li>
<li><div class="column span-4'"><img alt="cover4"
src=""images/cover4.jpg" /></div>
<h4>XMAS A Go Go</h4>
<p>This weeks mystery LP looks to be a great addition to any Christmas music
collection. This just showed up one day in the RPM Music warehouse and we’ve priced it
to sell. Get your piece of mystery history with XMAS A Go Go.</p>

</li>
</ul>
</div>
<div id="sidebar" class="column span-8 last">Sidebar Content</div>
</div>
<div id="footer">Footer Content</div>

</body>

index.html
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layout and design

— TasT DRIVR

How’s RPM 2.0 looking?

Update your version of index.html, and load it up in your browser.

W a4 Pare ~ b s

bl e e Mk Tl T B g e St

B S Y e
e i B g 8 e b
ey

(- It does look like

oy o e g e

iz s the album cover s

4 7 O T R T

Hwmmm... the vetords don't
line wp properly: We need

me style Lo these ELEE'E about 1/3 of the
Tﬁédi s;arvc"\l’&"" vp- o — T Tt | %pace andlthe other

“— 2/3 is the album
dcscrip-tion.

[ g ——
[ YTy

il == ey e
=
Toos o bt oty B
L b 1 o D T
e
ST

Add some CSS to clean up the layout

Some simple additions to Fpm. CcSs should clean up things considerably:

p, ul, 1i, hl, h2, h3, hd { Zevo out the margin for
y margin: 0; F/ some Common page elements.
h3 {

margin: 0 0 20px O;
padding: 0 0 5px O;
font-weight: bold;

border-bottom: lpx solid f#ccc;
} rpm.css

list-style-type: none;

#content, #sidebar { The ul and #Feontent vules will help get our
margin: 40px 0 20px 0; N 'vetords straightened out. list—style—type: none

¥ will globally vemove bullets from the album list.

feontent b4 Usually bullets are good, but in this ease we don't
contmwelght: bold; / want them. The other important vule heve is the

font-size: 1.4em; bottom margin on #eontent li p. This vule makes

) sure each <li> stacks niccl\/ on top of the others.

#content 1i p {
y margin: 0 0 70px 0; you are here » 149

Download at WoweBook.Com



finalizing rpm’s content

— Tost DRIve

RPM 2.0(1) is ready to test.
Update your version of rpm.css, and reload the RPM site.

A bottom border and font styling tlean
up the settion headers and separate them
from headevs within the content.

Mew at RPM Music \ 2 -3

Hamor Reviri, 1ha iong of M Yo Lanin S0 seaify mass. 8 Spiah wan hes

1 38, ruin AT oo PraeTy. CRmbang avin th RAB Top 40, ths Dl SDum el
Talnal O g 8 PIGAE Kxredy W) 1 ek Ll

7 et elaction

Haowali with a Bongo Boat
Loy Hiodmas has done it again with this Hawaian:
103 Ll PO NN 100 THolt FARCI = 4 Thall 0w ivary . Pl L

A little simplistic, but I like it.
Sort of like Amazon.com, but I'd
rather shop locally, anyway.

T Basnicy 000 of Donnss and S0 Emerson Dring you this Deychedeio ook
ST For e ages. Thisr smash it *Ton T G0 Lovin' NoDody Bise” wil e you
Harmrming for daya. This s & coliacinns Bam and i only bang oferedior &
Nt Tim hiew o M huric. Coatl 1 while (e ol

XMAS A Go Go
Thi weska myFiery LP inoke in b § QR Sevon 10 Sy Cheisimas mso

Cofbartin. TV LT 0w L0 v cllly i 5 PR MUIC WiNshouss Bnd = v
ot 1 5 . (i onsr e of yateny Rialony with JOJAS & 0o 0o

With a modest mara;

margin below the <p> ta
Fn each of the vecord dcscripfions‘j 'l:hcS
ist lines up with the 9rid, and our layout is

much more orderly.
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layout design

Finish off the content and navigation markup

Let’s add a little more content to show the RPM owner just how far We've kil using B\ut\’v'\h{' This {lmE, we
we’ve come. Make these changes to your copy of index.html: ¢ £ the ,\aviga‘ciov\ {o span 2/% 0
el That's 1b of the L4 columns
<body> the page. | he™
<div id="wrap" class="container"> B\uc\w\n{i YYOV‘dCS'
<div id="header™ class="column span-24 last'>
<hl class="column span-8 last'>RPM Music</h1>
<div id="nav" class="column span-16 last'>
<ul>
<li class="active''><a title="RPM Music home" href="#">Home</a></li>
<li><a title="Music Store"™ href="#">Music</a></li>
<li><a title="RPM Blog" href="#">Blog</a></l1i>
<li><a title="About RPM Music'" href="#">About</a></l1i1>
<li><a title="Shopping Cart" href="#">Cart</a></l1i>
</ul>
</div>
<div id="mast" class="column span-24 last''><img alt="rpm guys"
src=""images/rpm_guys.jpg" /></div>
<div id=""subheader™ class="column span-24 last">
<h2>RPM Music is the #4 online, midwest, <em>shrink-wrap</em>
music retailer</h2>
</div>
</div>
<div id="content" class="column span-15 colborder last">

<h3>New at RPM Music</h3> These are sample blog entries. Later, we

<ul>
‘ . . tould Pu” these pro rammaticall L\rom
</Zi;- Album listings from earlier --> fthPN}bbg,bwﬁ ornow,dﬁéc{xxt
I lets us show what {:hings will look like.

<div id="sidebar" class="column span-8 last">
<h3>From the Blog</h3>
<p><strong>Nov 4</strong> &mndash; RPM is gearing up for the holiday season and
stocking up on lots of records for the post-Thanksgiving LP rush. We should be flush
with inventory and we suspect that we’ll have some cool new specials to announce later
in the month. Check back soon for the holiday RPM madness.</p>
<p><strong>0Oct 20</strong> &mdash; We just received a mysterious package in
our warehouse full of Christmas albums that seem to have originated In Japan. We are
currently investigating their origins and If everything checks out, we’ll have them up
on the site for purchase. Could be the makings of an RPM Music exclusive.</p>
<p><strong>0Oct 7</strong> &ndash; New specials are up on on the site as of last
night. Be sure to check out the LP’s that offer free shipping.</p>
</div>
</div> <!-- end "container" div -->
<div id="footer">
<p>Copyright &copy; RPM Music, all rights reserved.</p>

</div>
</body> «; A auick . S . .
quie Cop\/hgh{: notice is all we need in the footer for \rnsh{: now. ;
Notice that the footer <div> is outside the main tontainer. This lets index-html
us span the footer acvoss the entire bottom of the page.
151
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vertical ratios

We're using Blueprint to put in
the Golden Ratio horizontally.

But what about when we want a
2/3-10-1/3 ratio vertically?

Vertical ratios usually require images
and CSS positioning.

It’s relatively easy to get your horizontal ratios right using a
CSS grid framework like Blueprint. But how do you get a
vertical ratio going, like between a main header image and
the rest of a site’s content?

i

— , —

o — — — —

We want the main header
image to take up 1/3 of the
vertical space..

II-_E-—_

--and ’(th ton

273 of e weant el o be

€ space. -

_II-I-IIII‘.I'-_'II-I'-___.-
_-II-III-il-__I.-

You can start by sizing your image to take up about 1/3 of
the typical user’s vertical screen real estate. But then you're
having to use a lot of different images, and possibly even

the dreaded 1-pixel transparent spacer. And what about the
parts of the page within the header: a navigation bar, the site
logo, any headings... it can turn into a mess—fast.

A better solution is to put together a background image that
has things in the correct proportions, like this:
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layout and design

This image will be
vepeated atvoss the
top of the page,
eveating 3 “faux”
vows ok tolov: the

navigation, the

header bod\/ and Lo [ JLe J=hlt e

the tagline. \J APM Music

300px

Mew at RPM M\sic

T

”

This isnt 3 i
You tan apply your imag:..h ;Jc': : e
wule of thivds to narrow image o
CV? this Giny lpx repeated over and
wide image-

over horiunfa”y

This is the ovevall

background eolor of the ‘
. The lpx GIF image that
site (below the header). vill be vepeated across the
fop of bhe page
body { C

background: #fbf9ef url(../img/header _bg.gif)
repeat-x top;

This bit of code will castade header_ba.if
atross the top of the page.
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block hover navigation

Add layout and typographic details with some more ¢SS

Here are some more CSS rules to help clean up and format all the new
XHTML you just added. Make these additions to Fpm.CSS, too:

body {
margin: 0;
padding: O;
background: #fbf9ef url(../images/header bg.gif) repeat-x top;

}

p, ul, 1i, hl, h2, h3, h4 {
margin: 0;

}

h3 {
margin: 0 0 20px O;
padding: 0 0 5px O;
font-weight: bold;
border-bottom: lpx solid #ccc;

3
ul {
list-style-type: none;

}

#nav {
height: 50px;

Just adding a few CSS vules will
5ivc us 3 nicc—lookihg, ‘('\unc{:ional
3 naviga{:ion that also makes the
site easier 1o use.

#nav ul { This naviga{:ion positioning will 3c£ the “tabs” to
3 float: right; <———— stay on the vight side of the layout.
$nav ul 11 { < A |%px padding on the
float: left; navliwﬂlyvc{hc<a>
padding: 15px; {-,35 voom to grow and
} ‘(:orm our blotks.

#nav ul 1i a {
color: #fff;
text-decoration: none;

padding: 15px; This will hig\'\\ig\'\{
font-size: 1.2em; whatever <a> us ~|S"
} classed with “active.
#nav ul li.active, #nav ul li:hover { TMBlctsuxvskhmw
background: #333; IS what page {')\C‘[ ave on.
3
#mast img {
tloat: right; (—\ #mast img is the main image in the header.
¥ We want this to float over on the vight

side of the page.
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layout and design

#header hl {
padding: 10px 0 0 0O;
font-size: x-large;
font-weight: bold;

color: #fff; rpm.css
}
#header h2 { 6’\

margin: 8px 0 0 O; The <h2> element in the header

_ . . . . er s ‘l;hc RPM . .
ziizr?l;?fl;f- centers ;Pf‘zz lfh; entive page and is centered in the lj;SulJ;h;/cT:clscd
: ; i . ) .

font-weight: bold; ¢ top Fadd"‘ﬁ b" 3"‘3 ﬂ"S {io linc up Pv'oPerl\/.

}

#header h2 em ({
color: fccc;
}

#content, #sidebar {
margin: 40px 0 20px 0;
3

#content h4 {
font-weight: bold;
font-size: 1.4em;

}

#content 1i p {
margin: 0 0 70px O;
}

#sidebar p {
margin: 0 0 10px 0;
}

#footer { e These vules for the footer will allow it to span the cn.{:irc
border-top: 5px solid #928977; bottom of the site, outside of the grid tontainer. Using
background: #a9a294; fhe same width as the avid (950px) and centering the

3 / tontent with margin: 0 auto gives us the |a\/ou+, we've
#footer p { looking for.

margin: 0 auto;
padding: 10px;
width: 950px;
font-size: 1.2em;
font-weight: bold;
text-align: center;

Focus on design, not the CSS.

It’s okay if you’re not 100% sure on all these CSS rules.
You can pick up Head First HTML with XHTML &

: CSS for more details. For now, focus on the look we’re

© creating, and how it’s balanced, organized, and follows the Golden Ratio.
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test drive

RPM is ready to go live.
Update index.html and rpm.css, and download any images you don’t already
have from Head First Labs. Then see what all your work has produced:

Now RPM looks like

it belongs on this

sde of 1999, and it's

pleasing to the eyes: G-
HPH HLISiD Hoimea Biog Abut

e

Sy

RPM Music is the #4 online, midwest, shrink-wrap music retailer

Mew at RPM Music he Blo:
Wow. I may never leave home again. Why
bother, when I can order direct from RPM

online? Slick site...

Oct 20 — We just necstved & mystenious pad
wanshoisa full of Chisemas sibums tha

Lefioy Holmes has done @ agan with this Mewslian-Mashilie fasion stom sure o th site fioe purchasa, Could

15 EBE Yo BACK b0 ThE |Bianda —or e couniry, Pick up this record anal S9N 10 e woiaig

el Tiwace Tl B ol ol ssdens like *This Moo of WASRSKOGN" and 1hs abhwiya

delfightiul “kshilini Mele * Great music for the whole tamily. Qa1 T — Mew Bpacias e up
night. B sure 10 checic out o
shippeng.

156  Chapter 4
Download at WoweBook.Com



layout design

This looks amazing! I never
would have thought you could
nail this so quickly... and

I'm already getting positive
responses from my customers.

%BULLET POINTS

= Asurvey is an excellent way to get broad information
about your audience.

= Apersona is an archetype user that embodies and
represents your audience.

m  Screen real estate refers to the amount of space
on the screen of the device that the designer has to
work with.

= The lower your resolution, the larger items will be and
the more screen real estate they will take up.

= Agrid can provide order and visual logic when you
are designing your layout on paper.

= The Golden Ratio can produce designs that are more
pleasing to the eye.

The rule of thirds is a quick and easy way to create
grids that are based on the Golden Ratio.

A CSS grid-based framework is a specialized CSS
file that contains all of the necessary styles for laying
your site out along a grid in CSS.

The goal of a CSS grid-based framework is to allow
the designer to focus on tasks that are unique to their
specific project, rather than reinventing the wheel
each time around.

Block hover navs provide users with information as to
where they will end up when they click on the link.

157

Download at WoweBook.Com




Download at WoweBook.Com



5 designing with color

*
Moving Beyond Monochrome *

Now that my site has color,
the checks keep rolling in.
Who knew a tetradic scheme
could be so profitable.

Color is the unsung hero of web design. A good color palette can draw
your audience into your site, give them a powerful feeling of immersion, and keep them
coming back for more. And when it comes to color and web design, it's not just about
picking a good color palette, it's also about how you apply those colors. You can have a
great color palette, but if you don’t use those colors thoughtfully, people might avoid your
site like the plague. By the end of this chapter, you'll not only be intimately familiar with the
impact that color has on the web user, but you'll also be able to choose a great looking

color palette that fits in—and even complements—your user-centered websites.
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9Rules

Help support your local music scene

The site you designed for RPM Music was a big hit. Sam, the store owner, has received

such good feedback that he wants to extend his reach and create a new site called

SampleRate that offers coverage of the local music scene—and he wants you to design

his new website. The thing is, Sam has got it in his head that he wants the new site to ,

be part of the 9Rules Music network (http:/ /9rules.com/music). If this new site Heve's the

is chosen to be part of the network, it would mean a lot of exposure for the store and Sﬁoryb“"'d we

the site (and you as a designer). alrcady worked up

ahg 90t Sam +o sign
Ol

n.

SampleRate is the
perfect complement to

RPM's online store. But the
SampleRate site has to be top
notch... I'm counting on youl

Sam, RPM owney and
music. afficionado
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designing with color

9Rules: The blog network gold standard

In today’s web, blogs are everywhere. The problem is that there are so many that

it’s hard to know where to find the good ones. That’s where 9Rules comes into the
picture. 9Rules (http:/ /9rules.com) is a cross between a blog aggregator and a blog
network. It syndicates the posts of its members (which are conveniently organized by
topic categories, such as music, photography, science, design, and games) and provides
a one stop shopping spot for those wanting to find top quality blogs.

Brerwia By Cos

Music Community e mamses

Pt rrw mrsnic, el AfouY MURE, BRANS yOUT (ueion Ror mutic

] e e —

Fal Tonn Gistars row on YouTuba et e e T ST
el e

+ Submit Your Blog =

ciirpint s et ONE DAY ONLY

Eleection Frooiten - Buing in your *| Woted” stickes Trom aoday 0
a7l recah tes fiee Guitar leisors| - -

Sseton cacrs = Orules

B ro o g i bl

Getting SampleRate on the
Rules Musie site will mean lots
of traffic and potential business
for the RPM Musie store.

So how do we get SampleRate onto the site? Periodically through the year, 9Rules has
a 24 hour submission process. During this time, site owners can submit their blogs to
be reviewed for membership. On average, 9Rules only accepts about 30 or 40 sites

per submission round (out of thousands). The bottom line is that getting accepted into
9Rules is a huge deal and the goal of many designers, content producers, and bloggers.

.@B‘?A\N
POWE®R

It takes more than just a great design to get on 9Rules. What

are three really effective way to get a site noticed online?
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samplerate’s challenges

Sometimes your choices are a bit... limited

Sam loves your storyboards, but there’s a catch: he’s already got a logo for
SampleRate that he loves. No matter what else you come up with, you've
got to make the new SampleRate site mesh with the existing logo Sam’s
picked out.

This) is the logo that
Sam’s set on using for

the SampleRate site.

i SamPIERate

Sam Ecrsonall\/ those this

That means we’ve got some choices taken care of for us, like colors. Take a
look at the SampleRate logo... what will this dictate about our design?

T A {-'\/P‘ ace, so we may want to use
_22; ;‘: ﬁkihz:;,5i£26b that font within the site, too.
. , 8 )
the tolors weve 9ot to wor
w\{c:h on the vest of the site.

Sam loves the idea of some k‘md//%

of 3ui{:ar visual in the header.

The SampleRate design is 1Ca'ur|\/
s{:raigh‘[: orward: one main tolumn
for content with a IC‘F‘{:——aligncd
sidebar for additional details.
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designing with color

Color has an ewmotional impact

So how did you feel when you first looked at the SampleRate logo? No matter whether
you liked it or hated it, you probably felt something. That’s because color creates
emotion. For example, red is associated with excitement, purple is dignified and
stately, yellow is cheerful, and blue is associated with comfort and security.

When we’re designing a site that involves strong colors, we’ve got to think about the
emotions those colors generate. Pages that use color well have a feeling that you don’t
get from sites that don’t consciously use color as a design element or that use color
poorly. You should treat color as an element, one that’s just as important as navigation,
images, or content.

Take a look at these bold colors and the sites that use them. You can’t help but have a
reaction... and that’s what we want with SampleRate: a strong, positive reaction!

BIG

BLUE

- - loveices 0
- N i['_ e -.."l
Soos . T
TES o
MH- el ~ s
) -.___..-!""- i
sone
_ x> e Rt v
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the emotional impact of

Take a look at these four screenshots and write down what you feel when you look at them. Use
any kind of descriptive words you want. Excited, playful, happy, sad, curious—whatever you feel.

Exercise

© freshairapps.com

[ ek« EERE—
|.|.-' AL R K-

) =

fresh AIR apps B e e

e ]
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designing with color

© caxtonstreetfestival.com.au

leh1.|.'1l.lli|.1 .q__krf ’f:lr:‘:&*:‘_' !
“Sauvage o “MF AL f.., o
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color and

"This site does a really good job
of reinforcing its visual metaphor
with color. The light blue color
and clouds play off the fact that
the site's called Fresh Air Apps,
and the whole page has a very

light and airy feel."

Color is probably the single most important
design element on this page. Without the
light blue (vepresenting the sky), {:hc- page
loses its “aivy” feel and the entive visual
metaphor breaks down.

“The whole color scheme is
based off the lobster. The
deep red really grabs my
attention. I also like the wood
grain as the background for the
content—kind of like a cutting
board. This site makes me

hungry!"

The ved in this site takes the color of the lobster and uses
it as the foundation tolor for the whole page. The page is
bright, fun, and vepresents the content Pcv%ccﬂ\/-
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designing with color

The color wheel (where it all begins)

Before we can even think about what colors we’re going to use for
SampleRate, let’s get acquainted with the mother of all color tools in
the design world: the color wheel. The color wheel (or color circle as it’s
sometimes called) is a circular diagram that displays different colors and
shows the relationship between those colors.

Those relationships are key... and the color wheel lets us choose colors that

go well together. Let’s start by finding some of the colors in the SampleRate
logo on the color wheel:

HE o~y

ERBEREEE ba'mPIERate

The ved and areen in
the SampleRate logo
are lotated atvoss from
& each other on the wheel
and ave veferved to s
Qm?limchfary @\rs.

™

The wheel is based on
Ehree primary eolors
(ved, ayreen, blue), three
secondar\/ 60|ors (\/c"ow,
tyan, magenta), and six
tolors formed by mixing

the two.
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the color wheel in action

Take a look at the sites below and circle each site’s main colors on
the accompanying color wheel. Once you've circled the colors, try
drawing lines between them. Notice any patterns?

arpen your pencil

Civetle every major tolor ,
vepresented in the site. Don't
worvy if the eolor’s not exatt, \')us{:
get as elose as you tan on the wheel.

$15  TICKETS ON
SALE NOW!

BOUKINES AT
TIEEETIE 13 4% &b
TICEETIE 00N AT

Wb ot sty o ol (1 1am o 1 B | ron s . i Froe s Pt
Sarkod
[Eenpr s T

P e —

THE CAXTON STREET SEAFDOD FESTIVAL IS RACK!
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designing with color

Dz sensations fortes garanties |
Dwtnst Rt b ncoiril et promect, W Fad dhaud,
o4 Lsirwet 3 L ks s e 1 alley g o
SEue | B s uil, L b e it
e pour Ealie du poteor, ., Sulls

Durs pliches diverses ot varides |
Cos devnidres wenaing ond d riches en

T of abd, La prine
L'hébergement i Prlippe masetre oo
NEnErEm el e et wr e paroeey
Ermite, L Brochess v e perches wont quant
b Lo gracd salen e sl aiif. . Selbe
b Les chambre
¢ L il

= Toutes by schuslitis
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identifying color patterns

Use the color wheel to choose
colors that “go together”

You might already be thinking, “Yeah, the color wheel is cool and all, but
how do I use it to actually pick colors that work together and don’t look like
a dog barfed on my web page?” This is where color schemes come into
the picture. Color schemes are more than just collections of colors. A color

scheme 1s a certain grouping of colors that goes well together. Sometimes y N hea
mes You |l heavr

And here’s the kicker: all good color schemes start with a single color and your an individual olovr in a
handy-dandy color wheel. stheme called a “swateh”

o‘c tolor. )

L Moulin
«Sauvage

= ,47"
<,

f -

o in g
t i e
R FT

This is the base tolor
for the Le Moulin site.

First, choose your BASE color

The site above has a fairly deep green all over the place. That’s the base color
of the site: the color that most represents the visual metaphor and that all other
colors are based on. For SampleRate, we’ll need to begin by choosing a base
color. Then, we base everything else—other colors, their depth, their hue—off
of that base color.

But don’t get too stressed out! There’s no right or wrong base color... and you
can always abandon a scheme that you end up not liking and start over.
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designing with color

Use the triadic schewe to create usable color patterns

Color schemes come in all shapes and sizes—and they all have fancy-sounding names
(monochromatic, analogous, complementary, triadic, tetradic, etc.). Don’t worry, once
you get past their names, they’re really just pretty simple ways to pick different kinds
of color palettes that you can use for your site. Think of color schemes as just another
helpful tool in your web design toolbox.

The triadic color scheme is
one of the most commonly used
color schemes around. Triadic
uses three colors, equally
spaced around the color wheel.
So once you pick your base color,
you can just draw an equalateral
triangle (three equal sides), and
pick your other two colors:

When using the

Lriadie stheme,

eath tolor should
be eaually spated
around the wheel.
FOY' You math
bubfs out there,
that's 120 degrees
all the way around-

Betause all the tolors in @
+riadie stheme are equally
spaced avound the wheel,

any tolor in the Yale‘H:c
Zan be the base. \j

Create a three-color palette based on the SampleRate logo that Sam provided. Make sure you
start with a base color and build your palette from there.

Exercise

sz SAM D leRate
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triadic color schemes

We used the deep green as our base color... and came up with the palette below. What colors
did you choose? Did the combinations surprise you?

Reise
LutioN

i, SamPIERate

[ looical
This green seems like a logical
Lh;\(z Lor a base color. Plus s
easy +o mateh on our color wheel-

CQ\

The base ¢olor

\

Both these tolors are about the

same distance from ou base ¢olor.

.@jmumu
‘PQWEWR
Did it surprise you that some of the colors in your triadic

scheme were so different from the SampleRate logo? Do
you think that’s a problem?
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designing color

Get started on the SampleRate markup NT—

<!DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Strict//EN" S‘{'de‘{: header
"http://www.w3.0rg/TR/xhtmll/DTD/xhtmll-strict.dtd"> 427//////
<html xmlns="http://www.w3.0rg/1999/xhtml" xml:lang="en" lang="en">
<head>
<title>Sample Rate</title>
<meta http-equiv="Content-Type" content="text/html; charset=utf-8"/>
<link rel="stylesheet" href="stylesheets/screen.css" type="text/css"
media="screen" />
</head> Make sure to intlude your stylesheet, which should be
<body> lotated in a dircC‘{‘,o\r\/ called /s{:\/lcshcc{;s.
<div id="header">
<div id="logo"><img alt="sample rate logo" src="images/samplerate2.gif" /></div>
</div>
<div id="nav">
<ul>
<li><a class="active" title="title" href="#">Home</a></1li>
<li><a title="title" href="#">Archive</a></1li>
<li><a title="title" href="#">Music</a></1li>
<li><a title="title" href="#">About</a></li>
<li><a title="title" href="#">Contact</a></1li>

</ul> This is the guitar image that the owner

</div> wanted to see on the site.
<div id="wrap">

<img id="masthead" alt="header image" src="images/gitfiddle.jpg" width="740px" />
<div id="content">
<h1>Heading One</hl>
<p>Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Fusce
consequat arcu in mauris.</p>
<hl>Heading Two</hl>

<p>Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Fusce Y&‘maY“ﬁwtfo
consequat arcu in mauris.</p> add some more
</div> dumm\/ 'Ecx{-’ -ko ‘FI“
<div id="sidebar"> owﬁ{thagcaswc
<p>Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Fusce addCobrandsfﬁc
consequat arcu in mauris.</p>
</div>

<div id="footer">
<p>Copyright &copy; SampleRate and RPM Music, all rights reserved.</p>
</div>
</div>
</body>
</html>

Typing-challenged? Go online!

If you don’t want to type all this in, you can download
the SampleRate files from the Head First Labs website.
You may want to work through these examples on your

own, though... who knows what you might learn in the process?
index.html
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finding hex values with kuler

Create the basic page layout with 0SS

body { #content {
margin: 0; float: right;
padding: 0; margin: 10px 0 0 O;
font-family: Verdana, sans-serif; padding: 0 20px 0 20px;
3} width: 540px;
hl { }
margin: 0 0 5px O; #sidebar {
} float: left; screen.css
p { margin: 20px 0 0 O;
margin: 0 0 20px O; padding: 0 20px 0 20px;
line-height: 1.4em; width: 180px;
} }
#header { #footer {
margin: 0; clear: both;
padding: 20px 0 10px O; text-align: center;
} }
#header #logo { This CSS will serve #footer p { Content ¢hunks below ﬂoa{:cd
mz.alrgin: 0 auto; as the frame (:or,ow b <div>’s must be ¢tleared so the
X width: 800px; \a\/ou{:‘ Later, we Il add appear M those elements.

move tolor and some

. . | 4o let Sam veally
} packgrounds fece; ::taa (:cc\ ‘(:o\' owr dcsign. [

#nav {

(277277

#nav ul {
margin: 0 auto;
width: 800px;
list-style-type: none;

}

#nav ul 1i {
display: inline;

3
#nav ul 1i a {
text-decoration: none;
ks
#nav ul 1li a.active { Like we've done before
2

} use ma\rain: () au{:o {:o

#wrap { tenter the 'aYOu{: in the
margin: 0 auto; browser.

width: 800px;
} M
#masthead {

margin: 20px 20px 0 20px;

}

Remember, this it the board Sam
liked... heve's what we've going Tor.
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designing color

Great, T've got circles on my
pretty little color wheel. How do
T turn that into CSS? T need those
funny hex values, right?

We need a digital color wheel.

CSS requires hexadecimal values for all but the most basic
colors. Hex values are 6 characters long, like #572266. A
hex value tells the browser how much red, green, and blue
to display. So we need a way to take the values we chose
on the color wheel and turn them into hex.

Fortunately, there’s a program perfect for the job: Kuler
(available at kuler.adobe.com). Kuler not only has a
digital color wheel and hex-conversion tool, it lets you
check out other people’s palettes and even export your
own palettes.

ano S .
Cwov\L %DSCJ(’\\CVI X Our Lamiliar tolor whee|

non B

Sliders allow you 4o make small
ad\)usfmcn{'} to tolovs, and
Kuler automatically adjusts
Your other tolors to kit the
tolor stheme \/ou’vc thosen.

Stop! Go Joad
Kuler by going

to kuler.adobe.com
now. You']l see it
throughout the rest

Color ou'EPu'l: is 5ivcn in Orﬂl
| . e chapter.
muH‘,nPlc ‘Fov-ma'{:s, ihcludihg aPt

HE)( and RGB.
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kuler

Kuler Up Close

Kuler's tolor wheel lets You inJccrad:ivcl\/
seleet base ¢olovs and then build

palettes with diffevent schemes. \\

Tbc slider view lets You adjust ¢olovs
with more detail and also displays the

selected color in multiple formats.

ale, but it's
stheme uses
d on the wheel

{ show 3 {',Y"\ah
3 ‘t\\c ch'\ad'\t
equally space

Kuler docSV\)
Lhe same ide
{"\\YCC LO\OY'SI

Kuler displays the hex value for  tolor,

as well as its hue—saturation—value (Hsw),
rcd—g\rccn—bluc (RQB), and c\/ah—magcnfa—
yellow—black (CMYK) values. You tan even
get LAB values from Kuler.

Some of Kuler’s features
require an Adobe ID.

Wﬂ fCh 1 t' In order to take advantage

of Kuler’s more advanced

features (especially the social
stuff), you need to have an Adobe ID. Don’t
worry, signing up is easy, fast, and free.
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designing with color

Use Kuler to take the base color you selected in the previous exercise and build a digital color
palette based on the triadic scheme. Once you have your palette, add the hex color values to
your SampleRate CSS file and see how they work together. Use your colors for the background
colors of the various <div>s in the SampleRate site.

&// There are more <div>s than eolors in a three—
color triadie scheme. Try picking some extra
tolors that are a little lighter or darker than
Your main three colors to fill out Samplcka{:c-

-Iﬁ-- ﬁiai- -3 Hh. I : i’H “‘;‘_ﬂ.- E’-‘\- [ -H 2

Sam?\cRa{:c =

minus any s=mn SaMpleRate
LO\OY s | Home Archive Musk About Contad
pretty bland.

3 Creative Commons
e s doerst - Heading One D

::;:‘:ﬂ::.;:;u Lorem ipasm dolor sit amet, consectetuer adipiadng oft. Fusce bY"sa ‘{‘p h‘{“{?://www'
CONSAILAT AFEL CneySiu i ., . Cra e Pt P agak s, ‘(:lickr.tom/rickhawis
Frincaris, iR e Integer lorem dolor, volipat eget, lsona egel, hendrent at, nisi. )
nulla, Phaselius egat Curatibur uktrices ipgum =% amet folis. Sed metus quam, pubvinar (H',{:?//ﬂlékrtom/
at, mods et, lobortis witne, lecha. Cum socs nitoque penstibus
:::j‘;:;f:::m b agin di garturiend monbes, Aescetur Al Mok, rlckharhs/gbesggoq-g/)

laciia ggen, hindrest tr

at, nisi, Curabitur Heading Two

ullrioms ipat it Lowem s dolor st amet, corsectetusr adipsong eit. Fusoe

amat fels cormequat #rou in maurs. Cras nec rals, Pheselus eget maurk.
Integer larem dalor, vokinat eget, lsciva eget, handrert at, nisl
Curatibur ubrices ipaum w2 amel falin, Sed melus quam, pubdinar
at, wods el, lborth vilas, edis. Cum sods nalsgus penalibaus
BE magna dis PArTLAeA MONKEY, ASeee Adioule mo,

Copryright © F008, Samplefabe and RPM Husie, 1 rights reserved.

The handle with
the white ving
vcyrcscv\{s Your
base tolor in Kulev.

Kuler’s 3 ot more atlurate
than Choosing tolovs by hand.
You might get different
eolors than we did baek
on Page 172 when we those
¢olovs by hand.

you are here » 177

Download at WoweBook.Com


http://www
http://flickr.com/rickharris/368538048/
http://flickr.com/rickharris/368538048/

triadic colors with kuler

Your job was to pick some colors on the color wheel and fill in the CSS for SampleRate using
those colors. What did you come up with? Here are the colors we chose:

E

ise
Lution

#57226b #5%d4 #4723 (Base) #4573 #adbeA9

vesented in the wheel below. Even

h tolor in this palette is vep .
E::ug\:o&:s‘?s a l:r?adic stheme, ﬁif tolors ave possible because L of

hem ave lighter shades of two triadie eolors.

Our “base” green ended up as the
background eolor for the page.

body {
margin: 0O;
padding: O;
font-family: Verdana, sans-serif;
background: #427236;

}

#header {
margin: 0;
padding: 20px 0 10px O;

background: #adbc49; @7
T
Light brown for the header-

#nav {

background: #59ad41; 5

s
Light green for the navigation.
#wrap { ’ N°£""‘ that the white—bordeved civele
margin: 0 auto; is around our base ¢olor.
width: 800px;
background: #fff;
}
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designing with color

The SamylcRa‘cc logo still has a white
background. Onte we finalize a tolor
palette, we can thange the logo so

hat it matehes the header-

I don't know, the site just
feels... heavy and oppressive.
Do you think you can fix that?

Lorem igsum dolor sit H'E«ﬂding DI'IE

amet, consectetuer
adipiscing alit. Fusce
consequat arcu in
mauris, Cras nec
nulla. Phasalius eget
maures, Int:gcr lorem
dokar, volutpat eget,
lacinia aget, hendrarit i
at, nisl. Curabitur Heading Two

“'"""’: 'l'::“”" - Larem ipsum dolor sit amet, consectetuer adipiscing elit. Fusce
BT TRRL consequat antu in mauris. Cras nec nulla. Phasellus eget mauris.

/’_/ Integer lorem dolor, volutpat eget, lacinia eget, hendrert at, nisi,

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Fusce
consequat artu in mawris. Cras nec nulla. Phasellus eget mauris.
Integer lorem dokor, volutpat eget, lacinia eget, hendrerit at, nisi.
Curabitur ultrices ipsum sit amet felis. Sed metus quam, pulvinar
at, iaculls et, labortis vitae, lectus. Cum socils natoque penatibus
et magnis dis parturient monbes, nascetur ridiculus mus,

We made the h

wrap <div> erejare nNo o
background Dum]:) Q,ueStlQnS
white so the

tontent of the

page stands out Q,: What happened to our blue Q,: Where did that light green Q: My version of SampleRate
a bit better color? come from? looks totally different!

that makes it . . ) A, ) ) A, .

move veadable. . Goc_)d question. We just . Kuler gives you Iots_of varying . Go_od! Your sites should reflect
couldn't find a natural place to use colors when you're choosing a your choices and your client's tastes.
that color, although it might work scheme, including lighter and darker
well for the link color for text. Just versions of colors you've already
because your scheme results in chosen. Those additional colors will
three colors, you're not bound to use ~ go well with your scheme, and that's
them. Always trust your judgment where our light green came from.

over a color wheel or best practice.
Ultimately, you're the designer!

you are here » 179
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color saturation

The opposite of heavy is... light

Sam thinks SampleRate looks heavy. That’s not surprising... remember, color causes
people to feel things more than any other type of web element. So what do we do
about a site feeling heavy? Well, we try and make the site feel lighter.

The great thing about the triadic color scheme (or any other type of color scheme)
is that as long as you stick to the general location of a color on the color wheel, you
can change its saturation. Saturation is just a fancy design term for the darkness or
lightness of a color. So we can lighten the saturation of our color scheme... it’s the
same colors, but a lighter feeling result.

180

Further from the tenter
vesults in @ davker tolov.

Chapter 5

T\(l‘hc feel of this site veally thanges as

the ¢olor saturation is ad\)usjccd-

To thange the palette as
whole, move all the (\,o\ors

khe same distance tloser o
Lurther away from the center

of the color wheel.

V

Closer to the center
vesults in 3 lighter olor-

Moving tloser and
further Lrom the
tenter of {he ¢olor
wheel will produce
vastly diffevent
results while remainin
within the bounds of
the triadie scheme.
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designing with color

/\ Eath color in this palette is vepresented in the wheel below. Even

'[:hough this is a triadie stheme, five colors are possible because 2 of
them are lighter shades of two tviadie colors.

You tan grab the eirtles
and move them around on
£he wheel. Betause you
have “Tviad” selected, you
don't have to worry about

messing up your stheme.

Select a Rule

Triad

Z;manbcr, we've still

using the Triadie (Triad)
tolor stheme.

E{ﬁ:;pm your pencil

Adjust the saturation of the colors on the SampleRate site and
change the values in your CSS file, starting with the colors below.
How do the new colors change the feel of the site?

#3b3aab #5%ad4 | #427236 (Base) #9457137 #adbeAq

you are here » 181
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tetradic color schemes

Create a richer color palette with

Hmm, that's sort of
boring now. What else

Lorem ipsem dolar sit
&Y, oordacketuer
#cpacng et Fusoe
corpagul 80 in
maurs. Cras nec
rils. Phassiva ope)
mauris. Integer eram
delor, velulpat eget,
bcina eget, ho-drort
a1, sisl, Curnbibe
wirioes. lpmam 5%
amet felis

can you show me?

Heading One

LOME 2T OCi0r 5T AMeL, Consecienser sdipsong et Fusoe
cossquet aroy in maura. Crt nes ruls, Phamiut sget Sbor,
Integer loram dolor, volUDSTL eget, lacina eget, hendrent &1, msi
Curabfur ulrices iPpium 12 amat Tele. Sed matus guam, pubvinar
a%; iwouks of, lborls viae, lectus. Clam S008S Natoque penabbus
#% magnia du parturent montes, rascebor ricituka mus,

Heading Two

LareT Siar delor 8% amat, comadtatuer bdiphicing el Fusce
oEspequat 8rcu in maurs. Crad nec pulls. Phasslius eget =pes.
Intagar bram dolar, volutaet sget, lacini eget, hesdrert a%, =il
Curabaur ullrices ipsum 88 amet Tels. Sed metus guam, pubinar
5, sl wt, obocta vitas, Iectod. Clam soca nalogue penabbui
& MagnE O SariurEnt Mo, AEsoele Fio-tuls M.

the tetradic color scheme

When people find a site boring, that may mean the colors

are too light... but we already know that Sam doesn’t like a
darker triadic color scheme for SampleRate. So if you can’t
go darker, consider adding colors. In other words, go from a

Colors in a tetradic stheme are in pai

vight of the other pair.

three-color scheme to a four-color scheme.

One of the most common four-color schemes is the
tetradic color scheme. The tetradic color scheme (which
1s sometimes also called the double complementary
scheme) is the richest of all the schemes because it uses
four colors arranged into two complementary color pairs.

Be careful, though. Four different colors is a lot to deal with,
and you can’t use all four colors equally or your site will
look like a mess. But for adding some extra complexity and
energy to a site, a fourth color can really make a difference.

182
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designing color

Create a new color palette for SampleRate based on a more complex color scheme like tetradic
?.c"Se (split complimentary). Use Kuler to find the hex values for the colors you choose.
EI-Q \

Choose a swatch from the logo colors to set as the base color of your
palette (any one that you like, it really doesn’t matter).

e Y. 111 P leRate
. N @

Set this as the base color in Kuler and play around with the controls until

=D
you find a palette you like (make sure you select the “Compound” option ~ We’re 90ing to s
from the Rule menu). i ¢

tetradic, b,
Periment wit},

¥ stheme, o, Lo 1)
You should see this setup when you 90 for it

work with eompound tolor sthemes \
in uler. Notite the £our handles on

the ¢olor wheel You an adjusf now.

Select a Rule

Compound
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compound schemes with

Exercise
LutiON
# 427236

NS

# 91d8ad ‘X ‘

# 3ca'567'3

We used a tetradic scheme based on the dark green in the SampleRate logo. Kuler
gave us four colors in the tetradic scheme, and we also took a lighter swatch of one
of the greens Kuler provided for a little more variety.

®-

# TabOF

®-

# 947435

Qj Are there only two color schemes?
Triadic and tetradic?

A: No, there are a bunch of others.

Most of the them are simpler schemes:
monochromatic, analogous, complementary,
and split complementary. All of the
schemes follow the same general principles
as triadic and tetradic. They find colors
related to each other by certain angles that
go well together. For more information on
these and other color schemes, check out
http://www.color-wheel-pro.com/color-
schemes.html

184

therejare no
Dumb Questions

Q,: Do | really need to use a color
scheme to create a good color palette?
Seems like a lot of work to go through
when | can just pick some colors off the
color wheel.

A: Sure, you could randomly choose
some colors off of the color wheel for your
color palette. However, most of the time
you are going to get at least two colors that
clash. Color schemes are based on solid
color theory that has been around for ages.
They are designed specifically to help you
create harmonious color combinations.

Download at WoweBook.Com

Q} What if | want lighter colors than
the ones available on the color wheel?

A: Color wheels can either get
progressively lighter or darker as you get
closer to the center. If lighter colors are
what you're after, just drag your colors
toward the center of the wheel. Or you can
adjust the hue or opacity of a darker color
until you've got the lighter swatch you're
looking for.
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designing color

So once we've chosen our colors, aren't
there some rules we can apply to make sure we
use them correctly on the page?

- There’s no golden rule for color placement.

There really isn’t a set of rules that will always work for all

P\\{:\\ouﬁ\f\ theves sites. What looks great for one site’s structure could look
definitely 3 | awful for another site’s layout and design. On top of that,
Qolden Ratie! you’ve got to match your site’s theme and visual metaphor.

But there are definitely some principles you can apply:

Create contrast

If you want to separate different areas of your layout (say a main
column and sidebar), use contrasting colors. This contrast creates
a border between two areas. That border lets users know that the
two areas are different and probably have different functions or uses
within the context of the site.

The background of the page
and the text area use highly—

bn L . & Con{ras‘l:ihg ¢olors. This makes
adipiscing elit. Fusce the content of the page o
Ennsequat arcu in tlearly separate from the

ovevall site background.

L

mauris. Cras nec

Emphasis-o-wmatic

If you want to emphasize certain areas of your layout, use the most
dominant color in your color palette. If you surround an important
area of content (like a header or page title) with the palette’s
dominant color, that area will be emphasized.

/Hmjras{: and a dominan‘{:

Hnme tolor ave used. Theve's a
tontrast between the Home
+ab and the dark bat,kground.
But the tab is Cmyhasiz_cd
aga'ms{: the very dominant
brown backgvound.

185
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finishing

Let’s update the SampleRate CSS

Here is the completed CSS for the SampleRate site. The colors for the design are

blank (and represented by the grey bars). Get the CSS linked up with your XHTML

and double check the layout. We’ll add the color in the next few pages.

All the blanks ave places we
need ¢colovs... wc'“ add '{‘)\OSC n
over fhc th{ £5w Faﬂc&

body { #nav ul 1i a.active {
margin: O0; background: #eee;
padding: 0; color: #333;
font-family: Verdana, sans-serif; }
color: #333; #wrap {
background: ... margin: 0 auto;

} width: 800px;

hl { background: #eee;
margin: 0 0 5px 0; border-left: 10px solid ....................

3} border-right: 10px solid

p { ¥
margin: 0 0 20px 0; #masthead {
line-height: 1l.4dem; margin: 20px 20px 0 20px;

3} border: 10px solid #ddd;

#header ({ } Bovders around.{')‘c
margin: 0; #content { ma“,<&v>YY°“dc
padding: 20px 0 10px 0; float: right; somcCOWbﬁgb
background: ... margin: 10px 0 0 O;

} padding: 0 20px 0 20px;

#header #logo { width: 540px;
margin: 0 auto; 3}
width: 800px; #sidebar {

3} float: left;

#nav { margin: 20px 0 0 O;
background: padding: 0 20px 0 20px;

3} width: 180px;

#nav ul { 3}
margin: 0 auto; #footer {
padding: 20px 10px 20px 10px; margin: 20px 20px 0 20px;
width: 800px; padding: 10px 20px 10px 20px;
list-style-type: none; clear: both;

} background: .. ... ... ... ..

#nav ul 1i { text-align: center;
display: inline; color: #fff;

} }

#nav ul 1i a { #footer p {
padding: 10px 20px 20px 20px; margin: 10px 0 0 O;
text-decoration: none; font-size: small;
color: #fff; }
font-weight: bold;

}

186
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designing with color

Write the hex values for your colors in the spaces where you think the color fits
best. Think about contrast and the best way to make the content stand out. We'll
build these colors into our actual design in just a few pages. Remember, white
space is your friend! Use #£££££ £ for white.

ﬁ n| et | Ty 1.
sumn SampleRate

Lorem ipsum dofor sit

amet, concechetuer
adipiscing alit. Fusce
consaquat arcy in
mauris. Cras nec
nulls, Phaselus agat
mauris, Irteger bram
dalor, volutpat eget,
lacinia eget, handrert
ak, nisi. Curabitu
wlbricas ipaum sik
amel fels.

Heading One

Larem ipsurn dclor sit amet, consecteiuar adiphkcing el Fusca
conseguat arcy in maurts, Cras nec nulls, Phaselius oget mauris,
Intege- lorem dolor, volutpat eget, lacinds eget, hendrerit ak, nil.
Curabitur uhirices ipsum sit amet fels. Sed mebus guam, pulvinar
at, laculs e, loborts vitse, lectus, Cum scdis natoque penatibus
&t magnis dis parturient monkes, nescetur ridioulus mies.

Heading Two

Larem ipsum dolor sit amet, consectetuer edipiscing elis. Fusce
consequat arcu in mauris. Cras nec nulls, Phaselius eget mauris.
Intege- lerem dolor, vobacat eget, lacinds eget, hendrerit at, nisi.

Choose ¢olors from Your stheme for eath
of the <divss on Your page.

Download at WoweBook.Com
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adding colors to samplerate

Es:e@i'-je
Lution

Here's the layout we came up with. What do you like? What don't you like?

We used {:hc eolor
’°5° on the header

fogo into the rest

P"”Cd ‘pv‘om «{:hc

» which Lies ¢},
O‘F fht Paac_ ‘

HEEEEEE N hougt eepns e 1o 447136 <

on 3 white batkoround
it pop out better:

makes LD

Lorem ipsum doler sit
amet, consecietuer
adiplscing elit. Fusce
consequat arou in
mauris. Cras nec
milla. Phasellus eget
mauris. Integer lorem
dalor. viuipat eget,
acinia aget, hendres
at, nigi Curabitur
wkrices ipsum sit
amet fels

#91d8ac <—> #333333

Sometimes a light gray i
perfect for Lext, \?/ilczlo:{:
90ing all the way to white.

Musaic About Contact )

Heading One

Lorem ipsum doler it amel. consectetuer adipiscing el Fusce
CAMEAGUAT AFCL N MAUFS, Cras nee ulla. Praseliss aget malrs
Integer karam doior, volutpat eget, lacinia eget, hendrart at, rish.
Curabiur ultrices ipsum sz amet fels. Sed metus quam, pulvinar
at, isculls et, iobortis vitee, lecius. Cum sodis natogue penatibus
et magnis dis parturient monbes, nascetur ridiculus mus.

Heading Two

Larem ipsun doler sit amet, consectebuer adipiscing alit. Fusca

consequal ardu it mauris, Cres mec mulls. Phasellus egek mauris,

[nteger lrem doiar, volutpat eget. ladnia egel, hendrert at, risl
A 1 P N 1 4 § LIk (LAY v i

\"5\\{; green-

Using 3 5\\5\"
bovders tred

between the \\‘5“

ty davker opeen for
Les a nite tontras

t gray and the
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designing with color

Hey, that's really nice! T like
it... but listen, I did some branding
research, and everyone thinks my
logo is too “analog.” So I've got a
new one—much more Web 2.0. You
can fix the site to use this, right?

The new “Web, 2.0" veys;

. Vers)
Sam[i.’lcRa{:c ,ogo is tomP’:zcofif: ‘
Eradnen'l:s and bold fonis. The ie
as also beep, slighﬂy reworked. "

@xd SampleRate

We've got a whole new logo! Your job is to update your color palette to fit the new design and
add the new hex color codes to your SampleRate CSS file.

P

Exercise

o Select a base color from the new logo (your choices are a bit more limited this time).

Wite the hex tode of the base
u tolor you those heve (use Kuler).

Use Kuler to develop a color palette that meets the new SampleRate site’s needs (and
that of the site’s content). Write the hex color codes you chose in the blanks below:

o

6 Update your GSS file to reflect the new colors. Experiment as much as you like!

you are here » 189
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it looks great

HL000EE The site looks great! Bold and
very edgy. I'll bet 9Rules will
love this thing. It's really eye-
catching... nice work.

ann

Woale i llmfle Jfe |

N/
@ad SampleRate

#829.84

:;:mr;"::‘;::; Lorerm Ipsurm dolar 3k amet, consectatiser adipiacing elt, Fusce
comsequat ey In conseguat srou in maurs. Cras nec nula. Phatelue eget maurs.
b Ciar R [ntager rem dalar, volApal eger, lacinia sget, endoert al, s
nislin, Phassdis aget Curabiur ulirloes ipsum sit amet fels. Sed metus guam, pulvinar
ok, laculis ek, lobortis vitae, lectus. Cum socis natogue penatibus

. Intager kon
:::::-‘Wmir“c:m ot magris d% pariunient montes, nascobur rdiculus mus.

einia agat, mangarit

at, nigl. Cursbtbur HEHdII‘Ig m

RRCERE Fui)an Lorem Ipsumn dolor sit amet, consectetuer sdipiecing eit. Fusos

amet fels, = :
consequat arcu In maurs. Cras ned nulla. Phaselius eget maurs.

Integer lorem dolor, volutpat eget, lacinls eget,

#912824 #560000

fad £ your
< bm\‘u',\hg S:ovnc o
o:lh S‘?bcs{, sites” to Rules.

Orules
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designing color

) Your Web Pesign Toolbox

Color, tetradic, triadic, split

complementary... lots of new
terms, and you’ve handled them all.
Go back to the other sites you’'ve worked
on and update them with color, too.

QBULIET POINTS

= Color has a powerful impact on your site’s visitors. = The triadic scheme is not as contrasting as some

L other schemes.
= Use the color wheel to choose colors for your site's

design. = The tetradic color scheme has 4 colors arranged into

two complementary color pairs.
m  Color schemes are tools to help you choose a P y P

harmonious color palette. = The tetradic color scheme is the richest of all the

. schemes.
®  The triadic color scheme has three colors spaced

equally from around the color wheel. = The drawback to the tetradic scheme is that it's

m  The triadic color scheme is popular because it sometimes hard to harmonize.

provides strong visual contrast while retaining = Use atool like Kuler to create a color palette (and get
balance, color richness, and harmony. the hex values of the colors in the palette).

191
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6 smart navigation

*

. “In 2 seconds, click ‘Home'.” *

Thanks to my on-bike navigation,
I'm no longer getting lost on my
evening rides.

.-‘E':}.u;

Y
il L

#i#

L
What would the Web be without navigation?
Navigation is what makes the Web such a powerful information medium. But here’s
the thing: navigation is a lot more than just whipping up some cool-looking buttons
and slapping them into your design. Building smart navigation starts with your
information architecture and continues through your entire design process. But how
does it work? How do you really make sure your users never get lost? In this chapter,

we’ll look at different styles of navigation, how IA guides your page links, and why

icons (alone) aren’t always iconic.

this is a new chapter 193
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identifying problems in navigation

School’s back in session

The College of New Media at Mackinac State University has a bit of
a problem. They’ve just paid a bundle to a web design firm to redo
their site. The new site looks great... but nobody can find anything
anymore! Professors can’t find their papers and documents, teaching
assistants can’t even figure out what classes they’re teaching, and new
students need to register for the next semester’s classes... now.

The college needs you to unravel their navigation nightmare, and do
it fast. Otherwise they’re going to lose students and faculty!

We don't need a new
design, but this navigation
deal is a mess.

Colbegy af New Media | Mackoaas e Unvenity

Home Hesbesda Sudecits & Faculy  Gel in fouch

Wiioome o The Gollege of Mew Mecks ot MSL

& Contact CHM Mew Media

The Colings of Hew Nedi T b of e Wiasin ol Liscdres Sevis Linveridy ofiics s

[T S Y a——— inbmrdbcipinary courne of dudy in e syseen, lesrokges, Reky, design,

1334 Up Pt A and Maory of Alemaion. Tho ouriosum saabiss Sudenis io vaaigaln ho

Enil Brvawhaes, Wi 20088 TEalE and Rppted (HOCESsE essercil 0 TS aned of sludy. B repares
Eucdenie 1o Bo bechnaispically capable, arlculle hinksse, Srdd cragtive moda j
ErCiSSonas
Why CNM?

Tedey, informesicn i Bosorming Suid, contnuous end inslentl scoessitsa. Tha
Fills cined & SR i T RS I Which Wi CTeRI0. RCCOES, (e, URSHISInS
and diatrinute Nlamalon. The Bdvend ard (ovesagence of fwhe ieas,

VS Regstrar, avashin | B _
tomplaints and confusion

\' This is the Co\\cgc of

New Media's new website:

194 Chapter 6
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smart navigation

remember, both students and faculty are using this site.

ano College of New Media | Mackinac State Unkersity

Walcome 10 The Collage of Now Mecka &1 MSU

Take a look at the screenshot of the current CNM site. First circle all the different areas of
navigation. Then list any problems you find in the blanks below the screenshot. Be thorough and

Homa  bew Media Swdents & Facully  Galinlouch

b 3 s’ V5 ‘t _;_‘h

4 Contact CNM New Media
Thir Cologe of Maw Modia The College of Now Madia af Mackinac Slabe Liniversity ofem an
Wacknne Sile University imordiscipinany cownse of study in the sysiems. lachnoicges. history, Gesign,
1234 Up Norh Ave and theory of imformation. The curniculum gnabies shadents 1o irvestigate he
B Fast Arrvwhars, MI 22084 crealive and applied processes essantial 10 Bis area of shudy. Il prapanes
students o Ba nchnalogicaly capabin, artculals hinkens, and croathve madia
| professionals
Why CNM?

Today, Information is becoming Nuid, cONSNUOUS AN INSIANDY RCCBSLDW. This
has causad o shift in e ways in which wa craahs, BECBSE, LSS, URJBrEIAnd
and distribute inlormation. Tha sdvent snd convedrgpence of naw ideas,
lechngiogies, and miormabon gysems huas reondied The efasonshp of the

Don't forge{: to desevibe the
problems You £ind heve.
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good navigation starts with good ia

Your job was to find all the potential navigation problems on the CNM website. What
¢ did you come up with?
E i§e Each numbered item

Lution refers £ 3 problem we

wrote down below.

Wih%'.ﬂmh“ﬂu&

COLLEGL OF NOW MIZRA Bome  Mew Medl  SudeninAFacady  Gelmtuch ()
MALEMAL STEE UINVERS e

Wiekkorw 1o The Colege of hew Moda at MR E'
4 Contact CHM Mew Media

The Collags ol b Mecia T Cofiegd o Mawt Midia o Masoans Sl Unkaesly 0By &0

It Sale Urnmisty NigsSinasy toure of Flidy @ ihe ByEiem, Shnoioges. oy, design.

1334 Uip Morih S ard Feory of nmaton. The cumoum anadies Sudents 1o rvesicats the

Ensl Arvpwivere. W1 2250 sraafihve and aoplied procesies assenial 15 thie aras of sludy, I prepares
FILOGTES B Bl 1CHODCNY CApIDG, AMCUEhE TenkErs, N0 O'Eatve Meda
ST SN T
Why CNM?
Toddy, MISe Tl i Do Ting Moid, (O ruiud 30 FHLiEy AoD T
ol iR @ Bl B0 o wiiES e w0 O 0080, SO0, e, e Riena
ard Gstribuie Momaon. T adwen and convagenos of now ooas,
technclogist, and iWorration sysiors Fas mkirdiad B relasicrchip of the

e AL

©  The titles of these links leave @  These look like icons for the

Most of this is about crappy link names,
right? Can't we just go in and fix those?

196 Chapter 6
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sSmart

The first step to good navigation is good 1A

The names of your links are more than just helpers for your users. They’re actually the
categories that organize your entire site. And most of the time, a bad link name means
someone wasn’t thinking about navigation way back at the information architecture stage.

Let’s see what the CNM IA diagram looks like:

The CNM |A diagram

\

CNM

New Students Get in
Programsl Media Faculty | Touch
Web New I About
eachers
Design Media ) CNM
Comp ilisi Courses About
Animation el | MSU
Came , z Contact | Fiip back to
esearch P back %o Chapter 3
Design APP'Y'”Q | CNM | T Youneed a rc«crc::cr
on COné:cwl; organization
- nd information
Vlglfal <e links ave curvently ar | rma
wriﬁ"g _l;:\:va\cn{,c: by icons. iR

ExegciSe

The IA of the CNM site seems to be organized fairly well... but the category titles are horrible.
What in the world do they actually mean? Look at the content under each category and give that
category a new, clearer title. Be sure to think about how users will interpret your titles:

B B ) m
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renaming navigation

site. Here are our ideas:

Exercise

LutioN The eontent in this

S

Programs Student Faculty

New-Media Students
&Faoulty

Design Design

Your job was to come up with new titles for the main navigation elements of the CNM

This is shorter

caJccgory all seems +o be o Il and easier 1o
This item ean .bc lef t for students. They also 12;: (:;:‘31\7 not understand than
alonc bccausc r{: .wor S rcyrcscn{: a Iar5¢ hunk \){: d {s {_p; “éc‘l‘, in -ﬂouch."
pretty much as is. of the site’s usevs. swuden .

B
About
GetinTouch

e o o i About Contact
r J Media r APPlVMQJ Teachers r KesearchJ

CNM CNM

Cowmp Digital
AnimafionJ WrifiugJ F a""”‘“J Ooursesl

|

What's really in a name, anyway?

The names that you give your navigational elements (links, buttons,
etc.) have a direct impact on the usability of your site. In other words,
names are a really big deal on the Web. You should put a lot of
thought into the name you use for each of your IA categories and
navigational elements. Here are some general guidelines to help you
come up with good names:

o Keep names short. Make sure that your names are as
short as possible. You want your user to be able to scan a
name quickly. One word is ideal. Only use two if you really

need that extra word. Avoid using words like “the” or “a” in
names, too. Those are just a waste of space.

9 Keep names descriptive. Make sure that the name you
choose is as clear and straight to the point as possible. You
don’t want your users to look at a link and be confused. If
you’re not 110% sure what a name means, your users sure
won'’t be, either.

198
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therejare no
Dumb Questions

Q: What if | simply can’t make the
name of the navigational element one
word?

A: More than one word is ok as long
as its completely necessary to tell your
user exactly where they will end up when
they click the nav element. Pick a name
that won't lead the user down a path
they didn’t want to travel, rather than one
that's just clever and articulate.
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smart

Pownload the College of New Media site files from
the Head First Labs site.

Visit http://www.headfirstlabs.com, find the Web Design link, and
click through to the Chapter 6 sample files.

Update the main CNM navigation links.

<!DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Strict//EN"
"http://www.w3.0org/TR/xhtmll/DTD/xhtmll-strict.dtd">
<html xmlns="http://www.w3.0rg/1999/xhtml" xml:lang="en" lang="en">
<head>
<title>College of New Media | Mackinac State University</title>
<meta http-equiv="Content-Type" content="text/html; charset=utf-8"/>
<link rel="stylesheet" href="stylesheets/screen.css"
type="text/css" media="screen" />
</head>
<body>
<div id="header">
<img alt="cmn logo" src="images/cnm logo.png" />
<p id="nav">
<a class="active" title="CNM Home" href="index.html">Home</a>
<a title="#" href="#">Students</a>
<a title="#" href="#">Faculty</a>
<a title="#" href="#">About</a>
</p>

</div> MP_da{:C the links in the
<1-- rest of HTML --> :az;gation Paragraph {o
erlect Your new eate
</body> ; Jory
</ntnls titles from the [ diagram.

Check out the site and make sure things look right.

College of New Media | Mackinac State University

L = files e s vorc head Brstichi S code f newmedia_before findes homd

COLLEGE DF NEW MEDIA
MACKINAL STATE UNIVERSITY



http://www.headfirstlabs.com
http://www.w3.org/TR/xhtml1/DTD/xhtml1-strict.dtd
http://www.w3.org/1999/xhtml

unordered lists and navigation

T've been taking a close look at these nav links.
They're just in <a> tags, right? Should we do
anything to make those links related to each
other? They're all navigation, right?

The Web is both VISUAL and SEMANTIC.

We’ve mostly been focusing on how sites look, but
there’s another element to the Web: the semantic Web.
Right now, our navigation links look good, but they’ve
got no meaning. Really, those links are a list of items
that are all part of the site’s navigation.

What we need is a way to give some semantic meaning
to our list of links. Of course, XHTML gives us a
couple of list elements, so let’s start there:

Give the <ul> 3 uni ue [D so that

tan s{\/lc it diﬁ-\cr::\{ly froom o{hc:lc B\/ giving the link of the page we are cwrcnkl\{

lists that may appear on the site. on an attive state, we tan add a 5{3‘/|C that he ps
users know what page {:hc\/ are on.

<ul id="navigation">
This id als . <li><a class="active" title="Home" href="index.html">Home</a></1li>
oumqucl ) ) )
identifies this list as <li><a title="My Blog" href="/blog/">Blog</a></1li>
a list of navi ation <li><a title="My Portfolio" href="portfolio.html">Portfolio</a></1i>
| . 3; <li><a title="Contact us" href="contact.html">Contact</a></1li>
elements: that's

semantie mcanins. </ul>

A standard link tag goes in between each list item
cha{:ing the list links.

This is what the link list will look

ﬂl reqqre nNo like with no CSS aPPlied.
e l) O

Dumb Questions

Q: Why do semantics matter if things look good on screen?

A: Good question. For one thing, you can write much more specific
and functional CSS rules if you're identifying sections of your site
semantically. But even more importantly, semantics are a big deal
when disabled users access your site. We'll talk a lot more about site
accessibility in Chapter 8, so hold that thought a little longer.

200 Chapter 6
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smart navigation

rpen your pencil
Y Before we can start updating the look and feel of the CNM
- navigation, we need to get the main nav into an unordered
list. Take a look at the main XHTML and CSS for the site file and
update the markup and rules to work with an unordered list.

<!DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Strict//EN"
"http://www.w3.0rg/TR/xhtmll/DTD/xhtmll-strict.dtd">
<html xmlns="http://www.w3.0rg/1999/xhtml" xml:lang="en" lang="en">
<head>
<title>College of New Media | Mackinac State University</title>
<meta http-equiv="Content-Type" content="text/html; charset=utf-8"/>
<link rel="stylesheet" href="stylesheets/screen.css"
type="text/css" media="screen" />
</head>
<body>
<div id="header">
<img alt="cmn logo" src="images/cnm logo.png" />

</body> .
Add the new haVISQ‘{ZIOV\ link li

o header of the CNM site.

#nav {

Onte you hange the markup, you need to

.................................................... ad\)us{: ‘{')\C CSS so {_’ha{: \/OIAV‘ haViga‘{ZiOh

} .................................................... looks {:hc same. Add some \rulcs ‘{:o 5&' {:hc
navigation looking like it did before you

thanged the markup

b /

screen.css

you are here » 201
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styling

_ &% S_harpan your pencil
\ Y &Iutwn Now that you've got a good idea about the primary and
- secondary navigation, it's time to put your newfound knowledge

to work.

<!DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Strict//EN"
"http://www.w3.0rg/TR/xhtmll/DTD/xhtmll-strict.dtd">
<html xmlns="http://www.w3.0rg/1999/xhtml" xml:lang="en" lang="en">
<head>
<title>College of New Media | Mackinac State University</title>
<meta http-equiv="Content-Type" content="text/html; charset=utf-8"/>
<link rel="stylesheet" href="stylesheets/screen.css"
type="text/css" media="screen" />
</head>
<body>
<div id="header">
<img alt="cmn logo" src="images/cnm logo.png" />
<ul id="nav''>

</div>

<l--etc. -—>
</body> We thanged the <p> tags to <ul>s and added +he
</html> appropriate <li>s to eath link.

#nav {

Float: left; ... «—

h'ht:75 ...- ........................... WC floatcd 'U’\C whOlC naviga{:iov\ JCO ‘{',\'\C
fg:]%_size:p)]fi4em- ................... lhc'{: o i{‘, a??CGVS hc%JC {'p ‘U\C logo in {:hc
} ................................ T ieeerascsssscsnnans u??cr lc££ COY‘Y\CY'V
#nav 1i a {
color: #EEE: Like the nav <uls, we floated
oAt NeF i cach link to the left so that they
padding: 20px. 20px 20px 0;. appear inline instead of in block
3 form (which is the default).

u screen.css

202

Download at WoweBook.Com


http://www.w3.org/TR/xhtml1/DTD/xhtml1-strict.dtd
http://www.w3.org/1999/xhtml

—TesT DRive

smart navigation

Update your versions of index.html and screen.css, and take the new CNM site for a test
drive. How do things look? Better? Worse? The same?

BOn

nu m . # file | FUSRrs [ rte ok fhead et R fcode rawmedia_befon indax. hi=l

cnm

Wigdcoma 10 The Collogn of hew Madia il M5U

4 Contact CNM Mew Media
Tha Colege of New Moda The College of hew Media at Mackiife
Mackina Slase Unhersity inteeciscipinany counse of shady in the q-lmrrl eCTTEraps, Tasiony, Gasign,
1234 Up North Ave and theory of indormation. Tha currculum anabiss students 10 Ivestgats o
W e Anywhong, MI 22084 crentive Bnd anphad procassss assantal ia thia nrea of sudy, i prapanss
| students k0 be lechnologically capabde, articulalo thinkers, and crealve media
professionals
Why CNM?

_ rpen your penml

College of Mew Madis | Mackins State Unhruity

COLLESE OF NEW MEDLL Home Shedeots Faculty Aboul
MACKINAC STATE UNIVERSTY

- EH

.l\.:'i |

. Y

B

e

W

Well this is clearer, but
people are still getting lost.
I don't think people even
notice those links up top.

“u,

Today, inlormation is Becoming fNuid, continucus and instontly sccessiblo. This
his chused & Shifl in e ways in which 'we O'slie, BCCRSS, Use, undersiand
ard distribule indormation. The advent and convergence ol new ideas,

Ill:h'lobgﬂul.. and imformation systems has relindied the mlllnruhp of fa

Where else could the links go? Write down at least three
ideas for a different style and/or location for the CNM'’s
site navigation.

i\
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horizontal navigation

Approach #1: Horizontally-tabbed navigation

Many of today’s modern, standards-based designs feature horizontally-tabbed navigation
systems. This type of design works great with a one or two-column layout (though they
tend to get a little stretched out the wider a layout gets). A horizontally-tabbed navigation
system also works great for your primary navigation because if the links are put at the
top of your page, they attract the attention and focus of your user. Tabs also give the Like before, these
impression of the site having different sections—which it does. links ave in a list and
, , o semantically marked
Here’s what horizontal tabs usually look like in XHTML and CSS: as navigation.
<ul id="navigation">
<li><a class="active" title="Home" href="index.html">Home</a></1li>
<li><a title="My Blog" href="/blog/">Blog</a></1li>
<li><a title="My Portfolio" href="portfolio.html">Portfolio</a></1li>
<li><a title="Contact us" href="contact.html">Contact</a></1li>
</ul>

Home Blog Portfolio Contact

A Simplc, horizontal ,\av'.anc',on
#navigation {
margin: 0;
padding: 10px;
list-style-type: none;
border-bottom: 1lpx solid #ccc;

}

#navigation 1i {
display: inline;

This vule thanges the <li> tags Lrom
2 blotk element to an inline element,
allowing them to appear next to eath

f & obher instead of on top of one another.

#navigation 1i a {
text-decoration: none;
padding: 10px;
color: #777;

b

#navigation 1i a.active, #navigation 1i a:hover ({ &-————T%CGCﬁVcand'wva'ﬂzfcsa”muus{o
background: #eee; define vules that ¢hange the navigafiovx

border-top: 2px solid #ddd; . «S.»
when th
color: #333; n the link has an “active tlass or

, when it's hovered over with the mouse.

204  Chapter 6
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smart navigation

[Tl w0 st N S e S S B

b (8:) Products Company Legin Support Services Partners Contact News

W i AocouniEdge

'_I.'x.. i | ji J < Supgort
= ==

“""'L_.-':—‘ B Loy

This navigation has a main
set of links on the left and
3 supporting (secondary)
group of links on the vight.

1.3 MIGHTLIFE RESTALRANTS FASHIOM POP CULTURE

Blackdook/Chicags

This is a s{raigh{:forward
hovizontal nav with block—
style tabs. Very simple and
familiav.

[ Tal.? — e P S

Y e e 1 |

Hlustration Type Merch Ideas

Veer uses a horizonﬁall\/—-(:abbcd
navigation with nice detail on the
individual tabs. These particular tabs

also vespond to mouse hovers.

you are here » 205
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vertical header

Approach #2: Vertical navigation

Vertical navigation designs are just as popular as horizontal ones—and show up
in a lot of two-column designs. Vertical navigation isn’t inherently better than
horizontal navigation designs; it’s just a different way to display your site links.

You can’t always go with vertical navigation, though. Some single-column designs
just don’t play nicely with vertical navigation... but with most designs, you can go
horizontal or vertical.

Here’s what vertical navigation looks like in XHTML and CSS:

<ul id="navigation">

Notice that the XHTML
stays the same... all the
s{:\/ling and ?osi{:ioning is
done in CSS.

<li><a class="active" title="Home" href="index.html">Home</a></1li>

<li><a title="My Blog" href="/blog/">Blog</a></li>

<li><a title="My Portfolio" href="portfolio.html">Portfolio</a></1li>
<li><a title="Contact us" href="contact.html">Contact</a></1li>

</ul>

#navigation {
margin: 0;
padding: O;
list-style-type: none;
width: 200px;

} Blog

#navigation 1i {
border-bottom: 1lpx solid #ccc;

3 Portfolio

#navigation 1i a {
text-decoration: none;
color: #777;
display: block;
padding: 10px;

Home

Contact

}

#navigation 1i a.active, #navigation 1i a:hover
background: #eee;
color: #333;

In our CSS, the <li>s ave disy|aycd nomally (not
inline), and our <a> tags are displayed as bloks.
This allows us to treate nite blotk vollovers and
active states.

206 Chapter 6
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sSmart

This is @ s\m?\c statked — o d
verkical navigation with 3
¢ool wra\:arow\d c‘u\cc{: on
Lhe links. Notice how the
naviga{‘,'lon Yu\\s its theme
Leom the header logo ©
the site

= Fawwemt

[t ean’t aet any sim |
Lhis. g}.os Y simpler than

V“E, S'tadk d, .
and vead e easy to find

HOME e//;/
. ABOUT
----- - WORK

SERVICES

EONTACT This is almost like a vertical tab. The
nav vuns the length page, and when a
link is aetive, it's backg\rouv\d matethes

the bod\/ tontent. \)/

therelgre no Rl =~ —— 3
 — o — = 1 g b =k -
Dumb Questions 3T
Wha arw pa. dang’ d o
Q: Is it better to put vertical navigation : 52 58 728
on the left or right side of my page? Al it .
. S
. Lots of usability studies show there [ Homs _
doesn't seem to be any real difference if you ey o =m0
put your navigation on the left or the right side. B | #Reslies rids
. - 3 ogn
If your layout works better with the navigation i DRt Mok » QleEs
on the left, you should put it there. If your i s
layout works better with a nav on the right, _La, | Favories
then that's okay too.

Everyone
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navigation

I don't want to radically change
our design, so let's stick with
horizontal navigation. But can you
make the links a lot more obvious?
It seems so confusing right now...

Inconsistent navigation confuses users. =

We base the way in which we interact with the world
around us on the predictability of events. Every day
millions of people pull up to a red light, wait for it to
turn green, and then continue driving. But what if you
pulled up to a red light and instead of it turning green,
it turned blue? You’d probably have absolutely no clue
what to do.

Navigation works in a similar way. When a
navigational system works right, people rely on it. In
the CNM system, the navigation isn’t what users are
expecting. That’s because it probably violates at least
one of the following three principles:

o Navigation should be in a place users

expect it to be: usually the top of a page d
or along either side.

@  Links should look like links. They should
appear to be “clickable” for users.

©  Links should be clearly identified and
separate from each other.

\ Sharpen your pencil
"% How does the CNM site navigation hold up to the principles above? Next

to each principle, write down some notes about that principle relating to
the current CNM navigation.

208
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smart navigation

Rcise

COLLEGE OF HEW MEDIA
MACKIMAC STATE UNIVERSTY

2
COLLEGE OF NEW MEDIA
MALCKINAC STATE UNIVERSTY

COLLEGE OF NEW MEDIA
MACKIMAC STATE UNIVERSTY

Using the header overlays below, sketch three different navigation designs for the CNM site.
Think about consistency and how familiar your scheme is going to feel for a typical user.

Download at WoweBook.Com
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block navigation

Exercise
Lution

COLLEGE DF NEW MEDIA
MACKINAC STATE UNIVERSITY

cnim =)

but Jc\'\c\/ wouldn't qui{:c wovk with the
overall theme of the site.

COLLEGE OF NEW MEDIA
HACKINAC STATE UMIVERSTY

cnim
¢

These ave a lot like £abs, and the dividing
lines make each link look more tlickable to

an achagc usev.

COLLEGE OF NEW MEDIA
HACKINAC STATE UMIVERSTY

cnim

backgv'ow\d on the attive and hover states.

How did your navigation design go? Were you able to come up with some ideas that
clearly followed the three navigation principles we looked at back on page 208?

Tabs would be a familiar option for users, /

N

This navigation is tlose to what CNM alveady has.
[t's basically a tleaned up version with a vounded

Tabs are intuitive, clcarl\/ clickable, and
dis‘l:i,m‘:l: from one another. That's why
'Ehcy re so Fo\?ular for naviga{:ion-

This blotk—s{\/lc navigation is a nice
£it with the CNM site and will be
quick and easy to implement.

The big thange here was making
sure the links stood out movre and
were more obviously somc{:hing

that could be ¢licked on.
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T really like the tabs. Why don't we go
with those, and just update the rest of the
page’s design to match a tabbed look?

Joe: I thought the registrar said they really liked the current
design and just wanted to fix the navigation?

Frank: Besides, I think navigation should fit into your design,
not make you change it.

Jim: Why not? I thought we all agreed that navigation should
start way back when we’re doing IA. So doesn’t navigation have
to influence our design?

Frank: Well, when we were doing IA, we just needed to make
sure our category titles were short—

Joe:—and descriptive.

Frank: Right. But that’s got nothing to do with how navigation
actually looks on the page.

Jim: So we’re stuck with the current design?

Joe: I'm not sure we’re stuck with it. It’s pretty nice, you know? /Q
I just don’t think we need to mess with something that’s working Frank
already.

Frank: Exactly. We’re not getting paid to do all that extra

design work.

Jim: Hmm. That’s true. And I don’t suppose the school would KIIOW y our r Ole
ive us extra cash out of the goodness of their heart, huh? . .

i s in a web Jes1gn

z: &"‘t:; ﬁ :Z:lgt:u (i?:)izlrybr;::bletthmk going with a simple, block-style of glg. You’ l l rarely
AN this option  Joe: That's where we just have some dividing lines between our get paitl for c[oing
for nawgabo"- navigation links, right? " "
Frank: Exactly. extra wor l(
Jim: So why do you call it block navigation? unrelatec[ 10 y(,ur

Frank: Let me show you... it’s all about the CSS we’ll need to
create that sort of a navigation menu...

core assignments.
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block elements

Block elements are your friends

Block elements (like paragraphs and headings) literally form a block from one This is why when

side of the page to the other. And by default, block elements are as tall as the <=—— batkg\rouhd imagcyz: ::F: "/ a

content they contain. The image strefshes wc”csj;hﬁa
e on

We’ve got our links in block elements already—those <11i>s we added earlier: the text within the element.

<ul id="nav">
<li><a class="active" title="CNM Home" href="index.html">Home</a></li>

<li><a title="#" href="#">Students</a></li>
<li><a title="#" href="#">Faculty</a></li> = £ these <li>s is blotk element.
<li><a title="#" href="#">About</a></li> < Eathe

</ul>

But we can adjust the height of a block element, as well as its position. The nice
thing about blocks—and why they’re great for navigation elements—is that they
all automatically line up horizontally:

Inside the <li> is a link that ean ei
Each <li> is displayed inline. But displayed as a block l:r ﬂo&{:ciha:\jh;i:c:ca
you ¢tan float these to thange height and width to £it within the availabl
the default display, too. navigation space. \ ‘

( =)
X [ X X O M O W

The <ul> also displays as
a blotk and holds all the Vlv
individual <li> tags within.
- N )

\ The eontainer <div> is a blotk
element that holds together all the

nav tontent.
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smart navigation

Let’s float the block navigation on the CNM site

If we think of each <11i> in our navigation as a block, then we just need some
CSS to style those blocks. We can add borders to separate each block and make
sure each block is positioned related to the previous block.

Make these changes to your version of screen.css: screen.css

#nav {

float: left; < >~

- . . Because the #nav (<ul>) is a blotk element, it's going to want to
Klétﬁé . 4$gpx,. wrap below the header logo. To fix this, we need to float the <ul>
fiig_size . p>l<, dems left and give it a fixed width so it displays next to, not below,
} I the header logo.

#nav 11 a {
float: left;

width: 104px; L.ikf the <ul>, the |in|<§ need to float 4o the left +o
height: 65px; < mimié .a block S‘["\/I“ We'll give the links a fixed height
padding: 10px 0 0 10px; and width that will give the nav items a eonsistent look
color: #fff; vegardless of the |cn5{:h of the text.

text-decoration: none;
border-right: 1lpx solid #777;

b
#nav 1i a.active { L/\A

packground: #2223 dark backaround on the “active” elass will give
3 ! the turvent page link a distinetive look and let
users know wheve Jchcy ave in the site.

Coboen of s Ui | Magk“ac b Usinridy

COLLEGE OF MEW MEDIA Homea
MACKINAC STATE UNIVERSTY
Wielmees t T Sl of S Mot o W54

This CSS gives us a simple, / sl e AR s R
tlean naviga‘[:ion that catehes Macurar S Ly riardrpinay course of Wl 1 T mer, lechoakogen. ikey. duwen

1234 U Kiori® ey ard hecry of inborraion. The curmicuum erakiss sscents o neiges T
the user’s eye. All the links ave - A e oot et i e M
orvde s el
now tlearly separated feom g

Cau’\ O'thCV' {-po. Today, nlzrmeson & bearing kil . s o nusrty sorsbs Tre
“am e 0 P s e e e, s, L, e e
e i kTIGtiGn The Bohe 858 SR 1 T e,
T 2 b e s e B eskonie o T
e P e P — s

iiii ii iiii iiiiiiii.iiiiiii *|

you are here » 213

Download at WoweBook.Com



branding and

Alright, you had a good point about
using block navigation. It looks nice. But
I bet you'll agree with me on this... those
little icons are terriblel

]
Heve’s what Jim’s vefervin

- these ave : t belo
header of {he JE;/M Cslrf‘: e

0 &

Frank: Yeah, no argument there. What are those?

Joe: I tried clicking on them. They’re actually navigation.
Frank: Really? Where’d they take you?
Joe: To different degree program sub-sites. One was video games—

Jim: Oh, I bet that was the little icon that looks like a game
controller, right?

Joe: Right. But another was...

Frank: Wait, let me guess. If the icons are good, I should be able
to figure this out for myself] right?

Joe: Ha, I guess. Good luck though.

Frank: Let’s see. It’s a school for new media, so... web design. Was
one of them web design?

Joe: Wow, nice call.
Jim: Wait a second... which icon stands for web design, Frank?

Frank: Hmm. Honestly? I have no idea...

Confusion is the

Jim: My point exactly. We’ve got to do something about those
enemy 0‘[ gOOJ Wel) icons. I didn’t even know you could click on them at first!

design. If something’s

con{using to you, it

will prolpalply bhe
VERY confusing to

your users.
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sSmart

lecons don’t SAY anything... they just look prefty

Yes, icons are cool little design elements. The problem is, when used for
navigation, they can cause some serious problems. What does an icon mean?
What happens if you click on it? Where will the site take me?

Even this is debatable.

What one icon represents to you might be completely different from what it
represents to another person. And if you use an icon as a navigational element,
your users might get the wrong impression about where they will end up if they
click the icon. The end result? The user’s taken somewhere they didn’t mean to
go, and now they’re a lot more likely to move on to another site.

Take the icons on the CNM site... how clear are their meanings?

N ,E,{ﬁrpen your penci
"N Write down what you think each icon represents, or
what you may see if you click on that particular link.

215
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using icons in navigation

N -:;;.&erpm your pencl
A R &Jlutlun Here is what the College of New Media says each of the icons

mean. How close were you? If you got even two of these right on,
then you get the Ambiguous Icon Detective award for the day...

. The gamepad was used to represent

i esents a web page and Jamep : prese
1h:cf:€ I‘,:?i:dic';{c the web design H‘F video game design program. CNM
program at CNM. thinks this is a totally obvious icon.

..... Web Design _Game Design

Computer _ Digital Writing
....... Animation ...& Rhetoric

- iton— (1A
This ieon is supposed to vepresent a man This is 3 wmmonl\/{rc‘i lgon-‘Jc{t: ilca::;{:s
vunning on a tomputer sereen. |4 links pen ay.\d. ?aycrl{l_h lSd ahec’{:oric Yrogram.
to the computer animation program. the digital writing and v 1

Woah, those icons are in all of our
promotional material. We can't lose
those... it's just not an option.

When in doubt, ADD TEXT.

Sometimes you’re gonna get stuck with a
bad display element, or perhaps just some
meaningless or confusing icons. If you’re
not able to make major changes, one easy
fix is to simply add text, clarifying the icons
or explaining how to use a particular page
element.

! A little bit of clarifying text goes a long way to
216 Chapter 6 ' let a user know what to click or where to go on
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smart navigation

Add icons to your text, not the other way around

Right now the four CNM icons are little images inserted into the XHTML. If we
want to add text descriptions of those icons, we’d need to squeeze the text between

each icon, potentially resize the icon, align the text with the image... and things get
pretty complicated fast.

- Game Design

a  _ ____ /"/ow we've 9ot all kinds of
What width should our icon

alignment issyes with the 4
images be +o work with text? connetting with the ima;c_ ext

So what can we do? Suppose we started with text, like “Web Design” and
“Computer Animation.” The icons are meant to be links, so we can surround the
text with <a> tags. But once we’ve got <a> tags, we can style those with CSS.

Game Design | o
A This <a> tag tan by styled now... :éahd put into a list
or some semantic
u Ul‘ meaning. -
N

With stylable elements to work with, we can get around all the position issues and

actually insert the icons as background images to the <11i> text items. That means

the <1i> will grow to the right size, and since each link is in an <1i>, everything
will naturally line up properly.

Web
Design

;.'E Computer
Animation

Game
Design

By default, an imaog |

We ¢an set the background image property of {:}:/c “:oa_“lf' :;{‘;': va?c "{\:ojchc backgrou..d property will vepeat. Use
eath <li> to the appropriate icon and make osition it P : alue to make an image only display once, and then
sure Ehings line up \')usf, vight. Position it tentered on the left side of an element.

o background: #dddddd url(“web_design-icon.gif*) no-repeat left center;
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Download at WoweBook.Com



css background

Update the CNM XHTML tfo use textuval links

Let’s open up index.html and remove the icon images from the XHTML. We need
a new unordered list, with <11>s and <a>s for each link. We’ll use the textual link
name, and then in a moment we can update our CSS to style each link.

Go ahead and make these changes to your copy of index.html:

<!DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Strict//EN"
"http://www.w3.0rg/TR/xhtmll/DTD/xhtmll-strict.dtd">
<html xmlns="http://www.w3.0rg/1999/xhtml" xml:lang="en" lang="en">
<head>
<title>College of New Media | Mackinac State University</title>
<meta http-equiv="Content-Type" content="text/html; charset=utf-8"/>
<link rel="stylesheet" href="stylesheets/screen.css" type="text/css"
media="screen" />
</head>
<body>
<div id="header">
<img alt="cmn logo" src="images/cnm logo.png" />
<ul id="nav">
<li><a class="active" title="CNM Home" href="index.html">Home</a></1li>
<li><a title="#" href="#">Students</a></1li>
<li><a title="#" href="#">Faculty</a></1li>
<li><a title="#" href="#">About</a></1li>

/ul .
</ Zi$>> This list item has a spetial elass so that we ¢tan style it dI‘C‘FCY‘CV\‘{Zl\/ From the

<div id="subnav"> 6 vest of the links. This will act almost like a title Lor the S!Ab-'ha“iﬁa{'«w"
<ul>
<li class="option">Programs</1i>
<li><a class="webdesign™ href="#">Web Design</a></li>
<li><a class="animation” href="#">Computer Animation</a></li>
<li><a class="game" href="#">Game Design</a></li>
<li><a class="writing" href="#">Digital Writing &amp; Rhetoric</a></li1>

</ul>
</div>
<l-- etc... |\--> w;\c # signs arE Jjust placeholders for links.
</bOdy> en we haVC l ‘to l k )
</html> the # sign. iles to link to, we'll veplace
This link list should be very similav to the
main nav link list. Just make sure Jd\a{? you Each link has its own elass so we ¢an assign
give the container <div> 3 diffevent id. the vight icon to the background.

index.html
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smart navigation

Now we can style our new block elements...

Now you can add these rules to screen.css to style the subnav
and related elements:

#subnav {
margin: O;

For the sub—naviaation, we aav D 1o th
dding: 0; — _; e e e & ‘
Ezckgigund: R <div> that tontains the link list. This gives us a

height: 46px; little movre Flcxibililc\/ with styling,
}

#subnav ul {

list-style-type: none; We need to 9et vid of the default bullet points—those
¥ c~___ _ arent 9oing to work here.
#subnav ul 1i {
float: left;
margin: O;
padding: 15px 10px 15px 10px; This is the vule for the spetial list item that
font-size: 1.4em; atts like our subnav heading. Notice the uscaoac

3 the background im
age
#subnav 1i.option { / 9¢ to make the faux arvrow.
text-transform: uppercasé;

background: #b2bf99 url('../images/option 1i bg.gif') no-repeat right;
padding: 15px 25px 15px 10px;
color: #7£f8e62;

screen.css

}

#subnav 1i a { Each I )
padding: 10px 0 10px 35px; ¢ ink has its own ¢lass which allows us $o assign

color: #333; a di‘c‘cCVChJC batkg?ound image to eath. Make sure
text-decoration: none; You use the no——v-cpca{; vlaue so you don’t ile the
} image in the background.
#subnav 1i a.webdesign {
background: url('../images/webdesign icon.png') no-repeat left center;
}
#subnav 1li a.animation {
background: url('../images/animation icon.png') no-repeat left center;
}
#subnav 1i a.game {
background: url('../images/game icon.png') no-repeat left center;
}
#subnav 1i a.writing {
background: url('../images/writing icon.png') no-repeat left center;
}

FROGRAMS ( Wb Design Computer Animation Game Design IE’ Digital Writing & Rhetoric

you are here » 219

Download at WoweBook.Com



primary and secondary navigation

—TYest Drive

Fire up your browser. Suddenly those confusing icons are clear, and you’ve managed to keep
the icons intact... something the registrar thought was pretty important.

Callege of New Media | Mackinac State University

COLLEGE OF NEW MEDIA
MACKINAL STATE UKIYERSITY

PROGRAMS .wmmm Comautar Animatan Gmmw IZ’DWIW“EM

This is looking good,
but what happens to

Waicome 1o The Callage of Maw Madia al MSU the pr‘ogr‘am IinkS When

& Contact CNM New Media someone clicks of f the
The College of New Media Tha Colega of New Madia &t Mackinag homepage?
Mackinac Sate Linkarsity imMerdisciplinary course of study in the Gystar
1234 Up North Ave and thaary of inlarmatian, Tha curmculem enables students 1o investigale the ()
¥ East Anywhara, Mi 22084 craalive and apphked procasses essential 1o this area of study. N prepares
students 1o be technologically capable, aniculale thinkers, and creative media
prodessaonals.
Why CNM?

Today, indormation is becoming Fuid, continuous and instanily accassinle, This
Ras causad a shifl in the ways in which we croats, accass, uss, undensiand
and dislribute infarmation, Tha advent and convarpancs of new idens,
bachnolegies, and information sysiema has rekindled tha ralationship of tha
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sSmart

Primary navigation shouldn’t change...
..hut secondary navigation SHOULD

Primary navigation is the navigation that provides links to the main
sections of the site. So with CNM, our primary navigation is the top-level
blocks, with Home, Students, Faculty, and About displayed. These links
should be displayed on most (if not all) of the pages in your site.

This is our primary naviga'{:ion.D

Students

Secondary navigation is navigation that links to subsections of the
site. Secondary navigation should apply to what’s going on with the
page and where the user is at a specific time.

PROGRAMS Web Design Computer Animation Game Design | Digital Writing & Rhetoric

™~

On the home page, the sub—navigation gives us
links to the vavious tourse programs available.

Suppose someone clicks the Faculty link on the CNM page. The
primary navigation links still make sense, but the secondary
navigation—the program links—probably don’t anymore. What
about on the About page... should those links appear there?

Create a page for each main section of PI’ Unar y nav1gat10n aPPlles to
the site: Students, Faculty, and About your ENTIRE site.

(you've already got Home as index.html).
Just copy and rename index.html over

to three more files. Then for each new . . .
page, change the title to match what that Seconc[ary nav1gatlon aPPlleS

page is about. 1o the CURRENT SECTION

Next, use the IA diagram on page 198 to
update the secondary navigation on each o{ a site you’re on.
new page (don't worry about the main
text content for now).

221
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coding

Each sub-page gets its own secondary navigation

Open up the page you created for the Students section. We called ours
students.html. We need to change the title and update the secondary
navigation based on the CNM’s IA diagram:

<!DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Strict//EN"

"http://www.w3.0rg/TR/xhtmll/DTD/xhtmll-strict.dtd"> -nm-ﬁﬂc°££hc
<html xmlns="http://www.w3.0rg/1999/xhtml" xml:lang="en" lang="en"> mafchfhclmk Page should
<head> wadcalifkhazcahdF“ng
<title>Students | College of New Media</title> €xTra detsil.
<meta http-equiv="Content-Type" content="text/html; charset=utf-8"/>
<link rel="stylesheet" href="stylesheets/screen.css" type="text/css"
media="screen" /> We addCd a“yagf’tb555°
</head> we tan s{:\f\c settion pages
<body class="'page''> ) the main
Do diffevently than
<div id="header">
<i . " .y " index.himl page:
img alt="cmn logo" src="images/cnm logo.png" />
<ul id="nav">
<li><a title="CNM Home" href="index.html">Home</a></1li>
<li><a class="active" title="#" href="students.html">Students</a></1li>
<li><a title="#" href="#">Faculty</a></1li> +
<li><a title="#" href="#">About</a></1li> S-\\ o \ksto{hccnbrcﬂfhso\
</ul> Primary ,\av.gabor\ oy diffevent settions.
</div> stays the same even on
<div id="subnav">
<ul> We keep the option elass
<li class="option">Students</li> and change the labe|
<li><a href="#">New Media</a></li> name to Students (which
<li><a href="0ur facilities">Facilities</a></li> s our current active

<li><a href="Apply to the CNM">Applying to CNM</a></li> | 3" clement) The oot
</ul> oF the <ul> is just liss
</div> based on the /K for this
<div id="wrap"> Part of the CNM site.
<p class="crumbs">Welcome to The College of New Media at MSU</p>
<div id="content">
<p>Content</p>
</div>
<div id="sidebar">
<p>Sidebar</p>
</div>
<div id="footer">
<p>Copyright &copy; College of New Media at Mackinac State University</p>
</div>
</div>
</body>
</html>

students.html
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smart navigation

Let’s style the navigation with our ¢SS

Now that we’ve got some actual secondary navigation in place, we can add
some CSS rules to style the sectional pages. Each sectional page will have a
body with a class of “page,” so we can style those separately.

#subnav {
margin: 0;
padding: 0;
background: #d2dbc0;
height: 46px;

}

#subnav ul 1li {
float: left;
margin: 0;
padding: 15px 10px 15px 10px;
font-size: 1.4em;

}

#subnav li.option {

text-transform: uppercase;

background: #b2bf99 url('../images/option 1i bg.gif') no-repeat
right;

padding: 15px 25px 15px 10px;

color: #7£8e62;

}

#subnav 1i a {
padding: 10px 0 10px 35px;

color: #333; . )
text-decoration: none; Notice the .page declavation? That's telling CSS to only

3 apply these vules if the <body> has a tlass="page”. This
K/_\ lets us s{:ylc bod\/ elements for se¢tional pages di‘(:‘(:crcwu\/
.page #subnav 1li a { than for the main index.himl page.

padding: 15px;

}
.page #subnav 1li a. act(:%{\ This padding will make sure that our active and
background: #b2bf99; hover states fill the whole block.

} This dark green will gjve the hover and attive
skates a nice effect for secondary links.

This is the same CSS that we used for the vest of

£he site. Now it handles section pages too. screen.css
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breadcrumbs

224

— TasTt DRIve

Create students.html and update index.html to link to your new section page.
Be sure and update your CSS. Create pages for the Faculty and About sections, too.

Then it’s time to try things out again. This time open up index.html and select
one of the main links: Students, Faculty, or About. On each sub-page, you should see
secondary navigation that matches the site’s IA. You also should get a nice green color
when you hover over a link:

ano Callege of New Media | Mackinac State University

COLLEGE OF MEW MEDA Homa culty L Eath 3
MACKINAC ST UMIVERSTY - Page has its owp
ondary navigation.

COLLEGE OF NEW MEDIA Students
MACKIMAC STATE UNIVERSITY

Applying to GNM

4 Contact CNM New Media ! T
The Colisgn of Mew Modia The Cologe of New Meda a1 Mackinac State Unrsity offers an HOVCY‘"‘S over 3
Matkinac Siate Universlly imardisciplinary course of study in the syssems, lechnologies, Risiory, dasign,
1234 Uip North Ave and thecry of infoemation, The curnculsm enabies students 1o imwstigals the SCCOV\dar\I l\hk
B Eant Anywhess, Wi 22504 creatia and appbod procosses assential i this area of study, I prepares {_)‘
sudants i be Eschnolagicaly capabio, articuibe thinkors, and creatse modin changcs ¢ o£
prolessionals. baCkS"o"md Lolor
Why CNM? 4he blotk to green-

Todiy, informaton & bedoming Muid, continutus and nstantly soceasbin. Ths
has caudod & 8R i Tia wilys i whath il SoalD, BO0EEE, e, unddiland
and distribaite informaton, Tha advinl And Somangencn of Hir idiads,
tnchnoiocies, and information systems. has relindied the neiabonshio of tha
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Download at WoweBook.Com



Y Your Web Design Toolbox

You’'re over halfway done and you've
tackled navigation. Your sites are
well-organized and people can actually
get around in them. Up next: writing for
the Web. Sounds easy, right? Just wait
until you read on...

sSmart

%BULLET POINTS

Use your site’s information architecture as the
foundation for navigation.

= Primary navigation is the navigation that provides
links to the main sections of the site. Secondary
navigation is navigation that links to subsections of
the site.

= When naming your navigational elements, make
sure you use labels that are both short and
descriptive.

= Horizontal navigation designs work particularly well
with one and two-column layouts.

= [fyour site has a vertical design for its primary
navigation, make sure that you don't put secondary
navigational elements higher on the page.

= The goal of navigation is to tell your users where
they are in the overall architecture of your site and
provide them with the means to make decisions
about where they want to go from there.

In order to avoid confusion, make sure you keep
your navigation consistent across your entire site.

Make sure that your users can learn your
navigation system quickly.

Breadcrumb trails give the user a visual indication
as to the location of their current page in the site’s
overall information architecture.

Never use icons (on their own) as navigational
elements—what an icon means to you could
be completely different from what it means to
someone else.

If you want to use icons as navigational elements,
make sure you also use text in order to provide a

clear indication of where your users will end up if

they click on the link.

Download at WoweBook.Com
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7 writing Yor the web

% *
Yes, you scan!

*

Wow, these articles are great.
I wish they were available online so
we didn't have to share this paper.

Writing for the Web is just like any other kind of writing,
right? Actually, writing for the Web is completely different than writing for

print. People don't read text on the Web like they read text on a printed page.
Instead of reading text from left to right, beginning to end, they scan it. All of the
text on your site needs to be quickly scannable and easily digestible by the
user. If not, users won'’t waste their time on your site, and they’ll go somewhere
else. In this chapter, you'll learn a bevy of tips and tricks for writing scannable

text from scratch and making existing text easy to scan.

this is a new chapter 227
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reading on screen vs.

N .-Q&arpen your pencil

Text on a screen reads differently than text on page. This is kind of a big deal

when it comes to writing for the Web. But don't take our word for it, give it a try.

First, read the text at www.headfirstlabs.com/books/hfwd/chapter07/text/
index.html and keep track of how long it takes (write down your time below).

Now, read the version below and make a note of how long it takes.

Coleco Industries, which was originally named the Connecticut Leather Company, was founded
in West Hartford, Connecticut in 1932 as a shoe leather company by Russian immigrant Maurice
Greenberg. Moving into plastic molding in the 1950’s, Coleco eventually sold off their leather
business, and became a publicly traded company. By the beginning of the 1960s, the company was
one of the largest manufacturer of above-ground swimming pools. In 1976, after an unsuccessful
attempt to enter the dirt-bike and snowmobile market, they released Telstar, a clone of the home
PONG unit being sold and marketed by Atari.

Despite the fact that Coleco was certainly not the only company releasing home PONG clones,
they enjoyed moderate success and went on to produce nine more varieties of the Telstar unit.
Unfortunately, in 1978, as the home video game market moved to programmable, cartridge based
game units, Coleco was forced to dump over one million obsolete Telstar machines at a nearly
crippling cost of more than 20 million dollars.

Coleco president Arnold Greenberg ignored this near disaster and directed his Research and
Development team to begin work on a new home videogame system, the ColecoVision, which he
felt would set the standard in graphics quality and expandability.

Time to read online version:

Time to read print version:

Which took longer?
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for the web

Aww. C'mon, just because T read
the online text a little slower

doesn't mean that people always
read slower on the web!

Frank: Woah, hold on there, buddy. Actually, it does. See, text on screen
reads slower than text on a printed page. People read about 15% slower
on the Web than they do from a print document.

Jim: You're kidding. All the time? Wow. That’s quite a bit slower.

Frank: And that’s not all. Move your eyes really close to your computer
monitor. What do you see?

Jim: Ack, that’s nasty. The text gets blurry and fuzzy on my screen.

Frank: Exactly. You read slower on screen because computer display
devices have a far lower resolution than print does.

Joe: Oh, I get it. I read slower because my eyes are trying to make up for
the blurry text?

Frank: Exactly. And you’ll probably experience eye strain faster than you
would if you were reading from a print document. So people read text on
screen differently than they do other kinds of text to avoid eye strain and
headaches.

Jim: But they don’t know you’re doing that? Reading slower?
Joe: Did you realize you were doing it?

Jim: Huh. No, I guess not. But how does this help me write text for my
websites?

Frank: Users scan your text, looking for keywords, sentences, and
paragraphs that are meaningful to them. So if you write text that’s
specifically designed to be scannable, your users will read your faster and
understand and retain your message better.

Joe: That sounds like the holy grail of copywriting. Are you sure you’ve
got this right, Frank?

Frank: Yup. Scannable text gives users a better experience on your
site—which means they’ll stay longer and come back more often. And
that’s the whole goal of user-centered design: giving your users what they
want and keeping them coming back for more.
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test

gdl\ﬁrp&n your pencil

Grab a stopwatch and take exactly 20 seconds to read the block of
text on this page. Then answer the questions below the text. But
don’t cheat: look at the questions only after you've read the text.

This L\\mk\l mathine
isa Co\cto\/\siov\‘

Coleco Industries, which was originally named the Connecticut Leather Company, was founded

in West Hartford, Connecticut in 1932 as a shoe leather company by Russian immigrant Maurice
Greenberg. Moving into plastic molding in the 1950’s, Coleco eventually sold off their leather
business, and became a publicly traded company. By the beginning of the 1960s, the company was
one of the largest manufacturers of above-ground swimming pools. In 1976, after an unsuccessful
attempt to enter the dirt-bike and snowmobile market, they released Telstar, a clone of the home
PONG unit being sold and marketed by Atari.

Despite the fact that Coleco was certainly not the only company releasing home PONG clones,

they enjoyed moderate success and went on to produce nine more varieties of the Telstar unit.
Unfortunately, in 1978, as the home videogame market moved to programmable, cartridge based
game units, Coleco was forced to dump over a million obsolete Telstar machines at a nearly crippling
cost of more than 20 million dollars.

Coleco president Arnold Greenberg ignored this near disaster and directed his Research and Design
team to begin work on a new home videogame system, the ColecoVision, which he felt would set the
standard in graphics quality and expandability.

o What was the name of the home PONG
clone that Coleco released?

9 What was the name of the man who
founded Coleco?

e Who was the president of Coleco
in the 1970's?
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Now try the same thing with this block of text. Don’t cheat!
Be sure to read the text before you look at the questions.

The Release of the ColecoVision
ColecoVision was released in the summer of 1982 at a retail cost of $199, featuring several
noteworthy advancements:

B The ability to display 32 sprites on-screen at the same time
B A 16 color on-screen palette out of a total of 32

B Three channel sound

Donkey Kong: The Key to the ColecoVision’s Success
The key to this new system’s success was its included cartridge. In the case of the ColecoVision,
Coleco successfully negotiated the right to release the smash arcade hit Donkey Kong.

Donkey Kong: Legal Problems with Universal

While amazingly popular, Coleco’s release of Donkey Kong with the ColecoVision was not
without its problems. Universal City Studios Inc., believing that Donkey Kong infringed upon
their own King Kong, threatened both Nintendo and Coleco with legal action. With a large
sum of money already invested in the license, Arnold Greenberg agreed to pay Universal 3%
of the net sale price of the game.

Coleco Caves and Nintendo Fights Back

Unlike Coleco, Nintendo fought the lawsuit, offering numerous in-court demonstrations of
gameplay vs. movie plot. Nintendo argued that in a previous case, Universal had argued that
King Kong’s characters and plot were in the public domain. Nintendo successfully argued its
claim and was awarded $1.8 million in damages. This prompted Coleco to file as well, earning

back a portion of the royalties they had previously paid to Universal.

o How many sprites could the
ColecoVision display on screen?

e What game was included with the
ColecoVision?

e Who sued Nintendo & Coleco over
copyright infringement?
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what did you

_ & S_Iﬁrpen your pencil
\ N &Iutmn So you took exactly 20 seconds to read two blocks of text and
- answer questions on each. How did you do?

This was buried in the
K fiest pavagraph- Did you

o What was the name of the home PONG find it?
clone that Coleco released? Telstar
‘/Og may hav'c 9ot this one
/ easily. That’s because the
answer was early in the first
6 What was the name of the man who . Paragraph of fext.
founded Coleco? Maurice 5*““""5
Did you get as far
as this bit of info in
e Who was the president of Coleco chanc\/ setonds?
in the 1970s? AV‘ho'd G?CCthV‘S
This was in the N
Liest bu\\c‘h; so it's
. / to vcca\\~
o How many sprites could the easy
ColecoVision display on screen? 32

This was vepeated several

times as well as starting the
e What game was included with the

ColecoVisionz Donkc\,' . K0h5 TR S “"°"‘d ahd {ih"rd . ‘h‘c:i’dlincs.
Aaain, easy to get, as it was
in a headline. i:w eye was
automatically drawn to
9 Who sued Nintendo & Coleco over [_ bold text. ! e

Universal

copyright infringement?

Text written specifically to be scannable is easier to quickly
read and understand. One of the blocks of text was written for
scannability, one wasn’t. Which do you think it was?
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writing for the web

Build a better online newspaper

A local alternative newspaper was so impressed with the successful
launch of the RPM record store site that they’ve decided to hire you to
create an online version of their print newspaper.

Although the paper’s always had well-written articles, they’ve been
struggling lately to keep their readers. The Editor-in-Chief also wants
to cover more than just news on the paper’s website. He thinks adding
hip articles on computing and gaming pop culture (geek chic) will
appeal to readers. The biggest challenge for this project isn’t layout—
it’s writing text for the Web. This new site’s the last chance to save their
paper, so they really need your help...

I can't thank you enough for
taking on this project. Before
things get started, could you
show me a concept on paper for
how the site will look?

AT A TR
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aspec

Hipster Intelligencer Online: project specs

Before you get started, the paper’s sent over some specs. This will help
you refine the look and feel of the site you’re building for them.

We can size the
tolumns using the

6°'dc'\ Ratio.

1. The site must have three columns to facilitate
a large amount of content and retain a
“newspapery" look and feel.

C\'\SY{?CV b o‘(: Head
First HTML covers
fhis in detail

2. All markup (both HTML and CSS) must properly
validate with the W3C validation tools.

. There must be an area on the home page to
place an image that will serve as the visual
element for the featured article.

This is no big deal.

4 The title The Hipster Intelligencer must appear
in the upper third (top fold) of the site.

We talked 3 lot about

¢olor in Cha
pter 5. Thi
one shouldn’t be a Frot’im

5. Use atleasta three-color scheme in the final
design.

The problem is TEXT

N one c.)f these specs look like that big of a deal. However, there’s one
majog 1ssue’ not in these specs: the Hipster is mostly text—lots and lots of
text. So we’ve got to build a text-heavy site that still feels usable and hip

234

Download at WoweBook.Com



writing for the web
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finished storyboard

LeRciSe
OLutioN

a
We've 90t a
header to hold
the title in the
top {old, as well
ds ,mrfnn tolumns )
for the main
tontent (two
hof ...os.wns.r ol
sidebar for links
to more tontent)
and an image
in the center
eolumn, also o
add some visug|
interest to the
main article on
.m.\rn —umwn.

You put together a polished storyboard based on the specifications for the site. How does yours
compare? How many colors did you use?

a0
[« [-Jlell=][+] &

The heading is at the top

left of the page just
like 3 4«._.1.\& newspapev-

We used a tream eolor for
the main page vwnrw«.o:sm.

And we also used white,
black and ved.

ya—,

.

$O_n» on +\0 <0¢<.~
storyboards. we'll
be building this site

throughout the chapter-

e

L

e

Chapter 7
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writing for the web

: Reavg BaKe Here’s some basic HTML and CSS to get you

started implementing your storyboard.

—//W3C//DTD XHTML 1.0 Strict//EN"

<1DOCTYPE html PUBLIC "
htmll-strict.dtd">

"http://www.w3.org/TR/xhtmll/DTD/x
1" xml:lang="en" lang="en">

"http://www.w3.org/l999/xhtm

<html xmlns=

<head>
<title>The Hipster Intelligencer</title>

" content="text/html;

ntext/css" media="screen" />

charset=utf-8"/>

<meta http—equiv=“Content—Type
t" href="redlantern.css" type=

<link rel="styleshee

</head> Don”c Cocack 4o link
<body> your css Kile!

<div id="wrap">

<div id="header">

. . * .
Thac<dw>swﬂ\ /* The Hipster CSs File */

</div>
hold our conten

CS<s Comments: The

<div id="content"> N b
{[A3 od
<div id="main"> a"d, Svav.{_; v browser st i
. We \ post \on } w J 19noves fha e,
</div> hem with the /* Whaslz ahead and type
<div id="center"> css at v\g\\‘b ever You want.
Add glob
global rules here (hl, h
4 2' 1S Ul, etc...)

*/
#wrap {

}

</div> K_ﬁ

<div id="sidebar">

</div>

</div>

#header | Remember the # sign
3 vepresents an id in the
HTML file.

</div>

</body>
</html>

#content {

}

#content #main (

3

Stop! Be sure and create these
two files before you move on.

#content #center {

}

#content #sidebar {

}

Now we need some content
so we can add some style...
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add a dash

Wow, this is coming along great!
Could you use this article T've

written to show me how content
will look in the design?

‘Che Nipster dntelligencer

DALY HIPSTER NEWS + EVENTS

Website copy

In 1973, Gary Gygax, a game designer from Lake Geneva, Wisconsin, and Don
Kaye founded Tactical Studies Rules in order to publish the rules for Cavaliers
and Roundheads, a miniature war game based in the English Civil War.
While Cavaliers and Roundheads was the initial focus of Tactical Studies
Rules, Gygax and Kaye also wished to publish the rules for Dungeons &
Dragons, a fantasy miniature role playing game developed by Gygax whose rules were
based on Chainmail, a medieval miniature game developed by Gygax and Jeftf Perren
in 1971. As Cavaliers and Roundheads began generating revenue for Tactical Studies
Rules, the partnership was expanded to include Dave Arneson and Brian Blume.
While Dave Arneson was brought into the partnership as a game designer, and left
shortly thereafter, Brian Blume entered as a funder. Blume believed that Cavaliers and
Roundheads was not generating enough revenue, and encouraged Gygax and Kaye to
focus their efforts on releasing Dungeons & Dragons.

There is considerable debate as to the contributions that Dave Arneson made to the
initial development of Dungeons & Dragons. While Arneson has labeled himself “The
Father of Role-playing,” and has said that he was responsible for writing

¢M/‘

Don’t worry! All this text is available online

( Relax Check out www . headfirstlabs.com/books/hfwd/chapter7/copy.html

to get the full text you’ll need to complete your site.
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for the web

—Test DRIVe

Now that you’ve got the framework for your site built in markup, add the content that
the Editor-in-Chief has provided to the main content section of your HTML page.
Remember, you can download all the copy from the Head First website.

Place the editor’s €opy in the main <div>

in(i;oﬁgforgc{ to entlose pavagraphs

<div id="content">

<div id="main">

</div>

<div id="center">

Open the new Hipster page in your browser. How does it look?

t}xerelgre no

Dumb Questions

Q: Do people really read that much Q: Hmm. Okay, but that two blocks of Q,: So you mean | can apply these

more slowly online? text didn’t seem all that different to me. principles to my blog? It's not just for
How come | remembered so much more online newspapers and long articles?

A: Yup. Lots of scientific studies have from the second one?

come to the same conclusion, but you did - Absolutely! You can apply this to your

your own experiment with the 20-second - It's all thanks to chunking—breaking blog or any other text you know folks will

reading test and found the same thing, right?  down content into smaller easier to read and  have to read on a computer screen.
understand bits. Sounds simple, but it's a
killer tip for getting people to read more of
your site. We'll take a look at how over the
next few pages.
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loooooong text

| In 1973, Ciary Giygax, a game designer from Lake Geneva, Wisconsin, and Don Boaye founded Tactcal Srudies Rules in
anler o publish the rules for Cavaloers and Boundheads, a mimiabore war gane based m the English Cival War, While

| Cavabiers ard Romindbeads was she matial focus of Tachcal Stubics Bulies, G}'g:n sl Ku}'l.' aabsis wishied 1o Tltlh1i\ll the ruales
for Dungeons & Dragons, 4 fantasy miniatere robe playing game developed by Gygax whose naleés were based on
Chammail a medicval minianre pame developped by Ciygas and Jedd Pemen in 1971 As Cavaliers and Roundbesds began

| pencrating revenue for Toctical Studies Rules, the partnensdip was expanded tooinclude Dave Ameson and Brian Blame
While Dave Ameson was brought inte the partencrship as a game designer, amd left shonly thereatter, Brizn Bheme entered
a5 0 funder, Blumie believed that Cavaliers and Roundbeads was nod genembng enough revene, and encouraged Gy'gax

Uh oh... so muth ‘COY and Kaye wo focus their effons on releasing Dungeons & Dragons.

adab\c ‘{',C‘/*'h ov\\lV\C. | There 15 comsalerable debate as to the contnbutins that Dave Amcson nade o the nstial development of Dhngeons &

ve | Do, While Ameson has lnbeled hinsell Thee Fadver of Rme-luJ.nlr.lg.nnd hag said thal he wag rnpclmlhlu lor wriling

| the game in is entirety. Ciygax contends that be kimsel was primary responsible for the developmens of Dungeons &
.”ﬂgilnﬂ and Amezom’s myvalvement, while Impamant, wias Mnlﬂhuwf}'. \.ﬁl:r"ﬂl;'uf‘.l' hﬂllﬂti Hules waz dizsalved, and

| T5R Hobhees, Inc, was formed, Ameson continued 1 reccive enodd for hs mvalvement in the devebopment of Dumgeons
& Dmgone, as well ns m}llll.lﬂ per his eontract

| In 1974, after the hlgm‘_l.' uccessiul release of uuﬂgm;& Dnﬂnﬂi. Lhom Kﬂ.}'{' died of @ stroke. The immsediane resull was
that Blume and Gvgax dissolved Tactical Studscs Bubes and lounded a new company named TSR Hobbics, Ine. The boand
of direcins for TSR Hobbics, Inc. conssted of Brian Blue, Gygax, and Kevin Bleme, Brian Blume's vounger brother who

| has received shares from Melvin Blume, Brian and Kevin's father, who had puschased shares in the company. Brian Bluns
acoed as President of Crearive Adffaes, while Kevin Blume acted as Pressdemt Ut{'mm and ';.l}'gﬂ acted as e
company's CECH and President. Unlike the equal partnershap of Tacixal Swidies Rulbes, Brian Bluine & Kevin Blume
ovined a ﬂ!llﬁll'il'_\' of the mew nm'q'un}"q whares

Initially. TSR Hobbies, Inc. expenienced phenomenal success in both the United Stares and abroad. Unforiunately. despie
| the fact that the Dungeons & Dragons bramd was becoming more popular and widely recognized. the Blume’s bogan o
greaily overvxiend the company's reach. They not only moved ingo domsidng soch as boandgames and s, bul they began
| m:ln'rml'}- m mr:mrk:lhl}' umrelated prens Furfngs. thse bt evidence of this wos the umppnu'mtm'quis.iliun. of Greenfield
Needlewomen, o needlepoint business owned by one of the Blume's relmives. In addition, TSR Hobbies. Inc was
reenarkahly aversatted ithe result of the Blume's nepotism). Further, Kevin Blume had grossly overprimed millions of
| copaes of the preveowsly successful mubti-path Dungeons & Dagons adventune books, all of which could not be sohl Inan
el o nli!iu;.lb;' the rlun.uuiny Tmuneial problems, TSE Hobbies, I was restructueed inho four wmm:niﬁ' TER, Inc, TSR
| Venmtures, TSR Intemmional, and TSR Ensemainment. TST Inc. comtirued m mamuibenire the company s core Dungeons &
I‘.Iraa;clm. rale plaving pntduu; T5H Vientures focused on the production of plastics and wys im Asia, TSR Intemasonal
cas busanesa, distnibution aml sales there, Dcensing and prodlucisn. TSR Enlertamment,
bter I.'|LH1U.‘|“| A& e B 'I‘.qu.:_mml.& [hragims Enfertainment arparilion, wis
nimment markets, such as movie and selevision. Unfornumately. TSR
ngeons & Dragons camoon. Upon mulmple occagions, Gygax had said
as keepang foncign meeme away from LS faxation

Wow. That online version's long
and wordy. There's got to be

something we can do to make this
easier to read...

mianey as a result of mismanagement. Eventaally, both Kevin aml
after being accused of misusing corporane fiunds and sccumulating
te aequisiions, In the wake of the Blume's depamuarng from the baand
inexl pantiad control af the company, Howeves, unbekownst to
potiations with Lomaane Williams, a potentisl mvestor who Gygax had
a5 an officer, o dcquine their majoriny ssock. When Williams finafly scquined a
comtrolling stake . Gygax anempied wo have the sale declared illegal. Unfomunately, the anemp faibed, and
Gypgax sold his remaining stock 10 Wilkiams amd uscel the capizal o form a new company entithed New Infiny Proguctions,

The deparure of Gvgax from TSR irepambly changed the tace of the company. TSR successfully cxpanded imo arcas

such a8 magaznes, paperback thetion, and comie books. In addirion, the company released popular new rale-playing

scltmgs mehiding !Implrﬂnn:r. Havenlll, Forgedien Bealmes, :|ruliir|:_|.'|uwk. all ol whech have had an l:ru||.|1'.|||g mmpac] on
| the whistop n1||:|'|'la:;|.ng I.ul:ulsrzp-:

| However, the company was unabbe 1o adapt so the cominwed fragmentation of the abletop BPG community as new
products were rebeased by other companies, In addition, in an eifon w compete in the emerpent colbectible card game
market, TSR released # series of products, sisch as Dragon Dice ansd Spellfiee, which simply did not sell. The downwand
fnanial spiral was aggravated by the fact that, as thewr products continued b performn poorly in the marketplace, TSR
began o legally amack those who 0 believed infnnged on its imelleotual propemy. The wrgets of these begal actions inclwded
nid oy other corporations and businesses, but indrviduals fams involved in amhoring fan fherion and D&D fan modules.
Thee result of these actions was that TSR was widely pereeived as directly attacking i customers

In 1957 ns TSR approached receivership, the company and oll of its miellecnasl propeny wene soquired by Wizands of the
Coast. Ironscally, Wizands of the Coast which was now widely considered to be the preemanent bleop rode playing game
company had boen I'L'hTMII.'\GIhlI.' for publishing Magwc: The Glathenng, the e whise remarkahle success had been
responsible for TARS fnifure in the collectible cund jay mmeket, A er the sabe 1o Wizarnds of the Coast, which continoes fis
publish Drungeons & Drogons w this day. TSR was showly dismamled. In 2003 the final TSR mudemarks were allowed w
expine by Wizands of the Coast.

nl.!li'lﬂ( s akmicsd constang Il.:pl arsl fnascial roubdes, TSR had a lanl!iu.g mpact an bath dlg’.ilulam.l |||i|r|-|:I|.:iI:|.'I g D¢
might casily argue that TSR has bad nwore impact on the enemainnwent ganie industry (digital or non-digital) than any other

| company in the history of games. Mot only ane many conpuaicr rele playing ganses hased on the archeryvpes and mechanics
first nroduced in Dungeons & Dragons, but many of the luminarics in the hastory of digiml games were greatly influenced
h:v TAER aml it vanous Flrlldlll;l'.! T5RS |'|r|:u,||||.:|x laave hu‘lu_ SEG ruw\'sl nio he realm m'pupular culisre

| Founded in 1973 by Gary CGiygax and Den Kaye as an evenua]l means w publish, sell, and dismibune the nales of Dungeons

& Dragons. TSE went on s become one of the most noseworthy companies in the enieramment ganse indusmy. While
Dungeons & [ragoms went on o have a sagnificant Lstmyg impacd om both digital amd non-digiial gomes, TSE, asa

| comorate enlity, i Tu.-!h:lpe. bt Koy for ils Anancial woes and the hitter conflict that nrose over nwrl.cn.'hm of the
company and it inwellecnaal propery. |
240 Chapter 7 .

YikCS/ Look at
the length of
that sevoll bar-



writing for the web

Improve your content with the Inverted Pyramid

A low percentage of people scroll beyond the information that’s
initially visible in their browser window. Even if your users are willing
to scroll, most of them decide whether they want to read the page
based on what they see in the browser window when the page loads.

To account for this, you should structure your text like an inverted
pyramid. Start with a short conclusion so that users can quickly get
the gist of the page, and add detail afterward. This way, users can
stop reading at any time and still be confident that they’ve already
read the important pieces of information.

Put the most im?orfan‘f: s{u‘q:
at the top of your text. Users
should be able to vead Your fivst

Paragraph and get the idea of
the whole piece.

Main Heading

A little body text to give the user some context and a
brief introduction to the page content.

* Then maybe a few bullet points

* that contain the highlights

 of the page content.

Another heading

Some more body text that

gives the user more
detail about the
content of the

page.
And so

on...

™

Content that's progressively
less imPor‘l:ah{:, even {:hough it's
still well-written Stuff that's
not essential o the user’s
undcrs‘l:anding of the article

tan 90 down here.
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inverted pyramid

Exegcise
(1)

Here are two pieces of text. One was written using the inverted pyramid, the other was not.
Read both, but stop reading when you feel that you've gotten the gist of what the article contains.

Avalon Hill, now owned by Hasbro and operating as a division of Wizards of the
Coast, was a tabletop game company specializing in war games and strategic board
games. They were not only responsible for pioneering many of the key concepts of
modern tabletop wargaming—such as the hex grid and zones of control-they were
also responsible for publishing some of the most recognizable titles in the board game
industry such as Civilization, Axis and Allies, Runequest, and Dune.

In 1958, Charles Roberts founded Avalon Hill in order to capitalize on the success of
his game Tactics. Self-published in 1952, Tactics was particularly noteworthy because
it was based on actual war tactics and scenarios. As such, Tactics is considered to be
the first modern tabletop war game. Shortly after the company was founded, it released
Tactics 11, the sequel to Roberts’ original game. Shortly after the release of Tactics II,
Avalon Hill published Gettysburg, which is widely considered to be the first tabletop
wargame based upon an actual historical battle.

Avalon Hill enjoyed moderate growth through the 1980s and early 1990s. However,
during the mid 1990s, the board game industry as a whole began suffering a downturn
in sales. Not only had overall sales of their board games decreased, but the company
had also lost the rights to two of their most popular games, Civilization and 1830, in

a legal battle with the computer game publisher Microprose. In the summer of 1998,
Eric Dott, president of Monarch Avalon, Inc. (the parent company of Avalon Hill),
sold the rights to all Avalon Hill titles, all back stock, and the name company itself

to Hasbro, Inc. Hasbro continued to publish games under the Avalon Hill name. In
late 1999, Avalon Hill was made a division of Wizards of the Coast, who had been
purchased by Hasbro earlier that year. Wizards of the Coast continues to release games
under the Avalon Hill name, including Axis & Allies, Betrayal at House on the Hill,
RoboRally, and Risk 2210 A.D.
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for the web

Warhammer, which is currently in its 7th edition, is played using player-selected armies of
25 mm - 28 mm plastic or metal miniatures. The game rules (as well as storyworld material)
are published and released in a series of books (some of which are core to gameplay, while
some of which are supplementary). The game itself is generally played on a surface, the
standard size of which is 4x6 feet. While the game can be played with just the miniatures,
players will often use model scenery, such as trees, buildings, and topography, in order

to add realism and depth to their game. Each unit (either a single miniature or a group
of miniatures) has a point value based on their power or skills. Players build (or “draft”)
an army based on an overall point value set by the game type. For instance, a 700 point
game means that each player can build an army totally 700 points or less. Movement
across the playing surface, which is turn-based, is measured in inches and combat between
units is accomplished through use of six-sided dice. Victory in Warhammer is most often
determined by victory points, which earned by killing enemy units and meeting scenario
based special objectives.

It’s important to note that Warhammer is not a collectible game. As a result, miniatures
are not sold using a closed-box, random model. Players simply pick and choose the
miniatures they want to have in their armies, and buy them individually or in large sets. It
is also important to note that Warhammer miniatures do not come pre-painted. It is the
responsibility of the player to paint their own miniatures. As such Warhammer is somewhat
of a niche product as it requires specialized skills to fully experience the game. In addition,
unlike other pre-painted tabletop miniature games, such as WizKids’ HeroClix, Wizards
of the Coast’s Star Wars Miniatures, or Fantasy Ilights Games’ Mutant Chronicles CMG,
the Warhammer community has a unique system (which is both formal and informal) that
recognizes particularly talented miniature painters. Generally speaking, Warhammer is
most commonly played in game stores, hobby stores, and comic stores. In addition, Games
Workshop organizes a Grant Tournament season each year in which players compete

against one another for community-wide recognition and prizes.

Which was easier to read?
Can you identify the text written using the inverted pyramid?
How do you think the inverted pyramid makes text easier to read?
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which was it?

You read two pieces of text until you felt you'd gotten the gist of what each article contained.
Which one did you stop reading first? Let’s take a look at the first two sentences of each

. adSe opening paragraph:
' Ly;ﬁpﬂ Text blocko was written with the inverted pyramid.

Avalon Hill, now owned by Hasbro and operating as a
division of Wizards of the Coast, was a tabletop game
company specializing in war games and strategic
board games. They were not only responsible
for pioneering many of the key concepts of
modern tabletop wargaming—such as
the hex grid and zones of control-

they were also responsible for
publishing some of the most

recognizable titles in the
board game industry

\

We |carn a lo{: abou{:
what we ¢can expect in
this article from the
first two sentences.

such as Civilization,
Axis and Allies,
Runequest,

and Dune.

Warhammer, which is currently in its 7th edition, is played using player-selected armies of
25 mm - 28 mm plastic or metal miniatures. The game rules (as well as storyworld material)
are published and released in a series of books (some of which are core to gameplay, while
some of which are supplementary).

Bo\ring stats like the size of
plastie miniatures aren't good

oFcninf) matevia). No
Pyeamd hevel o inverted
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writing for the web

% | Copy Magnets

e
e | .
| Organize these chunks of text from the Editor-in-Chief’s copy
using the inverted pyramid. Remember to keep the most
important information at the top.

Despite the restr ;
ucturing, TSR, Inc. conti
Eventually, both L2 > Inc. continued to lose money as a result of mj
being accz,sed OfKe'Vm and Brian Blume were removed from the board of direscntq anagfement
unapproved and susing _Corporate funds and accumulating large debt in th ors a. ter
tnappropriate acquisitions. In the wake of the Blumes’ d Ctpur;ult of
eparture from

nal success in both the Unite

¢ Dungeons & Dragons brand was
greatly overextend

d games and toys, but
dence of this was

experienced phenome
he fact that th
d, the Blumes began to
domains such as boar
Perhaps the best evi
a needlepoint business owned by

Initially, TSR Hobbies, Inc. .
and abroad. Unfortunately, despite t .
becoming more popular and widely recognize
the company’s reach. They not only moved into
they began to diversify in remarkably unrelatedlareas. N
the unapproved acquisition of Greenfield Needlewomen,

one of the Blume’s relatives...

gmentation of the tabletop R

zec tl;illeased by other companies. In addition, in ZE eﬁfj ,
! ¢ card game market, TSR released a s,eries f .

and Spellfire, which simply did not sell ’

to compete in the emergent coll
products, such as Dragon Dice

In 1973, Gary Gygax, a game designer from Lake Geneva, Wisconsin, and Don Kaye founde
Tactical Studies Rules in order to publish the rules for Cavaliers and Roundheads, a miniature war
game based in the English Civil War. While Cavaliers and Roundheads was the initial focus of

Tactical Studies Rules, Gygax and Kaye also wished to publish the rules for...
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content in the

= Copy Magnets Solution

You organized chunks of copy from the Editor-in-Chief using
the inverted pyramid. How do you think users would react to
the text as it is here?

In 1973, Gary Gygax, a game designer from Lake Geneva, Wisconsin, and Don Kaye 'i“oended
Tactical Studies Rules in order to publish the rules for Cavaliers and Roundheads, a miniature war
game based in the English Civil War. While Cavaliers and Roundheads was the initial focus of

Tactical Studies Rules, Gygax and Kaye also wished to publish the rules for...

success in both the United States
ns brand was
ecatly overextend

enomenal
at the Dungeons & Drago

began to gr
the Blumes beg cames an d toys, but

i d
domains such as boar . .
Perhaps the best evidence of this was
oint business owned by

TSR Hobbies, Inc. experienced ph
despite the fact th
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Initially,
and abroad. Unfortunately,
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the company’s reach. They not only movecll 1tntc<1) o
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to diversify in remarkably unrelate )

tt};leyutr)leaii)nroved acquisition of Greenfield Needlewomen, & needlep
e

Lone of the Blume’s relatives...

l)CSPll( l]l( restructur mn l SI{ ]]l . con l]lu(fd to l()S(f mone y as a (Sllh ()i mismana ement.
g, 5 C. C S g
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f move fr()m lhe b()ard ()f dH ectors after
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negotiati . . - .
" gotiations w.1th Lorraine Williams, a potential investor who Gygax had brought into th
ompany previously as an officer, to acquire their majority stock i o

gmentation of the tabletop RPG
re released by other companies. In addition, in ai effort

This still seems too
long. I really don't want
to read all that text...

Scannable web copy

B’ has content ordered by the inverted pyramid
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Compress your copy

One of the easiest things you can do to make text more
web-friendly is remove unnecessary content. If your text’s clear and
concise, your users will spend less time reading and will be happier. «——

So what’s the best way to write less but still keep the relevant
content in your article? It’s a matter of careful editing. Get to the
point quickly with short words and phrases and concise two to three
senlence paragraphs.

Reduce adverbs (words that change other words and often end in
-ly, like “areadly big moose”) and replace passive phrases with active
phrases (“ i i ”
vs. “hydrate your brain with eight glasses of water daily”). You'd be
surprised how many words don’t have to be included in copy for it
to make sense.

When you’re done, re-read your copy. If you can’t work out what it
says, what hope do your users have of understanding it?

K\S@rpen your red pen

for the web

Thcy won't vealize why,

but You Jus‘(: saved them
strained eyes/

N Take the article that the Editor-in-Chief gave you and edit

it down so it's shorter.

‘Che Nipster Intelligencer

DAILY HIPSTER MEWS + EVEMTS

The full text to
edit is available at
www.headfirstlabs.
tom/’ books/ h‘CWd/
chapter1/eopy_
edited himl

Website copy

In 1973, Gary Gygax, a game designer from Lake Geneva, Wisconsin, and Don

Kaye founded Tactical Studies Rules in order to publish the rules for Cavaliers and
Roundheads, a miniature war game based in the English Civil War. While Cavaliers
and Roundheads was the initial focus of Tactical Studies Rules, Gygax and Kaye also
wished to publish the rules for Dungeons & Dragons, a fantasy miniature role playing
game developed by Gygax whose rules were based on Chainmail, a medieval miniature
game developped by Gygax and Jeff Perren in 1971. As Cavaliers and Roundheads
began generating revenue for Tactical Studies Rules, the partnership was expanded to
include Dave Arneson and Brian Blume. While Dave Arneson was brought into the
partenership as a game designer, and left shortly thereafter, Brian Blume entered as

a funder. Blume believed that Cavaliers and Roundheads was not generating enough
revenue, and encouraged Gygax and Kaye to focus their efforts on releasing Dungeons
& Dragons.

There is considerable debate as to the contributions that Dave Arneson made to the
initial development of Dungeons & Dragons. While Arneson has labeled himself “The
Father of Role-playing,” and has said that he was responsible for writing the

D t WoweBook.Co
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harpen vour red pen
P ySolu’monP

You edited the article that the Editor-in-Chief gave you so it's

shorter. What else will you need to do?
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t}]ere qre no °
b Questions

Dum

Q: So if people don't like to read on the Web,
what's the point in editing my text down? Won't
users just go ahead and print it to read offline?

A: Sure, some users print pages for future
reference, but think about how you use the Web.
When did you last print a page to read later? Most
people surfing the Net want quick answers, so it pays
to give them text that's quick to read.

Q: Wait. Won't that mean they spend less time
on my site, not more?

A: Actually, no. Sure, the occasional browser who
was looking for something specific will read the page
then head on out never to be seen again, but the
majority of users are hooked by good content. Once
you've got them hooked, you can feed them more
content with carefully placed links to related articles.

Q,: So this inverted pyramid thing... How do |
work out what's most important about my content
so | can present that to users after a general
introduction?

A: There are no hard and fast rules. If it's content
you wrote, you should have a good idea of the two or
three main points you want readers to take away. If
it's content you received from someone else, read it
through and see if you can find the main takeaways.

for the web

Q: So if my content’s ordered by importance,
how do | know when to stop?

A: If some bit of content’s so far down the
importance line that you're not sure whether to include
it, that may be enough of a hint to get rid of the text.
Of course, if you're still not sure, be the user. Imagine
you're reading the text. Does that last little bit of detalil
help you understand the main gist of the text? If it
doesn't, you know what to do: Dump it!

Q: So how much content should | have
removed when | edited my text? You made some
changes | didn’t even think of...

A: There’s no perfect answer to this, but if you
follow the rules to create 2-3 sentence paragraphs and
remove unnecessary words, you'll find your text will

be significantly shorter. Shoot for around 80% of your
original text's length.

Practice will help here, but you can learn a lot by
looking at other sites like yours to compare their
writing style. Chances are, if you're following the rules,
you're already seeing places where they could slim
down their content a little!

The inverted Pyramic[
and ea[iting are useful
tools, but so is re-reac[ing.
Once you're done editing,
take another pass tllI'Ol[gll
and see if you can shave
off just a little bit more.
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test drive

—Tast DRIve

Update your XHTML so that it contains only your edited text. Let’s
test it out in the browser... are we getting any closer?

250

The Hipster intedligencer
| @ parp e heagthrniah s com fhooks Mviwd fchaprer? ooy _edioed kami Ha- J
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In 1973, Gary Crvgan and Don Kaye founded Tactical Stuchies Rules (TSE ) o publish the miles for Cavaliers amd Boundhends, o game based in ibe Engleh Civil War, Cavalers
and RoundBicads was the imitial foous of TSR, bt Gygax and Kaye also wished o publish (b mles for Dengeons & Dragens, 3 mle plaving game developed by Grygax, As

Cavalers amid Roumlheads began goncrating revenue for TSR, the patnership was expanded 1 inchsle Dave Amcson and Brian Blume, Bave was hroughi imo the pastnership
as i game l.kbignr:. bint soom lelt, while Brizn Blame eoiered as a fander, Blume beleved that Cavabiers and Roundbcads was rmlgl.:m.:mling enough revenag, and enouraged L
Ulypax and Kaye to focus their elforts on releasing Dungeons & Dagons

In 1975 Dhon Kaye died of a stroke. The immediare resalt was that Blanse and Crygax dissalved TSR and founded a new company namad TSE Hobbics, Inc. The board of
derectoss tor TSK Hobbaes, Ine. consisted of Brian Blume, Gy AN, sl Bovin Erleme. Bran was President of Creative Adfairs, Kevim wias President of Opcmanons, and Gygax
ws The u;'.nqun:.-'s. CEO and Presidemt. Unbike |h:~a;|u4! pannurihip of TSR, heothers Brian asl Keven owned o |m'|nri|:ru|'|bc new nu'nrmm_.-'i shames

TAR Hobbacs, Ing. expenienced phenomenal sucoess m baoth the Unmtesd Seates and abooad. But the Blumes begam mo overextend the company's reach. They moved indo divmains
such as bisanlgames aml woys, and began W dversify mio unmeled argas, The best evidence of this was the unapproved acquisition of Greenfichd Meedlewomen, a needlopaoint
buasingss owned by ong of the Blames' relatives; Adso, Kevin Blunse bad printed mallions of copies of the previously suceessial mult-path Dungeons & Dragons advenbure
bouks, whech coulin't be sold

In an ctioer o mungaie te mouming tinascial problems, TSE Hobbics, Inc was restrucnaned inso foar companss: TSK., Inc.. TSE Venmres, TSE Iniemanonal, and TSE
Emenainment. TSR e, comtingsd w manutacnm the company’s core Dungeons & Dragons mole playing producis. TSE Venmans ocussd on IJNFHHUL'IKIH ol plisics s oy
in Asia, TSR Iniemaional was csahlashed i MRS OV erTRIE husiness, distribution, sales ard licensing, amil pmb.u'li:m TSR Enicrininment was rc-:qumﬂhlr for levemging
TSR's I in other enfertamnient markets, such & movie and delovision ifnlnrfunah:'l:,'_ TSR Entersinment's |.'|I1|.:||' sdeeas Wik the shar liviad I'l||n;mm & I'.Inr.:gnru Camoen
[i}'H!II cluimsed 1he separale 4.u|r|'u1ru|!iur|-; were Blume's atlempl ol l@ing !'lm.'ign npame sy o 7S maation

Drezpine the restructaring, TSR, Ing, contmued 1o lose money 22 a resulf of mismanagement. Eventsally, both Kevim and Brian Bline were acoused of misusing corporate funds
and anunuhlm; large debt i the pursust of unapprosed and inapproprate acguesttions and removed From the boand ol direclors. Aller the Blumes' departure Erom the vl wi
dwreciors, Gygax assumed the role of CLO and regained panial cosrol of the company. But Kevin and Bran Blume were in secret negotistions with Larrame Willians—a
podcnial invesior who Ciygax had brought imo the company previcasly as an officer—to acquire the majority stock. When Williame finalky acquired the conmolling stake in the
company., Gygax med 1o have the sale doclared illegal. The atempt fased. and w0 Ciygax sold his renaining stock to W illiams and used the capital o form a new company called
MNew Indinity Productions,

'I'!V.'Jh.'pmun.- ilf[i}'u:l: from TSR ln'pumhl-!.' I.'|II1II1.3{1| the Esce af The conpany. TSR alll:l.'l.'L'\.IiJII:L'ﬂpur!Iull i angns such as magnzines, [mrmh.tcl fichon, o com baoks
In adelitsan, the company released popular new olesplaving settings inclxling Dragealance, Ravenlolk, Forgolien Realns, and Grevhawk, all of which have hal an enduring
impact om the abkesop mleplaving landscape

In 1997, ax TSE approached recemvership, the company and all of iis inellecnal propeny were scquared by W izands of the Coast. Irenbeally, Wizsnds ol the Coast, had published
Magic: The Giathering. the game whose remarkabde success had boen responsibde for TSE's failune in the collecrible card gans market. After the sale, TSE was showly
desmantied. In 2003 Wignnds of te Coast allowed the final TSH mdemarks 1o expae. Wiz L oonimues ti publish Dungeons & Dragons o this day.

Elc-a.plh: ite bt contand legal snd financial troubles, TSR had 5
enlerninment game iruJus.ir_\' ham any wdher campny i 1he hi
intmilsced in Dungeons & Deagons, bt TSR and 18 various |
popielar caliare

otild argue that TSR had more it o0 the
o The u.rrho:l:lg.'pus. anil mechamics first
have boog since posscd mio the realm of

That's much better, but it still
looks like way too much in my
browser. All that text on screen's
a little overwhelming.

How would you fix this?

You’re a web user. What do other
sites do to break up content and
make it manageable?

|
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writing for the web

So we still need to break the text down some, huh? How
about using a list o make the content more scannable?

Jim: How would that work? Doesn’t a list just add a bunch of different-sized
chunks of text for user’s eyes to scan?

Frank: Lists break up large blocks of text into smaller chunks that are easier
for the user to read. And they give the user’s eyes something to lock onto when
they scan the page. Let me show you how it works. I’ll write out some text then
show you how it can be broken down into a list.

Lists do a great job of breaking up text and making the content on
your page more scannable. Lists can break up paragraphs that seem to
have lots of list-type items in them, and lists can even break larger
paragraphs into smaller chunks, essentially building a list of paragraphs.
Lists can be used in the main content body, sidebars, navigation, forms,
and pretty much everywhere else on your page.

Jim: That’s not bad, actually. Looks like the first paragraph of an article about
lists, using the inverted pyramid to get all the important points up top.

Frank: Ha ha. Yes, well, you know, I've been paying attention. So anyway; like
you say, this text isn’t bad. But it could be much quicker to scan and read—

Jim: —in a list?

Frank: You betcha. Just like this:

Use a list when:

®m You need to make your text scannable

m  Paragraphs or sentences have “listable” elements

m  Large blocks of text can be broken into 1 or 2 sentence chunks

Breaking text intoa list
Alows readers o quickly
glance at the text and
extract information-

Jim: Neat. Those bullets summarize three sentences of your text into just three
bullet points. But what about the rest of the text?

Frank: [writing]

Lists can be used in different ways all over your site. Try them in:
® Your main content

m Sidebars

®  Navigation and Headers

you are here » 251
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pyramids and lists online

L.08% ExerciSe

Visit the following sites and annotate these screenshots. Which of these sites use the
inverted pyramid? Why do you think any of the sites wouldn't use the inverted pyramid?
Do any of the sites use lists and bullets? Why or Why not?
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writing for the web
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which site does what?

I.DNS' E’I_-?RQISQ Which of these sites use the inverted pyramid? Why do you think any of the sites
SOLyt\ON wouldn’t use the inverted pyramid? Do any of the sites use bullets? Why or Why not?

Slashd.o'l: and Newsvine use the inverted
Pyramid to present content 4o Lheir users.

slashdot.org

Qlashdot uses a I
displayed in 3 list or

. H .com N . ) . . .
| hybrid. Posts are newsvine ewsvine doesn't use lists as its main
s’c—‘;i:gvzfl da\l : Each avtitle extevpt layout tool but does a great job of

Kk oreen backgvo\md Placing them in sidebars and extra
has 3 title and 2 ﬂvO‘tCa:; i:lac: i{? down the page: content. Notice the bullets in each
fhat eatehes your eye of the three eolumns.

Digg, everyone’s favorite technology aggregator, Original Signal breaks

its tontent into
The fivst lists the
ath site. The setond is 3
elow each site’s headin

is one gian{: list. The most veeent, most popular two sets lists.
“diggs” act as bullets to grab your eye, and they header for ¢
provide a nice clickable link to the story. list b

most vecent stories fivst. 3 with the

iginalsignal.com
These are our answers. Yours may be a little tech.originalsignal

diffevent, but eheek the sites again if Your
annotations are a LOT di‘c-('\crcw{: than ours.
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for the web

_ .-g{ﬁrpen your pencil
"N Take this paragraph from the Editor-in-Chief’s copy you already

edited and make it more readable by turning it into a list.
Hint: You can use a sentence or two to explain what the list is.

The departure of Gygax from TSR irreparably changed the face of the company.
TSR successfully expanded into areas such as magazines, paperback fiction, and
comic books. In addition, the company released popular new role-playing settings
including Dragonlance, Ravenloft, Forgotten Realms, and Greyhawk, all of which
have had an enduring impact on the tabletop roleplaying landscape.

t.
nt worv about wTML \Ic
R:s{ vc::iJcZ this text as 3 list.

255
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list your good points 1, 2, 3

N -.fp,&erpm your pencil
N salutlun You made this edited paragraph more readable by turning it into
- a list. Leaving a sentence or two to explain what the list is helps

give the user context.

The departure of Gygax from TSR irreparably changed the face of the company.
TSR successfully expanded into areas such as magazines, paperback fiction, and
comic books. In addition, the company released popular new role-playing settings
including Dragonlance, Ravenloft, Forgotten Realms, and Greyhawk, all of which
have had an enduring impact on the tabletop roleplaying landscape.

This tonkent alveady uses the
inverted \/\'amid (most im?o\r‘{:&nf
tontent E‘nrs{:), but now it's broken
down even Lurther into lists.

The departure of Gygax from TSR irveparably thanged the face of the company.
7 TSR suttessfully expanded into aveas such as:

Notice how a little @ Maoazines
text before each J “— These lists items are p\ragmcn'ﬁs
list gives the list @ Paperback fittion <=—— so they don’t need Func'l:ua'tion‘
some Context. but notice that the fivst )
. I d
@ Comic books < after each bullet is tapi{:al‘:v::d.

[n addition, the company veleased popular new vole—playing settings, intluding:
@ Dragonlance
@ Ravenloft
® Forgotten Realms

The tontent that we used to create
the lists alveady listed a number of
items, so it was yc\r-(:cc{: Lor, uh, lists!

e é\rcyhawk
All of these have had an enduring impact on the tabletop vole—playing landseape.

«

The last sentence Scannable web copy
needed a small edit . .
now that it Follows B’ has content ordered by the inverted pyramid

a list.
E’ has been edited so it’s shorter

E/ breaks down content even more with lists

256 Chapter 7
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Add lists to your XHTML

Go ahead and edit the rest of your text to add lists where appropriate.
When you’re done, alter your XHTML so that it uses lists, too. You
can use unordered and ordered lists to give you bulleted or numbered
list items:

Unordered list

<p>My favorite Seinfeld episodes</p>
<ul>
<1i>The Chinese Restaurant</1li>
<1i>The Pez Dispenser</li>
<1i>The Yada Yada</li>
<1i>The Junior Mint</li>
<1i>The Big Salad</li>
<1i>The Fuscilli Jerry</1li>
<1i>The Rye</1li>
<1i>The Merv Griffin Show</li>
</ul>

Ordered list

writing for the web

<p>Top 10 reasons to move to Chicago</p>
<ol>

<li>Lake Michigan</1li>

<1i>The "Chicago-stlye" hot dog</li>

ano

Bo/6Eo

<1i>The "E1"</1i>
<li>Millenium Park</1li>
<li>Wrigley Field (even if you don't like the
<1i>The Bean</1li>
<1i>The Sears Tower</li>
<li>Really Deep-dish Pizza</1li>
<1i>The Midwest accent</1li>
<li>intelligentsia Coffee</1i>
</ol>

Stop! Create lists in your XHTML hefore you move on.

Top 10 reasons to move o Chicago

Lake Michigan

The "Chicago-stlve™ hot dog

The "EI"

Millenium Park

Wrigley Field {even if you don't like the cubs)
The Bean

The Scars Tower

Really Deep-dish Mizza

The Midwest accent

Intelligentsia Coffee

e R
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how’s it looking

- T esr DR'VQ Heve's owr XHTML wikh lisks.

So you've applied the inverted pyramid to your article, edited it Check 1€ ot for pourself ot
www.-headfivstlabs.com/books/ hfwd/
thapter7/eopy_edited listshim]

some, and now you’ve added lists. How’s it looking?

S ML FE o i v e b s it o | Bt b P b Mooy, el 40EL |k b i"_q—

I 197, Chay g and Do Kave Rasded Tacsical Skadics Koked (THI) & peblisf: the noics B Cavalion and Woosdands, 3 game baexd s B Eaghid Chuil Wt
Cavalrs ind Bosdwsds so e il oo of TSE, ba Gy g and Keyve sbe winbad w pablish tu ndes R Dusgooes 5 Disges, & role plivag pans dockoped by
Uhygen . AuCirvaliors snd Rowsdhes b foge gerersting reversse e TSR & paraendip was oxparciod b iclade Dinve Armesm anad Arizs Bhore. Dave was g s
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el emooarngod Giygan 1o K sy 1o oo de offons on rebeasng Dangeom & Dngoss

I 1973 Dom Kaye dod of & avoke. The smmeding revul wis s Blome and Gy g disolved TSR snd foanced § Bew compiery samed TSR Floobies, o The hood of
dirgrw for TAE Mobbas, Ine. comitad of Brim Bleme, Cygan, ad Kovin Blese
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even
Headings make your text Vwore scannable

So you've used lists to break down some paragraphs and sentences
into bullets, but what else can you do to help users scan your content?
Headings are a great way to make blocks of text more scannable.

Headings reduce large blocks of text into more manageable chunks,
and they announce exactly what that chunk of text is about—which
lets your users decide whether they want to invest their time in

writing for the web

reading that bit of text.

Exercise

Bano

¥ it e newvorker, com/

Here's the home page of the New Yorker, www . newyorker. com.
Circle all the headings and lists. Take your time... try not to miss anything.

The New Yorker
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http://www.newyorker.com

Today's date is @
heading on the top

left ot the page:
Sidebar headers

let the user rsom.\\

wheve the links 90 or
w N this tontent is
diffevent from the

main column. /

Notite also how ;
the sidebar

breaks down |\_ﬂ
linked Ss_n?w/\w

into @ list.

the bottom of £h

spot the lists and headings

Another two rnm&:wm announte
move feature content towards

Exercise
OLutiON

Did you find all the headings and lists?

The main site heading appears on every

Page and gives the users context if they
arvived there through a searth engine or
any place else that wasn't the home page.

[i53] Eu.. / G

Dol Mgmrmask, Hamaed
Hefirberg. sl Myan e goin
B [ty Wickanadin ba &
SETEER [ RETREL

Larma MarFsruiar
[ A

Meprr Angell icsis o
[resyn -
Bl fire

e .wow fold +o

entourage users to stroll down.

6: s il Py Ny Fusrdr i som online, Bal e

g!.._ Tl S Py

IV
OBAMA AND T IR G
Shabovi &bl ol | apriad on dmmdy
t == (AMERICA e X

‘A B et Wear
. f (e cafiooe

N

SWWEa e e AL

by Dyl st W ¥ rmcgan B Lowica Csllims

Fokan Wlin s o abesain o P o Ohaima. S Ty W B

) ENIN TS

GE=D

Sub—headings in the body text
help 4o break up 4he page and
emphasize antillary content.-
..and .wrm.w 005*.\03*\.“ _.srnm
via another heading,

|

I The site navigation is also

The subseviption settion is an
wnovdeved list, <ol>. There's no

bullet, but it's elearly still a list.

>

an unordeved |ist that’
set 4o &mlm< inline. ’

The table of

hos.mniu mixes
\ headings in a list/

Another unordered
list holds links to
articles velated to
the lead story.

Chapter 7
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for the web

Now that you've got a good idea why headings are important (and what makes
A a good heading), it's time to try headings out on your own.
Exercise

Write a short heading for each of the blocks of text below. Remember to create
headings that are straight to the point and scannable.

Acoustic guitars are used in a variety of different genres
across the globe. Because of the long history of the acoustic
guitar, there are many different kinds; some kinds are rarely
considered guitars, such as the ukulele, which was based on
the four-stringed braginho or cavaquinhos from Portugal.

The Protestant movement may have commenced earlier,

but the publication of Ninety-Five Theses by Martin Luther
in 1517 spurred on the revolution within the Church.

Luther attacked the Church’s theology, which, he believed,
misrepresented the Bible and placed too much authority in
the hands of the clergy, and he wished to reform the Church.
After being excommunicated, Luther published many books
on Reform. Luther’s works were most influential in Germany
and Scandinavia.

The surface of Mars is a lot like a desert on Earth; it is very
dry and dusty, but it is also very cold. There are a lot of
loose rocks and dunes of fine sand. Crater impacts mark the
surface, but these are not as common as on the Moon. One
of the craters is the huge Hellas Planitia. It is about half the
size of the continental United States. The southern half of
the planet has more craters than in the north. The south is
also higher in elevation.
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scannable

You wrote headings that are straight to the point and scannable for the blocks
of text. Is this enough to give the copy that newspaper feel that the Hipster

Mi§e Intelligencer’s staff wanted?
Lution
This text isn't \)us{ about acoustie witars,
/ but the diffevent types of guitar ?:ha{
Acoustic Quitar Types have evolved around the world.

Acoustic guitars are used in a variety of different genres
across the globe. Because of the long history of the acoustic
guitar, there are many different kinds; some kinds are rarely
considered guitars, such as the ukulele, which was based on
the four-stringed braginho or cavaquinhos from Portugal.

This text is about Luther and his vole in the

Protestant movement, so ik you have a heading
Mavrtin Luther / hat fotuses on either, that's probably Line.

The Protestant movement may have commenced earlier,

but the publication of Ninety-Five Theses by Martin Luther
in 1517 spurred on the revolution within the Church.

Luther attacked the Church’s theology, which, he believed,
misrepresented the Bible and placed too much authority in
the hands of the clergy, and he wished to reform the Church.
After being excommunicated, Luther published many books
on Reform. Luther’s works were most influential in Germany
and Scandinavia.

Yup, this one’s dc«cini{:cly about

9eographical elements and Mavs.
/ Sometimes headings are no-brainers.
The surface of Mars is a lot like a desert on Earth; it is very
dry and dusty, but it is also very cold. There are a lot of
loose rocks and dunes of fine sand. Crater impacts mark the
surface, but these are not as common as on the Moon. One
of the craters is the huge Hellas Planitia. It is about half the
size of the continental United States. The southern half of
the planet has more craters than in the north. The south is
also higher in elevation.
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t}]ere qre no °
b Questions

Dum

Q: Doesn’t adding a bunch more small items
on the page make it longer? Won't that strain my
users’ eyes more than a shorter page?

A: No. In fact, lists help your users scan the page
faster and take in more information, more easily. Lists
break down sentences and paragraphs that contain a
lot of information into easy-to-read chunks. Lists might
add a little to the length of a page, but your users will
be happy to scroll down if the content's relevant to
them. And since you've already edited your text so it
follows the inverted pyramid structure, they’ll know
right away if the page is relevant to them.

Q} When should | use lists? You had a couple
| didn’t have, and | added some in that you didn’t.
What gives?

A: Lists are great for breaking long paragraphs
down into two or three more manageable chunks. If
you broke down more paragraphs than we did, that's
fine, but be careful not to overuse lists. It's good to try
and keep a balance between short, focused sentences
and lists. Both help keep your users interested.

for the web

Q: What about the definition list in your
solution, what made you decide to use that where
you did?

A: Definition lists aren't just for definitions! Sure you
can use them to give a word or phrase and provide a
definition, but we chose to use the <d1> to list each
of the four new companies and their responsibilities.

Q,: What if | didn’t catch all the lists and
headings in the New Yorker exercise?

A: Hey, don't be too hard on yourself! Seriously,
there are a lot of headings and lists on that page. If
you didn't catch them all, it's no big deal. Just keep
practicing, and soon you'll be writing web copy like a
pro—and recognizing the same tricks at work on other
people’s sites, too.

Keep practicing. The more
web copy you write and
edit, the better you'll be
at slimming text down
and malcing it scannable.
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write headings

Long Exercise

Use your newfound expertise to write headings for the first four sections of your copy.

In 1973, Gary Gygax and Don Kaye founded Tactical Studies Rules (TSR) to publish the
rules for Cavaliers and Roundheads, a game based in the English Civil War. Cavaliers and
Roundheads was the initial focus of TSR, but Gygax and Kaye also wished to publish the
rules for Dungeons & Dragons, a role playing game developed by Gygax. As Cavaliers and
Roundheads began generating revenue for TSR, the partnership was expanded to include
Dave Arneson and Brian Blume. Dave was brought into the partnership as a game designer,
but soon left, while Brian Blume entered as a funder. Blume believed that Cavaliers and
Roundheads was not generating enough revenue and encouraged Gygax and Kaye to focus
their efforts on releasing Dungeons & Dragons.

In 1975 Don Kaye died of a stroke. The immediate result was that Blume and Gygax
dissolved TSR and founded a new company named TSR Hobbies, Inc. The board of
directors for TSR Hobbies, Inc. consisted of Brian Blume, Gygax, and Kevin Blume.

Roles were assigned as follows:

* Brian was President of Creative Affairs
» Kevin was President of Operations
* Gygax was the new company’s CEO and President

Unlike the equal partnership of TSR, brothers Brian and Kevin owned a majority of the
new company’s shares.

TSR Hobbies, Inc. experienced phenomenal success in both the United States and abroad.
But the Blumes began to overextend the company’s reach. They moved into domains such as
board games and toys, and began to diversify into unrelated areas. The best evidence of this
was the unapproved acquisition of Greenfield Needlewomen, a needlepoint business owned

by one of the Blumes’ relatives. Also, Kevin Blume had printed millions of copies of the
previously successful multi-path Dungeons & Dragons adventure books, which couldn’t be sold.
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In an effort to mitigate the mounting financial problems, TSR Hobbies, Inc. was restructured
into four companies that focussed on different areas:

TSR, Inc.
Continued to manufacture the company’s core Dungeons & Dragons role playing products

TSR Ventures
Focused on the production of plastics and toys in Asia

TSR International
Established to manage:

*  Opverseas business
* Distribution, sales and licensing

¢ Production

TSR Entertainment
Responsible for leveraging TSR’s IP in other entertainment markets, such as movie and
television

Unfortunately, TSR Entertainment’s only success was the short lived Dungeons & Dragons
cartoon. Gygax claimed the separate corporations were Blume’s attempt at keeping foreign
income away from US taxation.

Now write the headings for the rest of your article, and when you're done, change
your XHTML file to match.

When you've done that, download the content for the center <div> and sidebar.
www.headfirstlabs.com/books/hfwd/chapter7/center.html
www.headfirstlabs.com/books/hfwd/chapter7/sidebar.html
and add headings and lists for those, too.
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You should now have headings for all of your copy including the center and sidebar <div>s.

<div id="content">

<div id="main">

Lon¥ ExerciSe
SoLution

of Dungeon Dragon =

p>In an

effort to mitigate the mounting financial problems, TSR Hobbies,
_— ~d_on differe

<ul>
<li>Magazines</1li>
<div id="center">
< <img src="http://www.headfirstlabs.com/books/hfwd/chapter7/center.jpg"
<§ width="200" height="100" alt="An image" />
inelug <p>Fusce varius sodales lacus. Proin in odio sed urna vehicula tincidunt.
<

<

<y
landsq

<y

<q
intel]
of thq
succeq
marke
allowq
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That's a heek of a lot of eog

Download the £ull version: e
www.headf ivstlabs.com/ books/hfwd/
chapter7/, topy_edited_headings. himl
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Nullam non magna a tellus sodales volutpat. Quisque tempor ipsum ac lacus.
Nam sit amet nibh sit amet ligula imperdiet mattis. Morbi turpis. Aenean

dictum. Vegtibulu m -~ x=iei npeque, tempus nec, pelle ane o <
curs
frin <dl>
posu <dt><a href="">New Candy Store Opens</a></dt>
nequ
doloi <dd>Sweet! A new candy store. Now you can satisfy those sugar
cravings.</dd>
id uf <dt><a href="">Webville Diner Robbed</a></hl>
comm <dd>The thieves appeared to be a loving couple until they jumped up on
vitaq the table, that is.</dd>
laorgq
eget <dt><a href="">Job Opportunity</a></dt>
vene <dd>I.T. Support required by parents in and around Webville, no need to
rhonq apply, simply call home!</dd>
temp <dt><a href="">Starbuzz, new range</a></dt>
Proi
nunc <dd>In Business News, Starbuzz Coffee has announced a new range of fruit
nec smoothies to be sold in store.</dd>
sene <dt><a href="">Head First Books a "Great Read"</a></dt>
</ <dd>She's back! As a movie tie-in, Lassie has been reading the <i>Head

<q] First</i> series.</dd>

<dt><a href="">Concrete Cows found</a></dt>

of their paddock.</p>
<p>Copyright &copy; 2009</p>
</div>
</div>
</div>
</body>
</html>
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writing for the web
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How are those headings and lists looking in the browser?
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Newspapers have a distinct typographic look and feel.
Go pick up your local paper and think about how the
type looks. Is it serif or sans-serif? Are the lines spaced
far apart or close together? What about the look of the
newspaper’s typography makes it look “newspapery”?

Frommrd ron cmie e e ot

you are here » 267
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emphasis

Mix fonts to emphasize headings
and other text

Using a different font for your site can dramatically change the

feel and emotion of the design. On top of that, different fonts can

make your text more readable and make life easier for your users.
There are two distinct categories of fonts for the Web: serif and

sans-serif.

A mix of serif and sans-serif fonts can add a nice touch to pages
and help separate content from headings. It also allows you to
render serif fonts at a larger size and keep the body content in a
sans-serif that can be safely displayed in a smaller size.

anod

| o] _:"E- |'-(_'|| 11J B http: { fwwen headfirstlabs, co

Sevif fonts used as
large headings can
treate nite tontrast
from bod\/ content.

Beeause sans—serif

fonts ave easier to

vead at smaller sizes)

they work well for
main Lon{xn{‘, settions.
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The Birth of Dung

In 1873, Gary Gy«ga:-: and Daon Kaye foundead Tadg
Roundheads, a game based in the English Civil |
and Kaye also wished to publish the rules for Du
and Roundheads began generating revenusa for |
Blume. Dave was brought into the partnership as
Bluma believed that Cavaliers and Roundheads)

Ly focus their efforts on releasing Dungeons & Drag

A New Beginning

In 1975 Don Kaye died of a stroke. The immediat
company named TSR Hobbies, Inc. The board of
Kevin Blume.

Roles were assigned as follows: |

+ Hran was President of Creative Affairs

+ Kevin was President of Operations

= (Gygax was the new company's CEQ and P
_

e .

Geek Bits

Serif fonts look like
Times New Roman

and are defined by the
small projections—or “serifs”"—that
extend off the main stroke of the
character.

Sans-serif means “without (sans)
serif”and is composed of font
families like Helvetica and Arial.
Sans-serif fonts are easier to read on
screen because the relatively low
resolution of computer monitors
makes serif fonts look blurry,
especially at smaller sizes.

This doesn’t mean you can't use serif
fonts on the Web; they just need to
be used properly and rendered large
enough so that they can be easily
read by your users.

Hmm. That's not exactly what I'd call
"subtle.” Couldn't we introduce some variation
by making the headings different sizes?

ad at WoweBook.Com

We could, but be careful. Do you
mean text size or heading level?




for the web

The level, not the size, of a heading
conveys importance

HTML comes out of the box with six different header levels: <h1> through <h6>.
With no stylesheet (just the naked markup), most browsers will render <h1> in the
largest text and <h 6> in the smallest.

Remember, HTML’s a markup language and isn’t intended to convey style
information. The different heading levels are used to signify importance in your
content. A level one heading <h1> is the most important heading, <h2> is the
next-most important, and so on.

When you’re marking up your sites, remember to make main headings <h1> or
<h2> and make other sub-headings a lower heading level. This will ensure that
the site is semantically correct and search engines are interpreting your content
correctly. (Remember, the bots can’t actually see your design.)

ann Hmaadiys wre brnriand

| & BT +
Hemting [+vel |

Heading Level 2
Heading Level 3

Heading Level 4
i css 0. Heading Level S

tag can display larger -
e Heading Level 6
the heading number

is @ function of

importante, not size.

BRAIN
5 = earBEL L

Just because you can style the lower-level headings in
larger fonts with CSS, does that mean you should?
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serif sans-serif

Fireside Chats

Serif:

I've been around a lot longer than you, Sans-serif. I've
worked with newspapers and books for years, so I
can’t understand why I wouldn’t be a perfect fit for the
Web...

Like you’re so readable at small sizes. Plus, the user
can resize the text in their browser. Everyone knows
that. And what do you mean I look blurry on a computer
monitor. Most folks have those fancy screens anyway.

That was a low blow. I thought this was supposed to
be a civilized conversation? Can you back any of that
up with proof, big guy?

Oh, uh, okay, point taken. But you have to admit
that there are some nice-looking serif fonts, including
Georgia, which was made specifically for the Web.

270

Tonight’s talk: Serif and Sans-serif discuss readability and
who makes the better web font.

Sans-serif:

Listen, just because you're easier to read in a book or
magazine, doesn’t mean you’re better for the Web. All
those little “serifs,” as you call them, make you look
blurry on screen. And don’t even get me started on
how you look at small font sizes. Not. Even. Legible.

Oh man. First of all, not everyone knows how to resize
text in their browser, and there’s a huge difference
between screen and print resolution. Those fancy

flat screen monitors still don’t even come close to
matching the resolution of text printed on a page.
Ever try to read a whole book on your fancy computer
monitor? The eye strain would be so bad, you'd never
finish. Why make that worse with a serif font?

www.webstyleguide.com/type/face.html
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Serif:

It 1s kind of nice being the default browser font. I
couldn’t ask for better publicity right out of the gate.
But you know, Helvetica’s out there spreading the
good word on sans-serif, and Verdana’s made some
noise on the Web lately.

for the web

Sans-serif:

Even I'm a fan of Georgia, especially for headings. But
you're everywhere these days.

You're okay when you sit down face-to-face. You
could do wonders for my pages if | use you in the right
place...

Exercise

Okay, you're on to the final stretch. Here's what's left to do:

[] Change up your XHTML to use
the different heading levels. =~ Don't vely on your CSS

Create CSS styles for the
different heading levels
content text.

Do you like how your lists look
out of the box? If not, use CSS!

[l
[]  UsecCsStostyle the main
[l

Keep this page open and tick off each to-do as you complete it.

to show what level each
heading is. Be semantie.

271
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what did you build?

A You changed up your XHTML and added CSS styles for your headings, body text,
'Se and maybe even lists, but how did you do? Why not tell us!
, 1S
g::LuﬁOH

ano

Rusld vour best version of The Hipster Intelligencer page.
ﬂl:;n s)tlgamit your URL in the Head First Labs “He.ad First
Web Design” forum. We'll be giving away cool prizes for
the hest entries in the coming months.

Visit us heve, tell us about Your
entry, and give us a URL so we
an theek out what You've done.

8o Head First Labs from O'Reilly M/dia, Inc.
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i Wireside Chat with Rebedliaiiatas v

RIA Revolution interviewed Rebecca Riojlas el wige o
Read it here! Do :
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) Your Web Pesign Toolbox

You’ve got Chapter 7 under
your belt, and you now know
the ins and outs of writing good
web content. You should be able to

write organized, scannable web text.

%BULLET POINTS

But there’s still more... keep reading!

People read text off of a screen 15%
slower than off a printed page.

The low resolution of monitors
(compared to a printed page) often
results in eye straining—-making it

uncomfortable to read text off a screen.

On the Web, people don't read text
like they do on a printed page. Instead,
they scan it, looking for keywords,
sentences, and paragraphs that are
meaningful to them.

Write your text like an inverted pyramid
—with a general summary at the
beginning and detail after. The idea

is that users can stop reading at any
time and still be confident in the fact
that they've already gotten the most
important pieces of information.

Always write at least 15% less text for
a website than you would for a print
document.

Use lists to break up large blocks of text
and give the user’s eye something to
latch onto when they are scanning your
page.

Headers make text more scannable.
Not only do they break up large blocks
of text, but they also tell the user what
the paragraph is about.

Sans-serif fonts are easier to read on
a screen than serif fonts, especially at
smaller font sizes.
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8 access‘ib‘ﬂ“ibf

*

. Inaccessibility Kills *

Look, I just need two more
days... I've got my ALT tags done. Will
that hold you over? Please, T just
need to order my «div>s, and you'll

have everything you want...

Who’s missing out on experiencing your website right now?
You may have a beautiful, well-laid out, easily navigable site... but that doesn’'t mean
everyone’s enjoying it. Whether it's someone who’s visually-impaired or just a user who
has trouble distinguishing blues from greens, your site must be accessible. Otherwise,
you're losing users and hurting your business. But don’t worry: accessibility isn’t
difficult! By planning the order of your markup, using ALT attributes and LONGDESC
tags, and thinking about color, you'll widen your audience immediately. Along the way,

you may even get WCAG certified. What's that? Turn the page, and find out...

this is a new chapter 275
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introducing audio-2-go

Audio-2-Go: inaccessible accessibility

Audio-2-Go is a site that sells audio books for the blind and visually
impaired. But the owner’s got a problem: his site doesn’t work for
those who can’t see! It turns out that the firm who did his site didn’t
know anything about accessibility, and now he’s losing customers

faster than you can say, “But I can’t see what your site looks like!”

It’s up to you to take Audio-2-Go to its audience: those who depend
on accessibility every day.

276

Audio @ Go

Sign Up

Create an sccount with Andio-2-Go and begin
downloading books immediately. All you need is
your email sddress and a credit card to get started
and there is no contract to sign. Cancel anytime
you wish.

Download

Dince you create your account you can dawnload
our high-quality mudio files for use in your iPod
or other MP3-compatible audio player, Audio-2-
Go also tracks your purchases so you can
download your books at any time.

Listen KUSINESS
Al of vur books are parrated by the suthor or -
professional voice actors, recorded in high-
definition audio formats in professional stisdioa
and meticulously edited in post-production.
Hands down, Audio-2-Go offers the best selection
of nudio books amywhere at the highest possible
qanlity.

Coparight © Aisdio s Ga, Ene., all rights resermd.

—

These books
are available in
audio form for
the visually
impaired.

-

C

Do \/ou

see this site in £ull eolor

at high—rcsolu{:ion? Then \/ou:\rc
\Wobabl\l !‘3&‘ n Audlo-—l—éo s

tovre audiente!

Chapter 8
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Accessibility means making your
site work for EVERYONE

So what exactly is accessibility? When a website can’t be used by
someone with a disability, the site’s inaccessible. When your site can
be used by someone with a disability, then your site is accessible.

So, basically, accessibility is both the process and the techniques
used to create a site that can be used by someone with a disability.
Web accessibility usually deals with visual, auditory, physical, speech,
cognitive, and neurological disabilities. And on the Web, accessibility
also includes designing for older individuals whose abilities are
changing due to age.

This site is a real pain
to use without a mouse.
Nobody thought about
my disability...

Both these

users are having
Problems using the
Audio—-l—-éo site.

Poor motor skills
in his hands
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Accessi]oility 15
thinking about how

DISABILITIES
affect how people

experienee and enjoy

YOUR website.

It sure seems like
nobody considered
I'd be using a screen

reader for this site...

Legally blind

you are here » 277




understanding screen readers

How does your site READ?

When you think about disabilities, one of the first things you probably think
about is the visually impaired or the blind. Those disabilities have a huge effect
on how your site is perceived. All your visuals become more or less irrelevant... in
how they look, but not in how they sound.

The majority of people who are blind use a screen reader to browse the Web.
A screen reader is a piece of software that reads the text of a website out loud.
While there are quite a few screen readers on the market, the most popular is
JAWS (http://www.freedomscientific.com/jaws-hq.asp), a Windows-only product.
Mac users often use VoiceOver, a screen reader built right into the Mac OS X
operating system (http://www.apple.com/macosx/features/voiceover/).

Regardless of the product, a screen reader literally reads your page out loud. A streen vead ds ¢

n vreader vreads text
on a web page based on the
HTmL mavkup.

Link: a2g header
logo dot jpeg...

O : Link: Google Search
Audio @ 6o 9
0 book cover dot jpeg...

Sign Up
Create s soeount with Audin-a-Go and hegin
enlosdicg books tmmedistely. All you need s

Heqding level 2: eowanil acdelress nnd b crodit card to get started Links and
X =!!f!'tll oo contract oo sign. Cunced anytime .
Listen. All of our =il images ave
books are narrated by vead as image
the author-... L names... not
e s so great for
.I..-.bu! Four books s any Hme, ‘U’\C d|sablcd

A Listen

All of eesr bocks are tartated by the suthor of
Sereen veaders professional voioe sctnrs, reorded in high-
{_‘ definitlon wsdio formacs in professions| stadios

‘tC“ \Iou W\’\a axd mistioulously edtied | post-prediction.

. Hamds dwwn, Aoz 0o offers the best selembon
the \»\cadmg of mudin boshs seywbre o (he kighest posibls

. uality,

level is bc(:orc it Lo
veads the text.

Copyright D Andla s Cas, e, 40 Sghs sl
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accessibility

g\ rpan Your penml
You can't begin to understand accessibility until you experience a website as someone who is
blind or visually impaired does. Open up JAWS (they've got a great free demo) if you are on

a Windows machine, or VoiceOver if you are on a Mac, and turn your screen reader loose on
your favorite website. Oh... and before you start the reader, make sure you close your eyes.

Now that you've got a bit of an idea about how the blind and visually impaired experience the
Web, its time to see how Audio-2-Go’s website measures up. Open up your screen reader
and turn it loose on the Audio-2-Go website (http://www.headfirstlabs.com/books/hfwd/
audio2go/). Write down three things you learned about the site, and then what you think the
overall site is about... based just on what you heard from the screen reader.

What is Audio-2-Go about?

What are your
£hou5h{s abou{: the
ovc\ran qu(:c? .....................................................................................................................
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computers are stupid

A site’s message should be clear...to EVERYONE

Audio-2-Go’s message isn’t so clear verbally, is it? The whole point of a website is
to communicate something to your audience. That means your job is to make sure
your content is just as clear to someone using a screen reader as it is to a sighted
user. But when you “listen” to Audio-2-Go, a lot’s lost in translation.

Here’s what a few visually impaired users thought about the Audio-2-Go site:

My reader started listing
what sounded like image
names, or maybe filenames.
Aren't there any books on
this site?

Audio @ 6o S

Without Yyour
Sign Up help, a sereen
eutw wn swvpunt with Ausdlo-a-Go und hegin B
g books mmediztely. All yo -.ntfj I VCGdCY‘ WI” V'C&d
\ rall rd 1 started i H
. ".ﬁlrl-lrrl':-:?;‘:: ::.";n-:\-efrf:_:#rt L:;'L‘- 'E.H: lmagc names,
T had no idea where I was. € which is pretty
o T never even heard the N comcugms_

name of the page... just B Bl for e 2 ot ol r—

some text and a bunch of W it

weird sounding names. iy

A o oo hocks are rarrated by the suthor of
Professonal voioe sctnrs, reomrded in high-
definitlon wsdio formacs in professionsl stadios
el miethoubously edited L poat-preduction.
Hands dowwn, Aoz 0o offers the best selembon
. af sudio book asywhere ol b & daid bl
Titles, headings, e e
and dcscﬁ\?{:ions
are vital ‘co\r
Copyrighi C Andin e Ca, I, o Fighs mmerml
stveen veaders.

I heard a bunch of book names, and
then some information about signing up.
That was confusing... shouldn't T hear

that introduction text before hearing a
The order of Your markup matteys bunch of book names? ’ °
3 LOT 1o seveen veaders.. and 7 | )
tan have 3 big effeet on comcusing

visua”y impaived visitors.
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Face it: computers are stupid!

If you want to get a handle on screen readers and accessibility in general, you
have to accept that computers are stupid! A computer or a piece of software
can’t figure out that your image really represents a book, and that humans want
to know the title of that book. So even though your page displays a book and an
image that looks like a book, that’s not what a computer sees.

A human tan look at a
picture and destvibe
what they see in tlear
destriptive terms.

Awww... It's a cute
orange kitten with
big eyes.

DCS1243.jpg...

Without any other iwco\rma{:ion, )
all a COMFM‘ECV‘ sees is g Filcnamc - 1 \
and an extension. - ' —

BRAMN

How can you tell the computer what your image really is
in a way you think a screen reader might understand?
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alt attributes

A computer will read your image’s ALT text

So what happens when a screen reader comes upon an image? Most of the time it
simply reads the filename... which is absolutely no good to someone who is blind
or visually impaired. Fortunately, img elements have an attribute that lets you
provide your own description: the al € attribute. If a screen reader sees an image
with an alt attribute, the reader reads the value of the alt attribute instead of the
image name. Perfect, right?

Well, only if your al t text is any good.

Fortunately, good al t text is pretty easy to create. You want a short, descriptive,
clear phrase. In other words, just succinctly describe the image:

Kﬂ
The alt attribute goes
inside the <img> tag
and is used for short
dCSC\r‘iP‘Eions. alt is also
vequired on all <img>
'l:ags in order {o pass
XHTML validation.

<img alt="cute orange kitten" src="romulus.jpg" />

cute orange kitten

Awww... It's a cute
orange kitten with big
eyes.

e N
A human S{',ln sees /.I'_: : _.& @

the image of a cute
orange kitten.

C’ The Lom?u{:c\r (and streen
veader) now see the alt
text and vead that instead
of the filename.
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Audio @) Go

e e
T ' e ¥

Create an <img> tag based on the information for each image and the alt text that was
provided by the owner.

Filename: audio2go-logo.jpg
Peseription: Audio-2-Go header logo

Write in the full <img> tag heve. -/\

J THE MATNBEL! AFSTSFLLEW
Ercrrr prn g T e

Filename: googlestory.jpg

el e e Soeareni Uedi bl

Pescription: The Google Story: An inside
look into one of the World’s greatest
technology startups.

Filename: poppins.jpg
Pescription: Mary Poppins by P.L. Travers

you are here » 283
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longer descriptions with longdesc

— TosT DRIvVe

Try out the Audio-2-Go site with a screen reader.

Download the code for the Audio-2-Go site from the Head First Labs website. Open up
index.html in your text editor and add the alt tags from the last page. Then fire up your
screen reader and check out the Audio-2-Go site again. Any better?

Audio-2-6Go
header logo

The Google Story: An
inside look into one of
the World's greatest
technology startups.

<img alt="Audio2Go header logo"

src="audio2go-logo.jpg />
Q
beks & v, All y | |
YL il nddress end n credit card 1o get started ! l
and there s no costredt to sign. Canced amytime W 0l |
vou wish, | -'-IS €
| =
Download

Oinos you oneato your seosunt you mn downlo . " A .,
war high-guality sudo fes for e inyour | <1mg alt="The Google Story: An inside look

o other MEgcompatible o player Jadd 3 b one of the World's greatest technology

o also tracks vour purchadsed 5o vou can
download your beoks at any time. startups" src="googlestory.jpg />

Listen
All of sur boeks are narcated by the agher ar
prafrainmal vucor actars, recorded in high-

definition sadio formats in prefessional snsdios
nnd meticulonsly edted m poat-production,. O
Hapads down, Avdio-2-Go affiers the best
of wsdip i

v

<img alt="Mary Poppins by PL Travers"
src="googlestory.jpg />

Mary Poppins by
PL Travers
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T thought alt text was supposed to be short. Isn't that
description of the Google Story book a bit long? It's gonna
take like 10 minutes just to read the home page. Just

‘cause people are visually disabled, doesn't mean they've
got hours to sit around listening, right?

EVERYONE's time is valuable.

Nobody wants to see or hear a page that’s filled with
text that’s not relevant. Lengthy alt values are going
to bog down your page and give information that’s
not really needed. What we need is a way to provide
additional information about an element, but let a
viewer or listener choose whether they want to access
that additional information.

The 1longdesc attribute lets you do just that.
longdesc gives screen readers an option to go to
additional information about an element... like a
longer description (Longdesc... makes sense, right?):

A short alt text gives 3 tontise

/ destription of an image.

<img alt="cute orange kitten"
longdesc="romulus.html" src="romulus.jpg" />

longdese indicates a Page that has movre detai

. ‘ more detail... lots of
tloying details about that cute orange kitten arcoava?lable
but only if a user wants that information. )

cute orange kitten

Would you like

o © more information?
DR
@ Most stveen veaders let you ehoose 4o hear
the |on3dcsc page o-(: 'm‘("orma{',ion.
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adding longdesc to XHTML

Convert your long ALT text to a LONGPESC

Let’s convert the too-long alt text for the Google book to a Llongdesc...
complete with a separate XHTML page. Here’s what you should do:

©  Add a LONGPESC attribute to the

Google book image tag. '°vaies€ois added and
he alt text is Points to a page with
t!::r{jc a:\d to the point: T N g information.
<img alt="The Google Story" longdesc="'googlestory.html"
src="googlestory.jpg" />

©  Create an HTML file called googlestory.htwl
and add a longer description.

The file You vefecente in longdest
should be normal XRHTML.
Q <!DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Strict//EN"
S>>

"http://www.w3.0rg/TR/xhtmll/DTD/xhtmll-strict.dtd">
<html xmlns="http://www.w3.0rg/1999/xhtml"
xml:lang="en" lang="en">
<head>
<title>The Google Story</title> ﬁj:w;/::rflh??;;zsc:jtlt .
<meta http-equiv="Content-Type" You tould even ad3 "\Zv'c 9s.
content="text/html; charset=utf-8"/> content Lrom the book's
</head> e back cover if You wanted to
<body> '
<p>The Google Story: An inside look into one of the
World's greatest technology startups.</p>
</body>
</html>

A longdese page looks pretty
- bland... but these ave meant to
ake sure you properly mark up blnd-. ot b 22
your content. Remember, this is e
still and HTML file... Let's keep
things valid/.

ano The Goagle Stary

The Google Swry: An nside look no one of dw World's greanest wchrology starmps,
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accessibility

— TesT DRIvVe

Give Audio-2-Go another screen-reading try.

Add the longdesc attribute to the image for The Google Story and create the
corresponding XHTML file to hold the actual description. Save your files and give
Audio-2-Go’s main page one more run through with a screen reader.

THE NATHNBLL WFSTSFLIEW
R T

£l . el e e feareni ledis bl

Sign Up
Crdite s aoores with Audie- 30 and bagin
downdoating books |mnsdately. All you eed i
yoar el sskdpess arel @ eredit oerd ro get maned
atel there i mo comted 10 sign Cancel asplime

you ik

Download

e vors Shtwte Yoo aatrai Yoo o Sows] sl
wur high-gpual ity ssdic s bor use in v Pud
ot iribet MPY aompatible sslio payer. Asdie 2
Do il ks pauf frichases & poa iR
et yues books 5t any tme

Listen

All of oor Boo ks afe fansabied by the ssthar of
predenianal wnice sini, rrrarded i ilgh-
delinflion nalic femats i prokesioml elos
afd metcalomily adited In post-predecstion
Iarls Asarn, Aadkin-3-Ga affers the hai miedtan
ol mmlir v nirywlenrw ol U Bigbamll prosnioie

DRyt Sl t el OF LiF |

The Tcuagha Soyws 44 Pl (ot s oy of P k' oo wobiodr mwne.

e Now you\r veader \c{:s \/ou
thetk out move about the
book without -(:orcing you {',o

th lisken o a long deseviption if
erejare no : D o
9 w dont wan
Dumb Questions Yo
Q: Does the page with the full text Q; Will sighted users see the Q: Does longdesc work with all screen
description need to have the same design ~ LONGDESC link? readers?

as the site?

A: longdesc is only “visible” for
A: Nope. Description pages will only be people using screen readers. Sighted users
viewed by users with screen readers. So all won't even know it's there unless they view
you need is (semantically correct) marked up  the source code for your page.

text. No CSS required.

Download at WoweBook.Com

A: Unfortunately, Longdesc is only
recognized by newer screen readers. Older
screen readers didn't have the feature built
into them. Thankfully, current versions of
JAWS, by far the most popular screen reader,
support longdesc.
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navigating without a mouse

Your improvements are making a
difference for SOME Audio-2-Go
customers

Wow, this makes
more sense to me.

T'm gonha order some
audio books right now!

Hmm, this still isn't any
better. When I use a

keyboard, it jumps right to
the books, and I don't know
what to do.

Legally blind

=

Poor motor skills in
his hands

<_)7

Mouseless users ave still having

lots of trouble gC‘H‘,ing around

Audio—2-Qo. Theve’s still work
288  Chapter 8 to do on the site.
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accessibility

Accessibility is not just about screen readers

alt and longdesc attributes will get you a long way toward
accessibility... but visually impaired users aren’t your only audience. Lots

of folks out there have trouble with a mouse, or just prefer using the
keyboard. That changes everything.

The Web without a mouse? Yup, it’s going on more than you might think.

And that means you’ve got to check your site out without a mouse.

Use numbers to
indicate the order
that your keyboard
lc*{:s \Iou move
through the Audio—
2-Qo website.

Open up the Audio-2-Go site in your favorite browser. Try getting around on the page just
using your keyboard. You'll want to make heavy use of the Tab key. Can you get around?
What order do things appear in? Does that order match up with the visual order of elements
on your page?

TIP: £ \/ou'vc using Safavi, press
Option—Tab to eyele through all the

non—torm c|cmcn£s on a web Pagc.

Sign Up

Create an sooous with Audio-3-Ga and bagis
downleading books imoredistely. AT pou meed is
your amadl sddress psd & crodit curd to get sinrtsd
and these s de cuntiae Lo sign. ] amptine
you s

Download

Circe o et your accaurd yoos ;2 demeninad
wear hlgh-guality audio Ses for use in your iPod
a1 other MF3-compasible sodio player. Andio-a
W5 also trmeks yeonn purchises s yom can
daweicad rour baks at any Hime

Listen

Al o otis books are rasrated by the sdhor or
prefessional voioe scors, recordad in high-
aefllnition audio formats in professonal shodos
aml swtiadealy alitnd e pod-prodeson.

Hands down, Audio-2-Co offcr the beat sclocties
af aies benks amewbere 6t the Kigheet prasible
araality.

Cogyright i Audio & G lue., ol Fights pimernd.
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using tabindex

ExerciSe
Lution

Hmm... this
text should
come after the
top settion...
but it comes
last in the tab

order.

Your job was to check out Audio-2-Go with only your keyboard. How did your actual results line
up with what your eyes were telling you? Did the Tab key do what you expected? Here's the
order of elements we cycled through:

The t\cadcr and the main naviga{:ion tome fivst.
That’s good... Just what we want since they've at

the top of the page.
i T T _ _ﬁbbing from
Lllc] G- coe the heading
takes us to the

books. That

doesn't seem

wgh-t wha{:

Dsign up about all the
e : intro text on

your email address end n credit card 1o get started
and there s no soatredt 1o sign. Canced amytime
you wish,

@Jownload
ﬂ Omen you crate your secount you ean downlomd

war high-quality andio files for use ioyour iFod
or other MP3-compatible andio player. Andio-2-
G also tracks your purchadsed 56 you cin
downlaad vour boaks at any time.,

Bisen

All of sur boeks are narcated by the agher ar
prafeainnmal vueor actars, recorded in highs
definition sadio formas in prefessional snedios
nnd meticwl oosly edbted in post-produdion
Hapads down, Avdio-2-Go affiers the best selection
of wadin benks amywhere at the highest possibie
aality.

the left of the
page?

Cogaright £ Audio 2 Go. [ne all righs reserved.

@RA\N
PQWEWR
Try using Audio-2-Go without a mouse and without your eyes.

Does the tab order seem more or less important to you when
“viewing” the site through a screen reader?
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accessibility

Tabbing through a page should be ORPERLY

Whether you’re sighted or not, the Tab key should take you through a web
page in the same order that your eyes would. That means the tab order
should flow top-to-bottom, left-to-right. That’s the way most sites are laid out
and the way we process sites visually.

For Audio-2-Go, then, we need to make sure the left-side text (Sign Up,
Download, and Listen) comes before the book offerings. That gives users
more context and tracks with what they might be seeing visually. All we need
to do to fix this problem is add a talbindex attribute to our elements and
explicitly order our elements:

The books are items in a list. So
or each book link, we Provide a

<ul> tr tabindex attribute.

<li><a href="books/1" tabindex="7"">

<h2>Featured Books</h2>

<img alt="the elements of cooking" src="images/elements.png" /></a>
<br /><img alt="star" src="images/star high.png" /></1i>
<li><a href="books/2" tabindex="8" >
<img alt="state of denial" src="images/sod.png" /></a>
<br /><img alt="star" src="images/star medium.png" /></1i>
<li><a href="books/3" tabindex="9" >
<img longdesc="google.html" alt="the google story" src="images/google.png" /></a>
<br /><img alt="star" src="images/start medium.png" /></1i>
<li><a href="books/4" tabindex="10" >
<img alt="mary poppins" src="images/mp.png" /></a>
<br /><img alt="star" src="images/star medium.png" /></1i>
<li><a href="books/5" tabindex="11" >
<img alt="business of creativity" src="images/creativity.png" /></a>
<br /><img alt="star" src="images/star high.png" /></1i>
<li><a href="books/6" tabindex="12" >
<img alt="designing web usability" src="images/dwu.png" /></a> 1Wmscbookswﬂ\comca££evany

[ index

<br /><img alt="star" src="images/star medium.png" /></1i> deCn£svu{ha|owcr{3hagf

o and before any elements with 3
higher tabindex.

All of the Audio-2-Go site needs a tabindex overhaul. Open up index.html and give a
. tabindex to all the elements that you feel need one. Keep trying out your page using just
E):@RCJSQ your keyboard until you're sure you've got the page just right.
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_ Below is the majority of the Audio-2-Go index.html markup (we
RC‘SG skipped the parts that aren’t relevant). Here's how we ordered
Ly-"(-jOrl things using tabindex... did you come up with the same markup?

These 9ot tabbed o £
explicit tab indexes Jlﬁz S:‘i; t:fs:\l: ded
€.

<ul id="nav>
<li><a tabindex="1" title="homepage" href="index.html">Home</a></1li>
<li><a tabindex="2" title="browse books"
href="books.html">Home</a></1i>
<li><a tabindex="3" title="about Audio2Go"
href="about.html">About</a></1i>

</ul> These appear early in the markup but need to

be ordeved later for keyboard usevs.
<div id:"featured—books"l/‘
<ul>

<li><a tabindex="7" href="/books/1">

<img alt="the elements of cooking" src="elements.jpg" /></a></1i>
<li><a tabindex="8" href="/books/2"> L) S

<img alt="state of denial" src="sod.jpg" /></a></li> €— We've left off

<li><a tabindex="9" href="/books/3"> e the star images
<img alt="the google story" src="google.]jpg" /></a></li> &favc space...

<li><a tabindex="10" href="/books/4"> O”f' worry,
<img alt="mary poppins" src="mp.jpg" /></a></1li> they've still in

<li><a tabindex="11" href="/books/5"> our markup.

<img alt="business of creativity" src="creativity.jpg" /></a></1li>
<li><a tabindex="12" href="/books/6">
<img alt="designing web usability" src="dwu.jpg" /></a></1li>
</ul>

</dig> These links are further down in the mavkup, but

f this text should be +abbed to before the mavrkup

<div id="info">
<h2><a tabindex="4" href="signup">Signup</a></h2>
<p> Create an account with <strong>Audio-2-Go</strong> and begin
downloading books immediatly. All you need is your email address and
a credit card to get started and there is no contract to sign. Cancel
anytime you wish.</p>
<h2><a tabindex="5" href="download">...</h2>
<p>...</p>
<h2><a tabindex="6" href="listen">...</h2>
<p>...</p>
</div>

\)us‘l: above it (the book links).
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— TesT DRIvVe

What does a keyboardless Audio-2-Go feel like now?

Update index.html to use correct tabindexes. Then reload index.html and try
working through it without a mouse.

S~ Remembey, ;
member-, )'ou'v-c using Saf, i
peed Lo Option-Tab 4 make o 5"
The ‘l:ab sC“\ucmc should e bWH:_ih fab chucncc.
start vith the page

header and navigation.

The sequente kel e
should then ")wn\?

1o the page Audio @ Go
instruetions (so
usevs know what

4he site’s about). elgn Up Featured Books

Creste nn sccount with Andio-2-Co and begis

dewilonding bouks Disnediately. All yuu seed is
your email address end n credit cand 1o get started
nnd there s no coatrect to sign. Cancel amyiome
you wish,

~— enwnload
Omen you crate your secount you mn downlomd

war high-quality andio files for use io your ifod o Ty
or other MP3-compatible andio player. Andio-2-

Ga also tracks your purchases S0 You can

downlaad vour boaks at any time,

sten

All of sur boeks are narcated by the sigher ar
prafessiomal vooce adtars, recerded ia high-
definition sadio formas in prefessional snedios
and meticulonsly edited in post-prodution.
Hapads down, Avdio-2-Go affers the best selection
of wadin benks amywhere at the highest possible
aality.

Cogaright £ Audio 2 Go. Ine ol righs rsorved.

Finally, the £ab seauent h
: Id
through each of {::tes: bco:k:u o
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audio-2-go revisited

Audio-Z-6o is now a LOT more ACCESSIBLE

You’vc turned a blu\rrz, (,on-(:usina site into a

usable, ¢lear business

3/ roi—:nd. .\

The site seems more
organized now that I can

properly move through the
site without a mouse.

Wow, this makes
more sense o me. I
can finally tell what
books I'm clicking on.

A ) K_/

POOV' mo{'pr Sk‘“s
in his hands

With \')us-t a few easy thanges 4o our markup,
a la\rgc scgmcn‘{‘, o‘c our audiente £an now
attess and navigate Audio—2-Go.
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Q,: So without a tabindex, fields go in
the order of my markup?

A: Exactly. Browsers tab through
elements in the order they are detailed in
your XHTML, regardless of your CSS style.

Q} So why not just put things in my
XHTML in the order they’ll appear on the
online page?

A: That's not a bad idea... in fact, we’'ll
talk about that a little later. Although with
CSS making it easy to change display order,
using tabindexes still isn't a bad idea.

Q,: The tabindex attribute can be
geared toward people who prefer a
keyboard over a mouse because they’ve
got less motor control over their hands.
But what about people that have no use
of their hands whatsoever?

A: There are lots of web users who for
one reason or another—such as paralysis
or amputation—simply cannot use a mouse.
Instead, they'll use alternate input systems
like pointing devices such as a head-mouse,
head-pointer or mouth-stick; voice-

recognition software; or an eye-gaze system.

Most of these systems will also pick up on
your tabindexes... so that makes a logical
tab order even more important.

thereqare no R
Dumb Questions

Q; Not everyone who's got a visual
impairment is blind. Does accessibility
apply to these people as well?

A: Absolutely. Visual disabilities not only
include total blindness, but also include
people who have types of low vision (also
known as “partially sighted”). This includes
poor acuity (vision that is not sharp), tunnel
vision (seeing only the middle of the visual
field), central field loss (seeing only the

edges of the visual field), and clouded vision.

Q- Do visual disabilities include color
blindness?

A: Yup. Basically, color blindness is a
lack of sensitivity to certain colors—such as
red/green or blue/yellow. Sometimes color
blindness results in the inability to perceive
any color whatsoever.

Q: Do we have to pay any attention to
hearing disabilities?

A: Both deafness and hard of hearing
are things that someone who is designing
an accessible website needs to worry about.
This is especially important when you're
working on websites that include rich media
content, such as video or audio.

Download at WoweBook.Com
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Q} What other kinds of disabilities
should be considered when designing an
accessible website?

A: Two disabilities to consider are
cognitive and neurological. These include
learning disabilities, such as dyslexia,
attention and focus disorders, such as
ADD, developmental disabilities that impact
intelligence, and even memory disorders
(things like unreliable short-term memory,
missing long-term memory, or even the
inability to recall language).

Q,: How do you deal with all the
cognitive and neurological disorders?

A: There are simple strategies that let you
address cognitive and neurological disorders
when designing an accessible website. For
those with developmental disabilities, include
graphics and images as an alternate way of
communicating information. Also, sites with
clear visual logic (something we covered
back near the beginning of the book) help
enormously to address many of the problems
experienced by people with a wide variety of
cognitive and neurological issues.
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is accessibility

This whole accessibility thing is
creating a lot of extra work. Is
it really worth it?

Accessibility is ALWAYS worth the extra time.

It’s really easy to ask yourself why you should care about
accessibility. It’s unlikely that your audience will have disabilities
that impact how they experience your site, right? Is this really that
big of a deal?

Actually, you almost certainly have someone with a
disability trying to access your site. The US. Census Bureau
categorizes 19.6% of the U.S. population as having some sort
of disability. And if that’s not convincing, consider just a few more
reasons why accessibility is essential!

O Thelaw requires you to be accessible

Section 508 of the U.S. Federal Rehabilitation Act requires that federal
agencies make their electronic and information technology, including websites,
accessible to people with disabilities. In addition, many universities are requiring
that all of their official web content be accessible.

12 Everyone benefits from accessibility

Many of the enhancements and techniques used to make websites accessible to
people with disabilities benefit those users without disabilities. Accessible websites
are often easier to navigate, more user-friendly, and download faster.

o Accessibility can help your business

Design studios with a strong understanding of accessibility will have an
enormous advantage over those that don’t. For example, federal agencies who
are required to abide by accessibility standards are sometimes unable to do so
themselves. This means that if you have experience with designing accessible
websites, you’ll have the opportunity to win those jobs.

4] Accessibility is the right thing to do

Accessible websites represent an important step toward independence for many
of the disabled. They provide crucial access to fundamental governmental and
educational services and information that would otherwise be unavailable to
individuals with certain disabilities. Designing with accessibility in mind makes
the Web a better place for everyone.
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Grail - Opportunities with the Internal Revenue Service

accessibility

Gmail

Calendar Documenia Pholoa

| [~1htp:f fmail.google.com/

Reader Weh mome ¥

Grail

Compose Mail

Starred ©7
Chats &2
Sent Mall
Drafts

Al Makl
£pam
Trash

Conlacis
= Chat
Search, add, or invile

® Audio_2_Go
Set status here

Chat with vour AIME

buddies
Eet started

Cplicna Add Gonbact

= Labels

Edn kbl

(" search mail ) search the web )

« Back to Inbox | Archive ) ( Ruport Spon ) Delete ) More Actions

Opportunities with the Internal Revenue Service b | »
Audio 2 Go

Audio-2-Go,

ahow details 11:43 AM (4 minutea ago) 45 Reply | ¥

My parme is Ronald Deuti, and | work for the 1RS in their web services
divigion. We've recently developed a serles of audie versions of some
of our most popular tax forms. We'd like to use your service as a
distribution point for these formas. The downloads would be free. but
we'dl nhwviously arange a substantial contract to covers your costs
and compemsale you for your services. We're in a hury, so we're
willing to pay above-average rates.

Our only requirement is that you comply with the WEADG Pricsrity 1
guidelines. I'm sure you can figure out those details on your end.

Bost,
Renald Dawti
Intemnal Revenus Senine

Hey, I just got this email.
This looks like a great business
opportunity... but what in the

world is WCAG?

 Regly =

You're a web expert by now. What can you find out
about the WCAG online? What does this mean for the
Audio-2-Go site? Summarize your thoughts below:

Download at WoweBook.Com

audioZgo@gmail.com | Settings | Older varaion | Help | Sign out

Chow seorch oplions
Croatn & Miter

il

1 of 11 Oldar »
) Mew window
ﬁ Print all

Sporoorod Linke

Bava Incama Taxes Legolty
Defined Bonefil Plara Ehckor Tax
And Buid Retgremanrt Income!
www 41 2Plans.com

20 Howr Work Waoak
This Home Rasned Puesinnss Wil Work

For You and Dolver S250K, por yoar
wenw. Thimspcrsl o nminess . nel

1040 Tax Softaans
TotVizion Professional Softaane

Intzrgrased E-Fie & Bank Products
W NIELink. com

Idahe Tax Exempl Fund

Mo tedoral, 1edoral atornatve
o |rdihey siales incoener G N
WL aatuma.com

10M Investments
W Match Investors To 1001 Proporty

qrw Ue For Froe info.

snF Pyl coam

Audio-—?—’é"

ownevr
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wcag priority 1 checklist

WCAG Priority 1

WCAG stands for Web Content Accessibility Guidelines. The W3C,

the folks who come up with most web standards, have defined a set of
guidelines that will allow you to build accessible sites. Follow the WCAG
guidelines and your site will be a lot more accessible than if you don’t.

WCAG Priority 1 is the set of guidelines that the W3C considers as a
baseline requirement. Ignore Priority 1 and you’ll definitely leave out some
part of a disabled audience. Here’s what the Priority 1 guidelines look like:

(>

hH, o/ [ wwww3. org/ TR/
WCAél 0/5ull-ehetklist-html

This dotument has Phorr{:\/
2 and 3, too. Audio—2—
Go Jus{: has to meet the
Pno\rn{:y | quidelines.

298  Chapter 8

Priority 1 checkpoints

In General (Priority 1)

Ves|No

IN/A

1.1 Provide a text equivalent for evary non-text elemant (e.g., via "alf®, "longdess®, or in elemant
content). This includes: images, graphical reprasentations of texd (including symbals), image map
regions, animations (e.g., animated GIFs), applets and programmatic objects, ascii art, frames,
scripls, images used as list bullets, spacers, graphical buttons, sounds (played with or without user
interaction), stand-alone audio files, audio tracks of video, and video.

2.1 Ensure that all information conveyed with color s also available without color, for example from |
contaxt or markup.

[
4,1 Claary identity changes in the natural language of a document's text and any text equivalents |
fe.g. capions). |

8,1 Organize documents so they may be read without style sheets. For example, whoen an HTML |
dnwmmii mndamd wllhaul associated sMa sheets, itmuma'ﬂll ha possible In read H'ln document.

changes. |

I
L], Llrllil uwuumhaﬂnw usarsbmnm I'Iiﬂwrlnn. mld eauslnqmmn ficker. |
]_4,1 Use Mdunﬂ.tnnd !.qu:lﬂtlingun.gu appropriate for a site's mnlnnl.

And if you use images and image maps (Priority 1)

es No /A
1,.2Pm»\ﬁdnmdundanlh:tlhksiulnnchacﬁmmqmﬂafammrmlnmm | i |
9.1 Provida client-side image maps instead of servar-sida image maps except whare the regiana I |

cannot be defined with an available geometric shapea. nod L )

And if you use tables (Priarity 1) |¥es No A

5.1 Fordatatables, identity row and column headers. 1 1 i =
52 Fur dula fables hu'thaw two or more logical levels of row or column hvaders. uw maﬂu.iptu |

mudatadatuwllgmdhudarwlls (| SR A A |

And if you use frames (Priority 1) [¥esNo N/A|

12,1 Title each frama bo tacilitate frame identification and Il [ | B

And Il'rnu use applets and lﬂb‘ll{l‘l’hrﬂ]r‘l} [¥esNo N/A|

6.3 Ensure that pages anz usable when seripts, applets, or other programmaltic objects are wmed off| [ [ |
or not supparted. if this is not possible, provide equivalent information on an altemative accessible |

i Andﬁwummﬂrﬂh{%ﬂﬂi} ||¥es No N

" 1.3 Until user agents can aulomatically read aloud the text equivalent of a visual track, provide an kaliEil

_ auditory description of the important information of the visual irack of & mulimedia presentation. || || ||

1.4 For any time-based multimedia presentation (e.g.. 8 movie or animation), synchronize
equivalent altlematives (e.g., caplions or auditory descripions of the visual track) with the

presentation. | -

And if all else fails (Priority 1) ] "l’l'i: No N/A|

11.4 H, after best affors, you cannot creals an accassible page, provida a link o an allemative pagae| ==l
that uses W3C technologies, is accessible, has equivalent infarmation (or functionality), and is |
updated as often as the inaccessible (original) page. |

alel


http://www.w3.org/TR/
http://www.w3.org/TR/

accessibility

Whoa... that list is huge! It's going
to take forever to make the Audio-2-Go
site WCAG Priority 1 compliant... and we've
already done so much work, anyway.

The WCAG is exhaustive... but your
changes may not need to be.

The WCAG has to cover every conceivable possibility on
almost every type of site possible. That means it deals with
lots of things that may not affect your site.

On top of that, lots of the WCAG checkpoints are things
you should already be doing, like “Use the clearest and
simplest language appropriate for a site’s content.” So
many of these checkpoints may already be done! To
meet Priority 1, you just have to take care of applicable
checkpoints that aren’t already complete.

N .-gﬁarpsn your pencil

Take a look at the checklist on the previous page or visit the WCAG checkpoints online at
http://www.w3.0rg/TR/WCAG10/full-checklist.html. Below, write any changes you think
need to be made to Audio-2-Go to fulfill the Priority 1 checkpoints.
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looking closer at wcag

a@,&_erpm your pencil

k sulutlun Your job was to figure out what we still needed to do with
Audio-2-Go to make it WCAG Priority 1 compliant.

v

1.1 Provide a text equivalent for every non-text element (e.g., via "alt", "longdesc”, or in element
content). This includes: images, graphical representations of text (including symbaols), image map
regions, animations (e.q., animated GIFs), applets and programmatic objects, ascil art, frames,
scripts, images used as list bullets, spacers, graphical buttons, sounds (played with or without user
interaction), stand-alone audio files, audio tracks of video, and video.

We've alveady done this b providing alt and
longdese attributes to ouZ imagcs.m9 "

2.1 Ensure that all information conveyed with color is also available without color, for example from
context or markup.

This includes graphies and icons. Those stars that
vepresent ratings on each book ¢ould be a problem...
and what does the site look like without eolor?

6.1 Organize documents so they may be read without style sheets. For example, when an HTML
document is rendered without associated style sheets, it must still be possible to read the documen

/\\ This is sort of like £abindexes... it's about
order. But this time, the order has to make

sense in the markup itself. We've got some
To Do problems heve.

Provide-a-bexk-equinalent—forl
rom—kert-clements.

All tolor in-(:orma‘l:'lon must be

displayed without eolor as well.

Oroanize dotuments so ‘l:ht\, tan ‘%

be vead vithout s{’,\llcshcc{;& Here'’s the Audio—l—éo To-Do list we ta
me

up with. How does it eo i
: ' mPare l'l:h i
of 'Uungs You ‘Ehoughf we hccdv:d 'l‘pﬂt;i?, *
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thereqare no R
b Questions

Dum

Q: What is the difference between WCAG Priority 1 and
Section 508?

A: There are a few main differences. First, WCAG is a
recommendation that was written by the W3C, the Internet’s
governing body. Although the W3C has no authority to enforce its
recommendation, it is considered the standard in making sure sites
are accessible to individuals with disabilities. Section 508 is a US
Government requirement that is based on the WCAG Priority 1
standards. 508 requires all government agencies and companies that
do business with the government to comply with the law. 508 is not
enforceable in the private sector as long as a company isn't doing
business with the government.

Q: Can you be arrested for not complying with WCAG?

- Not at all. WCAG is strictly a guide for making your website
accessible. Plus, the W3C doesn't have authority to arrest you (or
fine you, for that matter). Still, ignoring WCAG is like ignoring a part
of your audience, and that's not a good thing. Even a few days spent
on accessibility can have a huge impact on your site.

accessibility

Q} Who decides if my site meets the guidelines?

A: For the most part, you decide. If you have followed along with
guidelines and made an effort to make your site as accessible as
possible to users with disabilities, you can call yourself accessible.
Because Section 508 is a law, there are online services you can
use that check and make sure your code is accessible. They will
often allow you to post “badges” on your site that advertise the fact
that your site meets the 508 requirement. Similar services are also
available for the WCAG.

Ignoring accessil)ility 1s
ignoring a Part of your
AUDIENCE. It hurts you, your

site, and your users.

Think about accessibility as

a CRITICAL PART of every
website that you c[esign.

301
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color To Do

Color shouldn’t be your ONLY rom—bent-elements,

form of communication All color information must be

disp| ;
You already know that color has an emotional impact. It’d be hard to P3Y6d without eolor as well.
imagine a site without color... but that’s just how some people view at 0”'53'\526 doéumcy;-(;s so the tan
least a part of your website. That’s why you must convey everything on be vead without S‘l:y' esheets
your site with more than just color. :

I'm really having a
hard time distinguishing

some parts of this site. I
definitely can't make out
those colored stars.

T

L

= The vating stavs £or eath book are
= tolored based on the vating. Color
AN

is the on|\/ means of 5c+,+,in5 that
meaning, whith violates WCA&

8% of males in the United States have some
‘E\/Pc of ¢olor blindness. The disabili{:y is far

movre Lommon in men than in women.
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accessibility

Life through web-safe eyes...

You've probably heard about web-safe colors before. Those are the
colors that most people say are going to look consistent on different
resolutions and monitors. Here’s a palette of web-safe colors:

letely

. . These two Vachchcs look comp ,

Life through color-blind eyes... dissimilav. which one do your users se
N

But 1s this palette really “web-safe”? Take a look a the same palette

through the eyes of someone with color blindness:

.@y!umu -
‘PQWEWR

How do you think color blindness

can affect your choice of color
palette? Do the triadic and tetradic

color palettes offer any help in
dealing with color blindness?

¥* These images are from a stan of a Visibone book
(MH‘,\??//www.visiboncACOM/Produdfs/browscrbook-H‘,ml).

you are here » 303
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common types of color blindness

Audio-2-Go, via color-blind eyes

Let’s take a look at Audio-2-Go through a few different sets of eyes.
Depending on the cones available to the viewer, our nicely designed
Audio-2-Go site can look totally different:

=

Heve is the original color stheme viewed
by someone with no ¢olov blindness.

Original

Audio 0 Go

Featured Books

. i lov rafsi rgrob it M
This view shows a diminished ¢o e i el omin ot
stheme, but most of the elements o e Googke
ave still disfih5“35hablc' \ st ina RN -~
e e " " . -

Listen.

Peutanopia (no green cones)

304 Chapter 8
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accessibility

Audio 0 Go

Featured Books

This is a vaver type of tolor
blindness that a Ecc{:s yellow tones.
The stavs ave completely useless in
+his view... whith de«cini{:cl\/ violates
WCAQ Priority |.

Tritanopia (no blue cones)

Audio 0 Go

Featured Books

Ty
Fpmr

Pro{:anoyia looks very similar to
Dcu{anoyia when Comparing the
Audio—Z——éo site. The Page looks
bland, and the stars seem to blur

together a fair bit. \

Protanopia (no red cones)

you are here » 305
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adding labels to

Those

stars are a real problem

So the stars at Audio-2-Go are a problem. It’s not bad that they’re
in color, but it’s bad that they only convey information through color.
Remember one of the easiest ways to fix bad graphics or navigation?

Add text!

So for the ratings, we can simply add in a textual rating. Then, we can
add the stars as a background image, just like we did with navigation
back in Chapter 6:

<diwv

id="featured-books">

<ul>

</

</div>

<li><a tabindex="7" href="/books/1">
<img alt="the elements of cooking" src="elements.jpg" /></a><br />

<span class="rating high">Rating: 8</span>
</1li> \

<li><a tabindex="8" href="/books/2">
<img alt="state of denial" src="sod.]jpg" /></a><br />
<span class="rating medium''>Rating: 5</span>
</1i>
<li><a tabindex="9" href="/books/3">
<img alt="the google story" src="google.jpg" /></a><br />
<span class="rating medium'>Rating: 6</span>
</1i>
<li><a tabindex="10" href="/books/4">
<img alt="mary poppins" src="mp.]jpg" /></a><br />
<span class="rating low'>Rating: 3</span> index.htm
</1i>
<li><a tabindex="11" href="/books/5">
<img alt="business of creativity" src="creativity.jpg" /></a><br />
<span class="rating high">Rating: 9</span>
</1i>
<li><a tabindex="12" href="/books/6">
<img alt="designing web usability" src="dwu.]jpg" /></a><br />
<span class=f£§Eing‘ngjEEf>Rating: 6</span>

s — We “vating” and then give it
We'll elass the span vating '
> a:o{:hcr ¢lass depending on the vating (low,

medium and high, rcsycc{:ivcl\/).

Add a line break and
a span to hold the
Ya{:ing number-.

Q- So we can'’t use visual indicators, like the stars, anymore?

Z\:WmdﬁwchwLWUNQCMNOmywememmWMWSoﬁwumememe
of a thermometer, you'd need to put a textual description next to that thermometer.

therejare no
Dumb Questions
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still
Background images are* your friend

Now we can add the stars back into the page using CSS and the
background property. So we need to make some additions to our
stylesheet screen.css:

We need a new high—level

#featured-books 1i .rating { elass for vatings

padding: 4px 0 4px 30px; <——\‘

font-family: Helvetica, sans-serif; T .
he v-a'l:mg tlass needs 3

font-size: small; 0
text-transform: uppercase; px left Padding to ¢lear

accessibility

} the vay for the star.
.high {
background: url('../images/star high.png') no-repeat left;
}
.medium {
background: url('../images/star medium.png') no-repeat left;
} D ) - K screen.css
epending on the class, we will displa\/ the
.dlow { aPPVOFVia‘Ec tolored star.
background: url('../images/star low.png') no-repeat left;
}
Color without depending on color?
Update your versions of index.html and screen.css. Then reload the Audio-2-Go page We can tick ok

and check out the featured ratings of the books.

Featured Books

STATE

Now Jc\\crc’s a
5va\7\\\ca\ and
’cc*b»a\ 'md'\t,a{:\fm
of 2 bodK's vaking

(| —
K.& 1.7 RATING: 8

_BOB

WOODWARD

{‘f RATING: 5 1”:; RATING: 6
Download at WoweBook.Com

To Do

d""‘?"""'ﬁw&eﬂw

» Organize dotuments so ‘l:hcy tan
DENIAL

be vead without: stylesheets.

this chcckyoin‘h now.
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content

To Do
2 s ] . P'Nd@-a £‘“£ vl ! F

There’s more to ordering than just tabindexes on—tent-clomends.
You've already used the tabindex attribute to make sure that the Tab A"'RMM
key moves through your document in the right order. But the WCAG M
goes further: since there are certain accessibility devices that don’t use
standard keyboards, your actual markup has to be in order. ov'ganiz.e dotuments so they ¢3

. n
In other words, to meet WCAG Priority 1, you've got to order your be vead without S‘l:)"ahcc{;s.

XHTML in the sequence your content should be viewed, regardless of
any CSS and tabindexing;

£— This site has its content

Header below almost everything
else... whith might look 3r,c€{:
! Sidebal’ styled with CSS, but won Hovw!
saZis-c\/ WCAG rco\uirmmics‘ "::‘CC:{:EME; :zmc ;equente of
) or

ered how

Featured Links

you'd want Someone {5
or h View
Masthead ’ ear the tontent.
Content
Header
Footer
I Masthead
Content
Th o I . .
s of i e Sidebar
ollow, Featured Links
Footer

Just because your XHTML is standards compliant doesn’t
mean your XHTML meets this WCAG checkpoint.

is correct and without errors. The WCAG checkpoints make sure that
you are using that markup to make your site as accessible to as many
people as possible. The two are related but not at all the same.

WﬂtCh it' Having your site validate as valid XHTML just means that your markup

Download at WoweBook.Com



accessibility

It's time to tick off another Priority 1 checkpoint with Audio-2-Go. Here are the relevant parts of
the Audio-2-Go index.html. It's up to you to re-order the content. Good luck!

ExegciSe

The tabindexes give you some ordering... but the actual
mavkup isn't in the vight sequence.

<ul id="nav>
<li><a tabindex=""1" title="homepage" href="index.html">Home</a></1li>
<li><a tabindex="2" title="browse books"
href="books.html">Home</a></11i>
<li><a tabindex="3" title="about Audio2Go"
href="about.html">About</a></1i>
</ul>
<div id="featured-books">
<ul>
<li><a tabindex="7" href="/books/1">
<img alt="the elements of cooking" src="elements.jpg" /></a></1li>
<li><a tabindex="8" href="/books/2">
<img alt="state of denial" src="sod.jpg" /></a></1li>
<li><a tabindex="9" href="/books/3">
<img alt="the google story" src="google.jpg" /></a></1li>
<li><a tabindex="10" href="/books/4">
<img alt="mary poppins" src="mp.Jjpg" /></a></1li>
<li><a tabindex="11" href="/books/5">
<img alt="business of creativity" src="creativity.]jpg" /></a></1i>
<li><a tabindex='"12" href="/books/6">
<img alt="designing web usability" src="dwu.jpg" /></a></1li>
</ul> .
</div> -g;ib%u may want 4o remov
o see how your Page is
<div id="info">
<h2><a tabindex="4" href="signup">Signup</a></h2>
<p> Create an account with <strong>Audio-2-Go</strong> and begin
downloading books immediatly. All you need is your email address and
a credit card to get started and there is no contract to sign. Cancel
anytime you wish.</p>
<h2><a tabindex="5" href="download">...</h2>
<p>...</p>
<h2><a tabindex="6" href="listen">...</h2>
<p>...</p>
</div>

ve the Labindexes and use
naturaHy" ordered.

index.html

309
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rethinking tabindex

Your job was to rearrange the chunks of the Audio-2-Go page so that it has a more logical flow
when rendered without a stylesheet. Here’s what we did.

ExerciSe
Lution

<ul id="nav>
<li><a tabindex="1" title="homepage" href="index.html">Home</a></1li>
<li><a tabindex="2" title="browse books"
href="books.html">Home</a></1i>
<li><a tabindex="3" title="about Audio2Go"
href="about.html">About</a></1i>
</ul>

<div id="featured-books"> & Flipping the “info” <div> and “featured—books”
<ul> <div> makes the page display in the proper order
<li><a tabindex="7" href=" /books/1" >WhCV\ a S'E\/lcshcc't is disablcd or unavailablc-

<img alt="the elements of cooking" src="elements.jpg" /></a></1li>
<li><a tabindex="8" href="/books/2">
<img alt="state of denial" src="sod.jpg" /></a></1i>
<li><a tabindex="9" href="/books/3">
<img alt="the google story" src="google.jpg" /></a></1i>
<li><a tabindex="10" href="/books/4">
<img alt="mary poppins" src="mp.jpg" /></a></1li>
<li><a tabindex="11" href="/books/5">
<img alt="business of creativity" src="creativity.jpg" /></a></1i>
<li><a tabindex="12" href="/books/6">
<img alt="designing web usability" src="dwu.jpg" /></a></1i>
</ul>
</div>

310 Chapter 8
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accessibility

— TosT DRIvVe

We don’t need no stinkin’ tabindexes.

Rearrange the order of your index.html and then reload the page. Things should look
the same, but now we’re WCAG compliant.

Hey, doesn't this mean
we don't need all those
tabindexes now?

WCAG Priority 1 makes
tabindex unnecessary.

With your markup ordered correctly, go
ahead and remove all the tabindex
attributes from your index.html. Not

Using the Tab key is only are they unnecessary, they’ll let you
a great way to vcﬁF‘/ ensure that you’ve ordered things correctly
Your site stays in by using the Tab key.

order even when You
add new settions.

Sign Up Featured Books

Craste a1 soroact ith Sandie g0n 1o begn

o maTeE & RATE e

reperreegelli s "’W
o e b s . b . l“ """“"""‘"6-5!

r&/-
)
We've 9ot another item
wc)can evoss of our list.
We've done, right?
you are here » 311
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table headers

312

Chapter 8

Boaks | Audic 2 Co

Top Titles Featured Books
The Black Swan LI
Presentation Zen Sz
The Digital Photography Book #2099

Mae 08 X Leopard: The Missing Manual  #:15.00

The iPhone Developer's Cookbook LR

Wait a second. Can you take
a look at our Books section?

T just want to make sure we
didn't miss anything...

Copyright © Audbo = Go, Inc., all rights resenved
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accessibility

-;{ﬁrp&n your pencil

B.  What WCAG checkpoints need to be taken care off on the Books page? Look back through
the checklist on page 298 (or online), and see if there are any additional checkpoints that
might apply... write what you think you need to do in the to do list below.

To Do
Provide a text co\uivalcn{: for all
These all non—text elements.
ese all have to b
handled for the _E’; Al eolor information must be

Titles page as well. disvla\led wi{:\\ou{: tolor as well.

Hint: The Top Titles list is a table.
Organiu dotumcw{:s S0 ﬂ\c\/ tan
be vead without s{:\/lcshec{:s- J

Now that you know what needs to be done to the Books page, open up books . html. It

A should be in your chapter download files. Update the XHTML to be WCAG compliant, and
EIQRCISQ meet all priority 1 checkpoints. Then turn the page to see if you caught everything.

313
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checking

Your job was to update the books.html XHTML to be WCAG compliant and meet all priority 1
- checkpoints.

ExerciSe D

Lution e ¥o

<!DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Strict/ Provide a text equivalent for 3|
"http://www.w3.0org/TR/xhtmll/DTD/xhtmll-s1 hon_{:“{: C'CMCn{:s
<html xmlns="http://www.w3.0rg/1999/xhtml" xml:lang- :
<head> o
<title>Books | Audio 2 Go</title> All ¢olor information must be
<meta http-equiv="Content-Type" content="text/htm diSP'ach wi-&hou{: CO'OV‘ as ”
<link rel="stylesheet" href="stylesheets/screen.c well.

type="text/css" media="screen" /> Or ani
</head> 3 =€ dOCumcwEs so ‘H’IC tan

<body> be vead without s‘(:\/leshccfs.
<div id="wrap">
<div id="header">
<hl><img alt="Audio 2 Go logo" src="images/a .
<ul id="nav"> CO,IAMh "‘Cadlh S-
<li><a title="Audio 2 Go home" href="index
<li><a class="active" title="Audio books"
href="books.html">Books</a></1i>
<li><a title="About Audio 2 Go" href="#">About</a></li> Did You 56{; this one? S'md)c the
</ul> Books page has a table, we've
</div> r got to add £able headings.

<div id="book-list">

<h2>Top Titles</h2> 5.1 For data tables, identify row and column headers.
e Ce Ll pad =" ————————

<tr>
<th>Book Title</th>
<th>Price</th> We just need another £able row
:€t£> _ with a hcading for each Columh.'
r

<td>The Black Swan</td>
<td class="price">$19.99</td>
</tr>
<tr>
<td>Presentation Zen</td>
<td class="price">$12.99</td>
</tr>
<tr>
<td>The Digital Photography Book</td>
<td class="price">$12.99</td>
</tr>
<tr>
<td>Mac 0OS X Leopard: The Missing Manual</td>

314

Download at WoweBook.Com


http://www.w3.org/TR/xhtml1/DTD/xhtml1-strict.dtd
http://www.w3.org/1999/xhtml

accessibility

<td class="price">$15.99</td>
</tr>
<tr>

<td>The iPhone Developer's Cookbook</td>

<td class="price">$19.99</td>
</tr>
<tr>

<td>slide:ology</td>

<td class="price">$7.99</td>
</tr>
<tr>

<td>The Numerati</td>

<td class="price">$11.99</td>

</tr>
<tr>
<td>Spore: Official Game Guide</td>
<td c?ass:"price">$2l.99</td> QS:L\\\§\\ -TMSYQSC‘Bsahtaéyordﬂmd
</tr> cowcc{:l\/ with headings, then
</table> the Top Books list, and t}“"
</div> he features. So we didn t need
<div id="featured-books"> (_/ +o do any ve—ordering.
<h2>Featured Books</h2>
<ul>

<li><a href="books/1"><img alt="the elements of cooking"
src="images/elements.png" /></a>
<br /><span class="rating high">Rating: 8</span></li>
<li><a href="books/2"><img alt="state of denial" src="images/sod.png" /></a>
<br /><span class="rating medium'>Rating: 5</span></1i>
<li><a href="books/3"><img alt="the google story" src="images/google.png" /></a>
<br /><span class="rating medium'>Rating: 6</span></1i>
<li><a href="books/4"><img alt="mary poppins" src="images/mp.png" /></a>
<br /><span class="rating low'>Rating: 3</span></1i>
<li><a href="books/5"><img alt="business of creativity"
src="images/creativity.png" /></a>

This is the same

<br /><span class="rating high'">Rating: 9</span></1i> thange we made
<li><a href="books/6"><img alt="designing web usability" 4o the main page:
src="images/dwu.png" /></a> we need text, not

<br /><span class="rating medium'>Rating: 6</span></1i> jwkimagu,gw
</ul> the book vatings.

</div>
<div id="footer">
<p>Copyright &copy; <strong>Audio 2 Go</strong>, Inc., all rights reserved.</p>
</div>
</div>
</body>
</html>
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wrapping up accessibility

— Test DRIve

Test Audio-2-Go’s accessibility.

It’s all well and good to implement accessibility measures, but you also need to test your site.
So how can you do this? Well, there are a couple of ways:

Get a copy of the assistive technologies in question (like a screen reader) and take the site
for a test drive yourself. Or, even better, you can use software, such as Cynthia Says, that
automatically checks a site for WCAG compliance (http:/ /www.contentquality.com/).

Update both the home page and the Books page and see how Audio-2-Go looks.

[T ——

vasr g -spualiy aycli ok T pee

car rither Mo pat i

G alaes rncen yuur porel The Black Swan .

dewnlaad yeos beaks ot

Lm Fresenintion Zex LR

AL oof oy s ;

Profresdonal volos acts The Digital Photngrapisy Bk LIS o naTMEs Ty RATARS
definition sodis f L]

and metindously rlited Mt 08 X Loopued: The Missing Harusal

Hizds dows, Aadio- 3G
of sadio books soyws

Ay, Tha iPhots Developars Cookbook [

slidde ooy [
The Numeraiy [

v RATMG 3 ﬂ- RATSO B {,- AT B
Spore: Oifflclal Game Gulds LT

Cnpueright 5 Amallin w flas, Boa , 50 igleon reasruss]

Give Audio—2-Go a test with the
C\/n‘{:hia Says validator-
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You'll never believe the email
T just got! You really hit it out of
the park with the updates you made.
And T hope you don't mind not paying
taxes anymore...

ano Grnail - Opportunities with the Internal Revenue Service
uu = t [~ hip:/ fmail.google.com/ =) (
T Mt T T r e 4
Cmail Calendsr Documents Phoios Reader \Webh maore ¥ audioZgo@gmail. com | Gettings |
‘ M i I { caarch Mail ) { Search the web ) Fon seerch astons
i @ p o finer
Compose Mail Intemational Heraid Tribune - World News, Analysia, and Giobal Opinions - Hazballah's
Inbox [(10) « Back to Inbox [ Archive } { Report Spam ) { Duiele ) More Actiore ¥
Starred 77
- e
Chats &7 Say goodbye to taxes forever! Tnbans | % s
;?;TTM Audio? Go  ahow detaila 11:43 AM (4 minutes ago) |4 Reply | ¥
ts
All Mall Audio-2-Go,
Sy
Sipam Great work On your Sig! | nad our team kook at wial You've done. and we Do
Traah really love 1L wnmnmmmnm:mwrmmm.mm'mumﬂm And B
HIIMLH\HM'\‘EMWH‘\UI'FI:}II[]’LNIGEW‘K!WEWJMWFHME e 41
Contacis torward with ditnbuint our tax forms. We're In & bit of a budget crunch here,
tuﬂwe‘wermmmwﬂhmr:eafﬁeidaaﬁmmrﬁalﬁm|hwr 20 Houwr 3
- Chat work What would you think about you never paying taxes again? As lang This He Bussiruo-

Far You or 5250
wrovwr. TE umrmdui

as yol'll host our fomms, oonsider yourself a tax-free enfity Fnjoy?

Bearch, add, or invile

1, aned by Uwe weaty... i you fave any employees o conliachons, we'e 1040 Tal [}

» Aulio_2_Go willing 10 give two of them he same tax-ffee axamption you'd enjoy. Toxvig s5i0nal SO
Set status here T WioTk! Irtizrg -t & Bank Prod 1
www MIELink.com LL
(ml i 5 \dahe Tax Exempt Fund :
gl Ronald Dauti |
. . . . Mo fedoral, 1edoral atornatve
Chat with your AIM® Intemal Revenus Senvice .I—OOkS like bclha acttessible o Ictighey startee incrnes G fand
buddies is \rcally paying offl W DELUINE. GO ‘
Get started ‘ 1031 Invesments
+ Reply =+ Corward We Match Investors To 1001 Property
Contact Ue Fof Froo into. |
Oplicna ™ Add Contost wnw SanFxclsogeeProger s coem
cakab. About these links L
Edn labals - —
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looking

The WCA§ theeklist is complete!

[T B 7 o | ki Bt

rom—tent-lements,

I'mglad I can
finally tab through
the site. Time to

Audio-2-6o
is behaving much
better with my
JAWS reader.

check out some books.

Man, the book
ratings make so
much more sense to me

%BULLET POINTS

Accessibility is both the process and the techniques
used to create a site that can be used by someone with
a disability.

m  Ascreen reader is a piece of software used by the blind
and the visually impaired that reads the text of a website
aloud.

= The alt attribute (which is part of the img element)
allows you to provide an alternate text description for an
image—which is read by the screen reader.

®  longdesc is an attribute of the img element
which provides a link to a page which contains a text
description of an image that is too long for an al t
attribute.

m  People who have lost motor control of their hands often
use the Tab key instead of a mouse to move from link to
link on a web page.

tabindex lets you manually set the position of a
specific link in a tab sequence.

The Web Content Accessibility Guidelines (WCAG)
from the W3C were the first major effort to establish
guidelines for accessible design—it consists of fourteen
guidelines, each with three checkpoint levels.

You don't have to worry about items on the WCAG
checklist that don't apply to your site.

Organize the markup of your page so that it reads
logically if it were not rendered with a stylesheet.

Make sure that all information conveyed with color is
also available without color.

If you use tables in your site, make sure that columns
and rows have headers.

Use software like Cynthia Says to check the accessibility
of your site.
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9 listen to your users

*
+ The Pathway to
Harn;omous Design "

Ever since I started really
listening to my users, people just
can't stay away from my site. I barely
have time to look at the stats over a
cola these days!

Good design is all about really listening to your users.

Your users can tell you what’s wrong with your site, what'’s right with your site, how
you can fix things (if necessary) and how you can improve your site. There are lots of
ways you can listen to your users. You can listen to them in groups (using tools like
surveys), listen to them individually (with tools such as usability tests), and listen to their
collective actions on your site (with tools such as site metrics and statistics). Whatever
method you use, its all about “hearing” what your users are saying. If you do, your site will
meet the needs of your audience and be that much better for it.

this is a new chapter 319
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rpm (bad) reviews per minute...

Problems over at RPM

ann RPM Music
L1 lle (=l Jo1
RPM Music Homa
T keep on getting angry emails from
my customers. They're all complaining

about the same problems with the site.
You built the site for me—now I'm going

to have to ask you to fix it so it works...
properly this timel

Gmail

Where are you guys

Bummed Customer sbummed 8yahoo.com=
To: rpmmusicE gmail.com

RFM D

Just saw the now sile. looks great! One question though: | can't §
to find any of your contact information or @ map lo your sore, Fm
fromm out of lown and replly wanlizd o swing by and chadout tho
selaction, Seams lke that should be on thers somewhars. Maybe

missed it Anyway, would have loved 1o come oul and See the 11
Ioday, maybe nexl lime,

Thanks,
S

APM Music ﬂmmualc@umll.mm:

| o - ite 406 F
" problems with the new s Sat, Aug 23, 2008 8t
\ \‘ . Customer counte@hotmail.com>
The (not | 7o rpmmusicgmad S0
so happy) | rem now. The
. \ _ {1t dpoks el cEEY TUT d
RPM Musie \ { & sudden your sie qhanﬂﬁi:m “are in the right place. a:
\ Al o ihe pages dan'l ook his 1 wand Lo keep by
Store | sections LR B e, Can you KK ST L B0 ihis, its 3
e | e
wn \ st '
| fime ditficull.
“\ Thanks.

Conganmed Cuslome?
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listen to your users

From tha Blog

How could we have missed
these problems? We really ’
need to find out exactly what's
going on from the users.

—

APM Music <rpmmusic @gmail.coms

Sat, Aug 23, 2008 at 4:23 PM

RPM Muslz “Tpmmusic ®gmal,

New site disappoints

Angry M. Laver duvuhrﬁoﬁ'vnuﬂinku.mmb Sat. Aug 23, 2008 at 4:14
| To: mmmmw;;rrm.m
“ RPM Guys-

| What the hegy did yau guys da iy Your 588 ? | ran injg RPMs owner the
| Other day and ha taig & 10 Check il gul, He WENE On and on alog haw
| WD ) But whon [ wimnf In

Inak at it in my Explorpr, j)
| Ioaked all Crazy. The intbrface loaks all out of wack and thase ae
| things that seam gyg of place. | hag high

lopss guys, whal's gaing an 7
| Thanks,
Angry Music Loves
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surveys and

Let your audience speak to you
through focus groups and surveys

When you’re designing, redesigning, or fixing a site, you need to be able

to ask your audience questions. Who are they? How often do they use the
Web? What kind of computer do they use? What do they like about the
site’s current design? Do they like the site’s proposed new design?

This is where focus groups and surveys come into the picture. Both are great
tools for giving your audience a “voice”—letting them give their opinions,
answer your questions, and even give feedback in unexpected ways. It’s
important to know that surveys and focus groups have different strengths

AN

Remember, as we talked
about in Chapter 4, surveys
are a great tool for buildin
Personas at the beginning 0\?
Your dcsign protess.

and weaknesses, and those could impact which you use. Let’s take a look at
some pros and cons of both:

322

Require a relatively short time commitment Require a lot of advanced planning
from survey participants
o Can be administered to a huge amount of Written surveys may present problems for
g- people lower-level readers
q:, Can be administered in lots of ways (paper, Survey questions might be misinterpreted
online, by phone, in person)
Participants can often complete the survey
at their own leisure
Allow participants to build on each other’s Require larger time commitment from
ideas participants
=3
S Collects information on a very specific topic Usually require compensation for the
g from those who have a stake in the topic participants
3
o Benefits from a trained facilitator Public environment may intimidate some
e participants
Requires a trained facilitator
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N .;;Qar.pen your penci

Scenario 1
much for the site’s users.
Scenario 2

low literacy rate.

Scenario 3

listen

Read through each of the scenarios below and decide which
method (survey or focus group) would be best for getting the
information you need to make your design decisions.

Write your answer on the dotted line.

You've been hired to design a website for a local community
access television station. The client wants to add all sorts

of cool—but bandwidth intensive—Flash interactivity and
video. You're worried that this extra media might be too

You need to find out what kind of computers the TV station'’s
viewers use (make, model, operating system, etc.), as well

as their connection speed (dial-up, DSL, Cable, etc.) so that
when they come to use the site, it doesn't fall over under the
pressure of serving all that rich media content.

You're doing some volunteer design work for a local
inner-city community center. You really don’t know that
much about the site’s users—gender, age, computer types,
etc.—and you really need to find out so that you can target
the design at the right level. The director of the community
center did tell you that some of your users might have a

You and some friends are launching a new social network

for web designers and developers. You're at the point

where you've got a couple of different visual designs (really

polished storyboards), and you need to get some specific

feedback on what your potential audience thinks of the ~ +weeesesms s
site’s design. You're also pretty sure that your audience

(who are designers themselves) will probably be up for

sharing some their great design ideas with you.

Download at WoweBook.Com
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dive into

Gadhar r pencil
N f&n ywSolEfiun

Let's take a look at whether a survey or focus group is the best choice

for each of the scenarios. How will you implement your choice?

Scenario 1

You've been hired to design a website for a local community
access television station. The client wants to add all sorts

of cool—but bandwidth intensive—Flash interactivity and
video. You're worried that this extra media might be too
much for the site’s users.

You need to find out what kind of computers the TV station’s
viewers use (make, model, operating system, etc.), as well

as their connection speed (dial-up, DSL, Cable, etc.) so that
when they come to use the site, it doesn't fall over under the
pressure of serving all that rich media content.

Scenario 2

You're doing some volunteer design work for a local
inner-city community center. You really don't know that
much about the site's users—gender, age, computer types,
etc.—and you really need to find out so that you can target
the design at the right level. The director of the community
center did tell you that some of your users might have a
low literacy rate.

Scenario 3

You and some friends are launching a new social network
for web designers and developers. You're at the point
where you've got a couple of different visual designs (really
polished storyboards), and you need to get some specific
feedback on what your potential audience thinks of the
site’s design. You're also pretty sure that your audience
(who are designers themselves) will probably be up for
sharing some their great design ideas with you.

Surveys are perfect for
chﬁhg lots of in‘('\ovma'l:ior\

rom g ]avgc 9roup o‘(: PC°P'C-

The kind of

This is a tough one: i \,Yobab\\l more

information you nee

ited 1o 3 swvcz, but the \\%cvac\/ i;i:c
sul . )
m\q,\n’c veauive 3 otus group it user

\m{: o“ b\f (:'\\\'mg ot ‘(:ovms.

Fotus érouy OR Swvcy

This is Vcr§c6{2 for a small

. Open—ended
f?ii‘:nguznd group distussion

is c*at)c\\[ what you need

)

Fotus Grouy
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listen

Surveys and focus groups arent free

When you’re deciding whether to use surveys or focus groups to find out

about your users, there’s another thing to consider: cost. If you start out
doing user testing with the comparative costs of surveys and focus groups
in mind, that may help you decide which is the right route.

Survey Costs Time is money, a5 they say.
$  Time spent designing the survey

$  Printing and mailing (if you are conducting a paper survey)

$  Time spent processing and interpreting the results
$

Possible compensation to survey participants

You tan't Jjust open the door and
grab the nearest pevson — You need
to put a lot of time and cZ«cor{:

into rc(,rui'l:ing people who are
vepresentative of Your site’s audience.

Focus Groups Costs

Time spent planning the focus group schedule
Recruiting participants

Rent space to hold focus group (if you don't already have it)

A modcra{',or will run ,
the fotus oroup—theyve
highly oilled at what

Equipment rental (projector, screens, recording devices, etc.)

Food and/or compensation for participants &

®“r B B B B B B

they do and genevally Time spent processing and evaluating the results ~ [+'s customary to 9V szsari:?
dont tome theap: Any additional suppli arbitipants Somcfd\m% - b .
y - fime. That doesn't have to bc ek
Cost of a trained moderator one, ot do you have the budae
D 23 and drinks for all the
for pizzd a "y
‘Ja‘r{iti\?an{‘,s \Iould like to invites

_ & S_harpen your pencil
\ Now that you've got a good idea of the pros and cons of surveys and focus groups

(and how much they could cost), write down the method you'd use to get feedback
from the RPM Music site users. Also write down why you chose that method.
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go with a survey

_ & S_Iﬁrpen your pencil
\ N &Iutmn Which method for gathering feedback from the RPM Music users is
- probably the best, and why? Here's what we thought:

[ [ the
I\ | i‘,s wn\\ waﬂ: i‘,o 90 Che
tf:fa\icsé \:':At,c. User feedback is vital to

aetting the desion of 3 site yight.

RPM is a web store, so it makes sense

) provide users with 3 survey 1o fill
out while ‘Ehcy’rc online.

You're going to use a survey
to try fo get at the root of
the problem? Ok, that sounds

good. You can use my customer
database to get in contact with
my customers.

Surveys are Clleal) and
e{iective, esPecially when you
give participants the o]otion of
completing them online.
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Surveys ‘Exposed

This week’s interview:

Head First: Welcome, Online Survey. We're very

excited to be talking to you today outside of the
World Wide Web.

Online Survey: I know, this is very exciting! It’s
been years since I've appeared in ink.

Head First: So tell us, why the big move to the
Internet? All those tags and hypertext seem a bit
overwhelming.

Online Survey: Well, it just seemed like the right
move. I mean, sure, the initial setup took a little time,
but after that I could just sit back and watch the data
come pouring in.

Head First: Did you find that you received more
attention as a web page than you did when you were
printed on paper as a bubble sheet, say?

Online Survey: Oh, definitely. People have bad
memories of filling out all those bubble sheets in high
school. Also, being available online makes it easy for
people to take me at their leisure. No pressure, you
know. Oh! And if it’s a long survey, they can save
their answers and come back later.

Head First: Well that’s convenient. So where do
you keep all that data? If people aren’t writing it
down, where does it go?

Online Survey: Sometimes I just send an email
with the answers. Most of the time, though, I keep
everything in a database so that I can go back later
and quickly see the results.

An online survey tells all

Head First: Wow! That seems technical. How do
you manage all that without losing your cool?

Online Survey: Well I'm going to let you in on

a little secret. I'm no wiz-bang programmer or
database analyst, so if it’s a complicated survey, I
just use one of the many free survey tools available.
They help me set up the questions, format, and even
process the data, and then they send me the results.
In the end, I come out looking like the hero.

Head First: Interesting. Don’t you feel like you’re
cutting corners if you don’t do all the work yourself?

Online Survey: Hey, if you want to spend all day
writing code and HTML tags, that’s your business.
But time is money, buddy, and I just want to get my
questions answered. I don’t have time to deal with all
those details. Not only does an online survey save my
users time, it also saves me time.

Head First: Well that seems fair, and who can pass
up all those colorful charts and graphs?

Online Survey: Not this guy. Believe me, going
online was the best move of my life. We wouldn’t be
talking if it wasn’t for the Web.

Head First: That’s true! We’re glad to have you.
Thanks again for talking to us. I'm sure we’ll be
seeing you soon in some reader poll or career
questionnaire.

Online Survey: You bet. Thanks for having me.
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survey questions

Ask the right questions

in your surveys

So you’re going with

a survey, but there’s a
problem. What questions
are you going to ask, and
how will you ask them?
Oftentimes online surveys
either ask the wrong
questions or ask questions
that return unreliable data.
You really need to invest
some time in crafting your
survey questions so that
you get the best possible
data you can. Let’s take a
look at what makes a good
survey question.

328 Chapter 9

Give your users an A, B,

/ C, and D and make the

options tlear and contise.

(vl Agood survey question has specific answer choices.

[V A good survey question does not Jead the
participants to any particular answer.

lj A gOOd SuI’vey iuestion 1S ShoI‘t. £ you tonfuse Your usevs,

{:hc\/ ircn'{: 9oing to provide
. . You with aceurate inform Lion.
E’ A good survey question i§ easy  piy ¢l a*(:*f:cv\{:iconh{:orhoi -

to read and understand.

[V A good survey question asks for knowledge
or an opinion, but never both at once.

K-’yom word the questions.

tLeTe qre no -
Dumb Questions

Q: What if | want to ask an open-ended question?

A: Just don't provide answer choices, and phrase the question so it’s clear that you want
the participant to answer in their own words. Open-ended questions are great for getting
qualitative data. Qualitative data is data that isn't numerical in nature. So if you were to
ask survey participants what operating system they use, your results would be numerical
(58% Windows XP, 5% Windows Vista, 30% Mac OS, 7% Linux). But if you asked survey
participants to describe the technical problem they are having with a website, each of the
responses will be different, and the results will not be numerically based. If you ask an
open-ended question, be prepared for more work when you put your results together. Each
response will be different, and you won't get the same statistical (numerical) results that
you'd get with other kinds of questions.
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Now that you've seen what makes for a good (and not so good) survey question, it's time to put
. your skills to the test. Below you'll find some survey questions that could use a little work. Have
EJ-QRCJSE a look at them and write down the problems with each question.

0 Which is your browser of choice?
A. Internet Explorer 6

B. Internet Explorer 7
C. |ntemet EXplOrer 8 ..................................................................

9 Does your current CMS publish
W3C-compliant markup?

A. Yes
B. No
C. I don’t publish with a CMS

9 There are many people who believe that
designing W|th Web Standards is a waste Of ..................................................................
time—are you one of these people?

A. Yes
B. No

9 Do you believe that the current single column
|ayOUt WEbSIte |n questlon |S bad and should ..................................................................
be changed to a two-column layout?

A. Yes
B. No

329
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writing good

p,ciSe Let's take a look at the survey questions and see what we can do to make them better.

Lution

Q Which is your browser of choice?

ion isnt bad, but
A. Internet Explorer 6 The (\MSJUO“

N the possible ansuers ¢
B. Internet Explorer 7 misleading:
x C. Internet Explorer 8

The problem with this question is that it's biased. Biased questions encourage your participants to
respond to the question in a certain way. They may contain terms or may be worded in a way that
leads the participant to a specific answer. Here all of the associated options are Internet Explorer
(though different versions). What if the respondent uses a different browser? Well, their only
option would to choose “Other,” if it were available as option D. That would ultimately skew the
results (because you won't get any differentiation between browsers besides Internet Explorer).
This question may also mislead participants into choosing Internet Explorer just because they
have it in their system (as opposed to being their primary browser).

A better browser question wmight be...

The o\ucs{'\ov\ is simple and

' o
vett. We donJ(: have
0 Which is your browser of choice? ‘::;:ngc wmuth here.

A. Internet Explorer

B. Firefox To make sure this question

C. Safari is not biased, we need to

D. Mozilla u offer thoiees for diffevent
: browsers (not j“SJC |E).

E. Opera

F. Other
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Although this question if focused and simple, it falls into a common trap. The terms

Does your current CMS publish W3C-compliant markup?
A. Yes

B. No

C. I don’t publish with a CMS

“CMS” and “W3C-compliant” are only used by a small group of people within web

technology circles. Even though some users may recognize the terms, most won’t and
you risk confusing and frustrating your survey participants. Avoid using jargon in your

questions and always try to write to the broadest audience possible.

Less jargon = better understanding = accurate responses

2]

Does your website code validate as standard XHTML or HTML?
A. Yes

Even ith
B' No wi OU{: 'H\C aV
- 9ood to 9ive users ap f‘)‘Thdolf 155

C. I don't know know” thoice ook i

ase.

thereqare no
Dumb Questions

Q: How do | know if I'm using jargon? And how can | get rid of it in my questions?

A: Jargon is pretty subjective. What is jargon to one person isn't necessarily jargon to
another. There are two things you can do to make sure your questions are clearly written.
First, re-read your questions and think about your audience—try to phrase things as simply
as possible. Second, give your questions to someone who isn’t familiar with the subject
matter. They'll tell you if they don't immediately understand something you've written.

More questions over the page...

Download at WoweBook.Com
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writing good

)
RCI§€ Let's take a look at the survey questions and see what we can do to make them better.

Lution

9 There are many people who believe that designing with web
standards is a waste of time-are you one of these people?

A. Yes }t
x B. No | '
Read the a\ucs{‘jon again. t's a

s{:‘rong o?'mion that \/ou'\rc bc'mg

asked to agree or disaoyree
with, and that could lead your

)
rCS\’ondcn{‘,s answevs.

1 This question’s problem is that it assumes what it asks. This is a type of biased question that
1 leads your participants to agree or respond in a certain way.
|

Let’s not assume...

0 Do you agree of disagree that designing with
web standards is a waste of time?

A. Agree
B. Disagree

) . . h

. Don't lead the D\ucs{‘,lon wit

- ndeted \ a: opinion. This will always
skew the vesults and make
£he survey less tredible.
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o

Do you believe that the current single-column layout website in
question is bad and should be changed to a two-column layout?

A. Yes

x B. No

The problem with this question is that it's two questions. Participants won't know
which to answer. What if they agree with one but not both, or disagree with part or all
of the question... How do they answer then? This can make them feel frustrated and
could lead them to quit the survey without finishing it.

Just ask one question

9 Do you like or dislike the current one-column layout in the
website in question?

A. Like \
f. Dislike

C. Undecided £ you offer yes and no options,

Instead of asking two

« . n . 'U'\.lhas in one uCS‘{',io
K— always aive an undetided o?bon cl ",
to c:/:ve? vespondents without a ask two questions.
inion eith ay-
strong opinion either way A/ These o\ucs{jons will be
easiev to understand
e Do you believe that the layout of the website in question and will YCWE; in move
should be changed to a two-column layout? ateucate data.
A. Yes
f. No
C. Undecided
333
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writing survey questions

N .-giSI\ﬁrpen your pencil
N It's time to start building your user survey to help RPM Music. Write five technical

- questions to start with (what kind of browser users prefer, what kind of computer

they have, etc.), then ask five demographic/usage questions (gender, age, how many

hours/week do they use the web, etc.). Make sure you write questions that have

answer choices, are short and straight to the point, and don't lead the respondent.

Technical survey questions: 4 ite oo question
to 3c{: You started

o ...................................... / ................ : e .................................................................. :
: How do you connett to the [nternet? : : :
A- Dialu‘?
B. DSL
C. Cable
D. Tl or LAN
E. | don't know

334
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Pewmographic/usage questions:

How many hours/week do you spend on the
internet?

A O = 5 hours

B. & - 10 hours

C. 1l = 1% hours

D. 16 — 20 hours

E. 20+ hours

335
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rpm survey questions

N -:g@&arpm your pencil

k &Iutmn Let’s take a look at some possible technical and
demographic/usage questions you could ask RPM’s users.

Possible technical questions:

What is Your primary browser?

A Internet Explorer | Thi s an mportant et
i 1 betause some

B. Fivefox (\/ ‘,cwhar-.{-;.cs in how they

C. Safavi - P ender CSS

D‘ chra :

E. Other

What is your tomputer’s operating system?
A Windows XP
B. Windows Vista

: , .

: n i the users don't know wha
C. Mae 0S X S~ E::wm {h‘q“ sse 4o suek the th,
D. L‘lhuﬁ we ma\l bC ab\c {',O wOY'k ou‘{; w\'\lc
E. Other browser Jd\c‘/,YC \',kc\\I 4o be using

ince all operating systems come
i‘: \: one installed by default.

What is the vesolution of Your

tomputer monitor? As you discovered back in Chapter 4,
A. 800x600 streen vesolution tan have a bi5 ."“?a_c{;’
B. I 02-"’(' <168 © on how Your users view Your site, so it's

[ information 1o have.
C. 1280x1024 (or above) important formation to have
D. | don't know
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Download at WoweBook.Com



listen to your users

Possible demographic/usage questions:
Gender’s one of those

e .................................................................. questions that 4l curveys ask,
What is your gender? ‘é// ::f}{azil.css of their subject

A Male the site’
Dc?chd'"\s on e sites
B. Female : tontent, gender can play a
: large or small part in your
design detisions.

Do You bu\/ musit online (downloadable or :
shrink—wrapped)? “\ Do Your users even buy musie

[ i m like an
A Yes © online? This may seem
b © dbvious question, but if you

B. No | |
© don't know, ask! .
C. Don't know TK\S: a ‘\uc:t"g‘)x] aM‘:S\L
: at Yor | :
?‘:Ec but wou\dn*’? work with
obher Kinds sites

How many hours per week do Yyou spend online?

Ao-5 |
b8l \—‘ he amount of Lime a user
— T .
spends on the Web speaks to their

C.lI-15 : expeviente online—whith impac
D.16 - 20 how {:\mc\/ use Your site.

E 21 -25 :

F. 26 +

you are here »
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final survey

The final RPM Music user survey

Here’s the completed survey ready to upload to the site
(or use a survey service to conduct it for us).

—

1. What is your primary browser?
A. Internet Explorer

B. Firefox \
C. Safari Q\ncsc questions will help us get a better idea
D. Other the {:\/FCS of ‘ECChnolog\/ our visitors use

to aceess the RPM Music site.
2. What is your computer’s operating system? I/
A. Windows XP
B. Windows Vista
C.Mac OS X
D. Other

3. What is the resolution of your computer monitor?
A. 800x600
B. 1024x768
C. 1280x1024 (or above)
D. | don't know

4. How do you connect to the Internet?
A. Dialup
B. DSL
C. Cable
D. T1 or higher

5. What is your gender?
A. Male
B. Female

338 Chapter 9
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6. What is your age?
A.18-24
B.25-34
C.35-44
D.45-54
E.55-64
F. 65+

7. How many hours per week do you spend online?
A0-5
B.6-10
C.11-15
D.16-20
E.21-25
F. 26+

8. Do you purchase music online (downloadable or shrink-wrapped)?
A. Yes
B. No

9. Please provide any other feedback about the new RPM Music site:

is small, one o\?cn——Cndcd
extra feedback will help
t customer Frustrations.

t Bc(,ausc our survey
ﬂuCS‘ElOV\ s ok. ThC

us learn more abou

tkereBre no

listen to your users

Dumb Questions

Q,: Is there a limit to the number of open-ended questions | can include?

A: Not really. Open-ended questions are a great way to get specific answers and feedback from your users. However, because
there are no answer choices, they take more time to analyze and interpret and can sometimes be vague or not answered at all.
Also keep in mind that these types of questions take longer to answer and require more commitment from your users.

you are here »
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rpm survey

The results are in!

Let’s take a look and see how our users responded
to the RPM Music online survey.

Browsers Gender

Internet Explorer 65% Male 65%

Firefox = 22% ‘\ Female 35%

Safari 10% As expected, Internet

Other 3% ExFlovcr is the most

used browser. Age

18 - 24 32%

Operating Systems 25 _ 34 30%

Windows XP 75% 35 — 44 22%

Windows Vista 10% 45 = 54 12% b2% of the RPM’s users are

Mac 0S X 13% 55 - 64 4% under 34 That's a pretty

Other 2% 65 and up 0% young audiente.

Screen Resolution Hours per week spent online

800x600 10% 0 -5 12% Looks like the RPM audiente

1024x768 48% 6 =10 21% spends a faiv bit of time on

the Net every week, too. That

1280x1024 + 38% 11 - 15 35% eans £hey'll be more sawy

Don"t know 4% 16 - 20 18% sbout how websites work than
21 - 25 10% if the vesults had skewed
26 and over 4% towards lower weekly hours.

Internet Connection

Dialup 12%

DSL 55% Po you purchase wmusic online?

Cable 27% Yes 68%

T1 or higher 6% No 32%

The vesults in this column are also
very typical for other sites and
the Internet as a whole.
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Responses to the open-ended question:

" I love the new site. It really reflects the vibe of the store. It would
be really nice if | could buy digital tracks—ya know, like iTunes—

instead of just getting the CD shipped to me. ”

" | don’t really use the site that much. I'd rather just come into the
store. | really like talking with the people who work there as well
as other customers. | guess the site is ok—it looks good—I just

won'’t use it that much. ,,

Q' The new site looks all crazy now. Parts of the pages don’t look like
they're in the right place, and things don’t make sense. Can you
fix this? | want to keep buying stuff from you guys, but it’s a little
difficult with a messy site. ”

" When | went to look at the site in Explorer, it looked all weird. The
interface looks all out of whack... there are things that probably

shouldn’t be where they are. ”

@gywtx\vw
- PQWEWR
Now that the results from the survey are in, start thinking about how all the

information relates to each other. Finding patterns and connections can help shed
some light on why RPM’s users are having trouble with the site.
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342

OK, looking at the results from the survey, it seems
like our IE users are saying they're having the most
trouble. Is there something wrong with the code?

Frank: Not necessarily. Browsers are the lens that you see the Web
through—and not all browsers are created equally.

Jim: O, is one “brand” better than another? Is that why a lot of the
RPM users seem to be using Internet Explorer?

Frank: No, actually. What I mean is that some of the browsers have
peculiarities (in some cases, you might even call them bugs) that result in
pages looking slightly different on one browser than they do on another.

Jim: Oh, I see. And since we want all of our users to have the same
experience regardless of what browser they have, we need to take the
peculiarities of each browser into account when we’re designing the site...

Frank: Exactly. This is where web standards come in (sort of).
Jim: How so?

Frank: Web standards are part of the big cross-browser compatibility
picture. Because the W3C works collaboratively with browser developers
(among other people and companies), web standards are (mostly) baked
right into the browsers themselves. So when you design to web standards,
you can be fairly confident that your site will look the same browser to
browser. But some browsers have peculiarities—

Jim: Bugs.
Frank: Ok, bugs—that won’t display standards based XHTML and
CSS the same way.

Jim: Oh, I see. So what browser do we design for?

Frank: Well, first off, you should always use standards compliant CGSS
and XHTML. That’ll solve a bunch of your problems right away. You
should be intimately familiar with your users. What browsers do they
use?

Jim: We know that now. Most of them use IE and Firefox.

Frank: Exactly. Design for those two browsers in particular. Finally,
there are some code-based workarounds—you may have heard of them
already, they’re also known as CSS “hacks”—that will help you bypass
cross-browser computability problems (just like the ones the RPM Music
site 13 experiencing). So we need to go look up some stats...
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tL Internet Explorer 6 257
m Internet Explorer 5 17

@D Internet Explorer 7 267

Internet Explover
makes up hal\C O‘F ‘J

all web b\rowscrs.

Dum

Q: What if | don’t have an easy way to find out what
browsers my visitors are using?

A: If you can't get ahold of reliable browser statistics for
your site, you can always use generic stats.

Q: Where can | get generic browser stats?

A: There are lots of sources out there. Probably the

most reliable are the statistics compiled by the W3C (www.
w3schools.com/browsers/browsers_stats.asp). The thing
you have to realize is that no web statistics are completely
accurate, and they may not be reflective of your users. But in
the absence of any other kind of data, this is a start.

therejare no .
b Questions

listen

Web Browser Usage

(For the entire Internet)

N o
A X N e
> = o N
< = = S
E X £ §
i 5 () (=)
) & @ O
mazilla 3

R_ One of the bigaest issues with |E is
that it has some Pvc‘l:{\/ sevious bugs
that impact how it disylays Css.

Q: If I don’t have a specific browser on my computer,
how do | test to make sure the design looks right?

AZ Good question. Not everyone has every browser on
every operating system available for testing designs. The best
thing to do is to check your site on all browsers available for
your system. For example, if you're using Windows XP, check
your design on Internet Explorer and Firefox (available as a
free download). This will be a good start and probably get you
90% there. To check the rest of the browsers out there, use

a service like Browsershots (http://browsershots.org), which
will take screenshots of your site on every browser/operating
system combination and then allow you to download the
results.
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internet explorer bugs

Fix RPM’s CSS bug by wmoving the
hover property

IE 6 doesn’t handle the :hover pseudo-property very well
(actually, at all). We need to move our “active” class to the
link tag instead of the list item and update our CSS file to
apply the background to the correct element.

IE6 only supports :hover on link and anchor tags

When we mouseover nagv items, we should
see 3 background appear. Because [Eb
doesn't support the :hover property on
anything besides links, our navigation

won't work properly in that browser-. \

Home hAUsic Blog

RPM Music

N AE the Pty mith Hectis Rivers
o By o g s s e s ool mep bl ey P

s A T T
B T L e Tt b
BT E M M
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listen to your users

A Fix the RPM site by moving the “active” class from the <li> tag to the <a> tag in the XHTML
EIQRCjSQ markup. Make sure you also update the CSS file to reflect your changes.

<1i class=""active'><a title="RPM Music home"
href="4#">Home</a></1i>

o Open up the index.html file and <li><a title="Music Store" href="#">Music</a></1i>
move the “active” class in the

= . <li><a title="RPM Blog" href="#">Blog</a></1li>
navigation to the link tag.

<li><a title="More RPM Music" href="#">Etc</a></1li>

<li><a title="Shopping Cart" href="#">Cart</a></1li>

e Open rpm.css and change the

location of the :hover pseudo- #nav ul li.active, #nav ul li:hover {
property to the correct element. background: #333;

e Launch the site in a browser and e
make sure everything looks as it \[a5iC Blog
should. If you're running Internet
Explorer 6, you should see that the
hover now appears properly.

One of the biggest issues with [E is

g™

£hat it has some ?rt&{y well—known 3 ;
bugs that imyac{: how it dis\?la\/s CSsS. RTI———— e

N———

you are here » 345
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squashing ie bugs

Let’s take a look at the quick fix for the RPM :hover problem.

ke
Lution
Place the active elass in the link
{:ag. Not on|\/ is this scmanﬁicall\/ Don’t ‘FOVgc o .

The XHTML / torveet, but it won't mess with |Eb. the XHTmL for the ”

oﬂncr Paaes as wc”.

<1li=edmss=ractivret><a Class=""active'" title="RPM Music home" href="#">Home</a></li>
<li><a title="Music Store" href="#">Music</a></1i>

<li><a title="RPM Blog" href="#">Blog</a></1li>

<li><a title="More RPM Music" href="#">Etc</a></1i>

<li><a title="Shopping Cart" href="#">Cart</a></1li>

Nice work! I think
this is going to put an
end to the frustrated
emails from users.

The €SS

#nav-ul -li.active, +#na Jemfeient el

#nav ul a.active, #nav ul A:hover {_\/ chlacc the <li>
ackground: #333; element with the <a>
} element {0 torvespond
with the Changcs we

Both the active and hover states made in the XHTML.

shave the same back5Vound eolov, so
'l:hc\/ €an appear in the same vule.
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You don't have to wait
until you have 3 ‘C"m:lsfhcd
\D‘rodut{: to do \ASabl\l‘{',.\l
Jccs{:\ng — You tan do it
at any time during the
desion protess: ™

listen

Wait, what about the emails
from users who were having
trouble finding info on the

site... Surely you're not going to
fix that with €SS, too?

User Testing: Let your users tell you how
they use your site.

If you want to know how your audience is actually using
your site, you need to do some user testing. User
testing, also known as usability testing, lets you evaluate a
website by testing it out on actual users.

You’ll see where users go, which pages they spend the
most time on, where they get confused, how they move
from point A to point B on the site, and a lot more. User
testing can identify known problems, locate unknown
problems, and pinpoint usage patterns that could inform
a redesign.

But you don’t just have to watch users interacting with
your site, you can give them tasks and evaluate how they
accomplish each task. Always remember it’s the site
you’re evaluating, not the user. This is important because
you don’t want to give your participants (who are taking
time out of their schedule to help you) the perception
that you're testing them.

Download at WoweBook.Com

347



usability

I think we should have paid more attention
to the people who are actually using the site. We
need to go back and do some usability testing on
the RPM site-and do it quickly.

Frank: Good idea, Joe. We really should have baked usability
testing right into our design process from the get go, but there’s no
reason we can’t test the site after the fact. Usability testing’s a great
way to figure it out a design problem because you’re looking at
how actual users are using your site.

Jim: Okay, I hate to rain on your parade, but testing sounds
expensive...

Joe: I have a friend who works in professional user testing. It’s big
business, and her company doesn’t just do websites—they user test
all kinds of products. But professional companies like that cost tens,
even hundreds, of thousands of dollars.

Jim: Sece that’s what I was afraid of. Why so much?

Joe: They often have dedicated usability labs with computers

that capture every keystroke and mouse movement, microphones
that record every user comment, cameras that record the entire
test, and even eye tracking devices that record where the user’s eye
was focused at any given time. Plus, they’ve also got a horde of
experts who can process all of the data from the tests and provide
comprehensive reports and recommendations.

Frank: That’s a bit out of our budget. Any chance your friend

shared a few of her secrets, Joe?!

Joe: Actually, she didn’t need to. Just because you don’t have a
fancy lab doesn’t mean you can’t do useful usability testing. There
are lots of budget-minded techniques we can use to test how real
people use the RPM website.

Frank: So she did share some secrets after all?

Joe: Nope. All you really need to do your own usability testing is

a solid plan, a computer, a few people to run the test and some
willing participants. There’s even been some pretty impressive and
inexpensive software—like Silverback, http://silverbackapp.com—
that’s been coming onto the market recently. These applications
can help you do some pretty sophisticated user testing without a
crazy expensive lab.

Frank: Great, then let’s get to it. RPM’s users are waiting...
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BE the user

Your job i5 to play the user and perform
ﬂzat would typically appear on
\ a standard usability test. Follow the

instructions helow and write
your impressions of the

Process in the space below.

Task #1: Using www.expedia.com, what would be the least expensive business class ticket
price for a single adult flying from Detroit (MI) to Houston (TX), from any airport, departing on
November 1st in the morning and returning November 4th in the evening?

Donj{’, (:orgc{, to
weite down the prices

Behind
the Scenes

In a real usability test, you wouldn’t have to write down your
thoughts or findings. Instead, you would just “think out loud,”
and someone else would write down or record what you said.

Download at WoweBook.Com
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build a good

Your job is to play the user and perform
a tas]g that would typically appear on

a standard usability test. Follow the
instructions helow and write
your impressions of the
Process in the space below.

iﬂ BE the user seufion

'."‘-|_

You might get
different vesults, but
‘[ these should be tlose.

Task #1: Using www.expedia.com, what would be the least expensive business class ticket >
price for a single adult flying from Detroit (MI) to Houston (TX), from any airport, departing on
November 1st in the morning and returning November 4th in the evening?

We had both ncg&{ivc and Cometimes the inberfate works
ositive experientes with the well but some thing i e o
site. Picking the ﬂigh{‘,s was feels out of den.
s{:raigh{',£ovward, but o?{:'lon

switthing became a problem.
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The building blocks of budget usability testing

So what exactly do you need to do a decent usability test on a
budget? Here are the basics:

SN N

A}

Plan: You've got to have a plan. What are your goals (what do you want
to accomplish with the usability test)? How are you going to accomplish
those goals? What are your tasks going to be? Who are you going to
recruit to be your participants? If you don’t have a solid plan, your
usability test will be a mess from the get go.

Moderator Script: A moderator script is basically the script for the
entire usability test. How it will run, what the tasks are, and what needs
to be told to the participants.

Moderator: The moderator is the person who runs the usability test.
They talk to the participant, tell them what they need to do, and give
them clarification if they need it.

Note Taker: The note taker is the person who records what the user
does, what they say, etc. They basically collect the data that will be
analyzed after the test is finished.

Computer: You’'ll need a computer with an internet connection and
necessary software for the test (browsers, plugins, etc.).

Space: You need somewhere to run the test. If you don’t have a lab,
this could be your office, a quite coffee shop or even the corner of a
local library:

Participants: You need someone to actually participate in the test.

The more people the better. These participants should be drawn from

your audience. It won’t do you any good to select participants who @
would never use your site. You also need to compensate participants—

give them something for their time. This may be cash ($50 is not

uncommon for an approximately 3 hour session) or a gift certificate

from somewhere (everyone loves Amazon).
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moderator scripts

Use a moderator seript to organize the test

If you want to get the best results from your user test, you need to

make sure you’re well organized and that the test runs smoothly. That

means knowing the exact sequence in which everything happens, what

you’re going to say to the participants, and what tasks you’re going to
have them perform—and that’s what’s in a moderator script. '

352
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M@derat@r cripts
dissected

Schedule

30 minutes - Instructions and pre-study questions

1 hour - Usability test and task assignments

15 min - Post-study questions and participant Q&A

fv:i:cg:: :’t keep you on ]\ e you do the weability
runs as smo. ‘ZHC e 'H‘C est test, \lou’“ ac{ua\\\/ vead this
e POSSIHC. ‘aor{‘},ion to Your var{ici\aan&s

Study Overview

Thank you for agreeing to participate in our study. We’re very interested in your feedback about booking
air travel online. We’re trying to understand how people interact with multiple air travel websites during
typical scenarios.

In this session, we’ll first discuss why and how you use the Internet in your daily life and how you might
use air travel websites in particular. Then I'll ask you to complete one task scenario on two air travel
websites, dealing with looking up airfare prices for a specific destination.

ting the scenarios, please speak aloud to let me know what you are doing. I'll also ask
sing. When you’ve completed the

I'll ask you a series of questions about the websites and how you interacted with them. Then,
I'll ask you some questions after you have filled out a brief feedback questionnaire.

As you're comple
you to point out anything you encounter that’s unexpected or surpri

scenarios,

Remember that this is an evaluation of the website’s ease of use and not of your individual performance.

Do you have any questions at this point?

Chapter 9
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listen to your users

FBackground Interview

A background interview provides information about the participant’s general internet usage as well as
their experience with the kind of site that’s being tested. So, questions would include:

* What time(s) of day do you tend to use the Internet?
* What types of work or school-related activities do you perform using the Internet?
* What are the main issues you have when you visit websites in general?

* What is a scenario in which you might use a website like the one being tested?

Do the backg\round intevview

with Your Favfici‘?an‘l:s befove
You vun the test.

Task Instructions

i i d what
These are the tasks that the user will perform, which you will observe. t.hem complete and record wha
they do. The tasks you come up with are the “test” portion of a usability test.

Think of some user tasks for the RPM Music site that a typical user
might go through. Write your tasks below.

EQT&TM your Pﬂﬂﬂil

you are here »
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moderator script tasks

N -ft;&ﬁrpm your penci

= salut],un Lgt’s take a look at some possible tasks ( that a typical music site user
might do), which you can use for your RPM Music usability test.

=
o Lotate the contaet information and divections +o RPM Musie

© Find the name of this month's featuved artist

e .............................................................................................................................. .

K Make sure that the tasks you pick don't

fotus extlusively on one section of the site
or one spetific feature. Variety will improve

the vesults of the test.

These questions tover the
participant’s experience during the
test and their opinions about the

site in question.

FPos’r-s’rudy Questions \}

Post-study questions are designed to get the participants overall impressions of the site (or sites) being
tested. Questions could include the following:

« To what extent did the content of the website meet your expectations?

Not at all A Little Neutral Somewhat met Very much so

« Overall, how easy was it to understand the organization of the website’s screens, especially the menu

levels and the flow of the screens?

Very difficult Difficult Neutral Easy Very Easy
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MODERATOR SCRIPT CONSTRUCTION }'5" I
4

Now that you've got all the parts of your moderator script, put it all together in a document.
Fill in any missing pieces, and you should be good to go. J

This may seem unim?or‘l:ah‘f:, but
when we say moderator seript, we
mean cvcr\/‘l:hing.

o Write a quick schedule and study overview that includes what you're
going to say to your participants about the test

e Write a quick background interview to find out a little more about your
participants.

Age, technical proficienty, ete. These will be
Fur dcvnograyhi(,s that will allow You to look

or trends in your usevs.

e Come up with some tasks that you think might help you solve some of the
site’s problems.

e Finish up the script with some post-study questions that tie the user test
together and get some final thoughts from the participant.

e Gather and have ready any consent forms you may need for the test.

This is only necessary i \/ou’rc doing ‘E‘)\is-(:or ahlavgc
company or univcrsi{:\/‘ [n our tase, we're \)us{? using
Lriends—so we don't have to worry about this.

L

L e e e e e e e e e e e e e e e e e =
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rpm’s moderator script

MODERATOR SCRIPT CONSTRUCTION SOLUTION

Let’s take a look at what your RPM Music usability test moderator script might look like.

| SCHEDULE
30 minutes — [nstruttions and PVC—SI',ud\/ qucs{ions
" . Make sure You've staying on track
| hour — Usability test and task assignments iy cn :{ waZ’cing \,ow\/ e tme.

IS min — Post—study questions and participant QA

STUDY OVERVIEW

Thank You for agreeing to participate in our study. We ave very interested in obtaining
feedback about the RPM Musie website and online store.

In this user test you will be asked o complete a sevies of £asks on the RPM Music website
that will help us evaluate the efficiency and usability of the site. After the task portion

of the test, you will be asked to complete a short survey about the site and your expevience
using the online store. While taking the fest, please be sure to “think out loud” so that our
modevators tan vetord Yyour veattions to the tasks. F'mall\/, the modevators will not be able to
assist or speak with you once the test starts. Do you have any questions at this time?

/\ Mscl this sevipt so you
don't «corgc't to {ell Your
BACKGROUND INTERVIEW participant something,

A batkground interview provides information about the participant’s geneval internet usage, as
well as theiv expevience with the kind of site that is being tested. So, questions would intlude:

@ What time(s) of day do you tend to use the [ntevnet?
@ What types of work or sthool—velated activities do You perform using the [nternet?
@ What are the main issues You have when You visit websites in geneval?

@ What is a stenario in whith you migh{, use a website like the one being tested?

Basie tethnical information

I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
L
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listen to your users

Task [nstruetions

@ Lotate the tontact information and divettions to RPM Musie
@ Find the name of this month’s featured artist

@ Searth for Chicago’s Greatest Hits and place an order with RPM Musie (fest
payment information will be provided)

\ Two to three tasks is enough—your

friends probably h
Post-study Questions TR e plsces fo be

® To what extent did the content of the website meet Your expectations?
Not at all A Little Neutral Somewhat met Very much so

@ Ovevall, how easy was it to undevstand the organization of the website’s streens, espetially
the menu levels and the flow of the streens?

Very diffieult Diffieult Neutral Easy Very Easy

Great, T've got a moderator
script. But what exactly do

T do with it? Don't I need
someone to actually interview?

you are here » 357
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testing with friends

Remember the Expedia task you did earlier in the chapter? Now it's your turn to have a friend
or family member perform the task, so you can get a taste of what it's like to be the moderator.
Make sure you have them speak out loud and record your observations below.

Task #1: Using www.expedia.com, what would be the least expensive business class ticket
price for a single adult flying from Detroit (MI) to Houston (TX), from any airport, departing on
November 1st in the morning and returning November 4th in the evening?

Wait a second, should we
really be using our friends?
What if they aren't part of
the target audience?

358
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Friends and family can be a problem

When you’re doing usability testing on a small budget, you're
probably thinking that it would be easy to grab some friends or family
and have them do the test. And you might also be thinking that you
could persuade them to skip the compensation (because they are
friends and family, y’know). The problem is that when you use friends
and family for a usability test, you introduce bias into your study.

Because they’re close to you, they might not be willing (either
consciously or unconsciously) to give you unbiased feedback. Also,
when you’re choosing your participants, you need to choose people
who would actually use the site. It’s more than likely that the people
close to you aren’t part of the intended audience of the site, and,
therefore, if you choose them, you may not get the results you need.

Probably not. a good
idea to use Yyour mom:
he'll be too wice-

therejare no
Dumb Questions

Q- How many participants do | need for a user test?

AI The more participants you get, the better (and more representative) your results
will be. If you only have one or two participants, you're really only testing it on them.
The results won't be representative of a large population; they'll just be their own
opinions.

Q: No, really, how many participants do | need?

A: There’s no real right answer for that question. The more the better. But, generally
speaking, you should shoot for a minimum of 8-10.

Q: What if | can’t recruit that many participants? Should | just avoid the user
test entirely?

A: No, even a usability test with a small number of people (or even one) is beneficial.

Download at WoweBook.Com
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user

The results of the usability test-what the
users are telling you

Overall, T thought the site

was ok... I had a hard time finding
the contact information-it took

me forever! Who puts contact
information under an etc link?

I'm confused.
Why don't you have a
contact section? You have
a whole page about the
company but never tell me
where you are.

~~

Users who tan't £ind what
the ve lookin5 for ?\robabl\/
won £ tome back.

—

The design is nice, and T
think it's a huge improvement
over the old site. I especially
like the blog-it's cool to hear
what you guys are up to.

T just kept on
getting lost. And "etc"?
What is up with that?

The new desigh rocks. I
still wish you could purchase
music digitally, though.
Shrinkwrap was so 1999.

\

Come ?osiJcivc feedbatk on
the design. Gotta love that.

360
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listen to your users

A simple problewm...

Looks like our users are a little confused by the navigation menu.
They’re having trouble finding the contact information because
it’s buried below a nav item that’s incredibly confusing. This
should be an easy fix...

The users are vight. What does

“ete” mean? This tould be an\/{:hing

and is tonfusing our users. How ave

they expected to know that our
The vest of the navigation seems contatt info is below this link? We
o be gebting users £o what need +o thange up the link text.
they are looking for.

L=l
HPM Husic —> Music
,F"-

4

T Reagp™

Y F |

RPM Music is the #4 online, midwest, shrink-wrap music retailer

New at RPM Music From the Blog

At the Party with Hector Rivera Now & — FIEM i gearing up for Ehi holiday seon o

Hector Fivers, the king of New York Latin Soul really makes & solesh with his stocking up on lots of moceds for the post- Thankagiving

1965 rabeass Al the Paty, CHmEing into th RAE Top 40, this ciassic sbumwill LP nash. We should be flush with invendory and we

have you dancing sl night kang Bnd is sunets bacoms ane al the tvoma records Sepect that well have some cool new specials to

in yer oollsstise, ENOUNGE LIBEF i tha manth. Chack back s5an far 1hs
holicay FIPM madness.

Qe 20 — Wi [USE recavd B MyRINCUS DACHAgH in our
winshouss Tl of ChAstmas SlEGTE U B88T 10 NN
DNQINARE in JADaEN, Ve ane Cumenly iInvessgacing Trer
Hawaii with a Bongo Beat origirs Bng i meanything CHaCKE cat, wall awe thm L
LisFloy Hoimes hias Sone it Bgain with this Hawsilen-Nashwile fusicn SEUTISUM o0 s oo foe pu Coild ba e of an RFM
1 T Yo BBch 10 18 [EAANGS — O 10 COUNATy. Pick up this recoed and BN S0 oo
YOIF e trogical classics Bke "The Moon of Manakoors” Bng the Bwiys
aelighitul “Mardini hebe." Great music Sor the whcle Tamty, Ot T = Nidww Spacials ane up o0 on Th Site as of Last
night. B s 10 itk GUE Eha LP's That aiffer trss
shigping
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adjust the rpm navigation

Test DRive

One simple fix later...

<ul>
<li><a class="active" title="RPM Music home" href="#">Home</a></1li>
<li><a title="Music Store" href="#">Music</a></1li>
<li><a title="RPM Blog" href="#">Blog</a></1li>
<li><a title="More RPM Music" href="#">About</a></li>
<li><a title="Shopping Cart" href="#">Cart</a></li>
</ul>

Muth better Just tell them
what they can expeet when
they elick the link. N

eno
BERRnERR

RPM Music

RPM Music is the #4 online, ng

T can't believe how incredibly
easy that fix was. And we found
the problem by conducting the
usability tests and listening to the
users. More power to the users!

Mew at RPM Music

At the Party with Hector R
Hepcior Fivora, the king of Rew Yiork Latin Soul f)
1356 rlnass Al he Parfy. Slimiing into the A Tof
B YOU dancing ol ANt ong BNG I8 SUP 13 Becomm
inyour collection

01 20 = W jus? necsivec A FTRIIDUS. RACKRg in
wihshouss full of CRoassmas fbums thal seom b
‘orginabed in Japan. We oo currgnlly |
Hawaii with a Bongo Baat nf#mr'dﬂmﬂdewduu-:ﬂh-
Lefoy Molmes has cone it agan wilh s Hasvaian-Mashvite usion gbum sure o0 58 B0 for purenass. Could batha

to take you back to the islands —or Ehe country. Pick up this record and listen to [P ——
YOUr LIVOre Uepical Caanics like “Tha Moon of Manakoors® and the Bways
cislighttul “Mahdlini Mele." Grear music for thewhols Tamiby.
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listen to your users

Hmmmm, do you have any
hard data—numbers—to back
all this up? I'm a little skeptical
that one little link was the
cause of the problem.

B T
Lol Je lw)l+ o

RPM Music Hema

RPM Music is the #4 online, midwest, shrink-wrap music retailer

Mew at RPM Music From the Blog

At the Party with Hector Rivera New 4 = RPM Is gaaring up for the holidey ssascn

Heocton iy, th king of Mew Yok Latin Sool ealy makes 0 splish with his S20CRING up on Mot of reaonds Tor the post-T

1588 release Al e Party. Climbing into the RAD Top 40, this dassic album will LF rush. We should be flush wilh inveniony and we

Pl YO SANCInG 8l kgt |ong and I8 Surs to Decome one of the favarte eoorgs. 2urspect thist werll hurvs 3ome cool reew specials o

in your collection ANNOUNSE kater in thve manth. Chack back soon for 1l
noliday AP macnses

O B0 = VWi jLST NSOV B ETTA DU AR |
warshousss full of CReistmaes slbuims Thal Seom B
riginated in Japan. We are curronly |nstig et
origina and i everything checks out, well =
o U8 B0 fOf purehasa. Could ba the makings of & APM

Hawaii with a Bongo Beat
LeFoy Molmes has done it agan wilh s Hawaan: Meshyils fusion gibum sueg
to take you back to the islands —or Ehe country. Pick up this record and listen to

holigar amrhusive
Your tEvente tropical ciaaics like "Tha Moon of Manakoora® and he Bways
cislighttul “Mahdlini Mele." Grear music for thewhols Tamiby. Ded T = Nivw' Spncials. &0 UD 0N On The site a8 of Lt
night, Bl Surd b0 Chesdl 0 The LS TRal offér i
shipping.

F
L]

Site stats give your users (another) voice

Site statistics are a handy way to find out more about what your users
are doing—which pages they're hitting (and how often), which are their
favorite pages, where they’re coming from (referrers), and what searches
they might be running while they’re on the site.

You can get at your site statistics by using an application (either on your
server or on another server) that captures, measures, and reports all sorts
of information on your site’s traffic. This process is often also called
website analytics. Whatever name you use, website statistics or analytics,
it’s a great way to get information about how your site’s being used by
your audience. Let’s see how RPM’s stats are looking.

you are here » 363
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web statistics

Website analytics tools
Mint

Mint (http://haveamint.com/) is a cool little application created by the legendary web
designer/developer Shaun Inman (www.shauninman.com/) that sits on your web server
and captures traffic data—which is then displayed in Mint’s customizable dashboard.
The great thing about Mint is it can be extended by plugins called Peppers. These
Pepper plugins and widgets (which are available at the Pepper Mill
http://haveamint.com/peppermill/) are developed by all sorts of people all over the

web and will work seamlessly with your Mint install. e )
Google Analytics

Google Analytics (http://analytics.google.com) is a free service offered by Google
that generates detailed statistics about the visitors to a website. Although Google
Analytics can provide detailed information about page views, referrers, browser
versions, etc., it’s geared more towards marketers than designers or developers.

Mint only costs %30/ fer

site You install it on. \\?

Google Analytics works based on a system called “page tagging,” in which a little
bit of Javascript is inserted into every page on the site. Every time that page loads,
the JavaScript collects anonymous visitor data, sends it back to

the Google mothership for processing, and then displays itina Y e
handy dandy dashboard format (at the Google Analytics site). —

Google Analytics is free and
has great data visualization,
like line and bav graphs.
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the data is convincing

r r pencil
g ﬁg__ﬂ=

What do the RPM site stats tell us about usage patterns? Let’s
have a look.

Expart = || (=1 Emal

B At e Deettoas

Ok, you've convinced me. Bringing
in the site statistics really clinched

/eke/ bavely gets any

trakbie (and
link needs to

Fira LA | contaning

2008 Googla | A\

it should). This
on.f ﬁrmswnm.

v . N
T it for me. And on top of that, I'm not
pr——— getting any more angry emails from
PR — n \// \../I.. customers. Looks like your fix did the
ot pet——— e "=, .2 trick. Nice workl
Top Exd Pages duty a8, Aargund 4. I0ET Q
o ind 35 URLs were viewed a total of 258 times
&, Stn Seaech 0
o o e e B
PRgirdaws ¥ Ueigue Pagasviews (71 Tima on Page (¥ Beunce Rate & % Exit # % Index I
i 258 210 00:00:42 75.54% 53.88% $0.00
% of Siie Totar 100.08% % of Soa Tomi 103.00% Siw Ay D0DE AT (000K S vy TS (0LD0R) Sh g 53 BES (BLO0%) Shw vy $0000 {D00%)
HEl ReRssrens i Pangvigws & Unsus s Time o0 Pace touren Mas REu e
”.m,”_E % m " T T R 000
,..,.”_u&ui&nrﬁ...i...r 2 T =] 1m DO-ORET LT LTETES f0m ._
T e Ghmaly = |
X Rdog! iw 18 a2 [ Fdo TR g _.
't = AROGYPM - ITHAURCEs- S -Snin BaTi 13 1M (o8 i Qo AR 3000
£ (2 Adogthegeoblem-with-He-shasing himl # [ Dor0E03 B.00% % ey i
B s 1] L] 000y 0.00% G00% S0 i d
T ® imarscipopulal’ (] (] OO0 D0 1.1 8 ..____‘
| = mesEchew ] 4 jorgeah] i IEHR £
& ¥ Aciooatact himil L ] 5 D00 TR BRAON B
L1 Ll H [} mOHEaT LT 1.8 $a

Gaix 1 Brow rons: | 10 Be 1- 100035

>_¢_oswr some people were finding th

tontact ._sanow.smw._o? it still had wnf\n
little mn,?in,\. This is a diveet vesult of
users not knowing what to expect theve.
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You’ve got Chapter 9 under
your belt, and now you’ve
added usability testing to your
tool box. Usable sites down; next

up: evolving your sites to the next level.

listen

Your Web Pesign Toolbox

%BULLET POINTS

Surveys are great for collecting information on "
a broad range of topics from a large number of
people.

= Survey questions should be unbiased and
uncomplicated.

®  Open-ended questions are designed to provide
qualitative data, but they can be complicated
to deal with because each response will be
different, and you won't be given the same kind
of nice, statistical (numerical) results that you'd
get with other kinds of questions. "

®  Some browsers have peculiarities that make
a website look slightly different from how you
designed it.

= [fyou design with web standards, you'll avoid
most cross browser compatibility problems.

m  Usability testing is designed to evaluate how
real people use your site.

Usability testing can be done cheaply.

A usability test is task-based—you ask your
participants to perform a task and you evaluate
how they accomplish it.

A moderator script is the blueprint for a usability
test.

Recruiting friends and family to do your usability
test can introduce bias into your study and
impact the reliability of your results.

Site statistics (site analytics) provide usage
data about your website, such as page views,
referrers, popular pages, and browsers.

Download at WoweBook.Com
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10 evolutionary design

. * o #
@eepmg your site fresh

I'm so excited to be able to post
pictures to my new blog! Our
visitors will be thrilled...

So you’ve built a bunch of awesome websites.
Now it’s time to kick back, relax, and watch the visitor numbers grow,
right? Whoa, not so fast. The Web never stops evolving—and your
site needs to keep up. You can add new features, tweak the design,
or even do a complete redesign. An ever-changing site reflects your

growing skills—which means your site is always your best PR tool.

this is a new chapter 369
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your portfolio

Your portfolio so far...

That’s a good-looking collection of sites you've

got there. Take a moment to look over them and
feel proud of yourself. You've covered a lot of
ground since chapter 1.

Mavk's Japan Travel site

P

The Audio—2-Go site
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evolutionary design

The RPM Musie store

CoHegc of Neyw Media

navij H
aVlaafth ovCrhau’

/

"
o g . DIAS :‘; ]
s . R R
Y

L

i e, Pt e
i, et G B

RED LANTERMN
DESIGM

Red Lankerns ke

Risd Lantern bullds unique Interfoces & user sxperiences for the web,

Welcome o the Mew Red
Lantern Design

L B i 5 g WP
e
Semrey e b i e e
wemcage Pt e pour inloraios Bary b nd i
R
g st ey ——
e e w2 ool € DG AT bwerg
o ki, e s
ey s v
s bl

But although it’s beautiful, you
can’t sit around admiring your
portfolio all day. There’s always
more work to be done...
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fresh

Keeping your site and content fresh
keeps your users coming back

If you’re a web designer (either individually or as part of a larger studio),
your site is your own best PR. It doesn’t just showcase your project work,
but it also highlights your skills, aesthetic, and design sensibilities. So you
need to make sure that your site always represents your best and most
progressive work.

This also means that you can’t let your site linger with the same content
(and features) for too long, A site that remains unchanged sends a
message to your users. It says “Hey, I haven’t changed in forever; there
must be something wrong with the company.” Fresh content will sent a
positive message to your users and keep them coming back.

Keeping Red Lantern's site
current should be no trouble with
your web design skills, and I've

brought in a junior graphic designer
to help out.

Revisting Red Lantern

Red Lantern’s doing great. Working with Jane, you’ve got some
truly impressive projects under your belt, and you’ve helped
establish Red Lantern’s reputation for being an innovative and
cutting edge design studio. But to keep that reputation intact,
you need to make sure the Red Lantern site’s up-to-date, too.
Now’s the perfect time go back and revamp.

Red Lantern To-Po List...

I:l Freshen up the look and feel of the site.
Make the site more cross-browser compatible.

Get better user feedback.

Communicate better with users.

O O O
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evolutionary design

The new graphic designer at Red Lantern has been hard at work on a
couple of update ideas for the site. What do you think of them?

We've left space for you to make notes on the pros and cons of each below.
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pros and cons

N -:g@&arpm your pencil

k &Iutmn What did you think of the graphic designer’s ideas for the Red Lantern site?
Are there elements of one (or both) you could use in a redesign?

Cons Does it look oo similar?

Pros _ Tbs highlight the navigation.
a1 — - :
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evolutionary design

Subtle voun
E:si{:ioning the torners at .g:f
line over the L del: N .
hcg der image al-lell=]+]fe top of the page.
draws attention
to it, but subtly, Red Lantern Design
since the image is
streened and still Red Lantern builds unigue |

ViSiblC bchW\d :13:'::‘-:2 :::Nlhu woith o . 2 4 .‘ - = . 'I '. g
LE B A4 '. - A single column
. ﬂﬂl\:’ { . - : -

better highlights
the sites in the
FOV‘E\colio sinte
eath of them

Welcome to the New OUR WORK
Red Lante

This design gives a now has movre
lavger seetion AT W om0 S 01 ot e Bl &.L_E whitespace to the
‘U‘\C ?355 ‘{ZO {:\'\C .Ml-'lrlu:lhalmnrn'u]ns: b Mk pOur iformaton nasy & ind and your Usis 'C‘F‘(‘, and r,sh{:

main tontent.

T like the first
design best. It's new, but
not too revolutionary. And it
meets all of our needs.

Web design is about evolution, no’r)(evoluﬁon

Jane’s right. Changing your site radically every three or four months can be
problematic. First off; if you’re doing client work, a complete overhaul of your site’s
design three or four times a year is going to suck up an amazing amount of time and
resources—resources that would be better used on client projects.

Second, your users are comfortable with your existing site. They’re used to the way
the site looks and changing it radically could confuse them. So how do you keep them
interested and coming back for more? You can take an evolutionary design approach to
updating your site, incrementally changing the design aesthetic and features. This way,
your site will still feel familiar to your users, but it will also be new and fresh.

you are here » 375

Download at WoweBook.Com



change up your designs with css

Use CSS to evolve your site’s design

The great thing about designing with web standards is that when you want
to change up your site’s design, all you need to do is edit the GSS. You don’t
have to worry about your markup at all (which is one of the benefits of
designing to web standards—separation of content and style).

Small updates to the HTML file

RED LANTERN (headers, adjustments to markup).

DESIGN oot e
&l B 52 | g
v g e
=

Red Lanieen budlty arsgm inelsoes  © usar Bapienes far the meh

Wilcomn 1o The Mew Bod \

L.l'mm D.en.an- 4 OYiSiV\al index.html

9 Make a copy of the original GSS
file and link it up in the HTML
document. This way, you can

always revert back to the original

CSS file.

Rcdesign

Red Lantern Design et B = y

e K S L screen.css

Prjmti e ki Be el

screen_new.css

Welcome to the New : e Make changes to the new

| e it by B i CSS and republish site.

Red Lantem
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L.08% ExerciSe

evolutionary design

This is our oviaj .
. 9inal project
diectory from chapt |

/redlantern

/stylesheets

Make sure {',\'\3{3 You

aven't editing the ~—

or'l?)'ma\ version

Now that Jane’s settled on a new design for the Red Lantern site, it's time to get to work
revising and editing the site’s CSS and markup.

Open up the current Red Lantern site files, copy the main CSS file and

rename it to something different. Now you can change the page style
without affecting the original design.

The new £ile will hold
the uPdated vyles and
allow us £, 90 back 4,
the old dcsign if need be

7

screen.css

———— Continues on the next page.

Download at WoweBook.Com
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updating the red lantern

L.ong ExerciSe

Q The only changes you need to make to the markup are linking the new
(copied) stylesheet and removing the header image from the HTML (we'll
use CSS to add it back later).

Add the new s{\/lcshcc{ to the
XHTML dotument. Because it’s an
exact topy of the original, it will
look the same but will act as the
Lramework for the new thanges.
<!DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Strict//EN"

"http://www.w3.0rg/TR/xhtmll/DTD/xhtmll-strict.dtd">
<html xmlns="http://www.w3.0rg/1999/xhtml" xml:lang="en" lang="en">
<head>

<title>Red Lantern Design</title>

<meta http-equiv="Content-Type" content="text/html; charset=utf-8" />

&ihl{ e e ]_.‘IJ <o C 11):# (aksEs ToColl. C IS} g bl = T = — (e P

<link rel="stylesheet" href="/css/screen_new.css" type=""text/css"
media="'screen" />

</head> U d, but this
pdate the logo. Our text wrappe
pody> ’ 3’ isua“ one line in the file.

<div id="masthead">
<h 1 >< e T R T T T O S Ol Cimtnini bl +==T000 . png ></hl1>
<hl><img alt="Red Lantern logo"™ src="images/rl_logo updated.png"

/></h1>
<ul id="nav">
<li><a class="active" title="Red Lantern home" href="index.
html">Home</a></1i>
<li><a title="Design services" href="services.html">Services</a></
1i>
<li><a title="Our work" href="portfolio.html">Portfolio</a></1i>
<li><a title="Contact Red Lantern" href="contact.html">Contact</a></
1i>
</ul>
</div>
<div id="wrap">
<div id="header">
< Rttt i@l S S T =" A g o Lieremmemmareplle />
<hl><strong>Red Lantern</strong> builds unique interfaces
<span class="amp''>&amp;</span> user experiences for the web.</hl1>
</div>

Q Remove the <img> £ag (the header’s .
batkground image will move to the CSS File).

Change up the Fheader <hl> 2 also.

378
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evolutionary design

6 Update the new CSS file to reflect the following changes. The code you
need to change is on the next page.

Add a subtle vounded torner

to the \ayou{: and slig\r\{:
MFda{:c the |030‘{:7Pc for o e oyt }c?arat:
e the main |a\/ou{: vom the
backgrovmd-

Red Lantern Design

Fied Lantern bubds unkque
il iacss & usin
Move the header ToerHanEss 10 i Wit

taoline from the
bod\/ to a <div> in
the header image.

Welcome to the New
Red Lantemn

BLANOAOS- D 800 WD JeRe0n ind AovEomatl Lt 300 ) DL SAT DT

Beautiul welinagen Bl maan yout infarmaton sesy ol
Ty

. __

Reoraanize the columns to a
2/3 = 1/3 setup and make the
?or{:‘(:olio into a list.

Having krowb)
\ust wan to
Down\Oad Y

n also

d heve 400!

(you €3
\’ou nee

— You're not done yet, flip the page...
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adjust red lantern’s css

L.0n% ExerciSe

Add new rules to screen_new.css so the Red Lantern site matches
the comps from the graphic designer. (We crossed out the old
rules; you just need to add the new ones.)

#masthead {
margin: 0 auto;

margin-top: 20px; The #ma?ﬁhcad vule is wheve we need

width: 800px;
color: #fff; /_ to put the vounded corner image.
}
#nav {
float: right;
woaroin. L'\ﬁl lf\y =Gy Z\
Because the logo image has ghangcd,
- you need to ad\')ud: the nav list so
font-size: 1l.4em; | o l
¥ it's positioned properly
#wrap {
clear: both;
margin: 0 auto;
padding: 10px;
width: 780px;
background: #fff;
border: 10px solid #5c0505;
}
Hhasdosem gt
= S 144 H#occ.
3
#header {
This is where You need 4o add the main
3} image we vemoved Lrom the header-.

#header hl { N
ca erfont—size: 2em; /Thcn the <hl> ¢an )bc vepositioned to
matth the designer’s comp.

. W NN
Rt i
addd al
T = D=7
- - . R
th 7
1 2 Y . . E 1~ £
CATRKY LT UTTICY ar L . o/ T TS7 O LT IIT IAI=RTa ey o
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evolutionary design

WAL iaiBOps—tmOptmiin  The olumns ave diffevent widths now,

Feeedag cac)=r v K so \Iou Y\CCd ‘{’p brcak \AY ‘H\IS Y‘MlC~

.

#content {
e e acEza=rd

3} The #COV\'[ZCW{', and #sidebar

#sidebar { vules will Position the
~Eloatbimtoi vespective <divss.
background: #eee;

}

#sidebar h2 {
font-weight: bold;

e Style the <h2> to mateh the
MaroLi. O GAB,AQ-; / {;\lyoara?h\l in ‘U’\C Com‘:.
}
#port 1i { Red Lantern Design
ﬁAlflv; N . N 1 ﬂr\ ’)f\r{ —ﬁ
Eloat—efrsy
ewdorLoay colid e
}

#port 1i img {

SN

The ?o\r'f;‘colio images will
need some ad\)us‘tmﬂ\‘{:- How/
do {:hcy look in the Com?? —1

What's different?
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red lantern’s new css

L.ong ExerciSe

SoLution

Let's take a look at the changes you made to the Red Lantern CSS file. Remember,
rules that were not changed or removed can just be left the same as the old site.

Left side of roundcd_hcadcr-gi‘c

(this is a long image with rounded
#masthead { tovners on both ends).
margin: 0 auto;
margin-top: 20px;
width: 800px;
color: #fff;

height: 70px;
background: url("../images/rounded header.gif") no-repeat bottom;

3
#nav {
float: right;
margin: O 10px O 0; Add"‘ﬁ a height and background
padding: 30px 0 O O; 'mage, we tan give the orners a simple
font-size: 1.4em; vounded look.
3
#wrap { Did You 5&, this on? Because #masthead
clea.r: both; has a batkoround now, you need to r.cmovc
margin: 0 auto; the top border Lrom the Fwrap <div>. l
padding: 10px;
width: 780px;
background: #fff;
border: 10px solid #5c0505;
border-top: none;
3
#header {

height: 180px;
background: url("../images/tokyo updated.jpg") no-repeat;
border: 10px solid #eee;

b
#header hl {

font-size: 2em;

line-height: 1.2em; Now that the main image file is no
padding: 20px; S~ longer hardcoded into the HTML file,
color: #eee; You £an use 3 new image as the <hl>
width: 200px; background in the CSS file.

font-weight: normal;

This lets You keep the
semantits of the <hl> “:83
but make the text appear as
{houghi{% part of {hcimasc
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evolutionary design

#content {

float: left;

width: 500px; \\

margin: U U 202 (0 #eontent and FFsidebar get their own
padding: 10px;

3} widths, and eath ave floated to either
i side of the page. |0px padding gives
#Sldeba‘iléat: right; the tontent o? eath column a little

margin: 20px O 20px O; breathing room.
padding: 10px;

width: 240px;

border-top: 5px solid #ddd;

background: #eee;

H
#sidebar h2 {

font-weight: bold;
text-transform: uppercase;

padding: O 5px 5px 5px; Th“‘ final adjustments make the
1 sidebar align and the overall look of
#port 1i { the F?V‘f:‘(:olio mateh the design tomp.
margin: 10px 35px 0 35px; Each image now has a Spx border
3
#port 1i img { é(f////f
border: 5px solid #ddd;
3
ARS ) Sed Lammren Driigs

The final streenshot

AN

Welcome to the New Red Lantern Design U WK

R Lariwrr i 0 e et Sonie and oing i spoomiing

T4 B ] i B T T T L T Tk
Dl s g 41 S o P sty b ) 5 s e
-

F POl 2 o COmONT ) e o mrg sl i Ceai et oull
Forficks = fomge s brengeg wore e corast s el o ROt Srie

W e o N P e PR gy ) PR R T G T A

e e el m e W) B

e 2o Pl godnin .

Garieg g Lien _, -
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adding page effects

ann _ fed Lantern Design

Sarvices Portfolic  Contact

Red Lantern builds

unique interfaces &
usar experignces for
the web.

Welcome to the New Red Lantern Design OUR WORK

And Lantarn = & small wolb dagign and conguiting firm specializng in

mandards-bassd web dasgn and devalopmant. Dur goal i 8o build simpls,
Baautiful wabpapes that make your informatian aasy 1 fnd and your users
happy

Il youl or your company s imorested n warking with us, plea
portiolio of desgn and brandng work any >
W loak farwwrd 1o heiring from you
it simpler and gase

Ok, now that we have the stylesheet thing
taken care of, I have another gripe: T want the
portfolio to be a little more interactive. Right
now, you just click the picture and it takes you
to the site. Can we make this more fun and keep
users on our site? I want some “wow" factor!

384 Chapter 10
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evolutionary

N .;Qar_pen your penci

Take a look at the following ways to make the sidebar portfolio
more interactive. Match the technique with its list of pros and cons.

Pros: Good mix of interactivity
and compatibility.

Cons: Some browsers may have
this feature disabled or not fully
support it.

Flash

j au er { Pros: All code is

standards-compliant and will

work in most browsers.
Cons: Low level of interactivity.

JQuery JavaScript
library

% ﬁ :“
Pros: Limitless interactivity
L

and animation.

Cons: Content not available
XHTML * 033 in forms other than visual.

Download at WoweBook.Com
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which interactivity

_ @adhar r pencil
N f&n W&lﬁt‘nan

[ Flash

Flash adds intevactivity at the expense of
hiding all your content in a single SWF file.

jauervy

library

JavaSevipt is very flexible, and
when it teams up with XHTML
and CSS, it ¢an be very Powcr‘pul.

JQuery JavaScript 7

W3C

XHTML + CS$

Hthouoh You tan do some neat {:h'mgs with \)us{:
/C\:SS,O TE chsn'£ ofler the level of interactivity
that the owner needs.

Let’s see how the different effects options shape up:

Pros: Good mix

of interactivity and
compatibility.

Cons: Some browsers may
have this feature disabled or
not fully support it.

Pros: All code is standards-
compliant and will work in
most browsers.

Cons: Low level of
interactivity.

JavaScript looks
like a great way to add
some interactivity to
the sidebar portfolio.

Pros: Limitless interactivity
and animation.

Cons: Content not available
in forms other than visual.

386
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evolutionary

Hold on a second—T have
to write JavaScript? That's
complicated stuff, and I'm
not a programmer!

You don’t need to be a crack programmer to add
interactivity with JavaScript.

JavaScript’s a popular part of web design. It’s used for all kinds of
things from screen effects (like image lightboxes) to Ul elements
(such as sliders or accordion menus). The problem is, JavaScript
can be intimidating for someone who’s only had experience writing

XHTML and GSS.

The solution is JavaScript libraries. These are pre-written
JavaScript functions and controls that you can put in a directory
on your server and call from within your markup. The cool
thing is that you don’t need to know very much JavaScript to
take advantage of these libraries. They’re also generally very
lightweight, cross-browser compatible, and standards-compliant.

There are lots of different JavaScript libraries out there. Some

of the best include Dojo (www.dojotoolkit.com), Script.aculo.us
(http://script.aculo.us), Moo tools (http://mootools.net), Prototype
(www.prototypejs.org/), and JQuery (http://jquery.com/).

Want o veally dig into
JavaSeript? Cheek out this book;
it's pretty awesome.

Download at WoweBook.Com
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add lightbox effects

Use JavaSeript lighthoxes to add
interactivity fo your site

Lightbox has come to mean any effect that takes an image or HTML
page and displays it in a floating box in the middle of the screen. In
some libraries, the background of the site fades out to add emphasis
to the floating box. We’re going to use a library called Facebox. This
particular type of lightbox mimics the look of the pop-ups found on
the Facebook social networking site. It’s going to look great with the
updated Red Lantern design.

This looks great. Let's
get this working on our

Libraries like Facebox are a great site as soon as possible.

way to add interactivity and highlight
images and galleries on your site. -

CXals)
{ =] = fic B P £ ] -

Red Lantern Design

Listen

1'—

When you eliek a thumbnail image, 3
lavger copy of the same image is loaded . 4
in Ehe center of the sereen-. ~with a white background, semi—opaque
border (with vounded cornevs o makeh
our new dCSiS")' and a C'osc blA‘H‘pn.
388 Chapter 10
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Add Facebox to the Red Lantern home page

Download the Facebox code from the Head First site:
www.headfirstlabs.com/books/hfwd
and place the downloaded files in their appropriate directories.

/redlantern
/stylesheets

facebox.css

/facebox

irsge fl—— | e
/javaseripts
facebox.js jquery.js

Download at WoweBook.Com

/images i_L

evolutionary design

Add the Facebox CSS
screen.css file 4o the /stylesheets

di\rcc{:o\r\[

Drop the /fatebox

divettory into the / images
dircd‘bor\/. This will mateh
how the files linked in the

JavaSeript. 2

— e

L

e N

in s files
‘Ewo man -)s
I:T Lake tave }),(f the
seveen ekfects. Al we
have +o do is link these
files to our HTmL Kile,
and well be good 4o g0
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set up facebox

Edit your index file

Th
@  Add the CSS file to the header of the index.htm] file. The Red Lantern
Mdc*hfmlfda

<!DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Strict//EN"
"http://www.w3.0rg/TR/xhtmll/DTD/xhtmll-strict.dtd">
<html xmlns="http://www.w3.0rg/1999/xhtml" xml:lang="en" lang="en">
<head>
<title>Red Lantern Design</title>
<meta http-equiv="Content-Type" content="text/html; charset=utf-8" />
<link rel="stylesheet" href="/css/screen new.css" type="text/css"
media="screen" />
<link rel="stylesheet" href="/css/facebox.css" type="text/css"
media="screen" />
</head>
<body> The box that appears on the streen has its
own s{:\/lcshcc{: that controls how the b°_* .
Add a link to the fatebox.ess file in the

appears. L 3Cter the Red Lanteen s{-,\/lcShCC‘{i‘

dotumen
e Add the JavaScript links and code to the header of your index.html file.

<!DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Strict//EN"

"http://www.w3.0rg/TR/xhtmll/DTD/xhtmll-strict.dtd">
Y@uncaﬂ{o <html xmlns="http://www.w3.0rg/1999/xhtml" xml:lang="en" lang="en">
add links <head>
to0 the new <title>Red Lantern Design</title>
JamScﬁyf <meta http-equiv="Content-Type" content="text/html; charset=utf-8" />
£”5~Pk££hnc <link rel="stylesheet" href="/css/screen new.css" type="text/css"
below Lhe media="screen" />

<link rel="stylesheet" href="/css/facebox.css" type="text/css"

stylesheet links.

media="screen" />
<script src="javascripts/jquery.js" type="text/javascript"></script>
<script src="javascripts/facebox.js" type="text/javascript"></script>
<script type="text/javascript">
JjQuery (document) . ready (function ($) {

$('a[rel*=facebox]") .facebox ()
})
</script>
</head>
<body> Below the links 4o the JavaScrich FLiles is a small bit of

tode that veadies the Facebox JavaSeript o act when
a link with the proper vel attribute is elicked.

The Fatebox tode then takes over and uses the linked
Files and CSS 4o vender the effect on the page.

390 Chapter 10
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evolutionary design

i "se e Using this example above as a guide, add the Facebox effect to the rest of the list

RC\

- items in the portfolio. Remember to link the thumbnails to their full-size versions and
provide the proper rel attribute to the link.

The vel attribute desevibes the
velationship of a link 1o the

Add links 1o the Por‘c(:olio images E:W;:"JC Page. Here it's used o £ell
that point to a larger version of the ¢! a(‘d"”_( ‘)a"ag‘:‘ril"b when 3
same file. This larger image will be particular link is tlicked.

displayed in the lightbox. \/ J
<ul id="port">
<li><a title="View Detail" href="images/markinjapan large.jpg" rel="facebox">
<img alt="mark in Jjapan comp" src="images/markinjapan.jpg" /></a></li>
<li><img alt="audio 2 go comp" src="images/a2g.jpg" /></1i>
<li><img alt="rpm comp" src="images/rpm.jpg" /></1i>

</ul>
Make sure you 1cu||\/ entlose

the existing <img> tags in
the <a> tags. Basically, think
of the image as if it weve
text inside the link tag.

The rel attribute is used to describe the relationship between two resources. In
the lightbox case, the link relationship is to the lightbox effect. This is purely a
semantic relationship, but other resources (like JavaScript) can use that attribute
to treat those links differently then a normal site link.

you are here » 391
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try out the lightbox

Let's take a look at what our portfolio markup needs to look like for the lightbox effect
to work properly:

@.—i?ge
Lution

<ul id="port">
<li><a title="View Detail" href="images/markinjapan large.jpg" rel="facebox">
<img alt="mark in Jjapan comp" src="images/markinjapan.jpg" /></a></1li>
<li><a title="View Detail" href="images/a2g large.jpg" rel="facebox">
<img alt="audio 2 go comp" src="images/al2g.jpg" /></a></li>
<li><a title="View Detail" href="images/rpm large.jpg" rel="facebox">
<img alt="rpm comp" src="images/rpm.jpg" /></a></1li>

</ul>
Each link needs to have the
thing that ¢an appear in the vel="facebox” attribute for Lhe
within 3 £ag or complete HTML effeet to work properly. Without
displayed hrough the lightbox that bit of code, the JavaSeript
wouldn'{: know to exetute.

[mages aven't the only
hghfbo$.1i$£ content
doLumCh{S ¢an also be

— TasTt DRrive

Give it a shot. Add all the images and files to your own file structure
and load up the page in a browser. How does it look?

Try another browser. Does it work the same way?

392 Chapter 10
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Qj You mentioned JavaScript might
not be fully compatible with some
browsers. What will happen if a user’s
browser doesn’t support it?

A: That's right. Not all browsers support
JavaScript. If that happens, since you
added a link to the larger image, instead

of displaying in the center of the existing
page, the browser may still take a shot

at displaying the linked image in a new
blank page. Users would need to use their
browser’s back button to get back, but they
may still be able to see the larger image.

therejare no
Dumb Questions

Q: So if | can put text in a lightbox too,
wouldn’t users miss out on that if their
browser doesn’t support JavaScript?

A: It's the same deal. Different browsers
handle JavaScript differently, and as you
can never be sure what level of support your
users’ browsers will have, this is another
good reason to use JavaScript sparingly. If
you're going to use it, make sure the content
that it displays isn’t crucial to your users’
understanding of the site and its content.

evolutionary

Qj Hmm. Would Flash be a better
option for adding interactivity?

A: It depends on what you're trying to
achieve. If you want rich, animated, multi-

media sections, Flash is a good bet, but
here we're just showing a larger version of
an image. Of course Flash has its own set

of limitations (browsers need plugins, not

all content is 100% accessible, and so on),
so if you've got a site that's mostly content-
based, it's best to stick with HTML and CSS
for the main presentation and add touches of
interactivity here and there with JavaScript
or Flash.

Any ideas?

Those lightboxes look great, but... I don't
know, are they going to keep people coming

back to the site regularly? I know our designs
are awesome, but I doubt users will be hitting
F5 waiting for us to post the next one...

f@?RA\N
‘PQWEWR
What do you think? How else could we

add new content to Red Lantern to keep
users coming back over and over?
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fresh content with

Hmm. The JavaScript stuff
looks cool, but it's a one-
time thing. How about a blog
to keep users coming back?

Keep your content fresh with a blog.

Blogs have become a powerful tool for creating two-way
communication with your users. You posting entries,
and your users have the opportunity to comment on
your posts and each other’s comments.

A blog is a relatively easy way to add a constant stream
of content to your site—which means that your site will
always look fresh and give users a reason to come back.

“d

Blogs also give your site a “voice.” Instead of your site
being somewhat anonymous, you can speak through
your blog posts and reach out to other people.

If you’re going to start a
blog, make absolutely sure
that you’'ve got the time to

Watch it! post regularly.

There’s nothing worse than your
users coming to your site, only to find that the
blog hasn’t been updated for 6 months. The
only way to attract readers is to give them
something new and interesting to read on a
fairly regular basis.

394
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evolutionary design

Adding blog functionality with WordPress

Jane agrees. She thinks it would be a great idea for
the new version of the Red Lantern site to have a
blog. That way you guys can write design articles, post
news about Red Lantern, and generally have a better
avenue of communication with your users.

Jane’s done some research and wants to use
WordPress (http://wordpress.org). Why? Well, there
are a bunch of reasons:

%BUI.I.ET POINTS

= WordPress is open source-which means
there are thousands (perhaps even tens of
thousands) of developers around the world
contributing their efforts to make it better with
every version.

= WordPress only requires PHP and MySQL
to run. (Don't worry, we'll talk you through it if
those terms sound a little scary.)

= WordPress has an incredibly easy (and
legendary) 5 minute install process.

= WordPress features a very simple templating
system that lets you change the look of your
blog with a click of a button. More importantly,
it's really easy to develop your own templates
(called “Themes” in WordPress speak).
They're all written using CSS... so if you
happen to already have a site and want your
WordPress blog to look just like it, it's just a
matter of adapting the existing CSS.

= Best of all, WordPress is free!

This is default “Yubriek” theme that ships with
Wc:rdPrcss and is designed o work with all of the
spetial Leatures of WordPeess.

Warth & Thouasd Wardh =

you are here »
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install wordpress

Add a WordPress blog to the Red Lantern site

To get Red Lantern’s blog up and running, you need to download WordPress
and get it set up on the server. You can download the WordPress files from:

http://wordpress.org/download/

/redlantern

4

Download Wo\rdP\rcss ‘(:\rom

http:// wordpress.ory and \’“{3 3 /blo
C<7\7“/7 inko the main site divectory q

of Red Lantern.

Rename the folder “blog" so
that You tan actess it at:
http:// vedlanterndesign/ blog

Copy all the downloaded files

Lrom the WordPress folder
4o the /blog folder.

WordPress requires a server with PHP and MySQL (an open source relational database) to operate
properly. If you don’t have access to a server or hosting plan (most web hosts fully support
WordPress), check out this site and learn how to run WordPress locally on your PC or Mac using
XAMPP, an installable set of software that gives you a working web server on your desktop.
http://www.apachefriends.org/en/xampp.html
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evolutionary design

Complete the WordPress installation and get the Red Lantern blog up and running.

ExeRrcise

You'll have to rename w?—éonfig—samylc-\?h?

[ to the following;

o Edit and rename the wp-config.php file so that the parameters match
the ones from your own setup.

// ** MySQL settings ** //

define ('DB_NAME',['putyourdbnamehere') ; // The name of the database

define ('DB_USER', \!usernamehere' // Your MySQL username

define ('DB_PASSWORD') 'yourpasswordhere'); // ...and password

define ('DB_HOST',('localhostl); // 99% chance you won't need to change this value

\ These four database Parameters are needed so

that WordPress ean build the database tables
define ('DB_COLLATE', ''); ‘H’\a{‘, will hold the HOS data.

define ('DB_CHARSET', 'utf8');

e Following the installer, get the basic blog up and running on your local
machine or server. Remember, we want to access WordPress at /blog.

| -

) Follow the WordPress
Welcome ins{:allcr {',o 56’{‘. ‘U‘\C
A R T, eyt I e ot e e e i i Red Lantern blog up
Pu e s elalle ard powe e e vonsl pubinfew placier oy m ke won il .

: and Vummng.
Information needed
Riag Tsle
Ve I = =il
i s - o ot s mid e wan et cnaRay
T B e T R T
I 1all WaridlPress

you are here » 397
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blog

Blog ‘Exposed
This week’s interview:
Getting to know the Blog

Head First: Welcome, Blog, it’s good have you here.
To start off, I’ve got to ask, what’s with the name?
Blog? Sounds like the sound a dog makes when it’s
throwing up!

Blog: Really? Is that how this interview is going to
go? Ok, I'll bite. The name “Blog” is a shortened
version of “weblog,” which is a combination of the
words “web” and “log.” Basically, back in the day
when blogs first started out, they were just a log of
what people were doing on the Web (cool sites they’d
visited, funny photos, yadda, yadda)—hence the
name weblog (and then blog).

Head First: Sorry, maybe that wasn’t the best way
to phrase the first question. You'’ve certainly come a
long way from those early days haven’t you?

Blog: You bet! Blogs have become a really powerful
tool for communicating on the Web. You see blogs
everywhere—{rom personal sites to big corporate
sites. Everyone has jumped on the bandwagon!

Head First: Really? That many people have blogs?

Blog: Yeah, we’re talking millions, and millions,
and... well, you get the idea.

Head First: Wow. That’s a lot of people blogging.
If there are that many people using blogs out there, it
must be super duper easy to set them up?

Blog: Well, yes... and no.

Head First: Yes and no? What kind of answer is
that?

Blog: It’s complicated.

Head First: Enlighten us, that’s what you’re for,
right?

Blog: The technology behind blogs can be pretty
complicated. They are dynamic web applications
that store stuft (posts, comments, etc.) in a database
on the server and use a server-side language (like
PHP) to pull stuff out of that database and put

it on the actual site. The good thing is that blogs
have become so popular, there are lots of accessible
solutions for a wide variety of people with a wide
variety of tech savvy.

Head First: Ok, that sounds good—can you talk
about some of these solutions?

Blog: Well, blogs generally fall into two categories:
hosted and installed. Hosted blog systems are
created, administered, and maintained by a third
party (usually administered by the user through an
easy-to-use online interface). Because the service
lives on the host’s server, you don’t have to deal with
installation or server configuration yourself. There
are free hosted blog services (like blogger) and paid
hosted services (like movable type).

Head First: Ok, I get hosted blogs... what about
installed blogs?

Blog: Installed blog systems are basically software
that you install on your own web server that run the
blog. They can be more complicated than hosted
solutions—especially for people who don’t have access
to a server (or any server experience). The good news
1s that there are a handful of installed blog systems
out there (namely WordPress) that make it about as
easy as it can get.

Head First: Wow, I never knew that there was so
much to know about blogs. Thanks for stopping by!
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evolutionary design

—TesTt DrRive

Take a look at what the blog looks like after you complete the WordPress installation.

This is what will appear at the /blog/ URL.

-

Ried Lastenn Design
4

Theme Preview

Previewing Anather WardPress Blog

"I'n'ﬂl_'tl'l A Thousand Words

Pages
* AbA

Archives
» july JOOR

= june 2001

Categories

» Parwat [1

w Pt Dl Categery (1
Seoand Chind
« Oimg Crandch

Hey, Hot Shot, T
hate to rain on your parade,
but this blog doesn't look
very red to me...

» LEncaegoriae (3

The sidebar will

WordPress installs a “‘Weleome” post show links to

so that something displays on the pages, archives,

blos's home page. You tan vemove it links and

when you start blogging, tategories within
the blog,

you are here » 399
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wordpress themes

Change the look and feel of your blog
with themes

Themes for WordPress allow you to change the design of your site
by uploading new designs for use in the software. The themes are
a collection of files in a directory that hold the PHP code, markup,
style and images of the new design. Once uploaded, you can
activate a new theme from the WordPress admin panel.

/‘7

The WordPress
theme site

/blog

Put all themes
in the /themes

divectory: 2
Onte you uP|oad the theme, it tan be

activated on the Design menu in the /themes

admin panel. \Z

Write Manage Design Comments

This is the main
blog folder that
holds aII 'Ehc

WordPress files / Wp’GOn‘te"‘r
and foldevs.

Themes Widgets Theme Editor Header Image and Color

i Geek Bits

You can build your own themes for WordPress so that they
better match the rest of your site. Check out this tutorial to
get you started on building themes:

http://codex.wordpress.org/Theme_Development

400 Chapter 10
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evolutionary design

Wow, this looks great. I think our
users will be really pleased with what
we've done. I'm looking forward to
their blog comments.

A design update and some
j chcaking of images and Css.

nne. S s Dt

- ——

‘Welcome 1o the New Red Lantern Design 05w

i Ll pwrn ey T

FERETE ST S OFI W SreTee T (o1 100 T
Al T e LA i AL Ay A S
iy

The lightbox effect
with Fatebox

Lr.L .1 F. . L0 [ TH
Ars b g

The Fvcshl\/—-ins{:allcd
WordPress blog

you are here » 401
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tools

Your Web Pesign Toolbox

You’'ve got Chapter 10 under
your belt, and you’'ve added
some fresh content to your
home page.

%BUI.I.ET POINTS

Your personal site is your best PR = Ablog provides you with a way to

tool.

It's important that your site always
represents your best and most
progressive work.

Fresh content will send a positive
message to your users and keep
them coming back.

A website should evolve (change
incrementally) instead of changing
radically all the time.

JQuery is a library of pre-written
JavaScript functions and controls
that are put in a directory on your
server and then called from within
your markup.

Alightbox is a page effect that
displays images or other HTML
content in a floating frame in the
center of your page’s layout.

keep your content fresh and updated,
as well as create a direct line of
conversation with your users.

Hosted blog systems are created,
administered, and maintained by
a third party (usually administered
by the user through an easy to use
online interface).

Installed blogs are made possible
by software you install on your web
server—they require a database of
some sort (like mySQL) and support
for a server-side language (like
PHP).
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11 the business of web design
* ¥
+ Mind Your Own Business *
v

Business in a web design book? Are you kidding me?

You’ve mastered pre-production, information architecture, navigation, color, and even
accessibility. What's left in your path to web design mastery? Well, you're going to have to
tackle the business issues of web design. You don’t need a Harvard MBA, but you better
know more than just where you deposit your check... or those checks may stop coming.
Let’s look at establishing good client relationships and understanding your intellectual

property rights. The result? Increased profits and protection for your hard work.

this is a new chapter 403
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The newest potential client: the Foo Bar

Jane at Red Lantern just got wind of a big potential client: the Foo
Bar, a popular restaurant that needs an online presence. After all

the work you did for Jane with Red Lantern, she’d like you to take
on the work. She’s willing to pay you well and give you a stake in
her company if you can get the Foo Bar gig.

404

T don't like doing work
on spec, but I think this
job's in the bag... bring

us this client, okay?

Steakhouse & Saloon

\d pass ¥
/\ ch'\ous\\f.‘. who tow FY 5 ,

avrs
F thient named the Yoo

The Foo Bar
Steakhouse and Saloon

|

y
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What Foo Bar wants in a bid:

o A basic HTML mockup of one page of the site, showing off
the site’s overall look, feel, and layout.

e A color scheme for the site, including which design elements
would have what color, represented in the HTML mockup.

e A few succinct ideas for branding and logos that would fit in
with the Foo Bar’s new online presence.

A quick sketeh by

the owner \/
Heve are some tolors . &
inspived by the ! Rt t g

building and bav.

The Foo Bar owner

r_____ R .-—-—-"'""__-]

WeLLOME T THE oo BRA

| m - W

I |
B
==
| < SO,
A
1

| B =l L 18

b il e

BRAIN
C,}i D’F‘T BARBREL L

Spec work refers to doing a lot of work before getting paid.
In this case, the Foo Bar owner wants a site mockup to look
at before he commits to your work and Red Lantern design.
Why do you think Jane doesn’t usually do spec work?

405
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quick code for

Let’s build a quick mockup for the Foo Bar

By now, putting together a mockup should be a piece of cake. Let’s
look at some XHTML for a simple version of the Foo Bar:

<!DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Strict//EN"
"http://www.w3.0rg/TR/xhtml1/DTD/xhtmll-strict.dtd">

<html xmlns="http://www.w3.0rg/1999/xhtml" xml:lang="en" lang="en">

<head>
<title>The Foo Bar</title>
<meta http-equiv="Content-Type" content="text/html; charset=utf-
<link rel="stylesheet" href="stylesheets/screen.css" type="text/
media="screen" />
</head>
<body>
<div id="header">
<img alt="foo bar logo" src="images/foobar logo.jpg" />
</div>
<div id="navigation">
<ul>
<li><a class="active" title="Foo Bar home" href="#">Home</a><
<li><a title="Foo Bar menu" href="#">Menu</a></1li>
<li><a title="Foo Bar history" href="#">History</a></1li>
<li><a title="Contact us" href="#">Contact</a></1li>
</ul>
</div>
<div id="wrap">
<hl>Welcome to The Foo Bar. Cold Beer Served Daily.</hl>
<img alt="foo bar storefront" src="images/foobar front.jpg" />
<div id="content">
<h2>Get to the Foo</h2>
<p>Lorem ipsum dolor sit amet, consectetuer adipiscing elit.
Sed ac mauris eget eros vestibulum luctus.</p>
<p>Lorem ipsum dolor sit amet, consectetuer adipiscing elit.
Sed ac mauris eget eros vestibulum luctus.</p>
</div>
<div id="sidebar">
<h2>Specials</h2>
<ul id="specials">
<li>Monday</1i>
<li>Tuesday</1li>
<li>Wednesday</1i>
<1li>Thursday</1i>
<li>Friday</1li>
</ul>
</div>
<div id="footer">
<p>Copyright &copy; The Foo Bar, all rights reserved.</p>
</div>
</div>
</body>
</html>
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Duis a felis.

index.html


http://www.w3.org/TR/xhtml1/DTD/xhtml1-strict.dtd
http://www.w3.org/1999/xhtml

the business of

Create a new stylesheet, screen.css, and add in color and font faces. Use what you've learned
. so far to give Foo Bar a nice contemporary look. Make sure you create a logical directory
EuRC_ISE structure and link all the files properly in your index.html file, too.

body { #navigation ul {
margin: 0; padding: 15px;
padding: 0O; 3}
background: .................... #navigation ul 1i a {
border-top: 10px solid .. . ... . ... .. ... ... color: . ...
font-family: Helvetica, sans-serif; font-weight: bold;
color: #fff; font-size: large;

} text-decoration: none;

h2 { }
margin: O; #navigation ul 1li a.active {
color: . ... color: #fff;

} }

#wrap { #sidebar h2 {
margin: 0 auto; background: ...
width: 800px; margin: 0 0 10px O;
background: . padding: 5px;
border-left: 5px solid .................. 3}
border-right: 5px solid. . . .. ... ... ... ... . #footer p {

} margin: 0;

#wrap hl padding: 10px;
margin: 0; background: ...
padding: 10px; text-align: center;
text-align: center; 3}
background:

color: #fff;

T T ety T T it bt

ont-family: Georgia, serif; Combh&fbmso@fhctobrsfh Foo B
} € Foo Dar

owner 9ave You and
for the la)’o);{:. nd see what works best

screen.css

407
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something’s afoot at foo bar

Here are the parts of the CSS file that needed our color treatment. Let's take a look at the final
code and see what the finished site looks like.

[ ]
Exercise
LutioN We used the lightest brown for the
background and a slightly davker color for
the top border-.
body { #navigation ul {
margin: 0; padding: 15px;
padding: O;
background:..#fé:c.ddbﬂ'.i...... inavigation ul 1i a { screen.css
border-top: 10px solid #bcba‘lc, _____ color: #bdecad, _____
font-family: Helvetica, sans-serif; font-weight: bold;
color: #fff; font-size: large;
} text-decoration: none;
h2 { H
margin: O; #navigation ul 1i a.active ({
color: #"decad _____ color: #fff;
} }
#wrap { #sidebar h2 {
margin: 0 auto; background:_,‘f#_g__g_g_f,z:d} ......
width: 800px; margin: 0 0 10px O;
background: #3524'“’, ______ padding: 5px;
porder-left: 5px solid .#28laok = 3
border-right: 5px solid #efedbds #footer p {
} margin: 0;
#wrap hl { padding: 10px;
margin: 0; background: #28la0f;
padding: 10px; text-align: center;
text-align: c;;nte‘cr; 3}
background: #5%53£2d;
border-bottom: 1px s'olid #3"2-4"";
color: #fff;
font-weight: normal;
font-family: Georgia, serif;
}
The #wrap <div> gets the davkest bvo‘.m\s
and offers a nice tontrast with the white
text and |15hJc ba&kgrouhd-
<
You ¢an download all the files for
/f the Foo Bar site from the Head
0obar First Labs website.
408 Chapter 11
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the business of

—Test DRIVe

Create (or download) index.html, screen.css, and the Foo Bar images. Fire up
your browser, and show the Foo Bar owner your layout and color scheme.

Aann

z ___Ro
alr e el e

b 1

:-JI;.;A‘:":IJ F CIOUE. -—au.: u-\: :n;-r p.':.n. :

Jeito rrassa 8 maska Cram nen SRS non MAasEa as v
:::l;‘ th:mlI.ls-?m‘ﬂ'- it aget matus. Fesca gravida. rl.r Td..:-
aCcUTEAn Eagie, T quarm irecdum ertor, sod n'r:l:; 1::. "
agol A v R0 DG Aoy grvida o b :1r g m-:;.“
Ao o mi giquam ompot, (as dgnasm Pl 1..“”“. m:‘
Tonn, Din naque dolor, lemper nec, s rewsilon,

Mot egestas b mque Sorry, Red Lantern. I just
L : .m ol comaciciuer ad g oi. Dum 8 fola . ) .
G o ke, Frasoiun ko didn't like what you came up

S it e mucdun .-:-.\l_.-r-'r#.‘-
S

e with. I'm going with someone
else... with a totally different
look and feel. Sorry!
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ripped

Then, three months later...

Have you seen Foo Bar's new
site? They've totally ripped of f
the design you came up with! T can't
believe this... what do we do?

Heve's what the Foo Bar tame up with.
Looks kind of familiar, doesn't it?

Welcome to The Foo Bar. Cold Beer Served Daily.

410
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the business of
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design

Reige
Lution

They used our logotype but removed the
words below the text.

Here are just a few of the similarities we found between the “two” versions
of the Foo Bar site.

The navigation
is no longer
tentered, and
it appears
that the
‘(:on{',s have
been ad\')us‘{:Cd
slig\'\‘u\/»

Welcometo T

he Foo Bar. Cold Beer Served Daily.

Thc SPCCia’s
are in the

same place...
exactly he

Samc/

Even the tolors are
Lhe same. there
wasn £ even an
CAC‘QOYJ(', {10 change
Ehings muth:

Q} There’s no way this was an honest
mistake, is there?

A: That's a question you've got to ask,
but it's usually one that's pretty easy to
answer. When two sites look this much alike,
it's hard to imagine a situation that doesn’t
involve stealing designs. Even if you had an
exercise to develop a site that looked like
the Foo Bar site, you'd probably make more
changes than shown above.

412

thereqare no R
Dumb Questions

Q,: But this is the Web. Everyone rips
everyone else off, right?

A: Well, it's like Mom said: just because
your friends are doing it, doesn't make it
right. If everyone else jumped off a cliff...
well, you get the idea. When you worked
hard on a design, you're entitled to make
sure it stays yours.

Download at WoweBook.Com

Q,: Okay, they definitely ripped us off.
So what do we do?

A: Good question...




the business of

Welcome to the world of PESIGN PIRACY

It’s been said that imitation is the highest form of flattery. But what happens
when you come across a site that’s clearly lifted your design? The problem is
that the Web makes copying (and stealing!) really, really easy. Source markup is
easily viewable (and copyable), images are easily downloaded to a desktop, and
CSS is quickly copied.

So what exactly can you do? First, it’s important that you know that if you
created your site (and your design really is an original work), you own the
copyright. Second, you don’t have to put a copyright notice on the pages in
your site for them to be copyrighted. So your design is already copyrighted!

So we own the copyright. Cool. But what does
that mean? What should we actually do if our
copyright's being violated?

o Send a polite email.
Ask the owner of the offending website to remove your
copyrighted material, or take down your copyrighted design. I |
And as angry as you might be, keep it civil. It’s far more likely ! ‘

that the offender will respond to your requests if you are polite. g

e Send a follow-up email and copy Google. You'd be swrprised
If you don’t get a response, or get an ugly reply, send another mail what and Cvfail on
and CC Google at spamreport@google.com. Google 1s committed do. Of tentimes +he
to responding to clear violations of copyright. In fact, they’re so individuals that vie off
concerned that their responses to infringement may include removing desians are jus L hfpins
or disabling access to the site that’s infringing on your material. \/ouz“ never motice. The

Web is a big place, You
9 Consult a copyright lawyer. know.

If nothing else works, gets the lawyers involved. At the very least, a
lawyer can deliver a cease and desist notification on your behalf. If
you want to, a lawyer can even take your infringement site to court
and possibly seek damages on your behalf. Just remember, copyright
lawyers aren’t cheap!

L

This should rcally be ¢onsidered as a
last vesort. It has the potential 4o get

expensive fast.

Download at WoweBook.Com
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working on the web

L]
GM I I Red Lantarn Design <redlantern@gmail.com=

Unauthorized use of copyright

2 messages
Red Lantern Design <redlantern@gmail.com=> B Sat, Nov 15, 2008 at 2117 PM
Reply-To: redlantern@gmail.com e polite, fir )
Ta: The Foo Bar <contact@thefoohar com> mChii on (:lcgalm ;:(:d )don t be afvaid o
on

"t SC{: Your FOih‘l: alross.

To whom it may concern,

It has come to our attention that your establishment is using our (Red Lantern Design) copyrighted material withaut per-
milesion. We had recently written a bid for your company and it appears that the design we submitted for eonsideration
has ended up as your hemepage. We were not notified that we had won the bid and received no compensation for the
use of that design or for our services. We are asking you to please remeve the material from your homepage and dis-
continue any further use of our copyrights of risk legal a_ciji;n taken on our behalf.

I was
expecting this to drag
out. I'm glad they are
taking the site down.

Thank you,

d

The Foo Bar <contact@thefoobar.com=
To: redlanterng@gmail.com

Red Lantem,

\We are terribly sorry for the misunderstanding and it's abvious that the site we have posted definitely laoks sirikingly

cimilar to the design you submitted. We have removed the copyrighted material and are no longer using any designs or

lagas associated with Red Lantern. Again, we appologize for the misunderstanding and hope we can avoid any and all
leas.e let us know if there is anything else we can do. -

[guoted text hidden)

Sincerely,

B By M Foo Bar obvious|y wasn't expec{ing us to look at
theiv site and seemed eager to avoid legal action.
Sometimes Jus{: the {:hough‘{: of lcga| trouble is
cnougk {:o 56{: Pco?lc {:o (,omyl\/.

Be clear, explicit, polite, and
formal in any corresponJence
with possil)le Jesign pirates.

414 Chapter 11
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the business of web design

Okay, this totally sucks. I have no desire to
deal with all this infringement and copyright
crap. I just want o design websites!

There’s more than one type of web designer.

Some folks just want to design sites. Others have visions of starting
companies and pouring over spreadsheets. Of course, most folks fall
somewhere in the middle. There are lots of different roles, even just
in the web design universe. Are you wondering what parts of web
design you need to worry about?

Which of these types of web workers do you think you are?

|n‘co\rma‘{jov\ Archikccts
organize tontent and
dcsigv\ naVigaJdon.

Front-end Designer Information Architect

This ‘)ob is mos{:l\/ HTML and CSS.
Front—end designers are part
programmer, part graphic artist, and

build much of a site’s user intevface. A
Programmc\r may

) be vesponsible for
User Experiene, Pesigney  iting back-
end tode that

User experiente designers work with {he eontrols features
yholc team to develop a tonsistent, usable of a website. They
interface. They may also be in tharge of ¢ould also write

Graphw VeSig”er running and managing “Sabili‘{‘.‘/ tests. Javascrin and build
AJAX (:uhd:ionali{\/.
A graphic designer may design user
in{er«gaces offline, develop artwork,
and work ¢losely with the (:Eoné:-—cnd In some éa‘rﬂ . dcsbiﬂ" S{'«; d{i:, ;
. implement an intevryate. eopywriter may be use
designer o implement hd?\/build - \‘/N b o
for a project.

€/ Programwer

00pywri‘l'er you are here » 415
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what kind of web worker

Answer the questions in the Web Worker Job Poll to see what part of the web design universe
you fit into. Add your score up at the bottom of the next page and see where you fit.

ExerciSe

What kind of web worker are you?

Circle the number (1 = Not Interested to 5=Very Interested) that represents your
interest in the given task description.

0 | enjoy writing code that supports the content management of sites
and interacts with databases.

1 2 3 4 5

© | want to make sure that users can find their way through a site
and that the overall design looks great and works properly.

1 2 3 4 5

0 | like working with content and organizing information on a website.

1 2 3 4 5

0 | really like design, but | want to be able write some code.

1 2 3 4 5
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the business of

O |am good at writing HTML and CSS and enjoy taking designs and
expressing them in markup and stylesheets.

1 2 3 4 5

0 enjoy making web pages behave like desktop applications with
Javascript and AJAX.

1 2 3 4 5

Q@ |like learning about user patterns by observing how others interact
with websites.

1 2 3 4 5

O  |like to think about navigation and what content is most important
to a particular project.

1 2 3 4 5

Use the following key to see where you fit in the web design world:

If you scored 8 or higher on o and e then you might be a Programmer.

If you scored 8 or higher on e and 0 then you might be a User Experience Designer.
If you scored 8 or higher on e and 0 then you might be a Information Architect.

If you scored 8 or higher on e and e then you might be a Front-end Designer.

Download at WoweBook.Com
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business structures

So, I'm a front-end designer. T
thought so... but what does that
have to do with dealing with

copyrights and stuff?

Choose your job—and your business—based
on knowing who you are in the web universe.

If you’re happy being a designer for a web firm, then copyrights
probably aren’t going to be a problem anytime soon. Then
again, with all the good work you’re doing for Jane (and your
own boss!), you might get asked to join the leadership team of a
company one day.

Or if you’re really into control and entrepreneurship, you may
want to start a company yourself. Knowing who you are helps
you choose the right company and the right people to put
around you.

And if you are into starting a company, there are lots of different
types... just like there was more than one type of web worker:

This is the sim?\cs{: Lorm o{: business
structure betause theve isn't

act all any s’crud‘l:wc. AH intome
andu\ia\{ﬁ\i{ics ave attvued by the

ownevr on their ycrsonal inantes.

— 0

e

Sole Proprietor/Partnership Corporations
A orporation is the most eomplicated
LLC's are a ?airl\/ new {iYPC of business /—\ . business structure. The Company tselk
Z:ganiza{;iom and their vules vary from state fc-::.-—"i bcczmbcs ic{:s own cn‘f:'ff\/; and. striet vules .
state. An LLC (or LLP) gives the owner '\l must be tollowed while vrunning a torporation.

the simPIici {:\/ of 3 sole Proprie Lor with the Coryora{:ions ¢an also be expensive +o start,

pevsonal finance protection of torporation. ' ! and a good lawyer is a key ingredient.
——

Limited Liability Companies

418 Chapter 11
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the business of

Take a look at the different business descriptions and write in the blank whether you think they
. are a Sole Proprietorship, an LLC, or a Corporation.
ExeRrciSe

Write the business strueture you

Businesses think best £its the deseription of

the Company.

Jim and a friend own a small design company

together, which they work at full time. Their

company supports both of them, and they are

thinking about bringing on a th”‘d designer B0 e
help them with projects.

Joe has a full-time job with a large computer
company and builds websites in his spare time
for small local businesses and friends. He
makes some money here and there but not
enough to support him full time.

Green Giant Design employs 4 full-time people

and has a six-figure annual revenue year

after year. The owner works as the Creative ~ ceereeiiiiii e
director and likes the fact that her company has

remained small and services local companies.

Nationalweb is a large design firm with offices

in Chicago and New York. Most of their

clients are |arge mu”i.n(;ﬂtiona|S7 and they ..................................................................
are even considering opening up a European

office in London.
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quoting a new client

Let's take a look at how these different companies are structured and organized.

ExerciSe
[ Thei12]
L t10N Because this is a Far'kncrship, a more formal
' bu.sincss strueture like an LLC would be best. Plus,
BUSl“esses this makes finantes much easier to deal with.

Jim and a friend own a small design company

together, which they work at full time. Their LLc

company supports both of them and they are

thinking about bringing ona third designer TO e
help them with projects.

Joe has a full-time job with a large computer

company and builds websites in his spare time sole Propriefor
for small local businesses and friends. He

makes some money here and there but not

enough to support i fultme. Joe doesn't have consistent business, and buiiding
websites isn't even his Fiest \')ob‘ The extra intome

he makes on the design 9igs will \')usjc show up on his
pevsonal income statements.

Green Giant Design employs 4 full-time people

and has six-figure annual revenue year after l-l-c

year. The owner works as the creative director — coeeeniii
and likes the fact that his company has

remained small and services local con panieS. AH:i } 6
ouqy reer 6i8n£ DCSisn tould i
CaSII\/

intorporate, an LLC is 3l 'Ehcy veally need

vight now. There’s not a proble ith
LLC hirina cmPIoYCCs. v e

Nationalweb is a large design firm with offices

in Chicago and New York. Most of their corporaﬁorl

clients are |arge mu|ti_nationa|s’ and they ..................................................................
are even considering opening up a European Nationalweb does business nationsll
on

office in London. '\ and possibly internationally. A !
torporation is the smavtest structuve

for this business.
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the business of

Red Lantern operates as an LLC. We're
really not big enough to incorporate, and LLC's were
inexpensive to start. Besides, I'd rather spend my

time looking for new business, not dealing with more
paperwork. Speaking of new business...

ev g\-,rul',{’,v\'c

Jane's musing L
at Red Lan

Leen Desigr

Red Lantern’s got a new prospective client

Jane’s just received an email from a little San Francisco-based startup called
Trilobite Labs, who needs a new site ASAP. Trilobite Labs is building a series
of really cool iPhone apps, and they need a site that really reflects their design
sensibilities, but don’t have the time (or the expertise) to build it themselves.
They love Red Lantern’s site aesthetic, and Jane needs you to replicate success
one more time.

Here’s what Trilobite’s looking for:

Client Requirements

I:l A static website with a front page, an About page, a
contact page, and three separate product pages.

|:| Standards-compliant code. Trilobite’s site has to work
on all sorts of devices, too.

I:l Some type of screen effect for their product portfolio.

Trilobite wants to appear cutting edge to represent their

work on iPhone apps.

and an ability to provide design feedback that will get
incorporated into the final site.

problems before the site goes live.

\ One of Trilobite’s iPhone apps lets you theek lines
at the Apple store so you don't have to wait in line

for that new 34 iPhone.

Download at WoweBook.Com

Several different designs to choose from (paper is fine),

Low-key usability testing to make sure there aren’t any
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how much do websites

N s;_«,&l\ﬁrpen your pencil

Now that you know what the requirements are for the site, take a
few minutes and think about how much a site like this would cost
and roughly how much time it would take you to complete. Write
down your estimates in the space below.

Time (hours) Cost (dollars)

Just guess? There's got to be a better
approach. Besides, shouldn't the cost be a
result of our hourly rate? How should we
come up with reasonable rate?

You need to know your hourly rate
before bidding on any contract work.

Whether you’re working for yourself, Red Lantern
Design, or a huge company, you should have an
idea of what your hourly rate of work is. Then, you
can figure out the time it will take to complete a
project and turn that into a real, fair price.

The worst thing you can do is overbid... or
underbid. One will leave you out of work, and the
other out of money! Here’s a really easy way to
come up with a reasonable hourly rate:

Your desived annual salavy

Hourly Rate = 460,000 / ((8 x 5 x 50) x .60)

Total hours worked in a year (e f /(\ Only about 60% of Your time will
hours 3 da\/, [ da\/s a wcck, %0 aé‘{:ua”\/ bc billablc, so \/ou need -bo
weeks 3 year). This is pretty multiply your yearly hours by .60.

consevvative if \/ou’\rc trying to

stav usiness, You know...
e 50/ hour
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Download at WoweBook.Com



the business of

N .;Qarpen your pencil

Initial Input Time

Production Time

designs are delivered.

Other Costs

Now think about how much time might go into each part of the web
design process and write your estimate in the space provided.

This is the time spent initially meeting with clients and getting
to know what their needs are and what they expect from you.

Conceptual Time/Pre-production

Pre-production is where you will look at site content, design an
information architecture, and come up with storyboards.

Prafts and Pesign Revisions

This is where you will go through the draft and design revision
phase, honing in on a final concept for the client’s site. Be sure
and include time for client feedback!

This is where you start writing code. HTML, CSS and
Javascript could all make an appearance at this stage. Final

These costs could include travel, supplies, and other time or
material that should be billed to the client.

Q: Woah, | have no clue how long any
of this stuff will take!

A: That's okay... just take your best guess.

Think about similar projects where you've
worked on the various stages, and try and

remember how much time you spent working.

It's okay to just estimate.

therejare no
Dumb Questions

Q: And | only estimate actual time
that I'm working, not breaks or anything,
right?

A: Actually, your estimates should include
the entire project time: that means including
breaks, trips to get supplies, and anything
else related to working on this particular
project.

Download at WoweBook.Com

Write Your total hour
estimate in this olumn.

Q,: What if I've got other people on my
team?

A: Good question. In those cases, two
people working for an hour each is two hours
of work time. So you're estimating the total

“person hours” a project will take, not the

number of hours in a day or week.
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good sites take

_ @adhar r pencil
N f&n W&Iﬁtiun

What really qgoes into designing a website?

Initial Input Time

This 1s the time spent initially meeting with clients and getting zo hours
to know what their needs are and what they expect from you.

This includes about 5 hours of meeting Lime, }\
I3 hours of vesearch, and a few for travel.

Conceptual Time/Pre-production
Pre-production is where you will look at site content, design an 30 hours

information architecture, and come up with storyboards.

[A diagrams and storyboards could take thcj
better Par{: o‘c two weeks to COMFIC‘{ZC-

Prafts and Design Revisions

This is where you will go through the draft and design revision 4.0 ho urs
phase, honing in on a final concept for the client’s site. Be sure
and include time for client feedback! ’)\

Time in this s{:agc tan vary depending on how

Your client veacts to the drafts you provided.
Production Time

This is where you start writing code. HTML, CSS and 4_0 hours
Javascript could all make an appearance at this stage. Final ] /’

designs are delivered.

This time is all Vrodut{:ionr mavkup, s{‘,\llc and
design. Code, ¢tode, code.

Other Costs

These costs could include travel, supplies, and other time or 10 ho U rs
material that should be billed to the client.

Extra travel time, subtontractor fees, and
expenses ¢an all up the time in this category.
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the business of web design

Figure out a total bid...

The howl\/ vate we caleulated

\[ a few pages back.

Hourly Rate = 60,000 / ((8 x 5 x 50) x .60) = ¢50/hr

(140 hours) x (¢90.00/hr) = $7000.00

This price vepresents the tost of a small—to /
medium—sized website done b\/ an individual

]

tharging 750/ hour-

Q,: Do you need all the people
in the web design universe to

successfully complete a site?

A: No, not really. If you're a
freelance web developer, you may

wear many hats and be able to work
with your clients throughout the design
process. If you need to, you can bring
in a contractor to complete work that
you can't do yourself (like back-end
programming).

Q: What's the difference between
an LLC and LLP?

A: The two types of structures are
essentially the same thing. LLP stands
for Limited Liability Partnership and

is just an LLC with more than one
shareholder or owner. Most of the time,
you will see professional services like
accounting and law firms organize as
LLPs.

therejare no
Dumb Questions

Q: Is $50/hour the average?
What'’s the range of hourly rates you
can expect to find at design firms?

A: $50/hour is actually on the low
end. Professional hourly rates range
anywhere from $50-$75/hour all the
way up to above $200/hour. These
rates vary depending on location,
experience, and size of company.

Q: What happens if |
underestimate the time it takes to

complete a project?

A: This is common. Most projects
are quoted on a job estimate and the
final price can vary up or down from
the original quote. The most important
thing you can do is communicate with
your client and let them know where
you are in your process and how close
the final price will be to what you
originally quoted.

Q,: Is there a resource for finding
out what other people are charging
and what services cost in other
design-related fields?

A: Occasionally the American
Institute of Graphic Artists (AIGA)
publishes their Pricing and Ethical
Guidelines for design professionals.
This includes web design and has
information on salaries, hourly rates,
and industry standards for the field.

AléA's P\ricing and
Ethical Quidelines book.

e
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project

N .;;Qar.pen your penci

Client Requirements

|:| A static website with a front page, an About
page, a contact page, and three separate
product pages.

|:| Standards-compliant code. Trilobite’s site has
to work on all sorts of devices, too.

I:l Some type of screen effect for their product
portfolio. Trilobite wants to appear cutting
edge to represent their work on iPhone apps.

Job Pescription:

Initial Input Time:

Background Research:
Travel:

Client Name: ...
Project Description: ........c...ccoeviiiiiiininnn.

Client Meetings: . ...

Now that you have a better idea of the time and costs of a typical
web project, let’s use the Red Lantern estimate worksheet to
generate a quote for the Trilobite Labs project. Check off the
client requirements as they are covered in the estimate.

Several different designs to choose from
(paper is fine), and an ability to provide
design feedback that will get incorporated
into the final site.

Low-key usability testing to make sure there
aren’t any problems before the site goes live.

Red Lantern Project Estimation Worksheet (RLPEW)

Rate Total
......... x .. 415/ = 30000 ...
......... X =
N _
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the business of

Pre-production Time:

In-house Meetings:
Information Architecture:
Wireframes:

Theme Concepts:

Prafts and Design Revisions:

Client Meetings:
Storyboards:
Storyboard Revisions:

Production Time:

XHTML and CSS:
Back-end Programming:
Graphics and Artwork:
Copywriting:

Validation and Debugging:

Miscellaneous Expenses:

Fonts and Graphics:
Software:
General Supplies

Totals

Hours Rate Total
......................... X IR = R
T S C°PY this sheet!
We know You won't h .
\ ave any 900d
ideas of 3| these costs. Thyc 5':: 3
heve is to see what a veg| bid
sheet might look ike.
e I you may want o copy 4
. sheet for Your own bids. The next
..................................... Piaz has Somc Sam",e Ch{:rics For
wha o
tost, Zo:'cal web design job might
......................... X IR E = R
......................... X IR E = R
......................... X IR E = R
......................... X IR E = R
......................... X IR E = R
......................... X IR E = R
......................... X IR E = R
TOtal ) PrOJeCt . Hours .............. T (.).t.a.l. Cost .......................

Download at WoweBook.Com
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project

N .-g.SI\ﬁrpen your pencil

«  golution

Now that you have a better idea of the time and costs of a typical
web project, let’s use the Red Lantern estimate worksheet to
generate a quote for the Trilobite Labs project. Check off the
client requirements as they are covered in the estimate.

Client Requirements

M

A static website with a front page, an About
page, a contact page, and three separate

Several different designs to choose from
(paper is fine), and an ability to provide

v
Vg

Red Lantern Project Estimation Worksheet (RLPEW)

product pages. design feedback that will get incorporated

into the final site.

d Low-key usability testing to make sure there

aren’t any problems before the site goes live.

Standards-compliant code. Trilobite’s site
has to work on all sorts of devices, too.

Some type of screen effect for their product
portfolio. Trilobite wants to appear cutting
edge to represent their work on iPhone apps.

The job deseription bric«cl\/
ou}‘uincs what the Fro\)cd{ entails.
[t's also a nice vefresher if You

Job Deseription: work on lots of projects.

Client Name:
Project Description: A website with less than 10 pages that will be used to promote a product. ...

Tvilobite Labs

Initial lnput Time:

Hours Rate Total
Client Meetings: oo x A1 e = .130000......
Background Research: 20 . x 4150 = f1500.00.........
Travel: 70 Lo, x . {15/ = 11500 ..

2.0 hours should get us through the initial phase of the \?ro\')ccf. This is
mostly vesearth looking at what other ompanies in your tlients field ave
doing. This is sometimes called competitive analysis.
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the business of web design

Pre-production Time:

In-house Meetings:
Information Architecture:
Wireframes:

Theme Concepts:

Prafts and Design Revisions

Client Meetings:
Storyboards:

Storyboard Revisions: (" ....... S

Drafts and Production is where Your design veally
stavts to shine. This is wheve the client will Fivest scc}/

Production Time:

XHTML and CSS:
Back-end Programming:
Graphics and Artwork:
Copywriting:

Validation and Debugging:

Miscellaneous Expenses:

Fonts and Graphics:
Software:
General Supplies

Building great websites

takes time and money.
Totals '

....... 30 x . i/ = . 1225000, .
....... O x i1/ = {000 .
....... o ..x il = {5000
....... Lo x AT/ = {15000
....... X oo x A1/ = 130000
These expenses are not billed hourly. Typically they are
billed at cost Plus some pereentage of markup.
....... e X T = {10000
....... e X = 1500
....... T e X T = floooo
129 hours {10,0%30.00
Total Project Hours TotalNCost

Hours Rate

....... Lo x 415/

....... 18 . x . iT5/h

....... 0 x A
....... b x 15/,

E\rc-—yroduc{:ion is imPov-{:an{ and ean save
time and headathes down the line if done

750w
75/ he.

wheve all that time has gone.

Total
......... = .fls000 .
......... = .{l35000. .
= {000
......... = .{45000. .
\/ou lo{s o‘(—‘
properly.
......... = ...{l50.00........
......... = ..ill2500.. ..
......... = 37500 . .
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web design doesn’t come

The guys from Trilobite Labs think
your estimate's a bit high. We can't
lose another bid... got any ideas?

Talking back is highly recommended.

It’s pretty much a foregone conclusion that you’re
going to have potential clients who’ll look at your
estimates and immediately start to argue that

the price tag is too high. If you’re experienced,
confident in your design skills, and have done a
good job estimating project costs, it’s part of your
job to explain to a potential client why the cost
estimate 1s what it is.

It isn’t “against the rules” to respond to a client
with a justification for your bid. Unless you have
a really solid reason, you shouldn’t let a client
bully you into lowering your price. This not only
devalues your skills as a designer, but might put
you 1n a position where you’re putting more work
into a project than you’re actually getting paid

for-which is a good way to 7uzn a business, rather
than 7un one.
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the business of web design

Use a proposal letter to deliver a
detailed quote to a client

A proposal letter details all your costs to a client. But it can also make
it clear exactly how you came up with your bid. Sometimes outlining
individual costs is all a client needs to understand the value you could
bring to their project.

A Using the template below, outline the project for Trilobite Labs in a proposal letter so they can
Exev.qSe see what we're doing and where their money is going.

X/
We need to know .
who {-)“s .ls ‘COY‘ To. .........................................................................................
and when we
quoted s

= Date:

QOTVIC: .
A breakdown of Hhe | e
sevvites and tosts
will help the tlient .
roneband whatwe | GOSET
are doing, \,/\ .........................................................................................

A Lentative sthedule | 0 eeeeeeeesseeeeeseeneee e
so that the client
knows how long the
project is 272 -

ke.

These ave the
Ya\/mCV\JC and
conbract terms. |

you are here » 431
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copyright and licensing

E

Let’s look at a completed proposal letter for Trilobite Labs:
ise
Lution

To: Tvilobite Labs =

Make sure You
get the addvess
vight. That's
?rcH:\/ im?o\r{:ahf

Date: November 24, 2008

service: P 6-8 page website using valid code which includes all information

Outline the sevvice
and cost so the
Cus{',omcr knows
exactly what they
.................................................... . are gc{‘;{:ihg into.

003‘[‘: Plannih3 and Prc-—?roduc-{:ion ....................... $4575.

.............................................................. 4 . A sehedule will help
keep You on task and
9ive Your tlient an
idea of when they
¢an expect a final
........................................................ finished product.

Schedule:

Terms

Set terms so you
......................................................................................... 5:{ paid on time,
and make sure
....................................................................................... ‘tha'h t‘\c CllC'\{:
signs the letter to
make it official:

432
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The Trilobite podcast: alnother) new challenge

In the midst of waiting for a decision from Trilobite Labs about your bid, you get
a call for their CEO. Over lunch a couple of days ago, the guys at Trilobite came
up with another idea that they want to throw into the mix: podcasting. Trilobite
really wants to start an official company podcast that covers all of the intricacies
of developing for the iPhone and iPod Touch. It’s up to you to work out how
podcasting fits into the bid you’ve already put together.

But there’s a wrinkle: Trilobite’s really worried about protecting their podcast.
They want people to be able to download the podcast for free (and share it with
anyone they want). What they don’t want, though, is for some other website to
take their podcast and re-sell it. It’s up to you to handle this problem, along with
the rest of their web-related design issues.

Use Creative Comwmons to license your work

Copyright law is complicated. (Remember our issues with the Foo Bar stealing our
design?) So where does this leave the average artist, producer, writer, developer,

or musician who wants to communicate how they want their work used by others,
but doesn’t want to swim in the shark-infested waters of traditional copyright? It
leaves us with the Creative Commons.

The Creative Commons (http://creativecommons.org/) is a non profit
organization dedicated to expanding the range of creative works available for
others to build upon legally and to share. They’ve developed a series of simple
copyright licenses that protect the “base rights” of the creator. These Creative
Commons Licenses have become an enormous force in the modern world of
media production.

@creatwe

_ Siewaiw

the business of web design

4
)

Trilobite wants to upload
the tompany podeasts to
the Apple iTunes Stove.

Creative Commons was
founded in 2001 b\,
vesearthers Lrom MIT,

Havvard and Stantord

‘PQWEWR

Copyright issues arise more than you might think. Can you
come up with three things you’ve done in the last 12 months
you might want to copyright and protect?

Download at WoweBook.Com
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http://creativecommons.org/

creative

s . This e would not be possible
Creative COmMMONS Licenses . oot Commons (hike/ @ o

ereativetommons.org/ about/license/).

Attribution (by) v

This license lets others distribute, remix, tweak, and build upon your work, even ®

commercially, as long as they credit you for the original creation. This is the most
accommodating of licenses offered, in terms of what others can do with your
works licensed under Attribution.

Attribution Share Alike (by-sa)

This license lets others remix, tweak, and build upon your work even for
commercial reasons, as long as they credit you and license their new creations
under the identical terms. This license is often compared to open source software

licenses. All new works based on yours will carry the same license, so any
derivatives will also allow commercial use.

Attribution No Perivatives (by-nd)
This license allows for redistribution, commercial and non-commercial, as long as

it is passed along unchanged and in whole, with credit to you.

Attribution Non-commercial (by-nc)

This license lets others remix, tweak, and build upon your work non-commercially,
and although their new works must also acknowledge you and be non-

commercial, they don’t have to license their derivative works on the same terms.

Attribution Non-commercial Share Alike (by-nc-sa)

This license lets others remix, tweak, and build upon your work non-commercially,

as long as they credit you and license their new creations under the identical
terms. Others can download and redistribute your work just like the by-nc-nd
license, but they can also translate, make remixes, and produce new stories based

on your work. All new work based on yours will carry the same license, so any
derivatives will also be non-commercial in nature.

Attribution Non-commercial No Derivatives (by-ne-nd)

This license 1s the most restrictive of our six main licenses, allowing redistribution.

This license is often called the “free advertising” license because it allows others
to download your works and share them with others as long as they mention
you and link back to you, but they can’t change them in any way or use them
commercially.

434
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the business of

Based on the requirements below, choose the Creative Commons license that best meets the
needs of the Trilobite podcast.

Exercise

o Trilobite wants anyone to be able to download, copy, distribute, and
broadcast their podcasts.

e Trilobite wants to make sure that they always get credit for the podcast
when it is copied, distributed, or broadcasted, in any format.

Q Trilobite wants to make sure that the podcast isn't altered, edited, or
mashed-up in any way, and when it's distributed or broadcasted, it's done
so verbatim. No chopping up, please!

e Trilobite wants to make sure that if the podcast is distributed or
broadcasted, it isn't for commercial reasons (for example, no third party can

Cirle the license make money by reselling the podcast).

£hat meets the

needs of the
Teilobite ?Odﬂil\

®0p P90 @6
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using the right

What license did you choose? Did it meet all four criteria listed below?
e
Lution

o Trilobite wants anyone to be able to download, copy, distribute, and

broadcast their podcasts.

Creative Commons e Trilobite wants to make sure that they always get credit for the podcast

. I when it is copied, distributed, or broadcasted, in any format.
1s per ect,

espetially when
distributing
online with a wc“—-e

Trilobite wants to make sure that the podcast isn't altered, edited, or
thought—out plan.

mashed-up in any way, and when it's distributed or broadcasted, it's done
so verbatim. No chopping up, please!

e Trilobite wants to make sure that if the podcast is distributed or
broadcasted, it isn't for commercial reasons (for example, no third party can
make money by reselling the podcast).

b\/—né almos{: WOYde,
but it allows You 4o
modify the oviginal work,
something Trilobite did
not want haﬂ?cning.

~__/

The Attribution Non—tommertial No
Devivatives license will work yer(:cc{l\/

for the podeast. \2
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the business of

Just got word that we won the bid for the Trilobite
project. They liked what they saw, and once they
looked at the breakdown of costs, they realized
that they were getting real value. They also really
appreciated you figuring out the licensing. Nice work!

. § projetty TGS Trilobike has
25% is veapired. 22 stark P signed and s
Ycad\l‘{-’ogo.
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Your Web Pesign Toolbox

At this point, it's time to take
things out into the world. Stop
reading. Well, read the bullets

after you read the appendix...

below, and then stop reading. Or maybe

..in any case, you're a web designer! Put

this book down and go design. Go make

beautiful, accessible, usable websites. The

Web could use a lot more of ‘em.

%BULLET POINTS

Any original work (design, code, etc.) is
copyrighted-regardless of whether you put a
copyright statement on it or not.

= Apolite email asking that copyrighted material be
taken down is an effective strategy for protecting
your copyrighted work.

= Developing and presenting a professional identity
and capitalizing on that identity is extremely
important to being a successful web worker.

= |t's important to understand all the different roles in
the development of a website and where you fit in
within that structure.

m  Sole Proprietors, LLCs, and Corporations are
business structures that allow varying degrees of
liability protection and act as framework for how
you run your business.

Do your homework when bidding on new work.
Make sure you are charging appropriate rates and
not shortchanging yourself because of low-ball
estimates.

The hourly rate of a web designer can be
anywhere from $50/hr in small markets to over
$200/hr for large projects at larger firms.

Use a Proposal Letter to outline the terms of a
project for a client to make sure they understand
what they are paying for and what they are getting.

Making sure that both you and your client are clear
about what is expected of one another will save
you a lot of trouble in the long run.

A Creative Commons License is a way to
communicate how you want your creative works
used by others.
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appendix i: leftovers *

The Top Ten Things
+  (we'didn’t cover) *

We’ve really covered a lot of ground in this book. The thing is,
there are some important topics and tidbits that didn’t quite fit into any of the previous
chapters. We feel pretty strongly about these and think that if we didn’t at least cover
them in passing, we’d be doing you a disservice. That is where this chapter comes
into the picture. Well, it's not really a chapter; it's more like an appendix (ok, it is an
appendix). But it's an awesome appendix of the top ten best bits that we couldn’t let

you go without.

this is an appendix 439
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language

#]: Cross-cultural & international design

The Web is a truly global place—and that means your websites have to be too.
People from every corner of the globe are checking out your sites. The thing

is, everyone has a different cultural, linguistic, and ethnic background—all of
which might impact how they interpret your site’s design. There are some things
you should keep in mind when you are designing a site for an international
audience (or an audience whose culture is different from your own).

lcons have different cultural meanings

Icons are cool and can convey a lot of information in a little bit of space. But
what an icon means to you might be completely different from what that icons
means to someone in another country or culture:

. . .
Jd\c M‘S-, ‘l:\'\c sho\??nng (,a\r{: (3 s\/nonYm?u
t\i{:\\ shopping, and is, thevefore, 3 3\rca{: iton

for “thecking out” on a website.

<—> ; m [n many other parts of the world, shoppers

bring theiv own shopping bags to the store. So
shopping bag, and not a shopping eart, might b”e a
more appropriate metaphor for “checking out.

Ditferent languages have different lengths

If you translate the content of your site into a variety of different languages—a
process called localization—you’ll find that phrases may take up a lot more
space than they originally did. Take a look:

Enghsh

“Click here for current site news.” 6 evman

'

Cyvillie (Matedonian, Russian,
‘/\ Sevbian and Ukrainian, ete)

“Klicken Sie hier fiir gegenwirtige Aufstellungsortnachrichten.”

|.|.||eJ'|KHVITe 30€Cb OoNngd B HACTO4dULEE BPEMA BECTOYKMN MECTA

If you originally design your site in English and then go to translate it to
German, you’re going to find that the phrases take up more space—throwing
your carefully planned design into chaos. So what can you do? You either need
to design your site so that an increased number of characters doesn’t really have
an impact on your layout, or you’ll need to reformat your site after you translate
the content into the target language. Either way, you can’t ignore language
lengths if your site is going to be translated.
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Is that the month or the year?

Even something as simple as how date and time are displayed can differ from country
to country. If your site has the date or time formatted incorrectly for that national or
cultural context, your users might get confused, or even miss an important event or
deadline. Here are just a few date and time formats you’ll want to think about:

[n the United States, the day-month—year
format is used, while the month—day—year

4/5/2010 format is used most other places in the world.

s this May Sth, 2010 or \_j u

Apvil &th 20102 |
) Time disyla\/cd on a 24 hour elotk is

[\ ?aivl\/ standard in Eu\royc.

H25pm 19:25pm

N~ Time displayed on a |12 hour ¢lock,
like you'll £ind in the United States.

Is that really the flag you want fo use?

It’s fairly common to see flag icons used to indicate language choice. English might

be represented by the Union Jack, and French represented by the flag of France. The
problem with this is that nationality (and flags) don’t represent language. There are lots of
people who don’t live in France who speak French. So some users might feel frustrated
or even alienated that your site equates their native language with some other country.
Instead of using flag icons to indicate language choice, simply spell the language out in
the actual language—UFEnglish, Francais, Deutsche, etc.

Which fla rcyrcsm’cs English? Theve
‘ ave lots of countries in the w?‘rld
whose offitial language is Eng\ush.

What language does the EU ﬂag ’

vepresent? Qerman, Frenth, Spanish, "_’1
Po\r{:ugucsc, Enghsh, [talian, Polish, “eial
or Finnish? South Afvica has Il officia

\é languages - whith one does the

South Afvican Flag rc\?rcscnjc?

Does the Canadian (:lag mean English
or Frenth? T\nc\/'rc both official

languages of the tountry.
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web

#7: The future of web markup

The web is constantly evolving. New markup and style specifications are being
proposed, developed, and implemented by the World Wide Web Consortium
(W3C)—all of which will have an impact on how web designers do their thing.
Most notable are HTML 5 and XHTML 2.

HTML 5 vs. XHTML 2

Both HTML5 and XHTML?2 are specifications currently being developed by the W3C. This
often causes confusion, as many people believe that XHTML 1.x was the successor to HTML
4.01 (and that HTML is effectively dead). So what’s the difference between XHTML 2 and
HTML 5? XHTML 2 is pretty much the successor of XHTML 1.x—it’s designed to be the Web’s
general-purpose markup language, with a minimum of default features that are ecasy to extend
using CSS and other technologies. The most important goal for the XHTML 2 working group is
to further separate document content and structure from document presentation. To these ends,
the XHTML 2 working group has completely removed elements such as basefont, big, font,
S, strike, tt, u, small, b, i, and hr. The XHTML 2 group has also been less concerned
with backward compatibility, which has led them to drop some of the syntactic baggage present in
carlier incarnations of HI'ML. The result is a cleaner, more concise language... but one that won’t
work with old HTML (and some XHTML) web pages.

HTML 5 has taken a radically different approach. Instead of being a markup language for the web
(as its ancestor HTML 4 was), HTML 5 1s all about moving away from document markup and
creating a language specifically for web applications. So a lot of the HI'ML 5 specification focuses
on creating a more robust, full-featured client-side environment for web application development by
providing a variety of APIs (and elements that work specifically with those APIs). Examples include
the 2D drawing API, which can be used with the new canvas element, and an API for playing
video and audio, which can be used with the new video and audio elements.

Among many of the cool things you can expect in both HTML 5 and XHTML 2 are navigation
lists. In XHTML 2, navigation lists look something like this:

Navigahon is mavked up using

/ the new nl element.
<nl>

<label>Category</ Iabel(\N"ViﬁaJC‘°h lists must stavt with 3

child lab :
<li href="/">all</1i> lis{; {;i{j;l element that defines Lhe

<li href="/news'>News</1i1>
<li href="/videos'>Videos</l1i>
<li href="/images'>Images</li> K

<li> elements ave used to markup links. Also new
</nl>

in XHTML 2 is the ability to treate a hyperlink
from any element using the heef attribute.

442

Download at WoweBook.Com



leftovers

In HTML 5, navigation lists look a little something like this:

[n HTML 5, the new nav element has been introduted

<hav> for the purpose of ereating navigational lists.
<hl>Category</hl> |
<ul> Rlcg)ular list :;-;{;kuy (<{:I>£i
i " : <li>) are use treate the
<li><a href="/">All</a></1i> /\ oot 1ok comants

<li><a href="/news">News</a></li>
<li><a href="/videos'">Videos</a></li>
<li><a href="/images'>Images</a></l1i>

</ul>
/ 6\ un‘por‘{:una{:cl\/, unlike XHTMLZ, <nav> is
~/nav> not a list element, so it ¢an't ontain ¢hild
<li> elements to logica”\/ organize links.

The whole point of navigational lists (especially in XHTMIL?2) 1s to create
simple, lightweight navigation markup that can then be styled using CSS.

HTML 5 is really geared
towards web applications.
Red Lantern isn't interested in
that, so I think we should focus
on XHTML 2 in the future.

When are they coming?

Neither XHTML 2 nor HTML 5 have been officially released by the W3C
(though draft specifications and recommendations for both have been
released). So when will you see official releases? Honestly, there’s no good
way to know. Because of the open and collaborative nature of developing
these sorts of specifications, discussion and deliberation by the members of o
the individual working groups will go on until the job is done and everyone
gets a chance to contribute. In the grand scheme of things, the release of
the final specifications are not the issue. What i1s important is when (and
how fast) browser developers completely adopt the new standards.

For a full vundown on the HTMLS
specification, theek out

To explore the XHTML2 ' ’
sycci(fica{ion, visit ," [
http:// www.w3.0rg/ TR/ xhtml2/ f |

tern CEO

One of our clients, the Red Lan
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css advances

#3: The future of €SS

Just like HTML and XHTML, CSS is marching forward. While XHTML 2 and HTML
5 are cool from the perspective of web design, CSS 3 (the next version of CSS) is really
the icing on the cake. One of the most interesting things about CSS 3 is that it will be
released as a series of modules—instead of one big single release. This means that CSS
can be updated faster, as modules can come out individually. Modules can be changed
and updated independent of other modules, too, which means that you don’t have to
wait for the next “big” revision of CSS to get a particular update of your favorite module.

While there are lots of cool modules out there, one of the coolest is the multi-column
module. It offers new GSS properties that let designers specify the number of columns an
element should have. This not only allows designers to create documents that look more
print-like, but it changes the process of creating multi-column layouts entirely.

The multi-column module includes the following new CSS properties: For 3 (:u" v down on
all the CSS 3 modules,

B column-count determines the B column-gap sets the padding chetk out y
number of columns into which the between columns. H.‘.t‘,: / /www.wg. ng/T

content of the element will flow.
®  column-rule defines a border

" column-width describes the between columns.
width of each column.

gEr e SR Shet
e Mﬂ?:\“ " 'uuue.m =
ey ot 8 n-. m m i
S e e Se= sk
. o SREER. ERoEe.

Mmmrm#l“ n w m- m&%‘ mhr
mﬂmm “.-u. ":m m‘h zﬂwﬂﬂ. mdzﬁxhd
m_m._‘é:ma' e
ﬂ"""‘g —“u“"-#.‘éfﬁ“mmﬂ rctior ek -

St ST, Do
i o e LrEm e, e B e

e e ] Pl veazibudum, Abckusm
gh o - . i
<div id="entry'"> #entry {

<p>...</p> column-count:2;
<p>..</p> s } 75

</div> ) ~€an easily be sty
Cheek out how this HTML text... ¢ Y be styled as 4

Wo—Lolumn '3)'ou'l;.
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#4: Pesigning for mobile devices

Over the past couple of years, design for mobile devices has become a really big
deal. Not only are new mobile network infrastructures coming online that allow
for faster data transfer, but new and far more powerful devices are hitting the
market and becoming widely available and adopted.

If you are designing for mobile devices, there are some things you should think about:

leftovers

Devices such as Google’s Andorid—based
phones or the Apple iPhone are thanging
the face of the mobile Web.

Even though many mobile devices now have a zoom and browse feature, you

still need to remember that you are designing for a device with a screen that
is far smaller than you are probably used to. While there is variation, the
screen real estate of a mobile device usually comes in around 320 x 240. As
a result, you are going to have to be incredibly frugal when designing your
layout... there’s just not a lot of screen real estate to work with.

Many carriers still charge customers for the amount of data that’s pushed
to their phone. This means you need to create pages that have a very light
footprint. Besides, mobile connectivity is still quite a bit slower than what
you’re used to on desktops or laptops. The smaller the file size of the page,
the faster it will download.

Above all else, test your design on as many mobile devices as possible (or the
target device—which you can identify using audience research).

Download at WoweBook.Com

s’c\f\cs\\cck s\?ct,\g\ca(\;\ég

Create 8 ; ‘
mobile devices using
“ﬁx?ndhi\d" mC%\a b/)\;c. Tha\‘?ca‘5c

ta ormad \10ij
\:i\tl;:l(::\?) J:o the \'\m\{',a{:\ons

the device:
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create web apps

#9: Peveloping web applications

The web has developed to the point where you can not only create web pages, but you can also
create web applications—websites that act (in one way or another) like a desktop application.
These web applications don’t just display information, they actually do something.

To create a web app, you’ll need to work in a server-side scripting or programming language.
Options include PHP, Ruby on Rails, Perl, or ASPNET. Each language has its own strengths
and weaknesses, and with a little research, you’ll find the one that fits your needs. The language
you choose is determined by the server on which you’ll be hosting your web app. Remember that
some servers will support one web language but not another.

Remember, though, just because you may be coding a web app, you've still got to use good
design principles. Here are a few books that can get you started with web apps:

446

perl "

i

Learning

e

A Brain-Friendly Guide

Head First

PHP & MyS
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leftovers

#6: Rhythw in your layout

Rhythm—the repetition of design elements—is a term often used in print design. But don’t think
rhythm is just about print design... it’s just as important on the Web. Repetition allows you to
create consistency, which contributes to the layout’s visual logic. Repeat a common element or
theme, and your site feels intuitive, more usable, and logical to users.

Let’s take a look at how repetition can be used:

All the text has silhouettes,

even in the smaller content Batkground pattern in the header
headers. That ¢reate a sense vepeats at a vegulav interval.

of flow: design v-hy{:hm.

FWEHHNT TN D100 B

Litberirgg o dark and dreary road Ly Uhe past relics of browse  sqecilie Lige, mcompatible. S0M, ard
broken O35 support

g
_ ) By sy e frem mae
nelary, v st cheae the mind of past practicrs. Wb enlighbenment has been achieved thanks in the I D e B [ PR

Lireless efforis of Folk like the B35 S and L major brosser crealors

The s Zen Garden imvibes you to relax and meditate on the important lessons of the masters. Begin
e with rlarity. Lean bn e the (ped b he) Fime: hononnd teehnigues in new and ivagameing
fashion. Become oné with the wed

There is dearly a need for £S5En be talen sericusly by graphic antists. The Zen Canden alms to eite,
inspire, and encourage partcipation. To begin, wew some of the exsting designs in the list. Clidang
anany ere will lead the siyle sheet intn this very page. The onde resmains the same, the anky thing
that has changed & the eaternal s file. Yes, really

L33 kot complete snd total conbrol ower the style of & hypertent document. The only way this can
e il uskratosd ina way thal gels people exciled s by demoretraling what it can Loy be, orce the
reing ane piacond in the hands of thess able o create Beauty from structunes. T dabe, mest essemples
of neat trecke and hads have been demonstrated by structunsts and coders. Desigrens have yet 1o
make thedr ek This reeds in charge

PR Wi ECAYAT EOMN

Each piece of tontent is i - ¢
the same cort of S‘{:V‘ué';:u\i:, The sidebar elements ave diffeven

) me sh
Crca-l;ing vepetition down the eolovrs, but they v;h{:hc same shaye
ICngﬂ\ of the Page. as well. Move Yh\/ m.

you are here »
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better printing with css

#7: Text contrast

Back in Chapter 7, we talked a lot about how to make content more
scannable. But scannable text isn’t necessarily legible text. Legible text is text
that’s easy to read because of the colors and contrast, not because it’s easy
(or hard) to understand.

There are a lot of things you can do to make your text more legible.

Most importantlyt, make sure that you have a high contrast between the

color of your text and the color of your background. If there isn’t much

contrast between your text color and your background color, users are
oing to find your text hard to read the text.

gomg Y White text on 3 black

71_658{:_|vg tﬁt) is vey

However, the potential of the web to deliver full is g high Con{:rasf

background (ealled
Y legible betause theve

betwe
scale applications didn’t hit the mainstream till backﬂ‘found color en text color and
Google introduced Gmail, quickly followed by

500gle Maps, web 1
user interfa

kovound (talled The bursting of the dot-com bubble in the fall of
ot ot ol there 2001 marked a turning point for the web. Many
itive text) is very legjble betause
YOS\ \ et

tolor and people concluded that the web was overhyped,
is 3 high tontrast between bext e when, in fact, bubbles and consequent shakeouts

backSYouy\d tolovr- u appear to be a common feature of all technological

revolutions. Shakeouts typically mark the point at
which an ascendant technology is ready to take its
place at center stage.

When there isp’

‘{:hc tolov of th
¢olor, the text

t much tontrast between
f text and the background
s very hard {o reaqd.
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#8: Match link names with their destination page

As we talked about back in Chapter 6, signposting is one of the guiding principles of
usable and intuitive navigation design. However, there are many other ways to give users
a clear indication of where they are, where they can go, and a confirmation that they’ve
arrived at the right place. One simple technique is to make sure you match the name

of a link with the destination page’s title. That way, users will immediately know they’ve
arrived where they expected to be when they clicked on the link.

Link matehes the
dcs{'mabo“ Y3‘3

@ SimpleBits

(EoME) EOTEROGE WEEE FURLICATIONE TAHIETE

Link mathes the
destination Page’s Litle.

Hand-crafted pixels & text.
SmpleRies is a tiny web design stutlo oo
B — — —
interfaces balarcesd with & stanslardis-be/d dimpins. com frshinns D | (Gl coog
we're hased b= Mlassachmsetis, USA, /ran

w
Simplagite = T=5hirts

h Beme  Inieresting Cames ¥ Board Games with 5. Iyndacam Gnliee Tro.

@ SimpleBits

KOTEEOOK WORE FURLICA KE (T-ANIRTA)

DEODERING INFORMATION

FRyMENS are proc by PayPal. Pay®a
w4 50 place an

wael for o

C,S hcad.mg. ersh

Yot loe to wear 34ull. ‘Yiou enjoy SmoleBits. Now you can combine the bwo by
purchasing hand=crafed tweads

aader. Mg

addreiies, and L= i weekt for everywhess
she
Chunky Ieons T-Shirt — e -
DI g Eewce
Five ieons fram iosShoppe's Chamelron Chunky ted
all kneed wp and ginged on an "Arey” American UUR FRODUCTE
Aqpared tee. Thit i 3 Mmedopciien, number e ang
h
signrd 1-whin ol the Brest qual®y, Whek da e ans =l lconhoppe
rresn? Wil wa'ra qure pau'll Bunk of tamathing B B PNACTEL
femall Uimpbeitey iogo mark printed on e hack yoke
! og i we e

‘ Hamd=crafoed threads

AN POR THE PLANET

LOOK fine jevicy cotson from American Aggarel =
Sring info fNGre AL ST Sovd o9 Dl TRl dafe)

St eolor: Aremy
MOTe Wiews 2-golor sereen prinned S S0 i i
ince 2006, Simplelit nas been a
proud member ol 1% Far The
jance of buseesse

cemsmitted 10 leveraging thes

Numired/igned iterpressed card and stickers
Hanec

Frice: 318 USD TEBOUNCES T © x heahhie
= TS rECOgn
v oo and dependesce on @

Shim Size: | X-Large =| sepanyin
A s

r annual sle

onane at bexsr 1N

Shipping: ™ USA or Canada: Add §4 /ey Clagr Madd 0 RS L
CHgANLTATIONN woridvide

T Everywhere else: Add 88 S Mad)
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better looking blogs

#9: Contrast is a fundamental layout device

Contrast applies to more than just text and background color. Contrast, more

broadly, is the juxtapositioning of dissimilar graphic elements. Sounds fancy,
but it’s not that difficult.

Contrast is commonly used to create emphasis in a layout. The idea is simple:
the greater the difference between a design element and its surroundings, the
more that particular element will stand out. In the context of layout, there
are generally two things that create contrast: color and containers. When you
put elements on your page in a container (callout, column, window, etc.), they
stand out from the elements closeby. So when you apply contrasting colors to
an element and its surroundings, that element will stand out.

You can use contrast to obviously identify different parts of your layout or
focus the user’s eye towards a particularly important aspect of your layout.

. Both eolor and a tontainer are used to
Both 2 Co“{-'amc.r ?m.i COlJ:.l are wsed to foeus the user’s eye towards the site’s
cm?hasw_c the site’s identi Y \ im?o\r{an{: in{rodut{‘p\r\/ imco\rma{:ion‘

sarnerstalk

_ ‘esmTe W Top E e TEbL OO - Ve el sy [

o o o Bl e B chec ol B FACH Dy Sioong T e aocve. Ty Rt O reganier tefom you
car poat cick B regnier ink shows o pmopad. T iar g mwasagm, seect tha o b o wan i visd o

Tl T Tt
Mrzrhez Login _
MITASTER PO AN ADCTHINT TOIRAYT
Hite Infurmation
Neww & Undates

Hhugs & Suggestions

Latest Dhscussicn

Marketing & Monefization

Torum Dusign - Simphy
Gorgaou

Ty 8 a FE
o — Slae e b g aondl Link Developreeni
FBLOG POST] Fres FED 10

EHTMLI
L 15N A

Rewrch Engine Optimizotion
Praces vy Mencledip M3

The contrast between the sites backgroun.d
tolor and the baCkground tolor of the main
tonkent avea fotuses the user’s eye towards
what's im\?ov{:an{: in the site.
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#10: More tools for design

There are lots of great online and offline tools that will help you envision, create, and implement your design.
We’re not talking about visual markup editors like Dreamweaver here. Instead, we’re talking about tools that
actually help with the process of design. We’ve already talked about Kuler (a great little online app for creating
color schemes), but there are so many more. Here are a couple of the good ones:

Pencil is an incredibly powerful little open source app that is designed
specifically to create storyboards, interface prototypes and design diagrams.
It comes in two flavors: a Firefox add-on and a desktop app (only Windows
and Linux—sorry, no Mac version yet). Honestly, Pencil is pretty much

an image editing application with features (such as built-in GUIT stencils)
geared specifically towards interface design and prototyping. Best of all, it’s
completely free. http:/ /www.evolus.vn/Pencil

WriteMaps is a web application for building robust information
architecture diagrams. On top of this, it allows you to share and
collaboratively edit your IA diagrams with others. Like Pencil,
WriteMaps is also free. http://writemaps.com

Web Developer is a Iirefox add-on that puts a host of web development
and testing tools at your fingertips. With it, you can directly edit the GSS

e Trerm Simipe (Qhainiminor -

Hsabde Stybes E
of a currently displayed web page, display all of a site’s style sheets by Disslay CS5 By Medla Type b
. . . . . WView C55 Xl
media type, outline all block-level elements in a page, automatically resize View Stle inforrarion WY
the browser window, and directly edit the markup of a currently displayed Ade Usee Seyle Shaet..
web page. http://chrispederick.com/work/web-developer/ AT

CSSTidy is an open source desktop application (available for Windows, Linux, and Mac) which parses

and optimizes GSS. It can easily reduce the size of your CSS by 25%—which is especially good if you are
obsessed with optimization or are designing for a platform where small file size matters (like a mobile device).
http:/ / csstidy.sourceforge.net

Firebug is an open source (and free) Firefox extension, much like Web
Developer, that puts a wealth of web design, development, and testing
tools at your fingertips. With it, you can inspect and edit markup and CSS,
view a page’s various CSS containers (box model), view a page’s response
time (download time) broken down by file type, debug and execute
JavaScript on the fly, and inspect JavaScript performance (among many
other things). http://getfirebug.com/

e

4 Fireb US e

- e e
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Attribution (by) (Creative Commons License) 434

"
Index *
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(Creative Commons License) 434

Attribution Non-commercial (by-nc)
(Creative Commons License) 434

Attribution Non-commercial No Derivatives (by-nc-nd)
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color blindness 304-305

color without depending on color 306-308
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site message 280

tabbing through website 289-293

tabindex attribute (<a> tag) 291-293
more than just 308-311

Test Drive
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beyond tabindexes 311
color, without depending on color 307
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overall accessibility 316
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WCAG Priority 1 300
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running successful card sort 80
site hierarchy 93-94
stack names 87
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secondary navigation 222-223
Test Drive 199, 203, 220
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cross-cultural design 440441 design piracy 412-414
dates and time 441 steps to follow 413-414
ﬂag icons 441 design process 6, 36
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column-count property 444 Deutanopia 304

column-gap property 444 developing web application 446

column-rule property 444 digg.com 254

column-width property 441 digital color wheel 175-178

evolutionary design 385-386

future of 444 disabilities 277, 295

:hover pseudo-property 344346 <div> tags, “wrap” 102

Joining XHTML and CSS double complementary scheme 182
Mark in Japan 58-59

.page declaration 223 E

secondary navigation
College of New Media project 223 editing text down 249
using to evolve site design 376-383

CSS frameworks 140, 143
CSS Grid-based framework 157

emphasized colors 185

evolutionary design 369402
blogs 394400

CSS stylesheets WordPress 395399

block navigation 213 WordPress themes 400

College of New Media project 219 Flash 385-386
secondary navigation 223 JavaScript 387-393

Foo Bar project 407—408 JQuery JavaScript library 385-386
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Mark in Japan project 57, 103-104 radically changing site 375
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layout and typographic details 154-155
optimized for 1024x768 128
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FaceBox 388-393
Firebug 451

Fireside Chats

content versus style 146-147
serif versus sans-serif fonts 270-271
storyboards 23

flag icons 441
Flash 385-386, 393
floating block navigation 213
flowcharting programs 96
focus groups 322-327
cost 325
fonts 46, 268
serif versus sans-serif fonts 270-271
Foo Bar project 404413
CSS stylesheets 407—408
design piracy 412414
mockup 406

Test Drive 409
what Foo Bar wants in a bid 405

footer 49, 51, 102

framework 143

fresh, keeping website (see evolutionary design)
front-end designer 415

functionality 17

future of
CSS 444
web markup 442-443
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Geek Bits
flowcharting programs 96
rel attribute <a> tag 391
serif and sans-serif fonts 268

WordPress 396
themes 400

generic browser stats 343
golden ratio 133-138, 157
RPM Records 135-138
Google Analytics 364
graphic designer 415

grid-based sites 132143
asymmetrical balance 137
CSS framework 143
golden ratio 133-138
rule of thirds 134
symmetrical balance 137

grids 157
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headings 259-263, 264266, 273
fonts 268
level of importance 269
naming 198
navigation 198
navigation headings 77
screen readers 280

hearing disabilities 295

Hipster Intelligencer Online 233-274
project specifications 234
Ready Bake Code 237
Test Drive 239, 250
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horizontal buttons menu type 15
horizontally-tabbed navigation 204205, 225
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IA diagrams 7, 11, 36, 95-100, 107
College of New Media project 197198
flowcharting programs 96
Mark in Japan 97-98

IA (Information Architecture) 7-12, 36, 79
card sorting (see card sorting)
navigation 197-198, 225
themes 99

icons 46, 440

as navigational elements 215-217, 225
<img> tags

alt attribute 282-284

longdesc attribute 285—287

inconsistent navigation 208
information architect 415
Information Architecture (see IA)
informed decisions 129

installed blogs 402

international design 440-441
dates and time 441
flag icons 441
icons 440
localization 440

inverted pyramid 241-246, 249, 252-254, 273
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JavaScript 387-393
lightboxes 388-393
JAWS 278, 287

JQuery 402
JQuery JavaScript library 385-386
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knowing your audience (see usability)
Kuler 175-179, 191

warning 176
Kuler Up Close 176

L

language flag icons 441
layout and design 109-158

audience 110

grid-based sites (see grid-based sites)

informed decisions 129

personas 114-120

requirements 139

resolution 122-129

vertical ratios 152

XHTML and CSS optimized for 1024x768 128
layouts 35

Mark in Japan 52-55
lightboxes 388-393, 402
link names, matching with destination pages 449
links, textural 216-218

listening to your users (see usability)

lists 251, 255-258, 263, 273
ordered 257
unordered 102, 257
XHTML 257

LLC (Limited Liability Companies) 418-420
LLP (Limited Liability Partnership) 425
localization 440

longdesc attribute (<img> tag) 285-287
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color mockups 52-55
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IA diagrams 97-98

index.html 102

joining XHTML and CSS 58-59

layouts 52-55

organizing your site 70-108
categories of information 74-76
communicating information 72

pre-production 38-68
visual metaphor 40-55

screen.css 103-104

site structure 101

storyboards 64-66

themes, developing 4648

visual metaphor, developing 4648

XHTML mockup 56

markup

future of web markup 442-443
screen readers 280

menu types 15

Mint 364

mobile devices, designing for 445

mockups, Mark in Japan 52-55
XHTML mockup 56

moderator scripts 351-357, 367
contruction 355-357

Moderator Scripts dissected 352-353

mouse, tabbing through website without 289-293
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naming headings 198
naming your navigational elements 225

navigation 35, 193-226

ambiguous 75
block elements 212-213
floating 213
categories 74-76, 99
clear top navigation categories 76
headings 77, 198
horizontally-tabbed 204-205
IA (Information Architecture) 197-198
icons 215-217
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page elements 49-50
primary 221, 225
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top level 13-14
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No Dumb Questions

bidding on contract work 423, 425
browser testing 343

category names 77

color blindness 295

color schemes 184

copyright infringment 412

CSS framework 143
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Flash 393
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open-ended questions 328

limits 339
ordered lists 257

programmer 415
proposal letter 431432, 438
Protanopia 305

organizing your site 69-108

card sorting (see card sorting) prototypes 24-25

categories of information 74-76
clear top navigation categories 76

communicating information 72 dically chane e 375
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requirements 421
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scannability checklist 31-32

rel attribute <a> tag 391
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